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MESSAGE 
FROM THE FOUNDERS 

 

In 2024, Reworld Media demonstrated its agility and solidity in a contrasting economic climate. Major sporting 

events, the Olympic Games and the Euros, accounted for a large proportion of advertising investment, but this did 

not benefit the specialist media, which are less closely associated with these major corporate moments.  

The communications market then slowed sharply in the second half of the year. Against this backdrop, the Group maintained  

a good performance, buoyed by its resilient business model, combining media and technological expertise and capable  

of adapting to market cycles.  

The BtoB division, the Group's leading source of revenue with €308.6 million in 2024 (58% of consolidated revenues), remains 

well positioned. We have invested in the levers with the greatest potential, in particular social media, where the market grew  

by 24% over the year and is increasingly open to publishers. Reworld Media has structured a comprehensive offering in this area, 

echoing its BtoB offering: solutions deployed at every stage of the customer journey, combining media levers and performance. 

This ability to provide an integrated offering is a real cornerstone of resilience. The increase in revenues from performance-based 

offers reflects our ability to adapt to market cycles: these solutions are particularly relevant in times of stress, even though they 

are less heavily marketed. Over the past three years, our social media teams have developed a comprehensive, competitive 

editorial and commercial offering that is perfectly aligned with market expectations. This now strategic lever now accounts for 

almost 10% of BtoB revenues. The offering is in place and ready to capture the growth of this fast-growing channel, where Reworld 

Media is the leading media group with 83.5 million subscribers. 

In our BtoC activities, we are continuing to enhance our offerings to strengthen the link between our brands and their audiences. 

Our diversification efforts – publishing, TV, and services – help bring our brands to life on a daily basis. In terms of pricing,  

we are pursuing a targeted strategy of gradual price increases, in line with inflation and the competitive environment specific  

to each title. The aim of this approach is to limit the impact of falling volumes and to support the transition to a more engaged 

readership, at higher price levels. This trend has already been observed in other markets, notably the United States. The challenge 

for each brand is to remain competitive in its thematic category, in order to maintain its market share and consolidate  

its leadership over the long term. 

Internationally, the Group has continued to invest both in its media brands - notably Grazia and Icon, which are showing promising 

growth in Europe and the United States - and in its technology platforms, which are designed to be easily replicated abroad once 

the concept has proven successful. International sales now account for more than a third of annual revenues, and remain  

a priority area for growth. 

In terms of financial performance, our EBITDA came to €53.8 million, with operating margin maintained at over 10%. Net profit 

was €23.3 million, and free cash flow was €28.2 million, more than double the previous year's figure. The Group is pursuing an 

active debt reduction strategy, with net financial debt falling by €18.6 million over the year to 1.9x EBITDA by the end of 2024.  

It is now well placed to seize growth opportunities, whether organic or external. 

At the same time, the Group is pursuing its commitment to environmental, social and governance responsibility. Our initiatives in 

favour of responsible digital advertising and quality content have received several forms of external recognition. We have also 
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carried out our first double materiality analysis under the CSRD (Corporate Sustainability Reporting Directive), updated our car-

bon footprint, and our editorial teams have pursued their social commitment to major contemporary issues. Our ESG rating has 

risen steadily over the past three years, reflecting our long-term commitment to sustainable development. 

The Group's situation at the end of the financial year means that we can look forward to the coming months with confidence, 

despite the uncertainties of the market. Reworld Media has a powerful business model, a healthy financial situation, committed 

teams and a clear strategy for its two core businesses. It relies on solid proprietary assets - brands, content and technologies -  

to consolidate its position in a digital communications market that is growing over the long term, both in France and internation-

ally. We remain ready to seize development opportunities, expand our international footprint and strengthen our presence in all 

our markets. 

 

Pascal Chevalier, Chairman and Co-Founder of Reworld Media 

Gautier Normand, CEO and Co-Founder of Reworld Media 
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1.1 History of the Group 
 

1.1.1 Group DNA 

A founding vision anticipating the digital revolution 

Founded in 2012 by two entrepreneurs, Pascal Chevalier and Gautier Normand, Reworld Media was built on the belief that  

a new model for the media industry was possible. One an engineer, the other a media expert, they foresaw the coming wave  

of digitalisation well before it took hold, both in reader behaviour, as audiences became increasingly connected, and in advertiser 

investment, which was set to shift massively towards digital. They thus anticipated the need for media brands to reinvent them-

selves by diversifying their communication and monetisation channels, and by adapting their models to new market dynamics. 

 

Growth through acquisitions and increasing digital expertise 

The starting point of this entrepreneurial venture was the acquisition of a first media title, Marie France, which at the time was not 

yet digitalised. The Group then embarked on an active acquisition strategy aimed at revitalising recognised brands and trans-

forming them into truly global media brands, powerful on the web and economically sustainable. Each brand is deployed on the 

most relevant channels to reach its audiences, with constant editorial standards. At the same time, Reworld Media has gradually 

broadened its areas of expertise, particularly digital, by developing them internally or consolidating them through external 

growth, in order to provide brands and advertisers alike with solutions that are increasingly tailored to their needs. 

 

An entrepreneurial spirit rooted in experimentation 

Entrepreneurship remains at the heart of the Group's culture, and is reflected in a strong capacity for experimentation. A large 

number of projects are launched each year on a test-and-learn basis: explore quickly, at the lowest possible cost, and if the po-

tential is proven, scale up. This dynamic nurtures pragmatic and continuous innovation, where learning - even through failure - 

becomes a genuine lever for progress. 

 

Boldness as a driver of innovation at all levels 

Reworld Media's development is also based on a culture of boldness. Boldness in our offerings, with the integration, for example, 

of a performance-based offering, greatly enhanced by the acquisition of Tradedoubler in 2016. Boldness in our methods, with 

the integration of technology at the heart of our processes. Lastly, boldness in our organisation, with collaborative  

arrangements that involve our teams in value creation, particularly through capital sharing. 

 

Operational agility driving performance 

Agility is another pillar of the Group's identity. Thanks to short decision-making paths, a flexible structure and a constant ability to 

listen to what's happening on the ground, our teams are able to adapt quickly to changes in the market. This ability to test, adjust 

and accelerate within tight deadlines is proving decisive in a sector undergoing constant change. 

 

Committed management, the cornerstone of execution 

Finally, the Group's success relies on a team of loyal, committed and experienced managers, who contribute day after day  

to the execution of our strategy and the achievement of our ambitions. 

 

A media and technology group, a leader in France with an international presence 

In the space of twelve years, Reworld Media has become the leading specialist media platform in France, with more than  

80 specialist brands reaching 37 million French people every month. Reworld Media is also an international player, expanding in 

several countries. The Group has built up a unique value proposition in the market: the combination of the unrivalled power of 

proprietary media brands and recognised digital and technological expertise.  
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1.1.2 Key dates 
 

2012: Acquisition of the parent company, now Reworld Media, by a group of investors led by Pascal Chevalier and Gautier  

Normand. Acquisition of Emailing Network. 

 

2013: Acquisition of Marie France magazine from the Marie Claire group, as well as magazine media assets from the Axel 

Springer group (Télé Magazine, Gourmand, Vie Pratique, etc.). 

 

2014: Acquisition of 8 media brands (Maison & Travaux, Auto-Moto, Be, Le Journal de la Maison, etc.) from the Lagardère group. 

Creation of the Media For Equity fund Reworld Media Ventures. 

 

2015: Launch of the Try and Review product testing platform. Acquisition of a stake in Tradedoubler, an international performance 

marketing player. 

 

2016: Takeover of Tradedoubler. Reworld Media was chosen by the magazine Décideurs and the Ministry of the Economy and 

Finance as “Best Company in the Media & Entertainment sector” (category of €20 million to €100 million in revenue) as part  

of the Grand Prix des Entreprises de Croissance. 

 

2017: Launch of Atelier B, the Group’s first audiovisual production agency. Merger-absorption of Sporever, a player in the pro-

duction and publishing of sports content in France (rugby365, foot365, sport365, etc.). Acquisition of Metapic, a marketing influ-

ence solution, by Tradedoubler. 

 

2018: Launch of Content Squad, a content production agency specialising in sports, and Leadslab, a lead generation and quali-

fied traffic agency. Acquisition of F1i.fr, the leading Formula 1 news site in France. 

 

2019: Acquisition of Mondadori France (Closer, Télé Star, Grazia, Science & Vie, Biba, Le Chasseur français, etc.) from the  

Arnoldo Mondadori Editore group, which positions Reworld Media as the leading player in thematic content for the general 

public in France. Acquisition of the websites football.fr and sports.fr from the Lagardère group. Acquisition of a stake in Event 

Flow, an event and prize organisation company. Launch of Sport En France, a television channel produced on behalf of CNOSF. 

Launch of Metapic solution in France. 

 

2020: Creation of Reworld Media Connect (Group advertising division), Reworld Media TV (production and publishing division 

for TV channels) and Reworld Media Campus (training). Launch of new magazines, in particular Mission Patrimoine with Stéphane 

Bern and Gueuleton. Acquisition of a stake in Hopscotch Groupe, a major player in public relations, influence and events. 

 

2021: Launch of Maison & Travaux TV, the collection of fun magazines Cogite (in supermarkets and hypermarkets), titles Entre 

Nous, Tanin, Mon Petit Science & Vie, etc. Acquisition of Melty Groupe, publisher of digital brands melty.fr, nextplz.fr, super-

soluce.com, lacremedugaming.fr, etc. The audience of the Group’s brands on social networks reaches 31.5 million subscribers. 

 

2022: Acquisition of Psychologies Magazine and Unify publisher activities from the TF1 group, operating major digital brands in 

the French media landscape (aufeminin.fr, doctissimo.fr, marmiton.fr, lesnumeriques.com, etc.). The Group has become the 2nd 

largest online media player in France. The audience of the Group’s brands on social networks reaches 73.5 million subscribers. 

 

2023: Creation of Reworld Media Italia on the occasion of the acquisition of the Grazia and Icon brands worldwide and the re-

sumption of their activities in Italy. Signature of a licensing agreement for the launch of Grazia in Singapore and Malaysia. Launch 

of Reworld Media US for the edition of Grazia in the United States. The audience of the Group’s brands on social networks reaches 

81.1 million subscribers.  
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1.2 The Group’s values and strengths 
Reworld Media is based on a hybrid BtoC/BtoB model, combining the power of its media brands with technological expertise.  

It combines the editorial rigour of the media with the efficiency of digital technologies to offer quality content and innovative 

advertising solutions for the general public and advertisers alike. The Group is built on a unique culture and shared values, em-

bodied daily by its employees. 

1.2.1 Our values 

Boldness 
In a constantly changing environment, the Group moves for-

ward with courage, responsiveness and determination. This 

collective boldness allows us to innovate, test new formats, 

create new brands and explore new territories.  

Creativity and innovation 

Faced with changing uses, every day our teams invent and 

reinvent the way we inform, entertain or engage. The culture 

of test-and-learn enables us to move forward without fear  

of failure, in a spirit of continuous progress. 

Entrepreneurial spirit and agility 
Reworld Media retains a start-up mindset, fuelled by a strong 

ability to take quick decisions, experiment and adjust. This  

organisational agility is an essential lever in markets where 

trends change rapidly. 

Passion for brands 

Reworld Media brings together people who are passionate 

about science, health, sport, interior design, technology, 

cooking and more. This passion is reflected in every piece  

of content we produce, every service we launch and every 

interaction we have with our readers. 

Performance and excellence  
Driven by a culture of rigour, the Group is committed to sus-

tainable performance – economic, environmental and social – 

in the service of all its stakeholders.  

1.2.2 Our strengths 

A diversified, integrated and replicable 
business model 
With more than 80 strong brands, a massive audience and 

multiple channels (print, web, social, TV, events), the Group 

reaches passionate communities in France and abroad. It mar-

kets its content to the general public and also offers advertis-

ers an integrated platform combining media power, advertis-

ing technology (adtech) and 360° monetisation capabilities. 

This comprehensive BtoB offering, present at every stage  

of the customer journey, combines media power and techno-

logical performance, and adapts to market cycles. 

Innovation for growth 

Reworld Media operates in a market undergoing continuous 

transformation: digital communication, a sector with long-

term growth potential. The Group also relies on innovation  

to develop its brands, products and services in line with new 

uses, emerging technologies and the expectations of its 

customers. This ability to innovate applies equally to editorial 

formats, business models, customer journeys and 

monetisation levers. It is underpinned by strong organic 

growth and selective acquisitions, enabling the Group  

to continually enhance its portfolio of solutions, accelerate its 

technological development and explore new editorial 

territories. 

An ability to create value through 
transformation 
The Group has demonstrated its ability to identify high-poten-

tial assets, sometimes in difficulty, and to put them back on  

a growth trajectory. This expertise has been demonstrated  

in the press sector — with historic brands revitalised by their 

digital roll-out — and in technology, with the turnaround  

of Tradedoubler, for example. This ability to transform, to turn 

around business models and to restore the profitability of as-

sets is a real driver of value creation. 

High adaptability 
Reworld Media retains a flexible and responsive organisation, 

true to its entrepreneurial DNA. This organisational agility  

enables the Group to quickly adjust its priorities, tools and 

content in response to changes in usage, technology and  

social expectations. It relies on solid expertise in digital pub-

lishing and social media, and is gradually integrating technol-

ogies such as artificial intelligence to boost its operational effi-

ciency, while remaining attentive to ESG issues. 

People, the driving force behind collective 
performance 
Reworld Media relies on the expertise and commitment of its 

employees to build its growth. With over 1,350 employees  

at the end of 2024, the Group values expertise, team spirit, and 

initiative. Its success is based on a shared culture of action,  

creativity and the search for solutions. In every business line, 

employees are encouraged to innovate, to learn and to drive 

brands and projects forward. This collective entrepreneurial 

mindset sets us apart from the competition, enabling us to an-

ticipate changes in the sector and stay on the move. 
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1.3 Scope 

1.3.1 Organisation chart as at 31 December 2024 
This simplified organisational chart shows the subsidiaries held directly or indirectly by the parent company REWORLD MEDIA. 1 

 
 

 

 

1 (1) Tradedoubler International, (2) Tradedoubler Performance Marketing, (3) Hopscotch Groupe: At 31 December 2024, Reworld Media held 25.91% 
of the company’s shares and 24.82% of its voting rights. 
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In this organisational chart, there is no mention of countries or ownership percentages for French subsidiaries that are wholly 

owned. However, the country in which they are located and the percentage of voting rights held are shown for subsidiaries out-

side France or those in which the holding is less than 100%. 

Unless otherwise indicated in the organisation chart, the percentage of voting rights is equal to the percentage of capital held.  

At 31 December 2024, Reworld Media held 25.91% of the capital and 24.82% of the voting rights of Hopscotch Groupe. 

Finally, at 31 December 2024, the Group had no branches or cross-shareholdings. 

 

1.3.2 Changes in scope 

Disposals 

In April 2024, the parent company Reworld Media sold 100% of the capital and voting rights of its subsidiary Reworld Media 

Spain (Spain) to Tradedoubler AB (Sweden), which itself holds 100% of the capital and voting rights of Emailing Network. 

In November 2024, Reworld Media PTE LTD (Singapore) sold all the shares it held (55% of the share capital and voting rights)  

in Try & Review (Singapore). 

 

Acquisitions 

In January, Reworld Media acquired 95% of the share capital and voting rights of Trygr, a company specialising in advertising 

technologies and an expert in retail media. 

In February 2024, Reworld Media increased its stake in Omniiz, an insurance broker, from 30% to 100% of the capital and voting 

rights. 

In May 2024, Reworld Media acquired 100% of the capital and voting rights of Bourse Inside, a company that publishes the  

website bourseinside.fr, which was merged into Eeple. 

 

Mergers / Universal Asset Transfers 

In 2024, the Group carried out operations aimed at simplifying its legal structure, including: 

– Merger/absorption of Sport Stratégies by R.M.P.; 

– Merger/absorption of Media Commerce by Reworld Media Factory; 

– Merger/absorption of Unify Digital Factory by Leads Lab; 

– Merger/absorption of Reworld Media Edition by Les Publications Grand Public; 

– Merger/absorption of Bourse Inside by Eeple; 

– Merger/absorption of Presse Manette by Eeple; 

– Merger/absorption of Mayane Communication by Aufeminin; 

– Merger/absorption of Devtribu by Aufeminin; 

– Universal transfer of assets of Unify to Reworld Media.  
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1.4 The Group in 2024 

1.4.1 The business model 
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1.4.2 Positioning and impact indicators 
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• 100% of paper purchases  
certified at least PEFC without  
recycled materials 

• 46% recycled fibres in the  
paper used 

• 100% of magazines eligible 
for the AGEC law distributed 
with eco-packaging 

• 100% of Boulogne-Billan-
court’s electricity from  
renewable and French 
sources 

• 48.04 KtCO2e emitted  
in 2023 

S o c i a l 

• 14% of Group advertisers ran 
at least one responsible  
campaign 

• 38 associations supported 

• €1,209,000 in advertising 
served in favour of Major 
Causes 

• 60% of the top 10 earners are 
women 

• 157 permanent-contract hires 

• 19% turnover rate on perma-
nent contracts (excluding 
transfers) 

• 7.8 years of service 

• 273 employees completed at 
least one training course 

G
o

v
e

rn
a

n
c

e
 

• 157 magazines published 

• 74 websites published 

• EthiFinance Bronze badge  
for 2024 ESG performance  
on 2023 data 

• 40% of women on the Board 
of Directors 

• 3 independent directors 

• 4.5% of executive remunera-
tion is linked to ESG targets 

• 6 complaints filed with  
the DPO 

  

      

 

1.5 Activities and strategy 
Reworld Media is an independent player positioned at the heart of digital transformation. Its business model is built around two 

complementary divisions: a BtoC division, dedicated to publishing content, products and services for the general public, and  

a BtoB division, focused on communication and performance solutions for advertisers.  

The Group operates in expanding markets, supported by the digitalisation of usage patterns and investment. Its hybrid position-

ing - at the crossroads of media and technology - enables it to effectively address the diverse expectations of its audiences and 

customers alike.  

It offers a comprehensive range of services at every stage of the customer journey, combining the power of its media brands, 

editorial expertise and technological levers. This unique configuration enables it to adapt to market cycles while ensuring its long-

term growth. 

Reworld Media operates more than 80 strong, proprietary media brands, including Science & Vie, Top Santé, Auto Plus, Marmiton, 

Grazia, Télé Magazine, Aufeminin and Marie France. These brands are positioned in 12 thematic categories, distributed across 
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multiple channels (print, web, social networks, TV, podcasts, events, etc.) and reach 37 million French people2 every month. - i.e. 

7 out of 10 French people. 

Today, the Group is the leading publisher of themed content for the general public in France, the third-largest media group  

on the web in terms of audience, and the leading media group on social networks. It also has a growing international network 

with operations in Europe and the United States. With Tradedoubler, it operates the second-largest affiliation network in Europe.  

Its growth is based on a balance between organic development - through the ongoing enhancement of its offering - and external 

growth - through the targeted integration of high-potential assets. This strategy has enabled the Group to triple its revenues  

in six years, by capitalising on its business and technological expertise. 

 

In number 2023 2024 

Active media brands 81 81 

Number of titles published 122 1573 

Millions of readers of press brands 37.7 37.0 

Number of websites published 72 74 

Millions of unique monthly web visitors 32.3 31.5 

 

1.5.1 BtoC 

1.5.1.1 BtoC overview and strategy 

 

The BtoC division encompasses activities aimed at the general 

public. It is based on a paid-for offering of content, products 

and services, supported by a portfolio of strong specialist  

media brands. These brands, divided into 12 thematic catego-

ries (health, cooking, cars, home, etc.) are at the heart of the 

daily lives of millions of French people. 

The Group is France's leading magazine publisher, with a paid 

circulation of 86.8 million copies in 2024, 154 titles published 

and 1.5 million paid subscriptions. Since 2023, it has also been 

operating in Italy and the United States, where it publishes the 

Grazia and Icon brands. 

A pricing strategy adapted to market trends 
Against a backdrop of changing usage patterns, the Group is 

adapting its BtoC model. It is accompanying the structural de-

cline in magazine sales volumes with a targeted policy of grad-

ual price increases, in line with inflation and the competitive 

environment of each title. The magazine press in France is fol-

lowing the trends already seen in the US and UK markets, 

where the interest-based magazine press is holding up better 

than the news press, and where circulation volumes are con-

centrated in a smaller pool of readers who are passionate 

about a theme and inclined to pay more for a quality magazine 

in tune with their interests. 

 

2 Source: ACPM – One Next Global 15 Study H1 2024 – Audiences of press brands – In millions of individuals aged 15 and over and over 30 days. 
3 83 titles published and distributed by subscription or at newsstands in France and Belgium; 71 titles distributed by Les Publications Grand Public in 

supermarkets and hypermarkets; 3 titles published internationally = 157 titles. 

Continued expansion of the editorial offering 

Magazine launches are continuing. The main new products  

in 2024 include: 

- The launch of New Romance magazine, dedicated  

to literary fiction, produced in partnership with Hugo 

Publishing; 

- The launch of Icon magazine, positioned in the men's 

luxury segment, already published in Italy and due to 

be launched in the United States in 2025; 

- The new format of Marie France, to mark the  

80th anniversary of the title in October; 

- The return of Grazia magazine to newsstands, in a 

new premium format to be launched in March 2025. 

Targeted brand diversification 
The Group is supporting the development of its BtoC offering 

with a controlled diversification strategy, aimed at extending 

the brand experience beyond the magazine format by offering 

readers other content and services in line with their passions. 

This diversification, a lever for audience growth and loyalty, 

 is based on the following pillars:  

– Publishing: this is a major area of diversification for the BtoC 

division, as a continuation of its magazine publishing busi-

ness. Through Reworld Media Edition, the Group has 

launched more than 350 new publishing products in 3 years; 

– Television: Reworld Media TV currently publishes 11 the-

matic channels, available free of charge, by IPTV subscrip-

tion, and distributed by internet service providers as part of 
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theme channel packages. In 2024, a distribution agree-

ment signed with SFR will enable 5 channels to reach a po-

tential audience of 24 million homes; 

– Other products and services: the Group has developed 

and offers its reader communities a range of complemen-

tary products and services, such as Allo Pleine Vie (legal 

and/or IT assistance), Auto Plus Assurance, reader trips, 

and more. 

 

 

 

 

 

 

1.5.1.2 BtoC key figures 

With revenue of €226.1 million in 2024 (42% of consolidated 

revenue), the BtoC division fell by 7.0% (-€17.0m). In a still chal-

lenging consumer environment, the decline in volumes was 

partially offset by the Group through targeted price increases, 

in line with inflation (+1.8%) and competition.  

The Group has 1.5 million paid subscriptions, 20% of which are 

for a range of services (TV, other services), with the average 

basket increasing by 1.4% to €5.41 excluding VAT. Subscrip-

tion revenues (44% of BtoC revenue) fell by 8.6%, while pay-

per-view sales (56% of BtoC revenue) posted a more  

contained decline of 5.8%. 

The BtoC division posted 2024 EBITDA 4  of €18.7 million,  

a moderate decrease of €1.1 million (-5.7%). Despite the de-

cline in its revenue (-7.0%), it managed to maintain its profita-

bility with a stable EBITDA margin of 8.3% (+0.1 points vs. 

2023) thanks to a €15.9 million (-7.1%) reduction in its operat-

ing expenses, mainly reflecting the decrease in industrial costs 

as well as rigorous management of fixed costs. 

 

1.5.2 BtoB 

1.5.2.1 BtoB overview and strategy 

The BtoB segment encompasses the Group’s activities aimed 

at advertisers and businesses. It is based on an integrated 

model that combines media reach, advertising technology, 

and coverage across the entire customer journey, from aware-

ness to conversion. The Group positions itself both as a pub-

lisher and a marketing partner, offering tailor-made solutions 

ranging from brand building to performance marketing. 

A market enjoying structural growth 
In 2024, the French communications market grew by +5.0%5, 

buoyed by a dynamic first half-year (sporting events: Olympic 

Games, Euros) but followed by a sharp slowdown in the sec-

ond half. In this context, the digital segment confirmed its 

structural momentum, with 9.0% growth, reaching €10.4 billion, 

or 29% of the total market, compared with just 13% ten years 

ago. 

The most dynamic channels in the communications market in 

2024 were: 

- Social, with +24% (€3.4 billion – 46% of digital market 

share excluding Search), 

- Video, with +32% (€3.1 billion – 42% of digital market 

share excluding Search), 

- Events, on the rebound, with +18% (€5.5 billion – 15%  

of the total market). 

 

4EBITDA and EBIT excluding expenses related to bonus share plans re-
classified as exceptional income. 

5 The advertising and communication market 2024 and forecasts for 
2025, BUMP. 

In 2024, French people also spent a record amount of time 

online6, averaging 2 hours 40 minutes a day for the population 

as a whole (+27% vs. 2019) and 4 hours 21 minutes for  

15-24 year olds (+23% vs. 2019). As content consumption 

(re)shifts more and more towards digital uses, advertisers are 

adapting to reach consumers “where they are”7. 

These developments confirm the gradual shift in advertisers’ 

investments towards digital solutions that can be activated, 

targeted and partly driven by performance.  

A comprehensive and integrated media-tech 
offering 
This market trend is accompanied by a new use of advertising, 

centred on performance. Digital advertising enables advertis-

ers to convert to a purchase more directly, by generating a link 

from the advert to the advertiser’s own digital spaces, or even 

a purchase tunnel, thanks to the targeting of online consum-

ers. Covid has helped to accelerate this shift towards a "per-

formance" strategy, by speeding up online purchasing prac-

tices. 

Reworld Media is responding to these challenges with a com-

prehensive BtoB offering, covering every stage of the cus-

tomer journey: 

- Discovery: branding, display, video and social media 

campaigns; 

6 Médiamétrie – Médiamétrie//NetRatings – Global Internet Audience – 
France – Ages 2 and over – January 2025. 

7Evolution of the communications market and impact on media financing 
through advertising, 2024, Ministry of Culture, ARCOM, PMP Strategy. 
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- Interest: email campaigns, push notifications, events; 

- Intent/purchase: retail media, influencer marketing,  

affiliate marketing. 

Today, this offering brings together more than 3,000 active 

customers, €5.5 billion in revenue generated for their  

accounts each year, 180,000 affiliated sites in 80 countries, more 

than 100,000 active influencers, and more than 2.5 million  

applications installed. 

A leading position in audience reach  
and technology 
The Group is the third-largest media company in France in 

terms of web audience, with 33.1 million unique monthly visi-

tors6 (+2.3% year-on-year), and ranks among the top 3 pub-

lishers across 9 thematic categories. Its Marmiton website  

is the fourth-largest online medium in France (19.7 million 

unique visitors per month).  

The BtoB division draws on proprietary technologies and stra-

tegic partnerships to ensure the performance of campaigns 

and the monetisation of content. The Tradedoubler business 

continues to extend its international reach and revenue-gen-

erating capacity. 

Strengthened expertise in social networks 
Social media is now a pillar of the Group's BtoB business,  

accounting for almost 10% of the division's revenues, with 

growth of +50% by 2024 on certain offerings such as Metapic. 

Reworld Media produced more than 6,000 native pro-

grammes in 2024, adapted to the formats and audiences  

of each platform. 

With 83.5 million followers, a 2.6-fold increase over three 

years, the Group is now the leading media company on social 

media in France, at a time when these platforms are capturing 

an increasingly large share of total internet browsing time8 

(39% across the general population, 60% among 15–24-year-

olds). Content production is handled by a dedicated team  

of around 80 employees. 

 

1.5.2.2 BtoB key figures 

In 2024, the BtoB division generated revenue of €308.6 mil-

lion, up +0.8% (€2.4 million) over the year, despite a clear 

slowdown in the communications market in the second half of 

the year, which worsened in the fourth quarter. Although the 

overall market grew in 2024 (+5%9), driven by the momentum 

of the events (+17.6%) and digital (+9.0%) segments, major 

sporting events (Paris Olympic Games, Euro Football Champi-

onship) brought little benefit to specialist media, in a context 

where investments were being redirected towards corporate 

communications.  

The Group's digital offerings, which represent more than 80% 

of the BtoB division's revenues, remain the main growth driver, 

particularly performance-based offerings, which are more re-

silient in a constrained environment. Conversely, premium 

offers were more affected by the slowdown in the second half 

of the year. This mix of offers, combining strong media reach 

with proprietary technologies, enables the Group to cover  

the entire customer journey and adapt to market cycles, while 

securing its growth trajectory. 

The BtoB division posted EBITDA10 of €35.1 million in 2024, 

down €4.4 million (-11.1%), representing a solid EBITDA mar-

gin of 11.4% (vs. 12.9% in 2023). This change reflects the full-

year effect of investments made in high-potential drivers – par-

ticularly social networks – as well as the shift in the business mix 

towards performance-based offers, which are structurally less 

profitable but favoured by advertisers in a constrained market 

environment. 

  

 

8 Médiamétrie – Médiamétrie//NetRatings – Global Internet Audience – 
France – Ages 2 and over – L’Année Internet 2024. 

9 The advertising and communication market 2024 and forecasts for 
2025, BUMP. 

10 EBITDA excluding expenses related to bonus share plans reclassified 
as exceptional income. 
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2.1 Group results 

2.1.1 Key Highlights of the year 
January: 

- Acquisition of Trygr (retail media). 
- Reworld Media is implementing the Utiq identifier (cookieless alternative). 
- New Psychologies website, featuring 90% exclusive content and a first section illustrated using AI. 
- Céline Perruche appointed Editorial Director of Grazia. 

 
February:  

- Takeover of Omniiz (insurance brokerage). 
- Strategic partnership with Pubstack. 
- Launch of Icon magazine in France (2 publications in 2024). 

 
March:  

- Reworld Media Connect, the Group’s advertising division, is part of the SDAT (Sustainable Digital Ad Trust) programme. 
- Announcement of the return of Grazia to newsstands with a new format for March 2025. 

 
April:  

- Launch of the Science & Life incubator (24 projects for 2024). 
- Biba unveils its new website www.bibamagazine.fr. 
- Launch of New Romance Magazine in partnership with Hugo Publishing (2 publications in 2024). 
- Les Numériques launches its “Tech + durable” product label. 

 
May:  

- Acquisition of Bourse Inside (later merged with Eeple). 
- Launch of the “Double Impact” (SeenThis) and “Digital Solid’R” (GingerAd) CSR offers. 
- Documentary partnerships with Arte: Science & Life with “L’arbre qui cache la forêt”, Psychologies and Top Santé  

with “Ménopauses”. 
 

June:  
- Partnership with the City of Paris to create the City Guide for the 2024 Olympic Games. 
- Marmiton and Beaugrenelle launch the “Les jours les plus food” event. 
- Coverage of Who’s Next trade shows (Grazia, ICON, aufeminin, Bestie). 
- Launch of the brand content website www.maculturesantedurable.com (Editorialink). 
- Launch of the “Our Climate Actions” campaign for employees.  

 
July/August:  

- Acquisition of a stake in Big Youth (31%) and Mademoiselle Scarlett (32%).  
- Launch of Mon Petit Science & Vie Histoire, the first history magazine for 3-6 year olds. 
- Publication of the 2024 Impact Report. 
- Launch of the Marmiton x France Alzheimer special edition: “La méthode Culinothérapie”. 

 
September:  

- Science & Vie Young Science Journalist Award presented to Constance Audiffren for her article: “Silence, ça glousse”.  
- Implementation of Implcit technology in the Group’s DMP. 
- 1st edition of the Fraiches Festival. 

 
October:  

- Launch of the new Marie France format on the occasion of its 80th anniversary. 
- Finalisation of the capital increase of Tradedoubler (Reworld Media: 53.7% of the capital). 
- Allocation of the SDAT Silver Badge for Reworld Media Connect, the Group's advertising division. 
- “Les Petits Génies de l’Océan” competition with Science & Vie and Aquarium de Paris. 

 
November: 

- Launch of Marmiton TV (revamp). 
- Menopause Night organised by Psychologies. 
- Diapason d’Or 2024: gala concert at the Théâtre des Champs-Elysées. 

 
December:  

- Announcement of the launch of Icon in the United States (6th country where the brand is published, and the 3rd operated 
by the Group). 

- Official announcement of the return of Grazia with 2 issues in 2025 (1st issue on 6 March 2025). 
- Two journalists awarded the Roberval Prize (Science & Vie for generative AI, and Science & Vie Junior for quantum 

computing). 

http://www.bibamagazine.fr/
http://www.maculturesantedurable.com/
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2.1.2 Results for the year 

Main financial indicators for the year 

 

 

 

Consolidated income statement 

In €m 31/12/2024 31/12/2023 Change (€m) Change (%) 

evenue 534.7 549.3 (14.6) -2.7% 

Operating costs (480.9) (490.0) 9.1 -1.9% 

EBITDA11 53.8 59.3 (5.5) -9.3% 

Depreciation charges (7.1) (8.5) 1.4 -16.2% 

EBIT11 46.7 50.8 (4.1) -8.1% 

Financial result12 (8.6) (9.5) 1.0 -10.1% 

Exceptional income13 (9.0) (16.4) 7.3  

Income tax and other items (1.9) (5.3) 3.4  

Adjusted net profit 27.2 19.6 7.6 +38.8% 

Deferred taxes and other allocations14 (2.1) 7.4 (9.4)  

Net income for the consolidated whole 25.1 26.9 (1.8) -6.8% 

Minority interests (1.8) (2.8) 0.9  

Net income Group share 23.3 24.2 (0.9) -3.7% 

The Group's operating profit (EBIT11) was €46.7 million, down 8.1% (-€4.1 million) for a margin of 8.7%, close to that of the previous 

financial year (2023: 9.2%). 

The Group posted adjusted net income of €27.2 million, up 38.8% (+€7.6 million) compared with the previous financial year 

(2023: €19.6 million), reflecting in particular an improvement in net financial income12 and net exceptional income13. Consolidated 

net income amounted to €25.1 million, down €1.8 million (-6.8%), including in particular expenses related to the impairment of 

treasury shares, amortisation of goodwill and deferred taxes. Net income, Group share, amounted to €23.3 million, almost stable 

compared to 2023 (-€0.9 million | -3.7%). 

 

11 EBITDA and EBIT excluding expenses related to bonus share plans reclassified as exceptional income. EBIT excluding amortisation of goodwill. 
12 Financial income excluding charges related to the impairment of treasury shares and including deferred borrowing costs. 
13Exceptional items, including expenses relating to proposed free share plans, of €0.6 million (income) in 2024, compared with €1.6 million (expense)  

in 2023. 
14 Includes in 2023 income of €7.3 million from reversals net of goodwill amortisation. 
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Income statement by business line 

In €m 31/12/2024 31/12/2023 Change (€m) Change (%) 

BtoC revenue 226.1 243.1 (17.0) -7.0% 

BtoB revenue 308.6 306.2 2.4 +0.8% 

Revenue 534.7 549.3 (14.6) -2.7% 

BtoC EBITDA 18.7 19.8 (1.1) -5.7% 

BtoC EBITDA margin 8.3% 8.2% +0.1 pts   

BtoB EBITDA 35.1 39.5 (4.4) -11.1% 

BtoB EBITDA margin 11.4% 12.9% -1.5 pts   

EBITDA11 53.8 59.3 (5.5) -9.3% 

EBITDA margin 10.1% 10.8%     

 

In 2024, Reworld Media recorded consolidated revenue of €534.7 million, a slight decrease of 2.7% compared to 2023. After  
a stable first half (-0.9%), the decline in revenue was more pronounced in the second half (-4.4%), penalised by a market slowdown 
that was particularly pronounced in the fourth quarter, which usually represents the highest level of BtoB activity for the year.  

In 2024, Reworld Media posted a consolidated EBITDA11 of €53.8 million, down €5.5 million (-9.3%), for an EBITDA margin  
of 10.1%, close to that of the previous financial year (2023: 10.8%). This performance includes a notable improvement between 
the first and second halves (H1: 8.6% | H2: 11.5%). 

2.1.3 Consolidated balance sheet and cash  
flow statement 

Consolidated balance sheet 

In €m 31/12/2024 31/12/2023 Change (€m) 

Fixed assets 373.4 365.8 7.6 

Deferred tax assets 9.5 11.1 (1.6) 

Current assets 168.7 189.6 (20.9) 

Treasury shares 0.3 12.2 (11.9) 

Cash and cash equivalents 86.7 85.6 1.1 

Assets 638.5 664.2 (25.7) 

Equity, Group share 212.8 201.7 11.1 

Minority interests 20.4 17.2 3.2 

Provisions  18.3 18.5 (0.2) 

Financial debts 188.4 205.8 (17.5) 

Current liabilities 198.7 220.9 (22.3) 

Liabilities 638.5 664.2 (25.6) 

Net debt 101.7 120.3 (18.6) 

Net debt / EBITDA (x) 1.9x 2.0x  

Gearing (%) 44% 55%  

 
As at 31 December 2024, the Group had a solid financial situation, with equity increasing to €233.2 million (31/12/2023: €218.9 million) 
and cash excluding treasury shares up slightly to €86.7 million) (+€1.1 million) vs. 2023). The Group is actively continuing  
to reduce its debt: gross financial debt has fallen to €188.4 million (vs. €205.8 million at 31/12/2023) while net debt stood at 
€101.7 million (vs. €120.3 million as at 31/12/2023), i.e. a net debt ratio of 1.9x EBITDA11, representing 44% of equity (2023: 55%). 
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Cash flow 

In €m 31/12/2024 31/12/2023 Change (€m) 

EBITDA11 53.8 59.3 (5.5) 

Operating cash flow effect (1.5) (18.1) 16.6 

Operating cash flow 52.3 41.2 11.2 

Corporation tax (3.6) (6.8) 3.2 

Exceptional cash effect (10.3) (12.9) 2.6 

Cash flow from operating activities 38.5 21.5 17.0 

Cash flow from investing activities (10.3) (10.2) (0.1) 

Free cash flow 28.2 11.3 16.9 

Financing (25.3) (22.1) (3.2) 

Changes in consolidation scope (2.0) (9.9) 7.9 

Cash flow from financing activities (27.3) (32.0) 4.7 

Change in cash assets 0.9 (20.7) 21.6 

Impact of exchange rate changes 0.2 0.1 0.1 

Opening cash position 85.6 106.1  

Closing cash position 86.7 85.6  

 

The Group had cash assets excluding treasury shares of €86.7 million at 31 December 2024, up €1.1 million. Operating cash flow 

amounted to €52.3 million (vs. €41.2 million in 2023), while free cash flow reached €28.2 million, more than double the 2023 

figure (€11.3 million). 

Cash flow from financing activities comprises negative cash flow from financing activities of -€25.3 million, corresponding mainly 

to repayments of capital and interest and the drawdown on a bank credit line, and negative cash flow of -€2.0 million related  

to acquisitions made by the Group during the year or previous financial years. 

2.1.4 Recent developments and outlook 
In 2025, Reworld Media is looking forward with confidence to 

a proven, digital and replicable business model, built on solid 

proprietary assets (content, brands, technologies) and a healthy 

balance sheet. The Group is ready to capture the structural 

growth of the digital communications market, expected to  

expand by 8.2% in 2025, in a more favourable macroeconomic 

context (inflation controlled at 1.6% according to the Banque 

de France, growth in the communications market expected  

to be +0.5%). 

The Group is pursuing a rigorous execution strategy, combin-

ing targeted organic growth and selective acquisitions, with 

the priorities of developing the social, video and performance 

levers, rolling out its business model internationally, and accel-

erating growth in the highest-potential segments. 

Its comprehensive, scalable and high-potential digital offering 

and its international presence are growth levers that are ready 

to be activated. The Group also reaffirms its CSR and techno-

logical commitment, with an active investment policy in inno-

vation, notably through its Tradedoubler platform, whose net 

capitalised research and development expenditure amounted 

to €2.68 million as of 31 December 202415. 

 

  

 

15 The net amount of capitalised research and development relates solely to the Tradedoubler sub-group. At 31 December 2024, it amounted to 
€2,681,000. 
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2.2 Results of the parent company Reworld 
Media 

2.2.1 Financial position and results for the financial year
Reworld Media SA is the parent company of the Group, a man-

agement holding company that incurs, on behalf of its subsid-

iaries, cross-cutting structural costs that are re-invoiced to them. 

The financial statements presented were drawn up in the same 

manner and using the same methods as in previous years.  

A summary of the financial statements for the previous year  

is provided for comparative purposes.  

For the financial year ended 31 December 2024, revenue 

amounted to €14,030,769 compared with revenue of 

€17,473,627 for the previous financial year. 

Operating expenses for the financial year amounted  

to €7,056,656 compared with €13,143,255 for the previous  

financial year. 

Operating income amounted to €6,995,543 compared with  

a result of €4,410,813 for the previous financial year. 

As to current income before tax, taking into account the nega-

tive balance of €42,223,273 in financial income and expenses, 

amounted to €4,772,270 compared to €21,608,054 in the pre-

vious financial year.  

After taking into account a negative exceptional result of 

€1,492,294 and tax consolidation income of €5,638,698, the 

financial year ended 31 December 2024 showed a profit of 

€8,918,674 compared with €23,386,127 for the previous year. 

As at 31 December 2024, Reworld Media SA had available cash 

of €63,225,898 and positive equity of €105,237,979. Financial 

debts amounted to €187,889,483 at 31 December 2024.

2.2.2 Information on payment terms 
In application of the provisions of the French Commercial Code, the following is a breakdown of the payment terms for suppliers 

and customers, showing invoices received and issued that have not been paid by the closing date of the financial year and for 

which the term has expired: 

 

Invoices received 

 
  

Article D. 441 I, 1° of the Commercial Code: Invoices received  
but not paid at the closing date of the financial year  

for which the due date has expired 

1 to  
30 days 

31 to  
60 days 

61 to  
90 days 

91 days  
or more 

Total (1 day  
or more) 

(A) Late payment tranches 

Number of invoices concerned 
  

30 

Total amount of invoices concerned (incl. taxes) €98,853  €5,484 €112,153 €216,490 

Percentage of total purchases for the year (incl. 
taxes) 

1.04%  0.06% 1.18% 2.28% 

Percentage of turnover for the year 
 

(B) Invoices excluded from (A) relating to unrecorded disputed payables and receivables 

Number of invoices excluded 0 

Total amount of excluded invoices (incl. taxes) 0 

(C) Reference payment terms used (contractual or statutory term - Article L 441-6 or Article L 441-3 of the French Commercial Code) 

Payment period used for the calculation of late 
payments 

Legal period 

 

  

http://abonnes.efl.fr/EFL2/convert/id/?id=CCOM056066
http://abonnes.efl.fr/EFL2/convert/id/?id=CCOM004585
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Invoices issued 

 
  

Article D. 441 I, 2° of the Commercial Code: Invoices issued  
but not paid at the closing date of the financial year  

for which the due date has expired 

1 to  
30 days 

31 to  
60 days 

61 to  
90 days 

91 days  
or more 

Total (1 day  
or more) 

(A) Late payment tranches 

Number of invoices concerned   31 

Total amount of invoices concerned (incl. taxes) €27,589 €29,590 €27,589 €830,806 €915,574 

Percentage of total purchases for the year (incl. 
taxes) 

     

Percentage of turnover for the year (incl. taxes) 0.16% 0.17% 0.16% 4.84% 5.34% 

(B) Invoices excluded from (A) relating to unrecorded disputed payables and receivables 

Number of invoices excluded 0 

Total amount of excluded invoices (incl. taxes) 0 

(C) Reference payment terms used (contractual or statutory term - Article L 441-6 or Article L 441-3 of the French Commercial Code) 

Payment period used for the calculation of late 
payments 

Legal period 

 

2.2.3 Non-essential expenses 
In accordance with Article 223 quater of the French General Tax Code, no expenses, sumptuary expenses or excess depreciation 

were recorded during the year. 

 

2.2.4 Statutory auditors 
At the Company's general meeting of 9 June 2020, the firm Deloitte & Associés was reappointed as joint statutory auditors  

of Reworld Media for a term of 6 (six) financial years, i.e. until the end of the meeting called to approve the financial statements 

for the year ending 31 December 2025. 

At the Company's general meeting of 9 June 2020, the firm BCRH & Associés was appointed as joint statutory auditors of the 

Company for a term of 6 (six) financial years, i.e. until the end of the meeting called to approve the financial statements for the 

year ending 31 December 2025. 
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2.2.5 Results over the last five financial years 
Company: Reworld Media SA 

Financial year from 1 January 2024 to 31 December 2024 

In euros from 

01/01/2024 

to 

31/12/2024 

from 

01/01/2023 

to 

31/12/2023 

from 

01/01/2022 

to 

31/12/2022 

from 

01/01/2021 

to 

31/12/2021 

from 

01/01/2020 

to 

31/12/2020 

Capital at year-end           

Share capital 1,138,308  1,132,308   1,130,455    1,109,673    1,087,245    

Number of existing ordinary shares 56,915,410    56,615,410    56,522,759    55,483,666    54,362,238    

Number of preferential dividend shares 

(non-voting) in issue 

        

Number of preference shares  

(non-voting) 

     

Maximum number of shares to be created:      

By conversion of bonds      

By allocation of free shares 4,378,500    4,743,500    2,087,037    1,126,130    3,650,802    

By exercise of subscription rights     1,296,756    

Operations and results for the year      

Turnover excluding taxes 14,030,769    17,473,627    10,146,205    8,857,517    4,828,600    

Profit before tax, employee profit-sharing and 

depreciation, impairment and provisions 

 

15,510,833   21,146,245       3,889,346       3,114,610        (2,333,801)    

Corporate income tax 165,034    (4,126,107)   (9,797,077)   (7,462,676)     

Employee profit-sharing payable for the year      

Profit after tax, employee profit-sharing and 

depreciation, impairment and provisions 
8,918,674    23,386,127    2,891,746    4,016,517    (835,289)    

Earnings per share      

Profit after tax, employee profit-sharing and before 

depreciation, amortisation, impairment and 

provisions 

 

0.273    0.374    0.069    0.056    (0.043)    

Profit after tax, employee profit-sharing and 

depreciation, impairment and provisions 

 

0.157    
0.413    0.051    0.072    (0.015)    

Dividend allocated to each share         

Staff         

Average number of employees -      -      -      -       -      

Total payroll -      -      - - 150,000 

Amount paid for social benefits (social security, 

social works, etc.)  
-      -      - 2,150,978 84,480 
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3.1 Risks related to the external 
environment 

Dependence on the advertising market 

 
The Group is exposed to developments in the communica-

tions market, and consequently in the advertising market,  

insofar as the revenue of its BtoB division is derived mainly 

from the monetisation of its audiences and those of its clients. 

The development of the advertising market, both cyclical and 

volatile, is closely tied to economic and geopolitical condi-

tions. In addition, it is also subject to the trade-offs made by 

companies between the different communication solutions, 

the different media (television, radio, press, Internet, mobile, 

events, etc.) and the different players. A continued decline  

in advertising revenues in France could weigh on the profita-

bility of the BtoB division in the short and medium terms.   

The communication market in France reached nearly €36 billion 

in 2024, reflecting growth of 5.0%16 compared to 2023. 

The digitalisation of communication levers continues. The dig-

ital market recorded growth of 9.0%, bringing the share of dig-

ital in the overall communication market to 29%. 

In this context, the Group continued in 2024 to diversify its 

sources of revenue and to develop communication solutions 

mainly centred on digital, combining branding and perfor-

mance offerings.

Competition 

 

Digital activities 

By exploiting its digital brands, the Group competes with a large 

number of players that put market a diversified digital offering. 

In a context of rapid change, marked by transformational  

developments in access technologies (ADSL, optical fibre,  

Wi-Fi, 4G/5G) and terminals (smartphones, tablets, connected 

TV), the constant increase in the equipment rate in France  

as well as the development of new consumer behaviours,  

the competitive intensity of the digital market is expected  

to continue to grow in the years to come.  

The unprecedented context created by the health crisis in 2020 

has accelerated the digitisation of everyday life, further intensi-

fying Internet use, whether for information, entertainment, con-

sumption or, of course, communication. In 2024, according  

to Médiamétrie’s press release “L’Année Internet 2024” [The In-

ternet Year 2024], more than 48.5 million French people use the 

internet every day, which represents a 7% increase compared to 

2019. The data also shows that the French now spend an aver-

age of 2 hours and 40 minutes online per day (up 27% from 

2019). For those aged 15-24, the time spent on-line was almost 

twice as high, reaching 4 hours 21 minutes on average (up 23% 

from 2019), including 2 hours 35 minutes on social media  

(60% of their total time spent online). 

In a context where the MANGAM (Meta, Amazon, Netflix, 

Google, Apple and Microsoft) continue to capture a large pro-

portion of advertising investments, players like the Reworld 

Media Group must innovate in their offers and provide alter-

native solutions that are increasingly diversified.  

In addition, the structural dynamism of the digital communica-

tions market also encourages the arrival of new entrants. 

Such intense competition could prompt Reworld Media to make 

new investments to keep up its competitiveness and to invest 

in the most effective levers, which could in turn weigh on the 

profitability of the BtoB Division in the short and medium term. 

In addition to the reputation of the brands and the quality  

of the content and services offered, the audience levels scored 

by Reworld Media Group's websites and mobile applications 

depends in particular on their referencing in search engines 

and on the social media, as well as the audience measurement 

methods, which can differ from player to player (Médiamétrie// 

Netratings, ACPM) and be subject to change.

 

Audiovisual production activities

In a context where advertisers are aiming more and more to 

communicate through the production of own content, compe-

tition has increased in the audiovisual production segment.  

 

16 The advertising and communication market 2024 and forecasts for 
2025, BUMP. 

This is evidenced by the consolidation operations in this sector, 

where players are making numerous acquisitions aimed at 

achieving critical size or maximum coverage of the sector. 

This competition could lead the Group to dedicate significant 

time and expenditure to potential customers that might 
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ultimately not select it. The Group cannot rule out the possibil-

ity that other players, some of whom have greater financial  

capacity, will compete with it on a large number of projects 

and/or offerings. Heightened competition could in particular 

reduce the number of contracts signed, minimise the profita-

bility of these contracts or prevent the Reworld Media Group 

from securing the optimal conditions desired. The Group has 

not implemented any specific means for managing this risk. 

 

 

Change in cookie management policy for different browsers
For several years now, different browser manufacturers have 

been making changes to their cookie management policies. 

Safari, Apple’s browser, has been the most aggressive in im-

plementing these changes, while Google has once again post-

poned the phase-out of cookies on its Chrome browser. 

The Group is closely following all market initiatives: 

– Those linked to IDs: after testing five different solutions,  

in January 2024 the Group announced a partnership with 

Utiq (a joint venture of the main European telecommunica-

tions operators), which offers publishers and advertisers  

a powerful unique identifier solution; 

– Those proposed by Google (Google Sandbox); 

– Those based on the contextual principle: the Group is a pi-

oneer in contextual segmentation, a solution that has 

gained market consensus as one of the most attractive  

alternatives to cookies. 

The Group also has a large number of data first parties (email). 

This limits the impact of a change in policy on cookies and 

makes it possible to target individuals through another  

communication channel. 

It should also be noted that the Group enjoys a special posi-

tion in France that gives it a significant competitive advantage: 

it has a very large audience all the while being segmented.  

The Group’s websites cover hundreds of editorial themes,  

all of which are geared towards consumer issues, enabling 

precise and effective contextual targeting. 

Finally, the Group is exploring a number of partnerships with 

retail entities. The aim of these partnerships is to collect and 

exploit so-called “transactional” data, which does not rely  

on cookies and enables targeting based on purchasing behav-

iour. In January 2024, the Group acquired Trygr, an advertis-

ing technology company with expertise in retail media, and is 

looking into the possibility of exploiting the transactional data 

from Tradedoubler, its affiliation platform.  

3.2 Operational risks 
Loss of an asset necessary to the Group's operation 
The Group does not own the entirety of the assets needed to operate its business. For example, it does not own the premises  

it occupies. Any exceptional event that might cause the sites to be unavailable or inaccessible could paralyse part of the Reworld 

Media Group's activities and would have an adverse effect on its activities, results, financial position and ability to achieve  

its objectives. The Group has not implemented any specific means for managing this risk. 

 

Malfunctioning of software and technical equipment in the production chain 
The performance-based BtoB activities, notably in affiliate 

marketing, influencer marketing, and lead generation, are run 

on proprietary technologies developed by in-house engineer-

ing teams. The malfunction of a technical platform could have 

a negative impact on these activities and their results. 

In addition, the audiovisual production activity also relies  

on technical tools (production studios, recording studios, final 

control room, storage servers, internal and external broad-

band links).  

The failure of certain equipment could interrupt the digital and 

audiovisual production activity and could therefore have  

a negative impact on the Group's business, results, financial 

situation and ability to achieve its objectives. The Group has 

not implemented any specific means for managing this risk.
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IT security
Faulty IT security (cyber-attacks, data loss, information discon-

tinuity) could significantly disrupt the Group's activities and 

could have a negative impact on its results. In order to pre-

serve the security of information systems, the Group has 

formally set out rules governing the use of the IT resources and 

tools which it makes available to its employees. The security 

policy is reviewed regularly in order to prevent any IT risk.

 

Due to its capacity as content publisher 
As a content publisher, the Group is in particular subject to the 

provisions of the Law of 29 July 1881 on the freedom of the 

press and could be held liable for the content published,  

if it were deemed to be inaccurate, illegal or unlawful. It is fur-

thermore subject to the applicable legislation on intellectual 

property, defamation, image rights and privacy. 

The Group makes every effort to comply with all legislative and 

regulatory provisions. To date, it has never been implicated in 

any significant way in its capacity as a content publisher.  

The increasing visibility of its content, brought about by its 

growing audience, increases its exposure to potential litiga-

tion, which could have an adverse effect on its business, reve-

nue and profitability. The Group has not implemented any 

specific means for managing this risk. 

 

 

Dependence on management and key personnel  
The Group's success is tied to the quality of its editorial, mar-

keting, sales and technical teams, but also to its management 

team, and in particular to the personalities of Pascal Chevalier 

and Gautier Normand, respectively Chairman and Chief Exec-

utive Officer. 

The departure of one or more key managers could have a sig-

nificant negative impact. Free shares have been allocated to 

both these executives in order to limit this risk. 

The future success of the Group depends, among other 

things, on its ability to retain and motivate its key employees, 

although the Group cannot systematically guarantee this. The 

loss of one or more key employees could therefore have a sig-

nificant negative effect on the Group's revenue, results, finan-

cial situation and ability to achieve its objectives. A free share 

programme for certain employees, excluding corporate offic-

ers, has been put in place to contain this risk. 

 

3.3 Financial and legal risks 
Interest rate 
The Group has set up interest rate hedging instruments with the objective of reducing its sensitivity to interest rate fluctuations. 

As part of the financing carried out in 2019, a first hedging instrument was put in place with a 6.5-year horizon, with a cap rate  

of 0%. In 2022, the Group subscribed to a second financial hedging instrument as part of the debt restructuring related to the 

acquisition of Unify. This hedge, which is complementary to the pre-existing hedge, was put in place over a four-year period and 

is a cap with a ceiling rate of 1.5%. 

 

Exchange rate 
Most of the Group’s revenue and expenses are stated in euros. The Group’s financial statements are nonetheless sensitive  

to variations in exchange rates when consolidating its foreign subsidiaries outside the euro zone. The Group does not currently 

use any currency hedging instruments. Significant changes in the euro/SEK, euro/£ or euro/Zloti exchange rate could affect the 

Group's activities, results or outlook. 

 

Intellectual property rights  
The Group holds intellectual and industrial property rights 

over the trademarks it uses in the course of its activities, with 

the exception of certain trademarks for which it holds a licence.  

However, the Group cannot be certain that the actions under-

taken in France, Europe and worldwide to protect its intangi-

ble assets will be effective or that third parties will not infringe 

on or misappropriate its intellectual property rights. Any in-

fringement or misappropriation of the Reworld Media Group’s 

trademarks, logos or domain names could have an adverse ef-

fect on the Group’s business, results, financial position or abil-

ity to achieve its objectives. 
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Due to the application of the European Regulation and the Directive of 27 April 2016 
more commonly known as the General Data Protection Regulation (GDPR) 
Since 25 May 2018, the date of entry into effect of the GDPR 

and Law No. 78-17 of 6 January 1978 in its current version,  

the Reworld Media Group has undertaken its compliance  

to meet the new obligations arising from the GDPR and Law 

No. 78-17 of 6 January 1978 as amended into domestic law.  

The Group has enlisted expert assistance since the GDPR 

came into force on 25 May 2018 and continues to maintain the 

highest level of compliance with the various processing oper-

ations carried out in the course of its business and within  

its teams. 

The GDPR is aimed in particular at ensuring respect for the 

rights of data subjects regarding the use of their personal data, 

their collection, their processing, their storage/hosting, their 

security and their deletion. This regulation requires compli-

ance with a formal procedure to ensure that its French and 

international partners comply with the rights and obligations 

of the GDPR and the protection of personal data in each part-

nership involving processing within the meaning of the GDPR.  

The Group has made compliance with the GDPR a require-

ment for its partners, whether they are located on the French 

market or internationally. These partners must demonstrate  

a particular awareness of these issues and technical and or-

ganisational measures adapted to the processing of personal 

data in order to ensure confidentiality and security. 

In addition, the Group remains attentive to the various  

communications and publications of digital players in France 

(the French Data Protection Commission) and in Europe  

(the CEPD) on the subject.  

 

3.4 Non-financial risks 
In 2024, the Group conducted a double materiality analysis in order to comply with the Corporate Sustainability Reporting  

Directive (CSRD). This approach makes it possible to identify ESG risks and opportunities with a potential impact on the Group’s 

economic performance (financial materiality) as well as on society and the environment (impact materiality). Unlike a traditional 

risk analysis, it incorporates non-financial and regulatory issues. This global approach aims to anticipate strategic challenges and 

strengthen the Group’s resilience. Below are the main non-financial risks identified by this analysis. 

 

Climate change  

Energy  

The Group is exposed to the risk of an increase in the price of 

energy, which could have an impact on the paper production 

chain, the operation of printing works, magazine distribution 

and the power supply to its premises. If a very significant in-

crease were to occur, it could lead to a rise in the Group's op-

erating costs, which could affect its profitability. 

Use of resources and circular economy 

Waste  

A sharp rise in the price of consumables essential to the 

Group's business (paper, ink, packaging), or an increase in the 

cost of managing end-of-life products under the extended 

producer responsibility scheme, could lead to an increase  

in operating costs, which could affect the Group's margins.  

Working conditions  

Job security  

Difficulties in retaining the Group's key talent could lead to  

a potential loss of strategic skills. A high turnover rate could 

weaken internal expertise and affect the Group's overall  

performance.  

Work-life balance  

Working conditions that are perceived as unsuitable may rep-

resent a reputational risk, affecting the Group's employer 

brand and its attractiveness on the labour market, making  

it more difficult to recruit and retain talent. 

Health and safety  

The development of psycho-social risks linked to workload, 

stress associated with the adoption of new technologies,  

or the speed of internal transformations (in particular through 

external growth), could have an impact on team productivity. 

Moreover, business travel, particularly for commercial roles, 

can expose certain employees based in regional locations  

to a higher risk of road accidents, raising important safety  

and prevention issues. 

Social dialogue  

Internal industrial unrest or unrest within the value chain could 

arise in the event of changes to the business model, new  

acquisitions or political/regulatory changes affecting the 

Group's business.  

Equal treatment and equal opportunities  

Training and skills development  

A gap between the skills available and developments in the 

sector, particularly in terms of technologies and diversification 

of business models, could limit the Group's agility and com-

petitiveness.  
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Impact of consumer and end-user information  

Protection of privacy  

Inadequate management or leakage of personal data could 

damage the Group's reputation and undermine customer 

confidence.  

Access to (quality) information  

The rise of digital platforms (streaming, social networks, etc.) 

presents a risk of audience dilution, which could lead to a fall 

in revenues and weaken the Group's position in its markets.  

Social inclusion of consumers and end users  

Responsible marketing practices  

Increased competition from major digital platforms, changes 

in referencing practices, the exploitation of the Group's pro-

prietary content via generative AI, and changes in regulations 

on neighbouring rights could affect the Group's sources  

of revenue and consequently its profitability. 

 

For further details, see section 4.2 Analysis of double materiality. 

3.5 Internal controls and risk 
management procedures 

Definition and objectives of internal controls 
 Risk management is a dynamic system defined and implemented under the responsibility of Reworld Media by operational, 

financial and legal managers from the Group's various management services, using a set of resources, procedures, behaviours 

and actions to provide reasonable assurance that the Group's objectives are being achieved. The objectives of internal controls 

and risk management are as follows: 

- to promote the achievement of the Group's objectives by ensuring that the instructions and guidelines set out in the 

strategic vision of executive management are applied; 

- to ensure that the values of the Group and its brands are respected and preserved;  

- to mobilise the Group's employees around a shared vision of the challenges and risks associated with the Group's 

business;  

- to ensure that all the Group's procedures operate smoothly and are complied with;  

- to ensure the reliability of accounting, financial and management data communicated to the operational divisions,  

executive management, the Board of Directors and shareholders;  

- to ensure that behaviour, actions and transactions comply with the framework defined by the Group's internal standards 

and rules and by the laws and regulations in force; 

- to prevent and detect any errors or irregularities. 
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Organisation of internal controls and risk management  
The Group's structure forms the basis of the general internal control environment. It is organised around three divisions: executive 

management, the operational divisions and the cross-functional services. This triangular organisation makes it possible to opti-

mise the overall cost structure while ensuring the Group's responsiveness and strategic flexibility in its competitive environment. 

  

 

 

Executive management  

The Group's Chairman consults with the Board of Directors on major issues affecting the Group and sets the Group's strategic 

direction. He mobilises the operational and cross-functional departments around a shared vision of the objectives, challenges 

and risks associated with the Group's business. He determines powers and responsibilities through delegations of authority and 

signature, which set out the areas and levels of decision-making authorised for the Group's various operational and cross-func-

tional players. To enhance transparency, the Board of Directors unanimously decided on 31 May 2022 to set up a Remuneration 

Committee, whose operation and powers are described in section 5.2.2.3. 

Operational departments  

The operating divisions play an important role within the subsidiaries in terms of decision-making and control procedures  

designed to ensure that the instructions and guidelines set by executive management are applied. In fact, the operational  

departments raise awareness and mobilise employees on all the issues and risks specific to the subsidiaries to which they belong. 

The Operational Departments supervise different types of services, depending on the subsidiary and its business sector. They 

receive weekly revenue reports in the same way as executive management, and take part in monthly reporting meetings. They 

also make an active contribution to the budget preparation process. 
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Cross-functional services  

The Group attaches particular importance to the procedures defined and implemented by the cross-functional services, which 

work with all the Group's subsidiaries in their respective areas of expertise, providing a functional link between the operating 

divisions and executive management. The Group's main support services are placed under the supervision of the CEO.  

They include the Legal Department (and M&A), the Finance and ESG Department, the Human Resources and Facilities Depart-

ment and the IT Systems Department. These teams work with external service providers and consultants, particularly in the areas 

of accounting and payroll. For example, the bookkeeping for Reworld Media and all its French subsidiaries is outsourced to two 

accounting firms. 

External Audit  

In addition to internal controls, the Group's statutory auditors periodically review the internal control procedures implemented 

within the Group. 

 

Internal control and risk management tools  
The Group is committed to the continuous improvement of its internal controls. The internal control systems in place or being 

developed are described below.  

 

Accounting and management tools 

Parent company and consolidated financial statements: The accounts of the Group's subsidiaries are kept using regularly 

updated market tools, enabling reliable, structured management that complies with the accounting and tax standards in force  

in each country. In France, day-to-day accounting operations, monthly closings and tax returns are carried out by external ac-

counting firms, working closely with the in-house finance teams. The consolidated, half-yearly and annual financial statements are 

produced in accordance with French accounting standards. They are prepared on the basis of monthly closings, audited by the 

statutory auditors and approved by the Board of Directors. The main accounting options are reviewed at each half-yearly closing. 

The Group also regularly monitors its off-balance sheet commitments. 

Monthly and specific reporting: Accounting, management and consolidated reports are prepared each month by the Finance 

Department, in collaboration with the accounting firm where appropriate. These reports give details of revenues and operating 

costs for each business. They also provide a detailed comparison of monthly and cumulative figures with budgets for the current 

year and actual figures for the previous year (N-1), as well as an analysis of significant variances and variations. The reports are 

presented to executive management on a monthly basis, and are reviewed in greater detail every quarter. In this way, the monthly 

reports make it possible to measure the extent to which results are in line with the objectives set, and to put into perspective the 

contribution of each activity to the Group's overall performance. Specific reports are also drawn up, such as daily reports on the 

Group's consolidated cash position, weekly monitoring of advertising revenues, monthly monitoring of the breakdown of capital 

and voting rights, regular audience reports (depending on the measures taken), etc. 

Annual budget and three-year business plan: The Group's budgets are drawn up during the last quarter of the financial year. 

The budget preparation process begins with the holding of strategic planning meetings, which aim to define the main qualitative 

and quantitative guidelines of the annual budget, attended by executive management, operational departments, and the relevant 

financial officer. Each operational department then prepares a budget in line with these guidelines, in collaboration with the Chief 

Financial Officer. Several successive versions of this budget are presented to the Group's executive management until the ap-

proval stage. At the end of each budget version, the Group's Finance Department draws up a consolidated budget for the Group. 

It is this consolidated budget, in its final version, that is presented to the Group's executive management. Once the Group's 

consolidated budget has been approved, it is incorporated into the reporting tools so that it can be monitored on a monthly 

basis. Once a year, the operational departments hold a meeting to examine a three-year plan based on data prepared by the 

Finance department. Depending on the date chosen, this three-year plan can be used as a basis for impairment tests and  

as a reference for drawing up the budget for the following year. 

 

Financial communication tools  

The Group's Finance and Legal Departments ensure that financial communications are made within the required timeframes and 

in compliance with laws and regulations. The documents published are prepared by the Finance Department and approved by 

executive management, and possibly the Board of Directors in the case of half-yearly and annual press releases. The information 

communicated can be grouped into the following categories:  

- periodic financial press releases (quarterly information, half-yearly and annual results) and specific press releases in the 

event of a particular event of significant importance (e.g. external growth); 

- presentations of half-year and full-year results; 
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- the annual financial and non-financial report. This registration document is filed with the AMF (Autorité des Marchés 

Financiers) after the accounting and financial information has been checked and reviewed by the Finance Department, 

the legal department, executive management and the statutory auditors. Public information is distributed via an AMF-

approved distributor and posted on the Group's website, www.reworldmedia.com. 

 

Digitisation tools  

The Group aims to improve the compliance, reliability and efficiency of certain procedures by implementing digitisation solutions. 

In 2024, cross-functional services digitised the management of expense claims. Expenditure commitment flows (purchase orders) 

and invoice validation flows are also digitised (100% of supplier invoicing, part of customer invoicing). In most cases, digitisation 

involves overhauling existing procedures, which means that employees need a lot of time to adapt. 

In order to provide all employees with access to certain internal information required for their work, to encourage the sharing  

of information and to improve the dissemination of Group procedures, Reworld Media uses the corporate social network,  

which lists news, provides access to the main tools and contains procedures and/or operating methods for operational staff. 

 

Prevention charters and notes  

An IT charter has been drawn up and distributed to employees. Its purpose is to describe the main rules to be observed by Group 

employees and the precautions to be taken when using internal IT and communication tools and systems. In accordance with 

AMF recommendation 2010-07, the Group has implemented preventive measures to control trading in Reworld Media shares  

by corporate officers, executive officers and employees. These measures involve limiting access to information: limiting the  

number of participants in strategic meetings, using code names for certain transactions, and checking computer access rights  

to confidential files. These preventive measures are also put into practice by defining and publishing on the Group's website  

the financial communication calendar: annual financial statements, half-yearly financial statements, quarterly information. Finally, 

the Legal Department is responsible for updating the list of insiders, to whom a written document is sent reminding them of the 

main obligations incumbent on people with access to insider information, and setting out the timetable for periods known  

as “blackout periods” during which trading in Reworld Media shares is prohibited. 
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4.1 ESG strategy 

4.1.1 The challenges facing the information 
and communication sectors 

The information and communication sector is at a strategic crossroads, marked by four major structural changes:  

- The diversification of ways of consuming information: faced with the multiplicity of media and uses, media organisations 

must adopt an agile and proactive approach to the production and distribution of their content. They must constantly 

reflect on the evolution of their formats and distribution channels, and adapt their working methods to meet the expec-

tations of their readers.  

- The rise of disinformation: in 2025, disinformation was once again ranked by the World Economic Forum as the number 

1 short-term global risk for businesses17. Against this backdrop, media organisations must step up their demand for 

reliability and their commitment to the authenticity of information, in order to maintain the confidence of the general 

public and their legitimacy as a medium.  

- Rising production costs: the global increase in the price of raw materials and energy is forcing the entire sector to opti-

mise its industrial processes. For media organisations, this means continually adapting production lines in order  

to maintain a high level of competitiveness while guaranteeing the quality of their publications.  

- Environmental emergency: the need to reduce carbon footprints, including in digital activities, is becoming central. 

Media organisations are committed to limiting the environmental impact of their digital content, in line with their social 

responsibility and their ambition for long-term sustainable development. 

Added to these issues is a major emerging challenge: the invention of artificial intelligence (AI). AI is profoundly transforming 

business processes, offering opportunities for operational optimisation (automating tasks, improving productivity, generating 

additional revenue), but also changing the way in which content is created, distributed and consumed. This transformation calls 

for particular vigilance on several fronts: the quality and ethics of information, copyright, the management of content generated 

or assisted by AI, and the anticipation of future regulatory developments in these areas. 

In this context, the Group is committed to combining technological innovation, editorial integrity and social responsibility. 

4.1.1.1 The diversification of ways of consuming information

Information consumption habits are changing rapidly, particu-

larly under the impetus of the younger generations. Whereas 

previous generations preferred paper newspapers and news 

channels, young adults are moving towards shorter, interac-

tive and instantaneous formats, accessible with just a few 

clicks. A Reuters Institute study in 2023 revealed that almost 

55% of 18-24 year-olds consumed news via social networks, 

compared with just 28% via traditional media websites. Plat-

forms such as TikTok and Instagram, with their short video  

formats and stories, are becoming essential news vectors, 

prompting traditional media to rethink their editorial strate-

gies to capture these audiences.  

At the same time, more in-depth formats such as podcasts and 

newsletters are enjoying renewed interest. In 2024, according 

to a Médiamétrie study, podcasts are attracting an ever-in-

creasing number of listeners (22 million in France), reflecting  

a need for more immersive formats that can be accessed  

at any time. Companies in the sector therefore need to invest 

 

17 Source: https://www.weforum.org/publications/global-risks-report-2025/digest/ - short-term risk = 2 years. 

18Source: Mind Media study published on 28 February 2025 “Panorama 2024 des abonnements aux médias en ligne: un marché déjà mature?” 
https://www.mind.eu.com/media/medias-audiovisuel/panorama-2024-des-abonnements-aux-medias-en-ligne-un-marche-deja-mature/ 

 

in a variety of formats adapted to new consumer preferences, 

while maintaining a high level of editorial quality. 

This diversification in consumption patterns means that media 

organisations are becoming increasingly dependent on digi-

tal platforms. The algorithms of the web giants (Google, Meta, 

X, TikTok, etc.) strongly influence the visibility and distribution 

of content. These algorithms sometimes favour sensationalist 

or polarising content, which can lead media organisations  

to adapt their output to maximise their reach, at the risk  

of compromising their editorial independence. The monetisa-

tion of content is also becoming increasingly complex.  

According to the Alliance pour les Chiffres de la Presse et des 

Médias (ACPM), in 2024 the magazine press will circulate 934 

million copies, down 4% on 2023, while digital subscriptions 

will continue to grow by around 8.5%18. This trend reflects the 

shift in revenue towards digital, forcing publishers to adapt 

their business models.  

In this context, AI is playing a growing role in the production 

and distribution of journalistic content. Its integration can 

https://www.weforum.org/publications/global-risks-report-2025/digest/
https://www.mind.eu.com/media/medias-audiovisuel/panorama-2024-des-abonnements-aux-medias-en-ligne-un-marche-deja-mature/
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reduce production times and improve the efficiency of teams 

by automating certain tasks, such as creating summaries, tran-

scribing audio or personalising reading recommendations. 

Thanks to AI, media organisations can offer a more fluid and 

targeted user experience, increasing reader engagement. 

Furthermore, it offers an opportunity to make the most of  

under-used archives and content, giving them new visibility 

and generating additional revenue. By 2023, 80% of the 

world's leading newsrooms said they were using AI for at least 

one journalistic task, according to a report by the International 

Center for Journalists. 

However, this automation raises a number of challenges. One 

major issue is maintaining a balance between AI and human 

journalistic work. While automation can improve productivity, 

it must not be at the expense of journalistic quality and ethics. 

Overuse of content generated or reused by AI could lead  

to standardisation of information, undermining diversity  

of viewpoints and editorial creativity. Furthermore, according 

to a survey carried out by Reporters Without Borders in 2023, 

62% of journalists believe that AI threatens the accuracy and 

veracity of information, particularly because of the risk of prop-

agating automatically generated content without human vali-

dation. It is therefore essential that AI remains a tool at the ser-

vice of journalism and not a substitute for human analysis and 

discernment. 

Finally, AI is also changing public expectations by making  

certain content obsolete. Basic factual articles, such as sports 

results or financial announcements, can be generated auto-

matically in real time, pushing the media to focus on higher 

added-value formats: in-depth analyses, exclusive surveys  

or opinion-formatted content. According to a report by the 

Observatoire de l'Information Numérique (Digital Information 

Observatory), so-called ‘premium’ content will see its audi-

ence grow by 18% by 2023, proof that readers are prepared 

to pay for articles with high added value and not just for auto-

mated news flashes. To remain competitive, the media must 

innovate by offering more engaging and differentiating  

content. 

 

4.1.1.2 The increased risk of misinformation and fake news

The phenomenon of «fake news» is a growing concern, ampli-

fied by the rise of AI. According to an IPSOS study carried out 

for the European elections in March 2024, 74% of respondents 

said they were often exposed to deliberately false information 

on social networks, compared with 42% via traditional  

media19. Worse still, when respondents were confronted with 

a series of false statements, 66% of them agreed with at least 

one of them. This massive dissemination of falsified infor-

mation fuels misinformation and reinforces mistrust of the  

traditional media, with potentially serious consequences for 

society. 

The World Economic Forum's Global Risk Report 2025 ranks 

misinformation as the number 1 risk in the short term20, ahead 

even of climate risks.  

The emergence of new generative AI tools has led to an explo-

sion in falsified information, disinformation and so-called “syn-

thetic” content (voice cloning, sophisticated images), making 

it increasingly difficult for internet users to distinguish between 

what is true and what is false. 

In 2024, French people's distrust of the media increased: 62% 

(compared with 57% in 2023) believe that we should distrust 

what the media say, compared with 32% (compared with  

37% in 2023) who trust it. However, this distrust needs to be 

 

19 Source IPSOS: https://www.ipsos.com/fr-fr/europeennes-2024/euro-
peennes-2024-les-francais-particulierement-vulnerables-la-desinforma-
tion  

qualified. When asked about the media they personally use, 

this index of trust increases significantly: 74% of French people 

trust the television news, 72% the regional press, 71% the na-

tional daily press, 69% the weekly press news magazines, com-

pared with only 38% for social networks21. 

Against this backdrop, it is essential to continue to raise public 

awareness of the need to verify sources and use reliable  

media. Newsrooms are stepping up initiatives to enhance 

transparency, notably by opening up their backstage areas  

to the public, thereby fostering a climate of trust between jour-

nalists and readers.  

A joint ACPM/CSA study entitled #DemainLaPresse on the 

role of the media in the face of the climate emergency under-

lines this positive dynamic: the press is perceived by the 

French as the most reliable medium for obtaining information 

on global warming. It is judged to be clear, educational and 

in-depth, and it inspires a greater desire to take action than 

other channels; conversely, social networks come bottom  

of the league table.  

This is a strategic challenge for the Group's media brands, 

which need to capitalise on their reputation while developing 

new formats and new angles of approach, capable of strength-

ening the trust of their readers on social networks. 

20 https://www.weforum.org/publications/global-risks-report-2025/  

21Source: 38th edition of the La Croix - Verian - La Poste barometer 
“French confidence in the media”, January 2025. 

https://www.ipsos.com/fr-fr/europeennes-2024/europeennes-2024-les-francais-particulierement-vulnerables-la-desinformation
https://www.ipsos.com/fr-fr/europeennes-2024/europeennes-2024-les-francais-particulierement-vulnerables-la-desinformation
https://www.ipsos.com/fr-fr/europeennes-2024/europeennes-2024-les-francais-particulierement-vulnerables-la-desinformation
https://www.weforum.org/publications/global-risks-report-2025/
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4.1.1.3 The need to optimise magazine production processes 

Faced with new regulatory requirements, in particular those 

arising from the European Regulation against Deforestation 

and Forest Degradation (EURD), the Group is continuing its  

efforts to optimise the use of paper in order to maintain  

its competitiveness.  

Although the price of paper has stabilised, it remains a pre-

cious resource, the sourcing of which is becoming more com-

plex due to new traceability constraints. The EURD22 will im-

pose stricter selection of paper sources, forcing players in the 

sector to increase transparency and responsibility in their sup-

ply chain.  

In view of this, the Group is continuing to adapt its practices  

to offer quality magazines while ensuring responsible man-

agement of its raw materials. 

The industrial process of magazine production extends from 

the selection of paper and other inputs to the delivery of cop-

ies to subscribers and points of sale. Every week or month, the 

printing and distribution of magazines is a true industrial feat, 

carried out by the Group's employees and partners, who have 

to reconcile economic efficiency, environmental requirements 

and the satisfaction of a demanding readership. 

Magazine publishers now have to respond to a growing  

number of challenges, including: 

– Monitoring paper waste indicators and optimising quanti-

ties used; 

– Certification in terms of paper traceability: recycled,  

biosourced, PEFC or FSC fibres; 

– Improving the energy efficiency of rotary presses and  

reducing material consumption; 

– Reduction of water consumption and treatment of indus-

trial wastewater; 

– Elimination of chemical solvents; 

– Use of vegetable-based inks; 

– Deploying “Computer to Plate” technologies, or CTP  

processes, with reduced or no chemical components; 

– Integrating virgin fibres that serve as alternatives to wood: 

bagasse (fibres derived from bamboo), Shiro (seaweed 

waste, hazelnut shells, etc.), so-called “Curious Matter”  

(potato waste), stone paper (wood-free and water-free); 

– Eliminating plastic packaging as soon as possible. 

 

The transformation of industrial tools is essential if publishers 

are to significantly reduce their environmental impact. This 

means equipping themselves with the means to measure the 

carbon footprint of the various solutions implemented, so that 

they can analyse, compare and improve them as part of a con-

tinuous environmental performance approach.

4.1.1.4  Reducing the environmental impact of digital activities

The environmental footprint of the digital sector is growing 

rapidly. According to several studies, the digital sector will  

account for around 4% of global greenhouse gas (GHG) emis-

sions by 202023, with an estimated annual growth rate of +6%, 

according to The Shift Project24. This rapid growth can be ex-

plained by the doubling of the internet-using population since 

2010 and a 20-fold increase in global internet traffic over the 

same period. Data centres, essential infrastructures for digital 

services, are at the heart of this impact: in 2020, they gener-

ated 300 MtCO2e, or 0.9% of global energy-related emissions. 

The ever-increasing demand for uses such as video streaming, 

cloud storage and enriched content (audio, video, AI) is add-

ing to their energy consumption. As a result, integrating more 

sober and sustainable practices into digital uses and 

infrastructures is becoming an imperative. The media must 

also rethink the way they design, host and distribute their dig-

ital content, favouring environmentally-friendly approaches 

throughout the content life cycle.  

This awareness is beginning to emerge in communication 

strategies. According to a study in the report “60 internet  

figures you need to know in 2024”, 52% of marketing profes-

sionals recognise the need to communicate their ESG commit-

ments. This figure reflects a growing desire to help audiences 

become more aware of the environmental challenges posed 

by digital technology and to make marketing actions more  

responsible25.

  

 

22 The EURD (European Union Regulation on deforestation) is a piece of 
legislation adopted in 2023 aimed at banning the import into the EU 
of products linked to deforestation, such as soya, palm oil or wood. It 
requires companies to carry out due diligence to prove that their sup-
ply chain does not contribute to deforestation. 

23 https://theshiftproject.org/wp-content/uploads/2021/03/Rapport_So-
briete_Numerique_Vol2_v3.pdf 

24 https://theshiftproject.org/wp-content/uploads/2021/03/Syn-
these_Numerique-et-5G_30-mars-2021.pdf  

25Source: “60 chiffres internet à connaître en 2024” (60 internet figures 
you need to know in 2024) (hubspot.fr) 

https://theshiftproject.org/wp-content/uploads/2021/03/Rapport_Sobriete_Numerique_Vol2_v3.pdf
https://theshiftproject.org/wp-content/uploads/2021/03/Rapport_Sobriete_Numerique_Vol2_v3.pdf
https://theshiftproject.org/wp-content/uploads/2021/03/Synthese_Numerique-et-5G_30-mars-2021.pdf
https://theshiftproject.org/wp-content/uploads/2021/03/Synthese_Numerique-et-5G_30-mars-2021.pdf
https://blog.hubspot.fr/website/chiffres-internet
https://blog.hubspot.fr/website/chiffres-internet
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4.1.2 Defining the ambitions of the ESG strategy 

4.1.2.1 Deploying the ESG strategy 

In 2024, the Group changed its historical CSR strategy, known as “TOP” (Transmission of values, Optimisation of environmental 

impact, Promotion of employees) into a more comprehensive ESG strategy aligned with the requirements of the CSRD. The aim 

of this new strategy is to strengthen the Group's commitment to sustainable development by structuring its actions around three 

fundamental pillars: Environment, Social and Governance. 

 

1. Environment  2. Social  3. Governance  

Our ambition:  

– Reducing the environmental impact  
of our activities, as media and as a 
company. 

Our ambition:  

– Taking action that builds employee 
loyalty and maximise inclusion through 
employment. 
 

– Enlightening readers and consumers, 
transmitting expertise and sharing  
the Group's values across its entire 
ecosystem. 

Our ambition:  

– Ensuring responsible governance  
to protect the editorial independence 
of the Group’s media. 

Our commitments: 

– Promoting the eco-publishing  
of magazines and digital assets. 
 

– Offering a working environment 
geared towards saving resources 
and limiting the carbon footprint. 

Our commitments: 

– Building employee loyalty through 
quality of life at work, skills develop-
ment and career paths. 
 

– Ensuring professional equality and  
diversity of talent.  
 

– Enlightening audiences by raising 
awareness of social and environmen-
tal issues through accessible and  
inclusive information. 
 

– Empowering advertising messages 
and promoting non-profit causes in 
campaigns. 

Our commitments: 

– Ensuring ethical governance based on 
transparency, compliance and ethics. 
 

– Preserving the editorial independ-
ence of the media. 
 

– Protecting the data of readers,  
employees and partners. 
 

 

 

Reworld Media commits to positively influencing society  

Laetitia Quet, Administrative, Financial and ESG Director and Fanny Deleuze, Group ESG Manager 

 

What are Reworld Media's major ESG projects for 2024 and priorities for 2025? 

 

Laetitia Quet: Significant transformations were undertaken in 2024 to strengthen the efficiency and transparency of our 
internal processes. This includes legal simplification, the evolution of our sales organisation and increased digitisation, 
with in particular the digitisation of expense claims and the deployment of new tools for monitoring advertising cam-
paigns. We have also stepped up financial support for operational teams, in order to structure ESG reporting and  
improve visibility of our performance. 

In 2025, these efforts will continue, with a particular focus on our decarbonisation trajectory, the development of respon-
sible purchasing and full compliance with the CSRD. On the economic front, we also have to deal with a changing mar-
ket: the magazine industry is facing a fall in subscriptions and a rise in the cost of raw materials, while BtoB activities are 
experiencing a contraction in the advertising market. Our challenge is therefore to maintain our profitability while main-
taining quality content, and consolidating our business model, in particular by increasing our digital revenues. 
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What steps have you taken to strengthen the ESG culture within the Group? 

Fanny Deleuze: Strengthening the ESG culture internally was a major challenge in 2024. To achieve this, we facilitated 
access to resources and encouraged employees to get involved in these subjects. A dedicated ESG area has been 
launched on our intranet, structured around three headings:  

- Resource: documents and recommendations on responsible marketing,  

- Library: a selection of films, podcasts and events on sustainable development,  

- Toolbox: eco-responsible solutions such as FileVert, a greener alternative to WeTransfer. 

At the same time, we have stepped up our awareness-raising initiatives through training and the introduction of moni-
toring indicators to better structure our commitments.  

Externally, our educational mission is being pursued through editorial content promoting social and environmental  
issues, while reaffirming our editorial independence. Finally, we have strengthened our dialogue with stakeholders,  
in order to integrate their expectations and ensure that our approach is part of a dynamic of continuous improvement 
and transparency.



   STATEMENT OF NON-FINANCIAL PERFORMANCE 

 2024 FINANCIAL AND NON-FINANCIAL REPORT REWORLD MEDIA 40 

4 

4.1.2.2 Managing your ESG strategy effectively 

 

Under the supervision of the Finance and ESG Department, 

each of the Group's departments - General Management,  

Legal Affairs, Finance, Human Resources, General Services,  

IT and Operational Departments - is mobilised to deploy  

Reworld Media's ESG ambition. 

The Finance and ESG Department is responsible for: 

– defining and managing the Group's ESG policy; 

– supporting the business units in the operational implemen-

tation of this policy; 

– engaging in dialogue with stakeholders, promoting the 

Group's ESG commitments both internally and externally. 

As part of this drive, a full-time Group ESG Manager joined the 

Finance and ESG Department in April 2023, to oversee the 

roll-out of ESG projects throughout the Group. 

With its strong culture of entrepreneurship and innovation, the 

Group is also encouraging its employees to get involved in this 

strategy. In 2023, a CSR community was created, bringing  

together around twenty volunteers from various business 

lines. These employees, ambassadors for the ESG strategy, are 

responsible for initiating and supporting concrete projects 

with a positive impact, according to their respective areas  

of expertise. They meet regularly to share progress on their 

actions and generate new ideas. 

ESG governance is fully integrated into the Group's manage-

ment bodies: 

- Since 2022, part of the variable remuneration paid to ex-

ecutive officers has included non-financial targets. In 2024, 

these objectives represented 4.5% of their total remuner-

ation, or 16.7% of their variable remuneration.  

- These targets are set each year by the Board of Directors, 

in conjunction with EthiFinance ESG Ratings, which spe-

cialises in the ESG evaluation of small and medium-sized 

listed companies in Europe. 

- ESG issues are systematically included on the agenda of 

Board meetings, and are discussed by the ESG Director. 

- In 2024, the Group ESG Manager also made regular 

presentations to the Management Committee to raise 

awareness among executive officers of the challenges  

of the transition, in particular the carbon footprint,  

the Sustainable Development Goals and preparations for 

the CSRD26. 

 

4.1.2.3 Contributing to the Sustainable Development Goals (SDGs) 

 

The Group's ESG strategy, aligned with the CSRD directive, 

is fully in line with the Sustainable Development Goals 

(SDGs) defined by the United Nations: 

“The Sustainable Development Goals (SDGs), also known  

as the Global Goals, were adopted by the United Nations  

in 2015. They are a global call to action to eradicate poverty, 

protect the planet and ensure that all human beings live  

in peace and prosperity by 2030. 

The 17 SDGs are integrated, recognising that interventions 

in one area will affect outcomes in others, and that 

 

26 Reworld Media will be subject to the Corporate Sustainability Directive Re-
porting (CSRD) for the 2025 financial year, with mandatory publication in 
2026, subject to modification following the adoption of the European Omni-
bus bill. 

development must balance social, economic and environ-

mental aspects. 

Countries have pledged to accelerate progress for those  

furthest behind. The SDGs are designed to put an end to 

poverty, hunger, AIDS and discrimination against women 

and girls. 

The creativity, know-how, technology and financial resources 

of the whole Company will be needed to achieve the Objec-

tives in every context.”27 

27 Definition of the SDGs available on the home page of the United Nations 
Development Programme website: undp.org. 
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⚫ Direct contribution 

  Indirect contribution 
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Environment 

Favouring local and/or 
committed paper 
manufacturers and printers 

       ⚫ ⚫   ⚫  ⚫ ⚫   

Buying certified paper and/or 
paper containing recycled 
fibres 

           ⚫   ⚫   

Optimising print volumes and 
unsold copies 

                 

Optimising the hosting and 
storage of digital data 

            ⚫     

Eco-designing digital assets             ⚫     

Improving offices' energy 
efficiency 

            ⚫     

Recovering IT equipment  
at the end of its life 

            ⚫ ⚫ ⚫   

Reducing and sorting waste           ⚫  ⚫ ⚫ ⚫   

Encouraging low-impact 
mobility 

            ⚫     

Social 

Recruiting new employees  ⚫                 

Protecting jobs and  
retaining staff 

⚫                 

Protecting the health  
and safety of employees  

  ⚫               

Seeing to the balance between 
employees' personal and 
professional lives 

       ⚫          
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Improving quality of life  
at work 

  ⚫               

Sustaining labour dialogue                  

Sharing value with employees  ⚫         ⚫        

Developing skills and 
managing career paths 

⚫   ⚫      ⚫      ⚫  

Facilitating access to 
employment for people  
with disabilities 

   ⚫      ⚫      ⚫  

Ensuring equality in the 
workplace 

    ⚫   ⚫  ⚫      ⚫  

Establishing accountability  
for advertising messages 

                 

Raising readers’ awareness  
of social and environmental 
issues 

                 

Facilitating access to reliable, 
high-quality and relevant 
information  

                 

Making information accessible 
and inclusive 

         ⚫        

Governance                  

Ensuring the protection  
of personal data and 
cybersecurity 

                 

Supporting the community 
fabric 

       ⚫ ⚫         

Fighting corruption                  

Developing a responsible 
purchasing policy 

         ⚫        
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4.2 Double materiality analysis 

4.2.1 Methodology 
The materiality analysis was carried out in four key stages:  

- Mapping the value chain and stakeholders: the Group structured its value chain in order to identify the sustainability 

issues likely to influence its activities, both upstream and downstream. This mapping has been used to update the list 

of internal and external stakeholders.  

- Sector analysis and ESG benchmarks: a comparative analysis of other media groups was carried out to identify the major 

issues relating to sustainable development. This selection was enriched using recognised benchmarks such as SASB, 

GRI and ESRS 1 - AR 16, which provides an initial standardised list of sustainability issues. 

- Qualitative interviews: semi-structured interviews were conducted with internal and external stakeholders (members of 

the Management Committee, operational staff, customers and suppliers), in order to refine the ranking of impacts, risks 

and opportunities.  

- Quantitative surveys: surveys were then carried out with all the stakeholders (audiences, employees, advertisers, sup-

pliers) in order to rate each issue according to two criteria: severity and probability, in accordance with the requirements 

of the CSRD. 

In total, 59 Impacts, Risks and Opportunities (IROs) were identified, 38 of which were considered material for Reworld Media,  

as they exceeded the financial materiality or impact thresholds. 

 

4.2.2 Ensuring dialogue with stakeholders 
Stakeholders are essential to the smooth running of a company and vital to the development of any ESG strategy. The Group 

pays close attention to the quality of its interaction with its stakeholders with which it develops, as far as possible, relationships  

of trust, transparency and fairness.  

 

Dialogue with external stakeholders 
When it comes to external stakeholders, the Group aims to be part of a dynamic of improving the quality of its dialogue. The current 

context, conducive to significant environmental and societal changes, fosters this dynamic. 

The table below shows the main external stakeholders of Reworld Media, and summarises their roles, the issues at stake in inter-

actions with them for the Group, and the processes by which this interaction takes place. 

 

External stakeholders Key issues at stake Dialogue methods and materials 

Audience (readers, 
internet users, social 
Nadia users, event 
attendees, etc.) 

Readers and Internet users are affected by the 
choice of publications and content spread by the 
Group's media or on the media produced by the 
Group on behalf of customers (Sport en France, Air 
France, etc.). In this respect, the issues at stake 
concern in particular the reliability, ethics and 
professional ethics of content, their accessibility, 
and public awareness of major societal and 
environmental issues. 

Websites, social media, published magazines; 
customer service exchanges with magazine 
subscribers; surveys carried out by customer 
service with magazine subscribers (satisfaction, 
accessibility); special meetings organised with 
subscribers in the form of live events, at conferences 
or videoconferences for which subscribers can sign 
up; meetings organised as part of competitions 
such as the “Innovez Science & Vie junior” competition; 
sections reserved in magazines for the publication 
of letters and emails received from readers, to which 
responses are provided and Erratum established  
if necessary. 

Clients (advertisers and 
their agents) 

Advertising and communication are an important 
source of income for the Group.  

Advertisers and customers invest in the Group's 
media and/or technologies to identify and reach 

Events, conferences, meetings with advertisers, 
studies deployed with advertisers to support and 
advise them in understanding consumer behaviour 
and intentions, contractual relations in accordance 
with the General Terms and Conditions of Sale. 
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External stakeholders Key issues at stake Dialogue methods and materials 

their preferred targets, with the aim of guiding their 
purchasing behaviour.  

Suppliers and service 
providers 

The Group makes a large quantity of purchases, 
buying goods (paper for example) and services 
(distribution of its magazines for example). The 
Group takes care to promote the social, societal 
and environmental commitments of its suppliers 
and service providers when selecting its partners, 
regardless of the department concerned. 

Within the context of its media activities, Reworld 
Media works in close conjunction with paper 
manufacturers and printers to develop responsible 
paper sourcing. As logistics and distribution have  
a significant impact on the environment, the Group 
works with engaged subcontractors.  

The association 
community 

The Group works with the non-profit sector in 
France in order to share its values and support 
certain social and environmental causes. 

One-off actions, appearances in the Group’s media, 
partnerships, free advertising space. 

Public authorities  
and trade unions 

The Group seeks to maintain legally compliant 
relations with all regulatory bodies and 
governmental bodies. 

Regular exchanges with trade associations on issues 
and developments in the press sector, in particular 
as a member of the SEPM (Syndicat des Editeurs de 
la Presse Magazines), as a member of the SRI 
(Syndicat des Régies Internet) and with the ARPP 
(Autorité de Régulation Professionnelle de la Publicité). 

Financial community 

AMF, Banque de France, 
banks, investors and 
analysts 

Reworld Media is listed on the Euronext Growth 
Paris stock exchange. 

Tradedoubler is listed on the Nasdaq OMX 
Stockholm stock exchange.  

These two companies endeavour in their operations 
to maintain and constantly improve the quality of 
the dialogue, drawing on the relevance and 
transparency of information about their financial 
and non-financial performance. 

For Reworld Media: the reworldmedia.com website, 
its LinkedIn profile, press releases about its 
operational news, financial releases, presentation 
of half-year results, its annual financial and non-
financial report, meeting with investors, meeting 
with financial analysts (SFAF), communication of 
statistical data and exchanges with the Banque de 
France, responses to questionnaires from non-
financial rating agencies, EcoVadis assessment. 

For Tradedoubler: the website tradedoubler.com, 
its LinkedIn profile, financial releases, quarterly 
financial reports. 
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Dialogue with internal stakeholders 
As pertains to internal stakeholders, the Group aspires to build a dynamic of improvement in the quality of its dialogue, by draw-

ing on two crucial levers: transparency and harmonisation. The table below shows the Group’s main internal stakeholders, and 

summarises their roles, the issues at stake in interactions with them, and the processes by which this interaction takes place. 

 

Internal stakeholders Key issues at stake Dialogue process 

Shareholders and directors 

 

Ensuring transparency on financial and non-
financial performance, taking part in strategic 
and governance decisions. 

Reworld Media’s Board of Directors is composed of  
5 members, 3 of whom are independent. There are 
40% women directors, all independent.  

The highlights of the year, including ESG matters, are 
presented by the Finance and ESG departments 
during Board meetings. 

In 2022, the Group set up a Remuneration Committee, 
which makes proposals or recommendations to the 
Board of Directors regarding the remuneration policy 
for directors and corporate officers so that it is 
consistent with shareholders’ interests and the 
Group's performance. 

Reworld Media develops privileged relations with its 
shareholders, in particular through its Shareholders 
Club. Each time results are published, meetings are 
held to discuss the Group’s strategy, to keep 
shareholders fully informed and to allow them to ask 
any questions they may have. 

Employees and employee 
representatives 

 

The Group takes care to maintain high-quality 
dialogue with its employees and with the 
bodies that represent them. Communication 
and cohesion between employees are also of 
fundamental importance. The Group also has 
the duty to raise employee awareness about 
ESG issues. 

The Group regularly communicates with its 
employees, whether by email, on the “MyReworld” 
Intranet or on the “Yammer” corporate social 
network. It organises meetings, consultations and 
regular negotiations with staff representative bodies, 
and facilitates the organisation of elections by using 
electronic voting. Regular unifying events aimed at 
managers and employees are organised. 
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4.2.3 Value chain 
As part of its materiality analysis, Reworld Media has defined its value chain, i.e. all the activities, resources and relationships that 

underpin its business model and its positioning in the ecosystem. This value chain encompasses the Group's activities, resources 

and relationships, on which it relies to develop. 

 

4.2.4 Double materiality matrix 
The analysis identified 59 Impacts, Risks and Opportunities (IROs), covering a wide range of issues, from greenhouse gas  

emissions to the protection of personal data. To determine the material IROs, 2 thresholds were set: 

- 1.5 for financial materiality (effects on the Group's performance)28, 

- 2.0 for impact materiality (effects on society and the environment)29. 

38 IROs exceed these thresholds, including 22 impacts and 16 risks/opportunities deemed to be material. These issues require 

closer attention from the Group, as they may generate operational, regulatory or reputational risks, or on the contrary, represent 

levers for sustainable value creation. 

This mapping enables Reworld Media to guide its ESG strategy, ensure compliance with the CSRD, and structure its action plan 

around IROs that exceed materiality thresholds. A double materiality matrix illustrates this assessment and shows the location  

of each IRO according to its importance in terms of impact and financial materiality.  

 

Double materiality matrix 
 

 

  

 

28 X-axis. 

29 Y axis. 
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4.3 Environment 
The Reworld Media Group is committed to strengthening its environmental requirements in order to minimise its ecological  

impact, particularly in the production of print magazines and digital content. Working closely with its suppliers, the Group seeks 

to optimise every stage in the production of its products and services.  

In 2023, for its 1st carbon assessment, the Group brilliantly rose to the challenge of measuring its footprint across all 3 scopes set 

out in the methodology. The company was thus able to accurately quantify its GHG emissions across its entire value chain. Reworld 

Media is now able to effectively target the measures to be adopted to optimise the production stages in order to reduce its carbon 

footprint in line with the Paris Agreement. 

Driven by strong ambition in the area environmental responsibility, in 2024 the Group strengthened its environmental policy  

in preparation for the entry into force of the CSRD, thereby stepping up its efforts for more sustainable resource management 

and more rigorous integration of ESG issues into its practices. 

2024 was also an opportunity for the Group to prepare for the major projects of 2025, namely the decarbonisation of its activities, 

the formalisation of all existing policies, the monitoring of priority indicators, and above all compliance with the CSRD. 

 

4.3.1 E1 – Climate change 
As a company, the Group pays close attention to controlling its consumption of resources, with a dual objective: to optimise its 

costs in the short term and to contribute to environmental protection in the medium and long term. It also strives to offer its 

employees a responsible working environment that is consistent with its commitments.  

In 2024, Reworld Media strengthened its management of GHG emissions and continued its policy of energy sobriety, focusing 

on the prevention of waste, waste management and the promotion of sustainable mobility among its teams. 

 

Transition plan to mitigate climate change 
Following the successful completion of its first carbon assessment in 2023, Reworld Media has continued its efforts by integrating 

data from the fourth quarter of 2023 in order to have a full reference year (January-December), in line with new regulatory  

requirements. This will enable the Group to accurately assess its progress and structure its emissions reduction trajectory.  

As part of the strengthening of its environmental policy, the Group has set itself a dual objective: to define targets for reducing 

its GHG emissions; and to begin preparations for adopting a decarbonisation trajectory aligned with scientific data, in line with 

the principles of the Science Based Target initiative (SBTi). The SBTi – a joint initiative of CDP, the United Nations Global Compact, 

the World Resources Institute (WRI) and the World Wide Fund for Nature (WWF) – supports companies in setting emissions  

reduction targets that are compatible with climate science and the objectives of the Paris Agreement.  

 

Gross GHG emissions from Scopes 1, 2 and 3 and total GHG emissions (ESRS E1-6)
The Group carried out its first carbon assessment in 2023, 

based on the international reference methodology, the Green-

house Gas Protocol, which structures the accounting of GHG 

emissions into 3 Scopes:  

– Scope 1: direct emissions from facilities owned or  

controlled by the Group; 

– Scope 2: indirect emissions linked to energy purchases; 

– Scope 3: other indirect emissions generated throughout 

the Group's value chain.  

Although current regulations only require Scope 1 and 2 to be 

accounted for, Reworld Media has voluntarily chosen to also 

include Scope 3, convinced that, given the tertiary nature of its 

business, most of its emissions come from this area.  

The data collected now covers the period from 1 January  

to 31 December 2023 and includes all the French entities in 

the consolidated scope. Emissions linked to Tradedoubler's 

activity will be included in the carbon footprint from 2025, with 

a view to publishing the Group's 1st CSRD report in 2026. 
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Scope   Greenhouse Gas Emissions tCO2e % of emissions 

1    Direct GHG emissions from stationary combustion - - 

1         Direct GHG emissions from mobile combustion 175 0.36% 

1               Direct GHG emissions from physical or chemical processes - - 

1                                 Direct fugitive GHG emissions - - 

1    
Emissions and direct GHG removals related to land use, land-use change, 
and forestry (LULUCF) (Optional) 

- - 

   Scope 1 sub-total 175 0.36% 

2   Indirect GHG emissions from imported electricity 59 0.12% 

2           
GHG emissions from imported energy other than electricity (steam, heating, 
cooling, and compressed air) 

26 0.06% 

   Scope 2 sub-total 86 0.18% 

3        Purchases of goods and services 35,763 74.44% 

3       Capital goods 2,664 5.54% 

3      Energy-related greenhouse gas emissions not included in Scopes 1 and 2 71 0.15% 

3          Upstream transport and distribution 1,788 3.72% 

3  Waste 61 0.13% 

3 Ṁ Business travel 1,158 2.41% 

3              Employee commuting 428 0.89% 

3  Upstream leased assets - - 

3             Downstream transport and distribution 5,589 11.63% 

3 ḛ Processing of sold products - - 

3                                              Use of products sold 197 0.41% 

3 ᵯ End-of-life treatment of products sold 64 0.13% 

3  Downstream leased assets - - 

3               Franchises - - 

3    Investments - - 

    Scope 3 sub-total 47,782 99.46% 

    Total 48,042 100.00% 
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Reworld Media is committed to a decarbonisation trajectory aligned with the principles of SBTi, with the ambition of significantly 

reducing its GHG emissions by 2030 and 2050. The quantification of locked-in emissions, i.e. the projected cumulative emissions 

of the main assets between the base year and these two timeframes, is currently underway. This data will be expressed in tonnes 

of COϜ equivalent and will be used to structure the milestones in the Group's climate trajectory. 

To achieve these objectives, a number of action levers have been identified, foremost among which is the optimisation of pur-

chases of goods and services, the main source of Scope 3 emissions. The Group is being supported in this approach by the firm 

Axionable, and is using the SaaS Sweep solution to manage, model and refine its decarbonisation strategy.  

No carbon offsetting is planned at this stage: the focus is exclusively on directly reducing emissions. The decarbonisation plan 

will be finalised in the first half of 2025. 

 

4.3.1.1 Significant impacts, risks and opportunities  

4.3.1.2 Policies and actions to mitigate and adapt to climate change 

Raise employee awareness of climate issues 

In the face of current environmental challenges, climate 

change remains a major issue for the Group, both economi-

cally and ethically. Against this backdrop, it is essential to raise 

awareness of climate issues among all our employees and en-

courage them to adopt more responsible behaviour. In 2024, 

the company launched a major initiative by offering all its 

employees the opportunity to carry out their own personal  

carbon assessment on the ADEME Nos Gestes Climat website. 

By actively involving every employee, the Group aims to 

strengthen its commitment to the fight against climate change, 

while encouraging collective and individual responsibility. 

  

Encouraging sustainable employee mobility 

The update of the 2023 carbon footprint revealed that  

employee travel accounted for 1.59 kTCO2e, including  

1.16 kTCO2e for business travel and 428 TCO2e for commut-

ing. A number of actions are already being implemented to 

reduce these impacts, including limiting business travel and 

home-work journeys, and gradually optimising and electrify-

ing the Group’s vehicle fleet.  

The Paris Agreement and the successive reports of the Inter-

governmental Panel on Climate Change (IPCC) have been 

consistent in their message: it is now essential that companies 

take into account the reduction of their carbon impact on the 

planet. 

Each Group employee is now in a position to make their own 

bookings for business travel, once they have received their 

managers’ approval. Travel-related expenses were reimbursed 

by means of expense claims until mid-December 2024,  

provided that the expenditure complied with the applicable 

expense policy. Bookings are now made via the travel platform 

and are paid for directly by the Group. The policies on busi-

ness travel establish rules regarding the choice of mode  

of transport. In particular, they encourage employees to give 

priority to the use of public transport and limit the use of per-

sonal vehicles, to prefer train travel over air travel, and, for  

instance, to limit the use of rental vehicles to cases where travel 

cannot be carried out by other means of transport. 

 

 

 

 

Subject Sub-theme IRO type Direct or 
indirect 

Description 

Climate 
change 

Climate change 
mitigation 

Negative impact Direct and  
indirect 

Greenhouse gas (GHG) emissions related to Reworld Media’s 
activities are mainly indirect. They mainly come from paper 
manufacturing, printing, magazine distribution, as well as the 
carbon impact of digital activities, including data storage and 
the use of digital equipment. 

Climate 
change 

Energy Negative impact Direct and 
indirect 

The energy consumption associated with Reworld Media's 
activities has a real impact. It includes energy used for 
buildings (electricity, gas, fuel oil), fuel for transporting 
magazines (upstream and especially downstream), hosting 
digital data, reading content on digital media (electricity),  
and employee travel. 

Climate 
change 

Energy Risk Direct  There is a risk of rising energy costs in production areas 
(printing facilities), in offices, and across the value chain  
(paper manufacturers, distribution). 
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The Group provides eligible employees with fuel cards.  

In 2023, Group employees consumed 69,166 litres of fuel,  

according to the figures provided by the service providers.  

In 2024, fuel consumption fell by 28% to 50,012 litres. The dig-

itisation of expense claims in December 2024 should make  

it easier to monitor consumption, beyond that of company  

vehicles, in 2025. 

Reworld Media has a limited company car fleet in France  

of around 40 vehicles. This fleet is renewed on average every 

2 to 3 years. The Group offers eligible employees vehicles with 

hybrid or electric engines. Combustion vehicles are thus grad-

ually being replaced by vehicles that are less dependent  

on fossil fuels. In 2024, 21.4% of Reworld Media’s vehicles 

were electric, representing a total of 9 cars. In addition, 100% 

of sales representatives at PGP, who travel extensively as part 

of their role, are equipped with low CO2 emission vehicles.  

This vehicle fleet consumed 26,359 kWh of electricity in 2024.  

Furthermore, the commute to and from work is an important 

lever on which a company can act to reduce its carbon foot-

print. On average, it is estimated that more than 70% of com-

muting now take places by car in France. In this context, the 

Group encourages employees to give priority to low-impact 

mobility solutions and supports them in this effort. 

The Group’s two main sites, located in Ile-de-France, are within 

easy access of public transport. The Boulogne-Billancourt site 

is near the Marcel Sembat station, served by Line 9 of the Paris 

metro. Metro Line 4 was extended to Bagneux in January 

2022, and the Bagneux-Lucie Aubrac station is an 8-minute 

walk from the Group's premises. This geographic vicinity con-

tributes to employees’ comfort and to the reduction in their 

transport time. 

In addition, a fleet of electric cargo bikes has been made avail-

able to employees, who are free to reserve them with all the 

necessary protective equipment (helmets, gloves, safety 

booklet). 

In 2022, the Group introduced a “sustainable mobility” pack-

age for employees in France to encourage them to give prior-

ity to low-impact mobility and limit their carbon footprint.  

It grants each employee wishing to use an electric means  

of transport (bicycle, scooter, etc.) in the context of their com-

muting a "purchase" package of €150 or, for those who prefer 

to rent, the payment of rental costs up to a limit of €10 per 

month and per employee. Employees travelling by bicycle 

have access to a covered bicycle parking lot, in the basement, 

on the Bagneux site and an open-air parking lot, in the inner 

courtyard of the Boulogne-Billancourt site. Charging stations 

and sockets for electric and plug-in hybrid vehicles (cars, 

scooters and bicycles) can be accessed in the car parks of both 

sites. At the Bagneux site, 8 charging stations have been set 

up (4 terminals with 3.7 kWh output and 4 reinforced sockets 

with 3.7 kWh output) and the bicycle room is also equipped 

with sockets. At the Boulogne site, 8 charging stations have 

also been installed (3 terminals with 7.4 kWh output and  

5 sockets with 3.7 kWh output). 

In France, the Group has set up a system of work from home 

for up to one day a week on a voluntary basis, for employees 

whose job allows them to do so. With the increasing digitalisa-

tion of the working world, and increasingly lengthy transport 

times, remote working makes it possible to improve quality of 

life and working conditions for employees but also to reduce 

the environmental impact of their commute. The use of vide-

oconferencing equipment (Teams) helps facilitate remote 

working and limit employee travel, even though certain jour-

neys remain incompressible, such as car tests on circuits or the 

production of events. 

 

 

Improving offices' energy efficiency 

Given the tertiary nature of the Group’s activities, building 

management is the main source of direct energy consumption 

and an important avenue for improving energy efficiency. 

Since 2022, the Group has implemented an energy-efficient 

approach aimed at reducing its electricity consumption, in or-

der to control the associated expenses in the short term and, 

in the medium- and longer term, to act in favour of protecting 

the environment against climate change.  

This approach is supported by the General Services Depart-

ment, which is responsible for the technical and regulatory as-

pects of building management (heating, lighting, ventilation 

and air conditioning, electrical equipment, water, safety)  

to guarantee compliance with energy performance, electrical 

standards and ensure the safety of employees.

The General Services Department is also responsible for man-

aging offices in its more "human" aspects. Its daily interaction 

with employees and the implementation of communications 

aimed at raising employee awareness of eco-friendly actions 

contribute to building a responsible working environment and 

to improving employee well-being in the workplace. 

The Group, which operates in 11 countries worldwide, does 

not own its offices. 

In France, the Group leases two main office sites located in the 

Greater Paris Region. It occupies 6,525 m2 of offices in the  

Network building, located at 40 avenue Aristide Briand in 

Bagneux. Since 2024, it has also rented approximately 9,016 

m2 of office space in three buildings in a complex located at 8 

rue Barthélémy Danjou in Boulogne-Billancourt (until 2023, 

9,450 m2 were rented on this site). Historically, the Group oc-

cupied a single building, Building C, to which additional space 

was added in 2021 and 2023 in Buildings A, B and D. At the 

end of June 2024, the Group ceased to occupy Building D.  
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A month's work was needed to fit out the floors of Building B 

in Boulogne-Billancourt, where LED lighting (which uses less 

energy) and presence detectors were installed. In this way,  

the lights switch off automatically when the building is unoccu-

pied, whatever the time of day, so energy is not wasted. The 

Group has also opened up the load-bearing walls between  

the buildings to improve traffic flow.  

At the beginning of 2023, a Building Management System 

(BMS) was installed in Building C to monitor all its consump-

tion flows, and to aggregate the data needed to activate stra-

tegic levers with a view to saving energy. 

The Bagneux and Boulogne-Billancourt sites have different 

construction dates, and because of this, different characteris-

tics and energy performance levels.  

The Network building in Bagneux was delivered in 2021. The 

design of its façades limits energy requirements. It is also 

equipped with a Building Management System (BMS) that  

integrates, in a single unit, the steering and management sys-

tems for the various buildings, which in particular enables  

energy to be counted by level and by zone. The air treatment 

is handled by a double flow system with energy recovery.  

The buildings in Boulogne-Billancourt are older and transfor-

mation and modernisation works are carried out each year  

to improve their energy efficiency. In October 2024, the Bou-

logne-Billancourt head office switched to 100% renewable 

electricity from France. 

At Reworld Media, the energy efficiency plan is defined by  

a policy of adapting the internal temperature of buildings. This 

temperature has been capped at 19°C in winter and 26°C  

in summer. The impact of such a measure amounts, for every 

1° reduction, to a 7% reduction in energy consumption overall. 

In Building C, the heating has been programmed to operate 

between 5 a.m. and 9 p.m. on working days and to be switched 

off during non-occupancy periods.  

At the Group’s two sites, the thermostats for hot water tanks  

in the sanitary facilities have been set in economic mode.  

At the Bagneux site, as well as in the new buildings in Bou-

logne, the lighting in traffic areas was permanently adjusted  

to detect human presence, including during periods of occu-

pancy, whereas it was previously configured to do so only  

on weekends. 

In 2024, as part of its ongoing energy efficiency plan, Reworld 

Media launched a major energy optimisation project aimed  

at harmonising its energy suppliers across the Group. This  

initiative has resulted in the selection of a single supplier, Total 

Energies, reducing the number of meters from 40 to just 6. 

This measure optimises energy consumption while reducing 

environmental impact. By purchasing electricity from guaran-

teed renewable sources in France, the Group is now sourcing 

green energy and strengthening its environmental commit-

ments. This strategic choice also enables us to better manage 

our consumption and promote greater energy efficiency.  

By centralising its energy management, Reworld Media has 

strengthened its ability to monitor, analyse and optimise its us-

age, thereby reducing its costs while at the same time reduc-

ing its carbon footprint. This approach is fully in line with our 

desire to build a more sustainable model for all our activities. 

In 2024, the General Resources Department identified a part-

ner to carry out an Energy Performance Diagnostic. With the 

aim of improving energy efficiency, the firm Axeo carried out 

an energy audit at the Boulogne-Billancourt site. This audit, 

which is still in progress, should enable Reworld Media to cre-

ate work plans to improve energy efficiency, while ensuring 

that the investments made are optimal and relevant. 

 

 

Responsible digital

In addition to its paper magazines, Reworld Media is present 

on the Internet as a publisher through its 74 media sites and 

its social media. Through its various areas of expertise, the 

Group supports its readers and customers in the digital trans-

formation of their uses and markets. Recognising the im-

portance of this development for its economic development, 

the Group is also taking account of its environmental impact, 

striving to minimise its footprint in order to become a respon-

sible digital player. To this end, it is rolling out key actions  

focusing on: 

– Data hosting and storage: most of the Group’s websites are 

hosted on cloud infrastructures located in northern France. 

In addition, data is available on 4 types of hot and cold stor-

age, optimising data availability and minimising environ-

mental impact. 

– More responsible design of websites and advertising:  

the initiative aims to reduce the carbon footprint of digital 

activities, by favouring energy-efficient designs and func-

tions for websites and a reduction in programmatic calls for 

advertising campaigns. 

– IT equipment management: the Group focuses on the  

rational use of equipment, encouraging recycling and re-

use to minimise electronic waste. All of the waste electrical 

and electronic equipment is sold to an electronic broker 

operating under prefectoral authorisation for waste trading 

and/or brokerage No. N23VAL01. 

– An advertising offer. 

These levers are part of an overall approach aimed at reduc-

ing the environmental impact of digital technology, while 

supporting the economic and social development associ-

ated with digital transformation. 

In France, and according to studies carried out at the request 

of the Government by ADEME (the French Agency for the Eco-

logical Transition) and ARCEP (France’s Electronic Communi-

cations, Postal and Print Media Distribution Regulatory Author-

ity), the digital sector accounts for 2.5% of GHG emissions. If 
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nothing is done to reduce the environmental footprint of digi-

tal technology, and uses continue to increase at the current 

rate, the carbon footprint of digital technology in France could 

increase by 45% by 2030, or even triple by 2050. The main 

drivers of this impact are electronic devices (between 64% and 

92% of impacts, primarily television screens), followed by data 

centres (between 4% and 22% of impacts) and networks (be-

tween 2% and 14%). The manufacturing phase is reported to 

be the main source of impact (78% of the digital carbon foot-

print), followed by the use phase (21%). 

In May 2024, in collaboration with Seen This, the Group 

launched “Double Impact”, an offer to minimise the green-

house gas emissions linked to the distribution of digital cam-

paigns while optimising their performance. This adaptive 

streaming technology reduces data transfer and associated 

greenhouse gas emissions by 30% to 50% compared with con-

ventional activation, and increases attention time by 70%. 

Optimising digital data storage 

The Group has chosen to use external hosting solutions known 

as cloud computing. Cloud computing is defined as the provi-

sion of shared IT resources on demand. This solution enables 

a better server usage rate, greater energy efficiency in its data 

centres, and optimised energy consumption compared to tra-

ditional data centres.  

Energy consumption is the main environmental impact of data 

centres. It depends directly on the volume of data stored, 

which determines the number of servers required, as well as 

the speed of access to this data, a factor that strongly influ-

ences energy consumption: the faster the loading, the greater 

the use of IT resources, and therefore the greater the energy 

expenditure.  

The Group’s strong growth, particularly with the acquisition of 

the Unify business in 2022, has led to a sharp increase in data 

volumes. Good management of this data is a priority if we are 

to reduce its environmental and financial impact, while pre-

serving the availability of the most important data for end us-

ers. The Group has already implemented good practice in this 

area. To illustrate, a video project, the rushes of which have not 

been used for 5 to 6 weeks, is automatically moved to a cooler 

storage level. In 2024, the Group continued its efforts by 

launching a major project to transfer data that has been inac-

tive for more than two years to less emission-intensive glacier 

servers. 

Aware of the environmental challenges associated with the 

storage and management of digital data, the Group has im-

plemented a strategy aimed at optimising the energy effi-

ciency of its IT infrastructures while reducing its carbon foot-

print. This approach is based on two main areas: the use of 

Amazon Web Services (AWS) for corporate data and 

collaboration with Pilot Systems for hosting digital and audio-

visual content. 

The Group has chosen to centralise the management of its cor-

porate data on Amazon Web Services (AWS), a major player  

in cloud computing, which is committed to sustainable devel-

opment. AWS is aiming for a 100% renewable energy supply 

by 2025. Since 2022, 19 of its regions have already been pow-

ered exclusively by renewable sources. This partnership will 

enable Reworld Media to integrate a more sustainable  

approach to storage, in particular through the use of Amazon 

Glacier and Amazon Glacier Deep Archive solutions, which  

enable “cold” and “very cold” storage. These technologies 

limit the energy and water consumption needed to cool the 

infrastructures, thereby helping to reduce the environmental 

footprint associated with data hosting. 

To host its digital, audiovisual and archive content, the Group 

uses Pilot Systems, a company specialising in the develop-

ment of bespoke solutions. One of the major advantages  

of this collaboration lies in the dynamic management of allo-

cated resources: when certain capacities are not fully used, 

they are automatically reduced, resulting in lower energy con-

sumption and lower invoicing. Currently, 95% of audiovisual 

data, magazine archives and user data are hosted on Pilot Sys-

tems servers. This transition has been made without altering 

the accessibility of the data. The data centres chosen for this 

hosting are those of Interxion, located exclusively in the Paris 

region, thus guaranteeing better control of the carbon foot-

print linked to the transport and management of the data. Two 

sites were selected to ensure optimum redundancy and secu-

rity: the main site in Aubervilliers and the backup site in Ivry-

sur-Seine. 

 

 

 

 

 

 

 

 

Towards eco-design for the Group’s websites
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Eco-designed websites are generally faster to load. The Group 

has implemented numerous optimisations aimed at reducing 

the loading time of its sites, which makes it possible both  

to improve the user experience and limit energy consumption. 

The most important initiatives consist of: 

– Limiting as much as possible the number of queries 

needed to display the sites, 

– Opting for a streamlined graphic design that adapts to all 

screens, including mobile screens, in particular by reducing 

the number of fonts used, 

– Building the most minimalist ergonomics possible by iden-

tifying the most useful and relevant features and content 

with regard to the reader’s journey and the user experience, 

– Optimising the weight of images, by using formats that are 

compressed and adapted to the web where possible or by 

replacing images with icons, 

– Using efficient web languages such as HTML, CSS and  

JavaScript (JS) and applying the code minification principle 

which consists of having as few lines of code as possible, 

– Limiting the loading of unnecessary pages by prioritising 

the use of cache, a technology that allows a copy of web 

pages to be displayed without having to reload all the com-

ponents needed to display them, 

– Offering a dark mode that allows internet users to navigate 

by reducing electricity consumption. 

To take this a step further, in 2024 the ESG community studied 

the possibility of a pilot eco-design project for Reworld  

Media's institutional sites, with the aim of testing this even 

more innovative approach, before a possible large-scale  

roll-out on media sites. 

In 2023, the Group also launched a pilot project on the Parole 

de mamans website, putting an end to display advertising. 

This has made the website faster and less energy-consuming, 

by lightening its content and the number of requests needed 

to update it.  

The Group’s advertising division is working to implement 

more responsible solutions. These include the Greenbids  

solution, which uses algorithms to reduce the energy costs as-

sociated with programmatic advertising. Using artificial intelli-

gence and machine learning models, it is possible to optimise 

the path taken to purchase advertising space, thereby reduc-

ing the associated greenhouse gas emissions.  

After attending a dedicated working group, Reworld Media's 

advertising network joined the SDAT (Sustainable Digital Ad 

Trust) programme with the SRI30. In March 2024, the Group of-

ficially joined this programme, which replaces the Digital Ad 

Trust label, with the aim of enhancing the ESG commitment of 

advertising agencies. The SDAT aims to support advertising 

agencies in their transition to more responsible digital adver-

tising, by defining a path of progress both individually and col-

lectively. By joining this initiative, the Group undertakes to reg-

ularly assess its progress on the basis of 15 criteria divided into 

3 major themes: control of the distribution environment, opti-

misation of the technological value chain and the ESG ap-

proach. The aim is to promote a multi-faceted approach, com-

bining the quality of the advertising offering with social and 

environmental commitment. In June 2024, Reworld Media's 

advertising network was awarded the SDAT silver badge,  

testifying to its initial results in this progress dynamic. 

 

Maintaining economical use of IT equipment and infrastructure

In 2023, the Group organised an employee awareness cam-

paign as part of the implementation of the energy-restraint 

plan, called "The 10 Ecogestures of Digital Technology". 

Through this campaign, it invited all its employees to:  

– Browse responsibly, by saving their most frequently used 

sites as favourites, by closing unused web tabs, and being 

precise in their keyword searches, by regularly deleting 

their browser histories, or by using eco-responsible search 

engines, 

– Avoid sending and receiving unnecessary emails, by limit-

ing the number of emails and recipients, by unsubscribing 

to unread or unwanted newsletters, by using a new, more 

sober automatic signature, without the animated image 

that has been made available to them, 

– Prefer links over attachments, giving priority to temporary 

platforms, and when this is not possible by compressing 

files if necessary, sharing low-resolution PDFs or even a sim-

ple screenshot if this is enough,  

– Use collaborative platforms, such as Teams, by prioritising 

audio mode and avoiding energy-intensive video when-

ever possible, 

– Sort their files, whether in email boxes, storage spaces  

on the network or on the computer, emptying out the spam 

 

30 Syndicat des Régies Internet (Online Publishers’ Association). 

or deleted email folders as well as their computer’s  

recycling bin, 

– Avoid printing, and limit the number of colour and front-

only prints, 

– Take care of their connections, favouring the use of an Ether-

net cable over Wi-Fi, or when using a smartphone or tablet, 

by favouring Wi-Fi over 4G, and avoiding sharing connec-

tions from a smartphone, which consumes a lot of energy, 

– Activate the energy saving mode on the computer and on 

smartphones and tablets, by adjusting the brightness or by 

opting for a dark, less energy-intensive mode, 

– Spare their batteries and turn off their computers in the 

evening, avoiding using the standby mode which con-

sumes electricity, 

– Take care of their equipment and put away their laptops,  

to extend their lifespan. 

Details of this policy are available to all Group employees  

on the intranet.  

On 15 January 2024, the French Ministry for Ecological Transi-

tion and Territorial Cohesion and AFNOR launched a working 

group on the environmental impact of artificial intelligence 

(AI), from measurement to reporting. As an expert in and user 

of new technologies such as AI, and with a view to controlling 
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its impact on the environment, the Group is taking part in this 

work. The aim of this working group on frugal IA was to partic-

ipate in the creation of a reference framework (AFNOR Spec 

2314), by proposing the best indicators and methods for 

calculating environmental impact in this area (more info here). 

It was important for the Group to be a proactive player on AI 

and its impacts, with the dual desire to continue innovating 

while respecting the environment. 

 

4.3.1.3 Energy consumption and energy mix 

 

In 2022, primary energy consumption by all players in France was 2,482 TWh, divided between different sources. The energy mix 

was based mainly on nuclear power (36.6%), followed by oil (30.3%), natural gas (15.5%), and renewable energies and waste 

(14.7%). Of the latter, wood energy was the leading renewable source, ahead of hydroelectricity35.  

Since October 2024, the Group has taken an ecological step by sourcing 100% renewable, French electricity for its Boulogne-

Billancourt site, guaranteed by Total Energies. 

 

 

 

31 Figures presented for comparable surface areas for the Boulogne and Bagneux sites. 

32 Private areas. 

33 Building integrated in March 2023. 

34 Reworld ceased occupying Building D at the end of June 2024. 

35 Source: https://www.notre-environnement.gouv.fr/themes/economie/article/l-energie#:~:text=Le%20bou-
quet%20%C3%A9nerg%C3%A9tique%20primaire%20r%C3%A9el,2%2C9%20%25%20de%20charbon. 

Electricity consumption in MWh – France31  2022 2023 2024 

Bagneux32 175 177 199 

Boulogne-Billancourt – Building A 67 91 256 

Boulogne-Billancourt – Building B Not applicable 2133 282 

Boulogne-Billancourt – Building C 321 319 288 

Boulogne-Billancourt – Building D34 18 17 10 

Subtotal in MWh comparable 2022-2024 581 625 1,035 

Boulogne-Billancourt – Common areas  Not available Not available 212 

Energy consumption related  
to the use of company vehicles 

Units 2022 2023 2024 % change 

Reworld Media Magazines Litres 15,504 8,428 2,330 -72% 

ERAS Litres 5,052 2,456 1,490 -39% 

Reworld Media France Litres 4,116 19,090 20,480 7% 

PGP Litres 30,278 38,934 25,712 -34% 

Unify Litres 1,359 258 0 -100% 

Total fossil fuel consumption Litres 56,309 69,166 50,012 -28% 

Reworld Media Magazines KWh N/A N/A Not applicable N/A 

ERAS KWh N/A N/A Not applicable N/A 

Reworld Media France KWh N/A N/A Not applicable N/A 

PGP KWh N/A N/A 26,359 N/A 

Unify KWh N/A N/A Not applicable N/A 

Total electricity consumption KWh N/A N/A 26,359 N/A 

https://www.afnor.org/evenement/numerique-et-empreinte-carbone-vous-avez-rendez-vous-avec-ia-frugale/
https://www.notre-environnement.gouv.fr/themes/economie/article/l-energie#:~:text=Le%20bouquet%20%C3%A9nerg%C3%A9tique%20primaire%20r%C3%A9el,2%2C9%20%25%20de%20charbon
https://www.notre-environnement.gouv.fr/themes/economie/article/l-energie#:~:text=Le%20bouquet%20%C3%A9nerg%C3%A9tique%20primaire%20r%C3%A9el,2%2C9%20%25%20de%20charbon
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4.3.2 E4 – Biodiversity 
The ESRS E4 standard provides a framework for companies' biodiversity reporting obligations, specifying the information to be 

disclosed and the recommended methodologies. It builds on emerging initiatives such as TNFD36 and SBTN37 to guide business 

strategies. Its aim is to help organisations better understand and manage their impacts and dependencies on ecosystems, by 

integrating these issues into their business model. A transition plan compatible with planetary limits is required, as well as the 

implementation of policies aligned with international regulations and objectives. Companies must also declare their actions and 

resources dedicated to biodiversity, based on scientific approaches and compensation mechanisms. 

As a media group publishing paper magazines, the Group recognises its impact on biodiversity through forestry, an issue  

included in its Scope 3. Responsible management of its value chain, in particular through a responsible purchasing policy and 

enhanced dialogue with suppliers, paper manufacturers and printers, is therefore essential to reducing its ecological footprint. 

In addition, this issue has been defined as material for the Reworld Media group, which plans to accelerate its roadmap in this 

area in the coming years in order to strengthen its compliance with the CSRD and protect the ecosystems on which its business 

model depends.  

 

4.3.3 E5 - Use of resources and circular economy 
The Group incorporates responsible practices at every stage of the production of its magazines, carefully selecting suppliers and 

materials that respect the environment. Similarly, for its digital activities, the Group is careful to choose the most responsible 

hosting and data storage solutions possible, while working to optimise the performance of its websites. This global approach 

reflects both the Group's commitment to sustainable development and to reducing its environmental footprint, and its desire  

to optimise its value chain as much as possible in order to absorb any rise in the price of raw materials. 

4.3.3.1 Significant impacts, risks and opportunities 

 

36 TNFD (Taskforce on Nature-related Financial Disclosures): the TNFD is an international initiative aimed at providing a framework for disclosing na-
ture-related risks and opportunities. Inspired by the TCFD (Taskforce on Climate-related Financial Disclosures), it helps companies and financial 
institutions to better understand their impact and dependence on ecosystems and to integrate these issues into their strategy and financial commu-
nications. 

37 SBTN (Science Based Targets for Nature): the SBTN is a programme developed by the Science Based Targets Network which offers scientific meth-
odologies to help companies set measurable targets for preserving biodiversity and ecosystems. It aims to complement the SBTi (Science Based 
Targets initiative) dedicated to reducing greenhouse gas emissions, by extending the approach to broader environmental aspects, such as water, 
land and oceans. 

Subject Sub-theme IRO type Direct or indirect Description 

Use of re-

sources and 

circular  

economy 

Resource in-

flows, including 

resource use 

Negative  

impact 

Direct and indirect The consumption of key resources for publishing and 

printing magazines, such as paper, inks and aluminium 

plates, generates a significant environmental impact.  

Office-related consumption (IT equipment, stationery) 

also contributes, albeit to a lesser extent. 

Use of 

resources  

and circular 

economy 

Waste Negative 

impact 

Direct and indirect Waste from the production and distribution of magazines 

– including paper waste, plastic or heat-sealing 

packaging, aluminium plates or pallets – has  

a negative environmental impact. 

Use of 

resources  

and circular 

economy 

Waste Risk Direct  An increase in the cost of consumables (paper, ink, 

packaging) or requirements related to their end-of-life 

processing could increase production costs and reduce 

the Group’s margins. 

Use of 

resources  

and circular 

economy 

Waste Risk Direct  Risk of rising costs related to end-of-life product 

management (including magazines), particularly under 

extended producer responsibility (EPR) regulations. 
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4.3.3.2 Policies and actions on use of resources and circular economy  

4.3.3.2.1 Resource inflows  

The Group sold 86,8 million copies of its magazines in France in 2024. As a magazine publisher, Reworld Media has set itself the 

objective of limiting its impact on the environment while preserving the economic viability and jobs associated with this activity. 

The Group’s aim is twofold: to optimise the industrial processes used to manufacture and distribute its magazines as far as possi-

ble in order to limit their environmental impact and cut costs, while guaranteeing the quality of the publications that reach readers’ 

hands. The publishers, in constant discussion with their in-house teams and with the suppliers concerned, work on pagination, 

format, choice of paper, logistics, transport and management of unsold stock. Lastly, with a view to continuous improvement,  

the Group is continuing to increase the proportion of recycled paper in its publications and continues to buy 100% of its PEFC-

certified paper without recycled materials. 

 

Consumables 

ADEME estimates that each employee consumes the equiva-

lent of 3 packs of paper per month, and 25% of documents are 

thrown away 5 minutes after printing. The Group has imple-

mented a strict policy on paper use at its sites, with the aim  

of optimising costs and reducing paper and ink waste  

to a minimum. 

Individual printers have been restricted to the departments 

subject to an obligation of confidentiality, and replaced  

by multi-function copiers, set up in group work spaces. These 

copiers are configured to print only upon employee badge 

identification, using an authentication system. The office paper 

is certified PEFC, FSC and/or EU Ecolabel, and printing  

is by default double-sided and black and white. Employees 

have also received awareness-raising about eco-friendly ges-

tures through internal communications, namely printing only  

if necessary and reusing sheets printed on one side as scrap 

paper. 

In managing its own flows, the Group also gives preference  

to the deployment of digitisation solutions. This applies in par-

ticular to press subscriptions, which are taken out in digital ver-

sions when possible, and to the processing of supplier and 

customer invoices.  

In 2024, the Group continued the digitalisation of its processes. 

It initiated the implementation of a contract management  

solution that is expected to digitise the storage, validation, and 

signing of commercial contracts, and potentially employee 

contracts at a later stage. In addition, the expense reports for 

all of the Group’s French entities were digitised, and travel 

management was centralised at the same time. By 2025, this 

digitisation of expense claims and supporting documents 

should also make it possible to measure the Group's carbon 

footprint more accurately. 

 

 

 

Buying responsible paper

Every year for the past 4 years, the Group has purchased  

an average of just under 29 million tonnes of paper for the  

production of its magazines. In 2024, the Group purchased 

25,283 tonnes. Paper sourcing is therefore a strategic and 

high priority issue for Reworld Media. Several of the Group’s 

employees work full time on the management of paper  

resources, from purchasing to magazine production, ensuring 

continuity of production. 

In 2022 and 2023, the Group saw a significant increase in its 

industrial costs, particularly for paper. The price of paper pulp 

almost doubled in 2022, accompanied by an increase in en-

ergy costs, which are essential for processing the raw material. 

Added to this is the scarcity of paper manufacturers in Europe. 

The Group is therefore committed to building long-term rela-

tionships with its suppliers to ensure a continuous supply  

of the right weight and quality for each title. 

Where possible and competitive, the Group also favours the 

shortest supply routes. Out of the top 10 paper manufacturers 

supplying the Group, 5 are French companies and 5 are  

located in Europe (Finland, Germany and Austria). 

Wherever possible, the Group favours the use of recycled pa-

per: 28% in 2022, 46% in 2023. In 2024, the Group increased 

the proportion of paper made from recycled fibres by around 

10% for certain publications, in particular two major titles, 

Nous Deux and Télé Star, which explains the significant  

increase in the proportion of paper made from recycled  

fibres. Some magazines remain particularly engaged, such as 

Science & Vie Junior (100% recycled fibres), the Revue natio-

nale de la chasse (100%), Marmiton (100%) and Closer and 

Auto Plus (50%). The choice of recycled fibres must also take 

into account the weight (and therefore the postage costs) and 

the quality of the paper. Fortunately, not all qualities and 

weights are available in recycled form. 

All paper purchases made by the Group are at least PEFC-

certified with no recycled materials. This label guarantees that 

the paper purchased contains at least 70% materials from sus-

tainably managed forests and PEFC-certified, the rest being 

composed of materials from sources verified in accordance 

with the PEFC due diligence system. 

In terms of industrial optimisation, major economic and envi-

ronmental initiatives have been launched by paper 
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manufacturers to save energy and water. On the Group side, 

fixed pagination (where possible) makes it possible to prede-

termine the number of sections required for the magazines 

and therefore to facilitate and optimise stocks of the raw ma-

terials needed  

to produce the magazines. 

Forestry and its positive and negative impacts are still largely 

unknown to the general public. In addition to the environmen-

tal labels affixed to paper, the Group is currently working  

on the design of educational infographics to help readers bet-

ter understand how the wood and paper chain works. The aim 

is to raise awareness and arouse curiosity about the origins  

of the materials used to make the magazines they hold in their 

hands.  

 

 

Interview: EU Regulation 2023/1115 promoting transparency and traceability in the paper sector 

Nathalie Gerin, Head of Paper Services, Reworld Media  

Why is the traceability of wood used in paper production a crucial issue for your company? 

Nathalie Gerin: The traceability of wood is essential to ensure that our paper consumption does not contribute  
to deforestation, a major environmental issue to which the Group has been attentive for many years. We have put  
in place several concrete actions, such as integrating PEFC labelling criteria into our purchasing - today, 100% of the 
paper used by Reworld Media is PEFC-certified. That said, precise tracking of the origin of wood sometimes remains 
complex. While paper manufacturers generally comply with the requirements, some printers have not yet integrated 
this approach into their processes, which today limits our complete visibility of the value chain. 

 

To what extent does this regulation make it possible to guarantee better traceability of paper? 

Nathalie Gerin: Regulation (EU) 2023/1115, which came into force at the end of 2024, requires all economic players 
concerned to prove that wood products placed on the market are not linked to deforestation, via a ‘due diligence’ mech-
anism. The majority of European suppliers will have to comply with these new traceability obligations. This regulation 
also requires paper manufacturers to enter their data on the TRACE platform, which enables rigorous and transparent 
tracking of the origin of the wood used. 

 

How does meeting CITEO's expectations fit into this regulatory compliance dynamic? 

Nathalie Gerin: For the past 20 years, the PEFC and FSC standards have primarily promoted responsible practices within 
the wood sector, in line with Regulation (EU) 2023/1115. CITEO, for its part, acts on a different lever: by imposing indus-
trial standards related to the use of recycled paper and packaging waste management, it pushes companies to collect 
and report precise data. In doing so, it indirectly strengthens the traceability of raw materials, particularly paper,  
and encourages responsible sourcing by limiting the use of wood from non-compliant supply chains and illegal  
deforestation.  

 

 

 

Working with engaged printers 

As the final stage in the manufacturing process, magazine 

printing has a direct impact not only on the quality of the  

finished product, but also on the environment and the local 

economy. The Group chooses its printers not only on the basis 

of price competitiveness, but also of their ability to meet ESG 

requirements, and in particular their sectoral certifications or 

labels (FSC, PEFC, Imprim’Vert). Through the selection of its 

printers, the Group is also committed to offering the most  

eco-responsible printing possible and to supporting the local 

economy. Of the Group’s top 10 printers, the top 4 are French 

companies, all having earned the Imprim’Vert label, and 5  

are located in Europe (Poland, Italy, Germany and Spain). Only 

two titles (Télé Star and Auto Plus) still depend on rotogravure 

(a faster printing technique but one that requires the use  

of inks containing solvents), with the rest of the titles printed  

in offset. 

The Group’s leading printer, Groupe Maury Imprimeur,  

accounts for 40% of purchases from the top 10 printers. This 

family business is a long-standing partner of Reworld Media.  

It is ISO 14001-certified, an international standard that attests 

to environmental management through the continuous  

improvement of environmental performance, and ensures  

a very strict policy of environmental risk prevention and  

eco-design for the products and services it supplies. 

In 2023, major investments were made by the Maury Group, 

resulting in electricity savings of 12% thanks to more energy-

efficient machines and the introduction of heat recovery for 

heating and cooling for air conditioning. These efforts were 

continued in 2024. Other significant measures have been 

taken to reduce the ecological footprint of the Maury Group, 

notably as part of its commitment to the conservation of water 

resources. The printing industry operates exclusively in closed 

circuits, which considerably minimises its water consumption. 

In addition, discharge tests are carried out twice a year to en-

sure compliance with current environmental standards. 

As far as inks and printing processes are concerned, major 

steps have been taken to gradually eliminate conventional inks 

from production. So 2023 marks the complete transition to the 
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use of more environmentally-friendly alternatives, such as veg-

etable-based inks, biosourced inks and so-called “white” inks 

compatible with “Blue Angel” standards. Similarly, the use  

of conventional UV varnishes has been abandoned in favour 

of acrylic varnishes, which preserve the integrity of recyclable 

materials. These changes demonstrate the Group’s firm com-

mitment to sustainability and its determination to promote en-

vironmentally-friendly practices in all its activities. 

Water

The Group is aware that water is a precious and limited  

resource, which must be preserved and saved. That is why lim-

iting water consumption to strictly sanitary needs is a priority.  

As part of its drive to reduce waste, the Group closely  

monitors water consumption at its main sites. The Bagneux site 

is equipped with presence-sensing water pressure regulators, 

which make it possible to save up to 70% of water. A leak  

detector has also been installed on the general meter to  

ensure a rapid response in the event of an anomaly.  

In Boulogne-Billancourt, the appointment of a new building 

manager in 2023 made it possible, for the first time in 2024,  

to obtain a complete overview of the buildings’ water  

consumption. Using a calculation based on co-ownership 

shares, the General Services Department was able to estimate 

the actual water consumption of the offices occupied by  

Reworld Media.  

In 2023, water consumption had increased by 64%, directly 

linked to the doubling of the occupied floor space. In 2024, 

with the same footprint, a slight decrease of 1% was observed, 

reflecting the effectiveness of the actions implemented to sus-

tainably monitor consumption. 

 

Maintaining economical use of IT equipment and infrastructure

The Group's IT Department selects the most durable equip-

ment on the market and the most suitable for operational uses. 

In particular, the Group looks at the reparability index and the 

expected useful life of the equipment purchased. A support 

team is dedicated to managing and maintaining the IT infra-

structure. Long-term relationships are built up with IT equip-

ment suppliers in order to optimise both the quality and the 

cost of the fleet.  

In addition to this stringent purchasing policy, the Group 

strives to re-use as much of its equipment as possible. As far as 

possible, new employees benefit from equipment already 

purchased by the company. In the event of a company takeo-

ver, the equipment is preserved, formatted and refurbished to 

extend its life as far as possible. This means that additional 

equipment is purchased on a case-by-case basis, to avoid 

over-equipping and to adapt to the real needs of our ever-

changing workforce. Equipment requests are approved by the 

operational manager and the IT Department. In 2023, follow-

ing the integration of Unify, optimisation efforts were stepped 

up with the aim of avoiding any over-dimensioning (size, num-

ber of screens, power and energy consumption, etc.). Each 

specific request must therefore be justified on technical 

grounds. In 2024, to illustrate this policy, only 14 computers 

were purchased compared to a hundred repaired computers. 

In order to reduce the electricity consumption of its IT equip-

ment, the Group has also launched a multi-year plan to replace 

desktop computers with laptops, which consume less energy. 

Desktop computers are now reserved for specific technical 

uses for which the use of a laptop is not an option.
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4.3.3.2.2 Resource outflows  

Reducing the impact of distribution and managing magazine end-of-life

The major impact of magazine distribution lies in the fuel  

consumption required to transport the products to their point 

of sale, as well as in the management of unsold magazines. 

Magazine transport alone accounts for just over 7% of the 

Group’s GHG emissions, a key figure included in Scope 3  

of the carbon footprint. In response to this challenge,  

the Group is working closely with its external service providers 

to constantly improve the quality and efficiency of the distribu-

tion channels right through to the end of the product’s life.  

Ongoing efforts are being made to optimise these processes 

and reduce the carbon footprint associated with magazine  

distribution. 

The Group’s magazines are distributed via three distinct  

channels, each with its own specific characteristics. 

The distribution of magazines to subscribers is managed by  

La Poste, which was the first public company to adopt mission 

company status in 2021 and is also the Group’s main supplier. 

As part of this distribution, the Group committed to rolling out 

eco-packaging. In 2020, a major project was launched to  

replace plastic film with heat sealant in order to reduce the use 

of plastic and promote more sustainable packaging solutions. 

The introduction of recyclable heat-sealable paper, made from 

cellulose fibres and sealed with a non-disruptive aqueous  

adhesive, as a replacement for plastic film, represented a ma-

jor challenge. This transition aimed not only to comply with the 

AGEC law (Anti-Waste and Circular Economy), but above all  

to reduce waste and preserve natural resources, biodiversity 

and the climate. In 2024, 100% of the titles available on sub-

scription and subject to the regulations, i.e. 63 titles, were de-

livered to readers in eco-packaging. To take things a step fur-

ther, Closer magazine will now even be sent without packag-

ing, with only a paper label bearing the subscriber's address 

for distribution.  

Numbered sales, involving the delivery of magazines to news-

stands, are entrusted to Messageries Lyonnaises de Presse 

(MLP), a cooperative responsible for the distribution of all the 

Group’s magazines to newsstands. Reworld Media is actively 

committed, in close collaboration with MLP and its partners on 

the one hand, and with the carriers on the other, to improving 

distribution conditions at points of sale. These efforts are  

focused on a number of areas. Firstly, by optimising distribu-

tion routes, truck capacity and the number of delivery rounds, 

from five to four delivery days per week. Secondly, the promo-

tion of the use of less polluting vehicles, the generalisation of 

which would help to reduce GHG emissions and improve air 

quality, thereby reducing carbon emissions linked to Scope 3. 

Thirdly, the implementation of a strategy to recover and recy-

cle unsold products. The Group’s service providers have set 

up a “reverse logistics” system, enabling lorries to be filled with 

unsold goods on the return journey, while at the same time 

recovering waste paper to give it a second life and supply the 

country’s factories. 

For magazines sold in supermarkets, the company GLS  

handles the bulk of distribution for Publications Grand Public 

(PGP). The magazines are transported from the printing sites 

to the dedicated logistics provider, Koba Global Services,  

located in Rantigny, in Oise, for distribution on pallets.  

From there, GLS distributes the parcels to its regional hub  

in Roissy-en-France, in the Val-d’Oise, before redistributing 

them across its network according to the locations of the su-

permarkets and hypermarkets that will receive them. 

Koba Global Services takes care of the packaging of maga-

zines to prepare orders for supermarkets, implementing 

measures to reduce the environmental impact and protect 

the health of employees. These measures include limiting 

the weight of parcels per worker to reduce arduous work, us-

ing recycled paper to cushion and protect parcels from the 

Cogite range of games magazines, and printing labels with 

water-based ink. Koba Global Services also holds the  

Imprim’Vert label. 

GLS is also rolling out an action plan to reduce the environ-

mental impact of distribution. This includes re-grouping  

orders to optimise the number of kilometres travelled, giving 

preference to less impactful forms of transport such as rail 

freight and vehicles adapted to the size of loads, training 

drivers in eco-driving and giving preference to the use of  

alternative fuels. What’s more, urban logistics are optimised 

to reduce the impact of the last kilometre, with deliveries  

by cargo bike or electric vehicle, while in rural areas,  

the proliferation of relay points limits transport. 

Since October 2023, GLS has provided Reworld Media with 

a monthly breakdown of deliveries by type of vehicle in order 

to assess the impact of deliveries linked to the Group’s prod-

ucts. The majority of deliveries from the GLS network to su-

permarkets are made in bulk and do not require any addi-

tional packaging, as the load is secured with textile nets.  

As for the end-of-life of unsold magazines in supermarkets, 

they are deposited by staff in Paprec’s paper skips, ensuring 

their recycling and the circular economy.  

Having become mandatory since 1 September 2022, all the 

Group's magazines carry the sorting information with the 

"Triman" logo, which tells the end consumer that the product 

must not be thrown in the household waste bin, and instead, 

sorted or returned to a collection point because it is recyclable. 

Lastly, as a member of CITEO, the Group also contributes each 

year, via a contribution in kind (advertising pages) and in cash 

(contribution), to the “responsible paper” approach aimed  

at achieving the national target of 65% recycling of all paper 

waste placed on the market in France. 

In 2023, the Group's eco-contribution to CITEO, in kind and  

in cash, was valued at €836,000. In 2024, as part of the 2023 

contribution, the Group served 93 pages of advertising in  

favour of CITEO. 
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Raise awareness of sorting, collection and recycling of office waste 

The waste produced by the Group consists primarily of  

consumables, first and foremost office paper, and to a lesser 

extent packaging such as cans, plastic bottles and ink cartridges.  

In France, it is estimated that each employee produces an  

average of 130 kg of waste per year. Sorting, collection and 

recycling waste is, in addition to being a regulatory obligation, 

an important focus for the Group, which is particularly sensitive 

to the issue of paper recycling, given its work as a magazine 

publisher and the difficulties it is facing in sourcing paper. It is 

also aware that the extraction of natural resources and the 

manufacture of products result in GHG emissions, which can 

be limited by recycling.  

At its sites in Bagneux, the Group has dedicated paper collec-

tion containers, set up in group work spaces and circulation 

areas, which are collected by an external service provider 

every week.  

Since 2022, the General Services Department has handed out 

a ceramic cup in the Group’s colours to all new recruits to  

encourage them to limit the use of single-use cups for hot and 

cold drinks.  

At the Boulogne-Billancourt site, new coffee and hot beverage 

machines have been installed, allowing users to use their own 

mugs for a 10-cent discount on each drink. The same applies 

to the consumption of hot drinks in the cafeterias, which cost 

10 cents less to employees who use their own cups or reusable 

containers rather than disposable cups.  

 

IT equipment 

100% of end-of-life equipment is handled by an IT broker  

specialising in the treatment of Waste Electrical and Electronic 

Equipment (WEEE). This approach makes it possible to re-

cover all of the IT equipment at the end of its life cycle and sig-

nificantly reduce its environmental impact. The broker directs 

the equipment to a second life or to the destruction and recy-

cling chain, depending on its characteristics. It guarantees the 

confidentiality of any data stored (formatting) and the tracea-

bility of the equipment entrusted to it. 

 

4.3.3.3 Targets related to the use of resources and circular economy  

As a publisher of specialist media, paper is the main resource used by part of Reworld Media's activities. The inclusion of recycled 

fibres in its purchases is therefore a key lever in its contribution to the circular economy.  

The Group's strategy is based on several complementary axes: reducing the volumes consumed, increasing the proportion  

of recycled fibres, sourcing certified paper and rigorously managing printing margins. The targets set take account of constraints 

on the availability of materials and are adapted to the specific editorial needs of each media brand.  

The indicators presented below reflect the progress made and the Group's ambitions in terms of reducing the environmental 

footprint associated with its paper purchases.  

 

Indicators 202238 2023 2024 Target(s) 

Tonnes of paper purchased for  
magazine printing 

28,660 25,981 25,283 Variable depending on the 
number of titles, publications 
and pagination 

Minimum share of PEFC-certified paper  
purchases without recycled material 

100% 100% 100% 100% 

Proportion of recycled fibres in paper used 24% 28% 46% Continue to increase as 
much as possible depending 
on the availability of paper 

 

 

38 Data available for all companies in the consolidated scope, which does not include the companies Groupe Psychologies and Marmiton, acquired in 
May and October 2022 respectively. 
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Indicators 2022 2023 2024 Target(s) 

Share of titles published subject to the AGEC 
law and distributed to subscribers with  
eco-packaging 

28% 100% 100% 

 

The Group has reached  
the regulatory target set  
by the AGEC law39.  

Valuation of the CITEO eco-contribution  
in kind and in cash €K 

758 836 Not  
available 

Evolution of this 
ecocontribution according 
to the regulatory framework 
and the efforts made 

Number of advertising pages served in favour 
of CITEO (eco-contribution in kind for  
the previous year) 

65 93 

 

Not  
available 

 

The number of advertising 
pages served as part  
of the eco-contribution  
is expected to decrease 

 

Number of office print-outs per year – France  2022 2023 2024 

Bagneux and Boulogne-Billancourt sites 994 978 987 

 

Water consumption 
in m3 - France   

2022 2023 2024 

Boulogne-Billancourt 1,363 2,241 2,421 

Bagneux 1,380 1,546 1,328 

 

39 3 titles still have to be sent in opaque packaging due to regulatory constraints (Diapason, Union, Tirmag). 
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4.4 Social 

4.4.1 S1 – Company headcount  

4.4.1.1 Significant impacts, risks and opportunities 

Subject Sub-theme IRO type Direct or  
indirect 

Description 

Working conditions Job security Negative  
impact 

Direct The sustained trend in external growth, coupled with 
the Group’s structural transformation, is leading to 
changes in the business model and the missions of 
employees. This change may lead to uncertainties re-
garding the stability of employment, particularly in 
terms of skills adequacy. 

Working conditions Job security Risk Direct Failure to retain employees would expose the Group 
to the risk of losing strategic know-how. A high turno-
ver of talent would compromise project continuity 
and operational performance. 

Working conditions Work-life balance Positive impact Direct The implementation of measures such as additional 
leave, the right to disconnect, remote working or 
measures to support parenthood promotes the 
harmonisation of working hours. These levers 
contribute to strengthening employee engagement, 
well-being and loyalty. 

Working conditions Work-life balance Positive impact Direct The redesign of the Boulogne-Billancourt head  
office, including the addition of communal spaces 
(cafeterias, relaxation areas), helps create a warmer 
working environment. This setting, which encourages 
interaction, promotes team cohesion and improves 
quality of life at work. 

Working conditions Work-life balance Risk Direct Working conditions that are perceived as inadequate 
can damage the Group’s employer brand, making  
it less attractive to external talent and reducing its 
ability to retain existing staff. 

Working conditions Health and safety Negative 
impact 

Direct The intensity of the transformations experienced by 
the Group may lead to increased psychosocial risks 
(stress, burnout). Workload and work organisation,  
as well as exposure to road risks (particularly for sales 
and marketing staff), are areas of concern in terms  
of health at work. 

Working conditions Social dialogue Risk Direct Rapid changes to the business model, external 
growth or external factors (social or political) can 
generate tensions. This can lead to internal industrial 
unrest or unrest within the value chain, with 
operational repercussions. 

Equal treatment and 
equal opportunities 
for all 

Gender equality 
and equal pay for 
work of equal value 

Positive impact Direct The Group's commitment to gender equality and pay 
equity, across all categories, is a driver of collective 
performance. It contributes to building a professional 
environment based on fairness, recognition  
and inclusion. 

Equal treatment and 
equal opportunities 
for all 

Training and skills 
development 

Positive impact Direct The continuous development of internal skills  
is a lever for adaptability, innovation and involvement. 
The Group’s training policy supports the development 
of employees’ expertise and fuels their development. 



STATEMENT OF NON-FINANCIAL PERFORMANCE  

REWORLD MEDIA 2024 FINANCIAL AND NON-FINANCIAL REPORT  63 

4 

4.4.1.2 Policies and actions related to the company’s workforce  

At Reworld Media, people are at the heart of expertise and commitment. In France and abroad, Reworld Media promotes values 

such as team spirit, proactivity and perseverance on a daily basis. All these professional qualities, integrated within the teams, are 

reflected on a daily basis in the products and content offered by its specialist media. While continuing to innovate, the Group  

is maintaining its growth and leadership. This strategy aims to attract new talent, inviting them to join a fast-growing group where 

passion and excellence shape the future. Supporting and retaining talent also remains a priority for the Group, with particular 

attention paid to commitment and well-being at work. Reworld Media is committed to creating an environment that respects 

equal opportunity and treatment so that everyone can flourish within a dynamic and constantly evolving group.  

4.4.1.2.1 Training and skills development 

Deploying the Group's training offer 

The Group attaches great importance to ongoing training for 

its employees, seeing it as a fundamental lever for developing 

their skills and the company’s overall performance. The Group 

provides a range of training courses perfectly aligned with the 

specific requirements of its various business sectors and areas 

of expertise. All members of staff can express their requests for 

training, to improve their technical or behavioural skills (soft 

skills), to their manager or to the Human Resources Depart-

ment at the time of the annual performance reviews  

or throughout the year. At the same time, it is the responsibility 

of managers to identify and prioritise the training needs  

of their teams, in agreement with the Human Resources  

Department.  

Tradedoubler is not to be outdone, having set up an e-learn-

ing platform in 2024, enabling staff to be trained in various 

subjects such as legal aspects of sales or the RGPD, as well  

as facilitating the sharing of knowledge between employees.  

It has invested €103,400 in employee training this year. 

In 2024, Reworld Media set up a dedicated training unit by  

appointing a training manager. This new arrival has made  

it possible to strengthen the Group's training culture, pool 

training between the various entities and centralise requests.  

In 2024, the training themes focused on management, sup-

port for the Group's various business lines, in particular to 

keep pace with technological developments such as artificial 

intelligence, awareness of climate change issues and safety 

and business ethics/anti-corruption. 273 Group employees 

based in France received training, i.e. 28% of the workforce in 

France, for a total of 2,690 hours, representing an external 

training investment of €176,000.

Subject Sub-theme IRO type Direct or  
indirect 

Description 

Equal treatment and 
equal opportunities 
for all 

Training and skills 
development 

Risk Direct A mismatch between employees' skills and the new 
challenges facing the sector (digitisation, thematic 
specialisation) could slow down the Group's 
transformation and affect its competitiveness. 

Equal treatment and 
equal opportunities 
for all 

Training and skills 
development 

Opportunity Direct Adapting skills, particularly by mastering emerging 
technologies such as AI, represents a strategic 
opportunity. The controlled use of these technologies 
will make it possible to optimise the performance of 
teams in the face of changes in media consumption 
methods and to resolve complex logistics flow issues. 

Equal treatment and 
equal opportunities 
for all 

Employment and 
inclusion of people 
with disabilities 

Positive impact Direct A commitment to diversity and inclusion (gender, 
age, orientation, origin, disability, etc.) fosters a fairer, 
more respectful and more innovative working 
environment. This diversity enriches perspectives  
and reflects the Group's commitment to society. 

Equal treatment and 
equal opportunities 
for all 

Diversity Positive impact Direct The policies deployed to promote diversity, 
accessibility and inclusion actively contribute to the 
representation of diverse profiles within the teams.  
By integrating people with disabilities, minorities, 
seniors and employees from LGBTQI+ communities, 
the Group strengthens the human wealth of its teams 
and fosters an open, respectful working environment 
that promotes social innovation. 
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Training teams to keep pace with technological change 

Frédéric Bardet, Group Human Resources Director and Marie-Pierre Bai, Training Manager 

 

Can you tell us more about Reworld Media's training strategy? 

In a media sector undergoing major transformation, Reworld Media has put in place a training strategy tailored to tech-
nological developments and the new challenges facing the market. The rise of artificial intelligence and the digitalisation 
of our businesses mean that we need to provide our teams with greater support to ensure that they develop their skills. 
In 2024, the Group is further structuring its training system to establish a culture of continuous learning. This approach 
is based on three priorities. Firstly, support for managerial functions, with specific training to help them steer these trans-
formations and adapt their practices. Secondly, support for the various professions, by providing them with training 
adapted to technological developments and the requirements of their sector. Finally, we are raising awareness of the 
challenges of social and environmental responsibility, through modules dedicated to business ethics, climate, safety 
and compliance. This approach enables Reworld Media to ensure that its teams develop their skills and anticipate 
changes in the market, while incorporating new societal and regulatory requirements. 

 

What have you put in place to meet this strategy?  

To implement this training strategy, Reworld Media has structured its approach around several concrete actions. First of 
all, a survey of needs has been carried out in all the Group's entities in order to identify the specific expectations of 
employees and to adapt the training on offer to the realities of the professions. This approach ensures that skills devel-
opment is targeted and relevant. Secondly, we have introduced a system for pooling training between the various Group 
entities. This helps to optimise resources and enables teams, who often work in different areas, to meet and exchange 
ideas during face-to-face sessions. This dynamic strengthens internal cohesion and encourages the sharing of best prac-
tice across the Group. 

An internal mentoring project is currently being studied for 2025 and 2026, with the aim of making the most of the 
expertise available within the Group and strengthening synergies between teams. By mobilising in-house skills, this 
scheme would aim to encourage a more concrete and contextualised transfer of know-how, while developing mutual 
support and cross-functionality. 

What are your priorities for 2025? 

In 2025, Reworld Media will continue to develop its training strategy with several key priorities. One of the key areas will 
be supporting sales teams to help them adapt to changes in the market and new customer expectations.  

In addition, we will be stepping up the dissemination of a financial culture throughout all the Group's entities. The aim 
is to enable every employee, whatever their function, to gain a better understanding of the economic and financial issues 
associated with our business, so as to encourage more informed decision-making and optimised management of  
resources. 

We will also continue to integrate artificial intelligence into our professional practices, by continuing the training initiated 
in 2024. The aim will be to support our teams in adopting these technologies and exploring new applications to improve 
our operational efficiency. 

Finally, particular attention will be paid to raising awareness of disability issues and preventing sexual and gender-based 
violence and harassment. Training and communication initiatives will be deployed to raise awareness of these issues 
and ensure a respectful and inclusive working environment for all. 

 

Organising career development to safeguard jobs and skills

In order to retain employees and perpetuate its business  

expertise, the Group considers career management to be  

a priority. Whether they are replacements or job creations, the 

Group first opens the vacancies available on the “MyReworld” 

Intranet to internal candidates.  

Internal mobility gives employees who take part in it a new  

impetus in their professional career while guaranteeing them 

continuing contract security and a familiar working environ-

ment. It helps the Group retain the employee's skills over the 

long term and encourage the sharing of experiences between 

the various departments.  

Each year, the Group organises an annual performance review 

campaign. These reviews were digitised in 2021 to facilitate 

follow-up by the Human Resources Department and enable 

better support for employees. They can be accessed 

confidentially on-line. They enable employees to prepare their 

reviews, share them with their manager and access reviews 

from previous years. 

The objectives of the annual performance review are to look 

back on the year elapsed, assess skills and set objectives for 

the coming year. As part of the annual performance reviews, 

each employee is also required to ask questions and discuss 

with their manager the organisation of their work, the balance 

between their personal and professional lives as well as the 

monitoring of their workload. In accordance with the law on 

vocational training, employees of the Group are offered a ca-

reer development interview after two years of service. The pur-

pose of this interview is to review the employees’ career path 

and discuss their career development requests with them, re-

view past training courses and identify future training needs.
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4.4.1.3 Health and safety 

4.4.1.3.1 Re-prioritising health and well-being  

Reworld Media is committed to cultivating a working environment where the well-being and safety of employees come first. This 

includes the assessment and prevention of occupational, physical and psychosocial risks on the one hand, and the promotion  

of a work-life balance on the other. In addition, in 2023, the Group undertook major improvements to its workspaces and pleasant 

living spaces to enhance the well-being of its employees. These measures make perfect sense in a period of rapid growth and 

organisational change, underlining the importance of team comfort.  

 

Adapting work organisation 

To help employees better balance their time, Reworld Media 

offers one day of remote work per week. This measure is  

governed by charters in which the Group also stresses the  

importance of the right to log out. Through internal communi-

cations and annual performance reviews, the Human  

Resources Department regularly issues reminders to its  

employees of the essential principles relating to the right  

to log off contained in the IT charters or in the specific charters 

relating to the right to log off. They specify their right not  

to use professional digital tools or to be contacted for profes-

sional reasons outside their normal working hours, reinforcing 

the work-life balance.  

With regard to support for reservist employees, the Group 

complies with the provisions of the French Defence Code and 

Labour Code concerning its obligations to grant annual leave 

of absence to members of the National Guard. Thus, when  

Article L. 2171-1, the second paragraph of Article L. 4221-

5 and Articles L. 4231-4 and L. 4231-5 of the Defence Code  

do not apply, an employee who is a reservist is entitled to  

a minimum of 10 working days of authorised leave per calen-

dar year for their duties or training activities in the military  

operational reserve or the national police operational reserve. 

In addition to their annual leave of absence, salaried reservists 

may obtain the Group’s agreement to carry out a period of em-

ployment or training as part of the military operational reserve 

or the national police operational reserve during their working 

time. The number of days of annual leave in respect of the  

operational reserve may be extended by agreement between 

the Group and the employee. 

 

Offering an attractive working environment 

In a context of increasing staff numbers, Reworld Media is con-

centrating its efforts on the well-being of its employees  

by striving to offer them a pleasant working environment.  

The Group has implemented a series of improvements and  

initiatives at its Boulogne-Billancourt head office. The expan-

sion work included the creation of new communal spaces 

suited to the seasons, such as inviting cafeterias, landscaped 

and greened rooftops, and terraces.  

In 2024, the Group organised various internal events to pro-

mote social interaction and employee well-being. Among 

these initiatives were shared moments centred around themed 

meals, including themed lunches such as tartiflette days and 

culinary activities with food trucks. Festive events, such as  

a Christmas market and inspiring talks, were also held  

to enrich life within the company. In addition, awareness cam-

paigns, such as the call for applications to join the bench  

review jury or the search for fire safety volunteers, reflect the 

Group’s commitment to collective engagement. These initia-

tives are part of a broader effort to strengthen internal  

cohesion and provide a stimulating and inclusive working  

environment. 

Twice a year, the Group organises an afterwork event  

to celebrate the start of summer or the end-of-year holidays.   

 In 2024, the Group invited employees to complete a survey  

to gather their preferences regarding conferences, meetings, 

and workshops, with the aim of organising events in 2025 that 

are more closely aligned with their needs and interests. 

 

 

Promoting communication and cohesion

Against a backdrop of strong growth and the widespread use 

of remote working, Reworld Media continues to strengthen  

its internal communications and team cohesion through initia-

tives that encourage exchanges, a sense of belonging and  

collective commitment.  

One of the highlights of 2023 was the recruitment of a man-

ager dedicated to internal communications and events. In 2024, 

a number of conferences were organised on a variety of inspir-

ing themes: journalist Stéphanie Perez, a senior reporter, 

spoke on the role of journalism in television entertainment;  

Dr Gérald Kierzek, an emergency room doctor, spoke on first 

aid and life-saving emergencies; and Science & Vie organised 

a conference in partnership with Tara Océan and Romain 

Troublé, focusing on the preservation of the oceans and scien-

tific innovation. Other highlights addressed health with  

SantéClair, self-defence and well-being and adventure  

with Natur'Elles Aventures.  

As part of this commitment, Reworld Media also supported  

a solidarity race organised on 13 October 2024 for the Fonda-

tion pour la Recherche Médicale. The Group covered the reg-

istration fees and provided T-shirts for around twenty employ-

ees who took part in the event.  

 

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.legifrance.gouv.fr%2FaffichCodeArticle.do%3FcidTexte%3DLEGITEXT000006071307%26idArticle%3DLEGIARTI000024409911%26dateTexte%3D%26categorieLien%3Dcid&data=05%7C02%7Cfdeleuze%40reworldmedia.com%7C9055d612568d494f1bbc08dc4836fc19%7C1b09a7299d274c9cbadff357eaf62335%7C0%7C0%7C638464648182525857%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=w00hCndJrHjXiutyGOrGeeohXrOAyi11y1N2krRNgKI%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.legifrance.gouv.fr%2FaffichCodeArticle.do%3FcidTexte%3DLEGITEXT000006071307%26idArticle%3DLEGIARTI000006540371%26dateTexte%3D%26categorieLien%3Dcid&data=05%7C02%7Cfdeleuze%40reworldmedia.com%7C9055d612568d494f1bbc08dc4836fc19%7C1b09a7299d274c9cbadff357eaf62335%7C0%7C0%7C638464648182531839%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=TiJcwFOlv04e2xCtq4BNYLGPjfM%2BKCqGJq8KaLY5xMQ%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.legifrance.gouv.fr%2FaffichCodeArticle.do%3FcidTexte%3DLEGITEXT000006071307%26idArticle%3DLEGIARTI000006540371%26dateTexte%3D%26categorieLien%3Dcid&data=05%7C02%7Cfdeleuze%40reworldmedia.com%7C9055d612568d494f1bbc08dc4836fc19%7C1b09a7299d274c9cbadff357eaf62335%7C0%7C0%7C638464648182531839%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=TiJcwFOlv04e2xCtq4BNYLGPjfM%2BKCqGJq8KaLY5xMQ%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.legifrance.gouv.fr%2FaffichCodeArticle.do%3FcidTexte%3DLEGITEXT000006071307%26idArticle%3DLEGIARTI000006540380%26dateTexte%3D%26categorieLien%3Dcid&data=05%7C02%7Cfdeleuze%40reworldmedia.com%7C9055d612568d494f1bbc08dc4836fc19%7C1b09a7299d274c9cbadff357eaf62335%7C0%7C0%7C638464648182537704%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=5qbKS2I%2FZbq7%2FAATkIYdCRQ8dqJL24oli9H38GGVSqQ%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.legifrance.gouv.fr%2FaffichCodeArticle.do%3FcidTexte%3DLEGITEXT000006071307%26idArticle%3DLEGIARTI000006540381%26dateTexte%3D%26categorieLien%3Dcid&data=05%7C02%7Cfdeleuze%40reworldmedia.com%7C9055d612568d494f1bbc08dc4836fc19%7C1b09a7299d274c9cbadff357eaf62335%7C0%7C0%7C638464648182543550%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=Mb757IaX3XXsQuQTMNJkxUdSSN7z7U%2B9wihQCSfXxBU%3D&reserved=0
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In addition, to mark the two weeks dedicated to Quality of Life 

at Work (QWL), free sports classes were offered at the Bou-

logne-Billancourt (17-21 June) and Bagneux (24-28 June) 

sites, with a varied schedule: Pilates, circuit training, self-de-

fence, yoga and cardio-fit. These sessions, limited in number 

of participants to maintain a pleasant atmosphere, promoted 

physical well-being and conviviality within the company.  

The “MyReworld” intranet also plays a central role in this  

collective dynamic. Launched in 2021, this system continues  

to promote Group news, career opportunities and internal 

highlights. The “Inside Reworld” section, featuring regularly 

updated video portraits, highlights employees and their  

career paths, enhancing talent visibility. At the same time,  

the daily display of birthdays on internal screens helps foster  

a warm and inclusive team spirit.  

Finally, Yammer, the company’s internal social network,  

remains a key channel for instant communication. It facilitates 

the circulation of routine communications and encourages the 

creation of internal communities around shared interests, 

thereby contributing to the cohesion and animation of corpo-

rate life. 

 

Identifying, measuring and preventing labour risks 

In 2024, the Group's absenteeism rate rose slightly to 6.3% 

from 5.7% in 2023, with a total of 14,706 days of sick leave40. 

In order to anticipate and identify work-related stress situa-

tions for the teams, the Group carries out one-off satisfaction 

surveys. The purpose of these surveys is to accurately identify 

the main factors generating psychosocial risks by interviewing 

employees in each of the company's departments. The Group 

undertakes to implement all measures to avoid cases of “burn-

out”, “brown-out” or “bore-out”.  

To prevent psychosocial risks, several awareness-raising  

actions are carried out each year on the initiative of the Human 

Resources Department, which include the operational manag-

ers, the Human Resources Department team and the Manage-

ment Committee. Training courses are offered to Group  

employees, in particular that of the employee first-aid worker 

(SST). The purpose of this certification training is to train 

employees to provide first aid to any victim of an accident  

at work, but also to be a player in the prevention of occupa-

tional risks within the company.  

Employees of companies the organisation of which has changed 

over the last few years have access, if they so wish and in com-

plete confidentiality, to an occupational psychologist and  

can call on the services of a social worker. 

In 2024, 57 people were trained in first aid and fire risks. 

The Single Document for the Assessment of Occupational 

Risks (DUERP) is updated once a year with the specialist occu-

pational health departments and employee representatives.  

At Tradedoubler and its subsidiaries, an alert procedure has 

been set up to enable reporting of identified cases of danger 

or risk in the company by sending an anonymous message  

to a generic email address. This initiative is currently being  

deployed at the Group's other entities.

4.4.1.3.2 Recruiting and integrating new employees

The market in which the Group operates is extremely dynamic 

and requires continuous adaptation and the strengthening  

of its expertise. Faced with the rapid growth of social networks 

and the development of artificial intelligence, Reworld Media 

is aiming for excellence in the creation of quality content and 

is putting the spotlight on journalistic and scientific work. 

Against this backdrop, the Group's recruitment needs  

continue to grow. Reworld Media takes great care to ensure 

non-discrimination and optimum responsiveness in its recruit-

ment procedures. 

To attract the best talent and strengthen its teams, the Group 

worked on its employer brand in 2024. In particular, it called 

on Welcome to the Jungle to promote its roles on their job 

boards through video campaigns and talent presentation 

clips. At the same time, the content of job offers and career 

pages has been updated on the main recruitment platforms, 

in particular LinkedIn. 

In 2024, Reworld Media consolidated its workforce with the  

recruitment of 218 permanent staff, including 144 in France 

and 7 in Italy, marking a significant international growth dy-

namic. The integration of the Unify teams was a key step, 

 

40 France excluding Tradedoubler. 

adding three Social and Economic Committees (CSE) to the 

Group. To manage this growth, the Human Resources depart-

ment was restructured with the addition of a two-person inter-

nal recruitment unit, enabling recruitment sessions to be car-

ried out in-house and reducing the costs associated with  

recruitment agencies. In addition, the optimisation of HR  

processes has been strengthened by the creation of a recruit-

ment unit and the introduction of a new HR information system 

(Cegid HR Ultimate), facilitating talent management, manage-

ment and the standardisation of procedures. 

Integrating new employees is a priority to ensure their com-

mitment and success within the Group. In France, all new arri-

vals receive a welcome pack produced in collaboration with 

an ESAT (a sheltered employment centre for people with dis-

abilities), including a notebook, pen and mug, as well as a wel-

come booklet outlining the main activities and essential infor-

mation about the company. In addition, the Group has 

adopted an onboarding solution based on artificial intelli-

gence, making it possible to create tailor-made induction pro-

grammes. Thanks to a chatbot, new employees are provided 

with essential tools and documents, receive support via key 
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meetings and are mentored by a “buddy”, a designated col-

league who guides them through their first steps within the 

company. Every stage of the integration process is mastered 

from day one. 

Every month, an internal communication campaign highlights 

the new employees with their first and last names, positions 

and photos, distributed by email, on the “MyReworld” intranet 

and via social networks. This initiative encourages visibility and 

integration with the teams. Tradedoubler has also put in place 

a structured induction programme, consisting of several 

stages to help new employees adapt. 

In 2024, the Group's staff turnover rate was 19%, compared 

with 26% in 2022 and 28% in 2023, reflecting a significant 

drop. This trend is in line with the Group's historical external 

growth strategy. In the absence of any major acquisitions dur-

ing the financial year, a gradual rebalancing is taking place, 

bringing the turnover rate down to a level more in line with 

industry standards. 

Furthermore, 42% of employees were under 35 at 31 Decem-

ber 2024, demonstrating the Group's ability to attract young 

talent. In addition, the average length of service of employees 

is 7.7 years, demonstrating the long-term loyalty of our work-

force. 

Reworld Media is aware of the importance of attracting and 

retaining talent to ensure the continuity and transmission of its 

corporate culture, and has put in place policies aimed at im-

proving integration, strengthening the sense of belonging, 

guaranteeing the safety and well-being of its teams, and  

encouraging their ongoing professional development. These  

initiatives are designed to create a working environment  

conducive to personal and professional fulfilment, enabling  

us to maintain a high retention rate and effectively manage 

staff turnover in a context of growth and transformation. 

4.4.1.4 Diversity and professional equality 

The Group undertakes to grant an equal opportunity for recruitment, mobility, promotion, training and remuneration to each 

person, without any distinction based on ethnic, social or cultural origin, gender, religion, age, sexual orientation or private life. 

The Group’s ambition in terms of inclusion is also reflected in the implementation of a social policy aimed at supporting  

the professional integration of populations sometimes remote from employment, such as young people, job seekers or people 

with disabilities. 

4.4.1.4.1 Recruiting all skills  

Committing to youth training and employment 

Reworld Media pays particular attention to supporting young 

people on work placements or work-study contracts through-

out their career, and encourages sharing between new gener-

ations and more experienced employees. These contracts 

provide a real springboard to employment through the intro-

duction to the business world and training in business skills.  

In 2024, the Group welcomed 73 employees on work-study  

or vocational training contracts, and 24 new trainees.  

Taking into account fixed-term contracts, the proportion  

of permanent hires from fixed-term contracts, work-study  

contracts or internships reached 5% of total permanent hires 

in 2024. These figures testify to the Group’s commitment  

to training and integrating young people into the professional 

world by offering lasting employment prospects to the new 

generation.

 

Facilitating access to employment for people with disabilities 

The Group is committed to promoting integration and non-

discrimination for people with disabilities. This commitment is 

based on concrete actions in favour of direct employment: re-

cruitment, the establishment of conditions favourable to the 

declaration of disability by employees in order to allow for the 

adapted management of jobs and positions, or the accessibil-

ity of spaces and the organisation of working hours. 

In addition to these actions, the Group is committed to pro-

moting inclusion through inclusive purchasing, and has incor-

porated this commitment into the draft guide to ethical and 

responsible purchasing. 

In 2024, Reworld Media is continuing its partnership with Café 

Joyeux, a community café and restaurant that employs people 

with disabilities, to supply the coffee machines located in the 

collaborative areas of the Boulogne-Billancourt site.  

4.4.1.4.2 Ensuring equality in the workplace

Social policy on professional equality 

Reworld Media’s social policy underlines its commitment  

to the principles of gender diversity and equality in recruit-

ment, information, access to management positions and  

remuneration. 

In 2024, women accounted for 60% of the Group's workforce 

and 59% of the workforce in France. They also represent 58% 

of the managerial workforce in France. Lastly, 60% of manag-

ers are women.  

In order to correct the pay gap between men and women, 

each year Reworld Media allocates specific funds to make up 

any pay gap, illustrating its proactive approach to equal pay. 
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In 2024, these budgets represent a 0.2% increase in the total 

payroll for the companies RMM & EMAS and RMC. 

In order to step up its commitments in the fight against  

discrimination and sexist behaviour, the Group has appointed 

reference persons from the membership of the works councils 

at Reworld Media Connect and Reworld Media Factory.

Professional equality index 

In accordance with the law of 5 September 2018 on the free-

dom to choose one’s professional future, and its implement-

ing decree of 8 January 2019 aimed at eliminating the gender 

pay gap, the Group calculates the gender equality indexes 

each year for eligible companies or Economic and Social Units 

(UES) in France. This indicator takes into account several  

aspects: remuneration, increases, promotions, increases  

on return from maternity leave and the presence of women 

among the company's highest salaries.  

In 2024, the average score for companies in France was 

88.5/10041, up 0.5 points from 2023 and 4 points from 2020. 

All the companies or UES of the Group that calculate an equal-

ity index obtained a score well above the average, but none 

earned the maximum score of 100/100.  

Only 29% of companies in France have achieved gender parity 

or near parity in their top 10 highest paid positions, and 31% 

of companies with more than 250 employees have fewer than 

two women among their 10 highest paid employees 42 .  

In 2024, the share of women in Reworld Media’s top 10 salaries 

rose to 60%. This share rises to 40% for France. This figure  

is above the average for companies in France.  

 

4.4.1.5 Value sharing

Remuneration 

The Group’s remuneration policy is designed as part of an over-

all approach, which aims to reconcile changes in employee  

remuneration with the necessary control of payroll, with a view 

to sharing the value created with employees. 

The Group aims to offer fair, non-discriminatory and competi-

tive individual remuneration that reflects the performance and 

level of responsibility of each employee. The remuneration 

policy is designed to enable the Group to attract, retain and 

motivate key talents and resources. This policy is implemented 

in each of the businesses and geographic regions in which the 

Group operates, taking into account industry practices and the 

macroeconomic context.  

 

Salary increases and the payment of exceptional bonuses  

or incentives are based on individual performance and merit 

recognition. Variable remuneration is determined on the basis 

of individual or collective performance, according to contrac-

tually defined qualitative and/or quantitative objectives. 

Employee remuneration is reviewed each year by the mem-

bers of the Executive Committee and General Management. 

In this respect, the Human Resources Department conducts 

discussions with the employee representatives of its French 

subsidiaries as part of the Mandatory Annual Negotiation 

(NAO).  

A key event in 2024, the mandatory annual negotiations (NAO) 

conducted within Reworld Media’s relevant entities led to sev-

eral rounds of discussion: 5 meetings for RMM ERAS, 3 for 

Neweb, 2 for Reworld Media Connect, and 2 for the UES 

Aufeminin. An agreement was reached on Block 2 (working 

time and professional equality) for Aufeminin and Neweb, alt-

hough the documents are still to be finalised. These initiatives 

reflect the Group’s commitment to active social dialogue, 

aimed at building an inclusive, fair and respectful working en-

vironment for the well-being of all its employees.

 

 

Profit-sharing, employee savings and capital sharing 

The Reworld Media Group wishes to involve its employees  

in its economic success by introducing a profit-sharing 

scheme. By allowing employees to share in the fruits of  

Reworld Media’s success, financial participation can increase 

employee motivation, commitment and loyalty, while foster-

ing a corporate culture of performance and collaboration. 

In 2024, the profits of the various Group companies in respect 

of the 2023 financial year enabled the creation of profit-shar-

ing reserves totalling a gross amount of almost €1,246,000. 

 

41 Source: https://egapro.travail.gouv.fr/index-egapro/recherche  

1,141 employees in France were granted payment in this  

respect in 2024. 

Finally, in 2023 the Group implemented a new free share plan 

covering 2,978,500 shares for the benefit of Group employ-

ees, of which 2,449,157 remained in the process of vesting  

as of 31/12/2024, following the departure of some eligible 

employees. This complementary remuneration mechanism  

is designed to motivate and retain key employees, while align-

ing their interests with those of the Group. 

42 Source: travail-emploi.gouv.fr, 2024 data, published in March 2025. 

https://egapro.travail.gouv.fr/index-egapro/recherche
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A number of key agreements were signed within the Group  

in 2024, reinforcing its commitment to a fair and motivating 

working environment. A Group profit-sharing agreement and 

a Group savings plan agreement were put in place, covering 

Reworld Media Factory, Reworld Media Connect, Reworld  

Media Services, Aufeminin, Marmiton, Unify Advertising, Unify 

Studio, Neweb Développement, Cup Interactive, Factory 

Eleven and Doctissimo. In addition, two mandate extension 

agreements were signed for UES Neweb and UES Aufeminin. 

These initiatives testify to the Group's determination to improve 

value sharing, optimise savings schemes and guarantee social 

representation in line with its development. 

 

 

4.4.1.6 Social dialogue 

In a constantly evolving sector such as the media, social dia-

logue plays an essential role in ensuring a balance between 

economic performance and employee well-being. At Reworld 

Media, the importance of open communication between man-

agement and employees is paramount in supporting the 

Group's transformation. Faced with the challenges of digitali-

sation and changes in the media landscape, structured and 

constructive social dialogue not only ensures internal cohe-

sion, but also fosters innovation and adaptability, the drivers  

of collective success. 

In 2024, Reworld Media pursued an active social dialogue, 

with a large number of projects being carried out in all entities 

on a number of key subjects.  

With regard to compulsory annual negotiations, the subjects 

of individual increases, exceptional bonuses and envelopes 

dedicated to reducing the pay gap between men and women 

were agreed in all entities.  

The renewal of the Quality of Working Life (QWL) agreement 

for the Neweb and Aufeminin UES demonstrates the Group's 

commitment to improving employee well-being. 

Two new employee savings agreements will also be put in 

place, covering several entities (Reworld Media Factory, UES 

Aufeminin, UES New Web, Reworld Media Connect, Doctis-

simo and Reworld Media Service), while other Group compa-

nies already benefit from existing schemes. 

The renewal of the IRP will be marked by an agreement to ex-

tend mandates and elections organised by electronic voting, 

guaranteeing the participation of all employees. 

Reworld Media has also launched an experimental scheme to 

integrate artificial intelligence into its editorial teams, with tests 

on the Auto sections. Elected representatives have been in-

volved in this process, and a charter for the use of AI is being 

drawn up to provide a framework for these practices. 

Finally, the update of the Single Document for the Assessment 

of Occupational Risks (DUERP) was submitted to the IRP for 

consultation, in order to adapt prevention to changes in the 

Group's business lines. 
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4.4.1.7 Targets 

4.4.1.7.1 Characteristics of the company’s employees 

France 2022 2023 2024 

Number of fixed-term contracts converted into permanent contracts 10 8 7 

Number of work-study contracts converted into permanent contracts 7 11 1 

Number of internships converted into permanent contracts Not available 3 0 

Share of permanent hires coming from fixed-term contracts  
and work-study contracts 

9% 7% 5% 

 

4.4.1.7.2 Training metrics 

Training - France43 2022 2023 2024 

Training hours  1,956 1,953 2,691 

Annual cost of external training in €k 101 97 176 

Number of employees who received at least one training course Not available Not available 273 

Number of unique employees per training course 248 195 420 

Proportion of employees who received training during the year 30% 20% 28% 

 

 

Profiles of employees trained by an external  
organisation - France44 

Units 2023 2024 

Supervisor Number Not available 2 

Manager Number Not available 295 

Employee Number Not available 29 

Technician Number Not available 1 

Journalist Number Not available 93 

Total Number Not available 420 

 

 

Gender of employees trained by an external  
organisation - France45 

Units 2023 2024 

Women Number Not available 232 

Men Number Not available 188 

Total Number Not available 420 

  

 

43 France scope including Tradedoubler France.  

44 France scope, including Tradedoubler France. The figures correspond to the number of employees per training course. 

45 France scope, including Tradedoubler France. The figures correspond to the number of employees per training course.  
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Age of employees trained by an external  
organisation - France46 

Units 2023 2024 

< 25 Number Not available 10 

Ages 25 to 29 Number Not available 43 

Ages 30 to 34 Number Not available 53 

Ages 35 to 39 Number Not available 67 

Ages 40 to 44 Number Not available 49 

Ages 45 to 49 Number Not available 51 

Ages 50 to 54 Number Not available 77 

> 55  Number Not available 70 

Total Number Not available 420 

 

4.4.1.7.3 Health and safety metrics 

Sick leave - France47 2022 2023 2024 

Absence due to illness in number of days 10,546 11,246 14,706 

Absenteeism rate 5.9% 5.7% 6.3% 

 

4.4.1.7.4 Diversity and professional equality metrics 

 

 

Share of women on the Board of Directors 2022 2023 2024 

Number of women on the Board of Directors 1 2 2 

Share of women on the Board of Directors 25% 40% 40% 

 

 

Share of women in the Group workforce  2022 2023 2024 

Proportion of women in the workforce in average annual FTE 59% 60% 60% 

Percentage of women on the Executive Committee at 31/12/N 23% 17% 17% 

Proportion of women among the Group's top 10 earners as at 31/12/N 50% 40% 60% 

 

  

 

46 France scope, including Tradedoubler France. The figures correspond to the number of individual interns. 

47 France excluding Tradedoubler. 

48 France excluding Tradedoubler. 

Disability - France48 2022 2023 2024 

Proportion of employees with disabilities 1.3% 1.3% 1.7% 
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Percentage of women in the French workforce49 2022 2023 2024 

Proportion of women in the workforce in average annual FTE 58% 58% 59% 

Share of female managers on permanent contracts in average annual FTE 62% 61% 58% 

Proportion of women among the Group's top 10 earners as at 31/12/N 40% 30% 40% 

Proportion of female managers50 Not available Not available 54% 

 

Professional equality index 2022 2023 2024 

Reworld Media Factory 98/100 96/100 83/100 

Reworld Media Connect 87/100 95/100 98/100 

UES RMM-ERAS 93/100 97/100 93/100 

UES Aufeminin 94/100 98/100 Not applicable 

UES Neweb Developpement 98/100 Not applicable Not applicable 

Reworld Media Services Not applicable 88/100 93/100 

 

4.4.1.7.5 Value-sharing metrics 

2023 gross profit-sharing paid in 2024 Gross amount in €K Number of beneficiaries 

UES Reworld Media Factory 769 275 

UES RMM-ERAS 300 562 

UES Aufeminin 126 222 

UES Neweb 51 82 

Total 1,246 1,141 

4.4.2 S2 – Value chain workers 
From 2025, the Group will strengthen its collaboration with suppliers and partners in a responsible purchasing approach, aimed 

at better addressing the impacts, risks and opportunities (IROs) linked to working conditions in the value chain. These issues, 

which have been identified as material, are key challenges both for the Group's social responsibility and for compliance with 

CSRD requirements. Specific data will therefore be collected to ensure that commitments are accurately monitored and to  

guarantee greater transparency. In addition to regulatory compliance, this initiative is part of a drive to take the Group's social 

commitments even further by reinforcing good practice and supporting stakeholders in achieving higher standards in terms  

of human rights and working conditions. 

  

 

49 France excluding Tradedoubler. 

50 An employee is considered a manager if they have at least one permanent employee (CDI) reporting to them hierarchically in the HR information 
system. 
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4.4.3 S4 - Consumers and end users 

4.4.3.1 Significant impacts, risks and opportunities 

Subject Sub-theme IRO type Direct or 
indirect 

Description 

Impact of consumer 
and/or end-user  
information 

Protection  
of privacy 

Negative  
impact 

Direct A potential leak of personal or professional data 
could cause significant damage to the Group's  
customers, altering the relationship of trust and  
exposing individuals to various risks. 

Impact of consumer 
and/or end-user  
information 

Protection  
of privacy 

Risk Direct The loss, alteration or unauthorised distribution  
of data, particularly in the event of a cyber-security 
breach or inadequate management of information 
flows, can damage the Group's credibility and  
generate mistrust among its customers. 

Impact of consumer 
and/or end-user  
information 

Access to (quality) 
information 

Positive impact Direct Incorporating the principles of inclusivity into edito-
rial content - balanced gender representation, social 
and cultural diversity - combined with editorial teams 
that are themselves diverse, enhances the relevance 
of content and the engagement of audiences. 

Impact of consumer 
and/or end-user 
information 

Access to (quality) 
information 

Positive impact Direct The production of expert content, adapted to digital 
formats and uses, helps to promote the Group's 
expertise. This approach stimulates audience 
interest, while strengthening the credibility  
of media brands. 

Impact of consumer 
and/or end-user 
information 

Access to (quality) 
information 

Positive impact Direct The regular inclusion of environmental and social 
issues in our editorial lines helps to raise awareness 
among the general public, promoting a better 
understanding of the contemporary challenges 
linked to sustainability. 

Impact of consumer 
and/or end-user 
information 

Access to (quality) 
information 

Risk Direct With the proliferation of content offerings and the 
rise of global digital platforms, the Group is exposed 
to a dilution of audience attention and a reduction in 
the time available to consume its content, as well  
as a fall in household budgets allocated  
to cultural products. 

Impact of consumer 
and/or end-user 
information 

Access to (quality) 
information 

Opportunity Direct Adapting content to new uses - innovative formats, 
editorial quality enhanced by technological tools 
such as AI - is a lever for acquiring and retaining  
new subscribers. 

Impact of consumer 
and/or end-user 
information 

Access to (quality) 
information 

Opportunity Direct Consistency between the editorial line and the 
audience's expectations helps to strengthen their 
commitment, broaden the subscriber base and 
consolidate the close relationship with readers. 

Social inclusion of 
consumers and/or  
end users 

Access to 
products and 
services 

Positive impact Direct The use of technical solutions that facilitate the 
accessibility of content - regardless of the profile or 
abilities of users - contributes to digital inclusion. This 
approach strengthens fair access to information and 
contributes to the Group's social commitment. 

Social inclusion of 
consumers and/or  
end users 

Responsible 
marketing 
practices 

Negative 
impact 

Direct The adoption of responsible marketing practices 
towards subscribers and advertisers alike, based on 
transparency, ethics and respect for commitments, 
helps to build solid and lasting relationships with  
all our stakeholders. 
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4.4.3.2 Policies and actions relating to consumers and end users 

The Group’s fundamental mission is to ensure the distribution of high-quality, reliable and relevant information, to enable readers 

to better understand the issues facing the world today and the changes likely to affect their immediate environment. By combat-

ing the spread of fake news, which is multiplying with the diversification of communication channels, the Group is supporting  

its readers with authentic, verified information. To maintain the trust of its audience, the Group employs experts and more than 

190 permanent journalists who are committed to producing quality news and sharing their expertise on a daily basis. 

 

4.4.3.3 Access to quality information 

4.4.3.3.1 Raising readers’ awareness of social and environmental issues 

As an independent French publisher and leader in specialist media, the Group is responsible for informing and raising awareness 

among its readers about key social and environmental issues to build a more responsible future. This ambition is materialised  

in the direction of editorial lines with new sections or special dossiers, as well as the organisation of dedicated events. The Group 

thus makes it possible for a wide-ranging audience to learn, read, listen and experience the challenges of the world of tomorrow. 

The Group is working to create a more inspiring future, in particular by raising awareness of science among its readers, surround-

ing itself with thematic experts, reaching out to younger generations and directing their scientific creativity towards high-impact 

innovations 

 

Inform and educate through science 

Through its various media, the Group is committed to demys-

tifying complex scientific concepts and making science acces-

sible to everyone. This approach underlines the Group’s  

determination to contribute to a more informed society, 

through science.  

In May 2021, through its Science & Vie brand, Reworld Media 

created a multi-disciplinary scientific committee to conduct  

a joint reflection on major societal and environmental issues. 

This Committee is made up of prominent figures in science 

who contribute to deciphering and providing concrete  

solutions to key technological and scientific issues of our time. 

It is the first scientific reflection fund, a place of “crowd think-

ing”, which benefits the Group’s editorial staff on subjects such 

as mobility, health, food, the environment and the climate.  

The purpose of the committee is to share, exchange and 

conduct joint thinking to enable a better understanding of the 

world and its challenges. 

After creating its multidisciplinary scientific committee in 2021 

through its Science & Vie brand, to provide concrete solutions 

to the technological and scientific challenges of our time, the 

Group launched the Science & Vie incubator in April 2024.  

In partnership with Les Numériques and Silicon, the Group  

is providing 500 m² of coworking space to encourage the  

development of solutions to today's challenges. In 2024,  

no fewer than 24 projects were launched thanks to the incubator. 

These initiatives reveal Reworld Media’s deep conviction in the 

power of scientific knowledge to educate, inspire and raise 

awareness, thereby helping to shape a more enlightened and 

engaged Society. 

  

Social inclusion of 
consumers and/or  
end users 

Responsible 
marketing 
practices 

Risk Direct Rapid changes in the practices of the major digital 
platforms (GAFAM), particularly in terms of listing, 
content re-use and interaction with generative AI, 
may weaken the Group's monetisation levers. This 
context raises uncertainties about the application  
of neighbouring rights and the adaptation  
of the regulatory framework. 
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Engaging the media on societal issues 

In 2024, the Group produced 87 magazine covers dealing with 

ESG, environmental or societal issues. Through its media,  

as a catalyst of influence, Reworld Media is committed  

to societal issues and is a major player in raising awareness 

and providing information.  

 

 

Helping young people develop their critical faculties 

Reworld Media is committed to helping young people  

develop their critical thinking skills. Through the messages  

it conveys and formats suitable for all ages, the Group strives 

to cultivate in young audiences a thoughtful and enlightened 

understanding of the world around them.  

During Press Week, Science & Vie and CLEMI (Centre pour 

L’Éducation aux Médias et à l’Information) offered webinars  

to registered teachers, free magazines for those who booked 

a spot, and free access to the digital version of the magazine 

of their choice. In addition, around ten classes benefited from 

a webinar dedicated to science journalism. 

In 2024, Science & Vie Junior continued its educational com-

mitment with a special issue titled “Ton Kit Anti-Fake News” 

(Your Anti-Fake News Kit), aimed at equipping young readers 

to recognise scientific misinformation. Meanwhile, Science & 

Vie launched the first history magazine for children aged 3 to 6, 

expanding its youth offering with Mon Petit Science & Vie His-

toire. These initiatives reflect the Group’s ambition to strengthen 

science education for new generations by combining rigour, 

creativity, and social responsibility. 

 

Promoting innovation with impact 

Actively committed to its leadership role in creating a respon-

sible media future, Reworld Media promotes innovations that 

have a positive impact on society and the environment. The 

annual “Innovez Science & Vie Junior” competition celebrates 

young inventors, highlighting useful and original creations. 

Since its first edition over 30 years ago, the competition has 

highlighted some remarkable innovations. Sciences & Vie Jun-

ior has recently unearthed a treasure trove by exploring its  

archives. The science magazine shared a page from October 

1997. The publication featured an invention by Mounir Mah-

joubi, who was appointed Secretary of State for digital affairs 

in Edouard Philippe’s first government. The young Secretary 

of State won the Sciences & Vie Junior magazine’s Innovez 

competition by inventing a “pie chart ruler” 51when he was  

just 13.  

The 2024 edition of the innovation competition rewarded 

young inventors aged between 10 and 18, whose projects  

address everyday needs. Octave Lory (age 15) won 1st prize 

with “CuistoVoice”, an intelligent culinary assistant that sug-

gests recipes based on local produce and food preferences. 

Maya Hardouin (age 15) won the 2nd prize with “LumiSomnia”, 

an innovative alarm clock combining sound and light to make 

getting up easier. Gabriel Lesieur and Charles Seilhan (age 10) 

won the 3rd prize for their “Gardening Robot”, designed  

to make working the land easier using recycled parts. Finally, 

the special “Innovate for the Planet” award was presented  

to Charlotte Larsonneur and Marcus Cassard Cuney (age 13) 

for “Wiz IA Upcykids”, a waste recovery device. This year's 

awards highlight the rise of young girls in the tech industry and 

the ingenuity of the participants, who have succeeded in com-

bining innovation and sustainable development. 

At the same time, the Top Santé 2025 Awards singled out  

2 innovations in the health and eco-responsibility sectors. 

Among more than 76 participants, the following stood out:  

(i) in the Technology category, Waterpik Ultra Plus revolution-

ised dental hygiene with its pulsed water technology, effec-

tively removing dental plaque; (ii) in the Eco-responsibility cat-

egory, the eco-refill of the 3.5% hyaluronic acid concentrate 

serum was recognised for its significant reduction in plastic 

use, combining effectiveness with sustainable consumption. 

 

Surround yourself with experts to promote health and personal development 

Surrounding ourselves with experts is essential for Reworld 

Media. Through Psychologies and Doctissimo, the company 

mobilises specialists and doctors to offer quality content, 

demonstrating the Group’s commitment to offering highly 

reliable content on health.  

Psychologies promotes the well-being of its readership  

by offering in-depth analyses of certain themes. In 2024,  

six experts contributed to Psychologies: 

– The regular column by Marine Colombel, psychiatrist 

and author of several books, who analysed and com-

mented on current issues related to mental health.  

 

51 A ruler for drawing circular diagrams and measuring angles.  

– The bibliotherapy of Augustin Trapenard, literary critic 

and cultural journalist, who each month offered a literary 

interpretation linked to the theme of the issue.  

– The letters column by Claude Halmos, psychoanalyst, 

who unpacked the psychological challenges of daily life 

and answered readers’ questions.  

– The perspective of Christophe André, psychiatrist, who 

shared his reflections and tools for better managing 

emotions and strengthening inner balance.  

– The first session by Robert Neuburger, psychiatrist and 

psychoanalyst, who explored the initial steps of the  

therapeutic process.  
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– The beauty expertise of Monique Le Dolédec, specialist 

journalist, who unpacked wellness and beauty trends 

through a thoughtful and insightful lens. 

 

Psychologies Magazine has always highlighted the chal-

lenges of mental health, a subject that has become all the 

more central since the pandemic of 2020. In 2025, mental 

health will be declared a "National Cause", reinforcing the 

urgency of raising awareness and supporting those in need. 

In this context, the magazine published a special issue on 

Mental Health (released on 21 June 2024), which explored 

various therapeutic approaches (CBT, psychoanalysis, med-

ication, etc.) and highlighted the new players in the mental 

health field (influencers, peer supporters, etc.). The aim:  

to offer concrete tools and perspectives so that everyone 

can improve their psychological well-being and, by exten-

sion, their quality of life. 

Faced with a society where stress is omnipresent, Psycholo-

gies has joined forces with the ARTE festival “Et Maintenant”, 

which was held on 19 October at the Gaîté Lyrique,  

for a round table discussion on the subject. The event 

helped to identify the main causes of stress, to distinguish 

between stress, anxiety and anxiety disorders, and to gain  

a better understanding of their mechanisms so as to learn 

how to manage them on a daily basis.  

In addition, as part of its ongoing commitment to helping 

readers through the different stages of life, the magazine  

is devoting a special issue to the menopause, a subject that 

is still taboo despite the fact that 14 million women in France 

are affected every year. This issue offers a number of tips on 

how to make the most of this transitional period.  

For its part, Doctissimo, under the leadership of Gerald 

Kierzek, provides reliable health information, thanks  

to a committee of eminent specialists made up of 50 doc-

tors, 25 expert moderators and 15 scientific journalists. 

This synergy illustrates the Group’s commitment to provid-

ing clear, reliable answers to help people find their own 

way in the quest for well-being, mental health and  

personal fulfilment.

 

The environmental challenges of digital media at Reworld Media: the case of the media company Les Numériques 

Fabien Murschel, Head of Marketing at Reworld Media's tech division (Les Numériques, Cent and ZDNet) 

In 2024, you launched the “More Sustainable Tech” section. Can you tell us how it fits into your editorial approach 

and what its objectives are? 

Fabien Murschel: This section aims to guide our readers towards more responsible consumption by highlighting refur-

bished products - via our partners such as Backmarket, Amazon Warehouse and Fnac Darty - and products identified  

as sustainable. When testing, we don't just assess a product's ecological design, we also take into account its longevity 

of use, because a product that becomes obsolete in three months is not sustainable. 

You also mentioned ongoing discussions about the environmental impact of the site itself, particularly in relation  

to advertising and video content. Could you tell us more about that? 

Fabien Murschel: It's a real issue, but still under consideration. We’ve started optimising video delivery with a more 

bandwidth-efficient player that automatically adjusts quality based on the user’s connection. The site's environmental 

impact is an important issue, but we need to strike a balance between technical performance, loading speed and the 

need for advertising. Today, advertising remains essential to our business model, so we need to keep an eye on possible 

developments to reduce our carbon footprint. 

In the longer term, what plans do you have to go further on environmental issues? 

Fabien Murschel: We want to develop projects such as a reparability village, which would highlight solutions for extend-

ing the lifespan of tech products. In addition, we will continue to integrate environmental criteria into our tests, in partic-

ular by strengthening the assessment of the repairability and durability of products. We have also found that the envi-

ronmental impact of digital is often misunderstood, as it is often reduced to energy consumption, whereas 80%  

of a smartphone's carbon footprint is linked to its manufacture. Our role is therefore to inform and help our readers 

make more responsible choices. 

 

4.4.3.3.2 Making information more accessible and inclusive

By constantly developing its editorial lines and the format of its publications, the Group is helping to make information more 

accessible and inclusive. By diversifying its distribution channels, Reworld Media is improving accessibility and meeting the di-

verse expectations of its audience. The aim is to enable as many people as possible to see, read, hear and experience what 

tomorrow’s world will be like. This involves representing all audiences in content, optimising design, experimenting with voice 

commands, diversifying media brands on social media, and organising events and partnerships to defend current societal and 

environmental causes.  
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Diversifying communication channels 

Faced with an increasingly connected audience, the Group  

is transforming and adapting its media to get closer to its read-

ers.  

Psychologies Magazine is diversifying on social media with  

interactive formats:  

– “Relation(s)” explores interpersonal dynamics with Ael & 

Charly (@culturepsy),  

– “The Existential Question” explores deep-seated questions 

in the form of interviews with people on the street, 

– “Resilience” shares testimonials in which a person talks 

about a key moment in their life and how they were able  

to overcome these struggles.  

The brand is serving its 1.9 million followers to promote  

well-being and personal development. 

In the post-COVID era, where the desire to meet up is para-

mount, the Reworld Media Connect network, backed by the 

influence of its Melty, Hero, Minute Buzz and Grazia media,  

is launching “Sound makes good” on “Disquaire Day” [Record 

Store Day].  

The Fraiches festival made its mark on 2024 by offering an  

immersive experience dedicated to inclusion and current  

societal issues. Held at the Caserne in Paris, this free event 

brought together 600 participants, including 75 content crea-

tors, for round tables and interactive workshops on feminism, 

disability and diversity. In partnership with the association  

En Avant Toute(s) and supported by L’Oréal, the festival com-

bined reflection and experimentation, with well-being spaces 

such as hair styling, tattoos, and even tooth gem application. 

Building on its success, the festival will return for a second edi-

tion on 13 June 2025, affirming its commitment to anchoring 

the Fraiches brand in the real lives of its community. 

 

Representing all audiences 

Reworld Media’s editorial teams are committed to repre-

senting the entire French population and work actively  

to reflect the diversity of audiences in their video and edito-

rial content. This policy ensures diversity in the choice  

of people featured, particularly in interviews with people  

on the street, where the selection of interviewees bears wit-

ness to this commitment to representativeness. 

The Sport En France television channel, produced by the 

Group on behalf of the French National Olympic and Sports 

Committee (CNOSF), is the first channel dedicated to all 

sports, in all their diversity, accessible to all. In 2024, Sport 

en France was recognised for its commitments by receiving 

the Grand Prix at the Micros d’Or in the adapted and  

disability sports category. 

Out of the 1,000 hours of programmes produced each year 

for the channel, 65% are dedicated to sports played  

by women and given little visibility in other media, in partic-

ular with the weekly show "La Victoire est en Elles" entirely 

dedicated to promoting female athletes. Also, 54% of the 

live content broadcast on air relates to women's sports52.  

15% of the images also highlight para-sport and adapted 

sports, such as the recent European wheelchair rugby 

championship or the monthly programme, “À Vos Marques!”. 

 

Making content more accessible 

Following the implementation of the Decree on the Accessi-

bility of On-line Communication Services for People with  

Disabilities in 2019, companies are required to improve the 

accessibility of their websites and applications. 

The Group strives to follow the General Accessibility  

Guidelines (GAAR), the new version of which was released  

in February 2021. The teams are improving the accessibility of 

the websites by working in particular on the choice of fonts 

and by accentuating the effects of contrast to make reading 

easier for the visually impaired.  

In addition, in order to step up its accessibility efforts, the 

Group is working on implementing “Text to Speech” technol-

ogy, also known as speech synthesis. This technology converts 

text into synthetic speech, making it particularly valuable to the 

visually impaired, the blind and those with reading difficulties. 

It allows users to listen to the content, making it even more  

accessible for people with disabilities. 

To enable deaf and hearing-impaired people to enjoy audio-

visual content, the Group is also committed to subtitling  

as many videos as possible on its websites, and by 2024,  

100% of videos for social media will be subtitled.  

Reworld Media also wants to reach out to all demographics  

by developing new means of communication such as pod-

casts. Until 2024, Reworld Media worked with its subsidiary 

Edisound, a company specialising in the distribution of native 

podcasts. Edisound’s audio player is gradually being rolled 

out across all the Group’s media brands, including sites such 

as Marmiton, Aufeminin and Doctissimo, which will be techni-

cally integrated in 2023. 

 

 

 

 

52 https://www.sport-tv.org/actualites/infos-tv/la-chaine-sport-en-france-
maintenant-disponible-au-sein-des-offres-canal/  

https://www.sport-tv.org/actualites/infos-tv/la-chaine-sport-en-france-maintenant-disponible-au-sein-des-offres-canal/
https://www.sport-tv.org/actualites/infos-tv/la-chaine-sport-en-france-maintenant-disponible-au-sein-des-offres-canal/
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4.4.3.4 Responsible marketing practices

As a major player in the media and communications sector, the Group is committed to strengthening its role in conveying  

impactful, positive and responsible messages. With more than 80 media brands, the Group promotes responsible influence and 

ensures the relevance of the advertising messages distributed by its advertisers in the health, entertainment, home, science,  

culture and other media that influence readers’ daily lives. In addition, the Group actively supports associations, both by making 

its audience available and by mobilising its employees to transmit its expertise and values.

4.4.3.4.1 Establishing accountability for advertising messages

Reworld Media, a recognised leader in the specialist media sector, is fully aware of the impact that advertising messages distrib-

uted by advertisers via its media can have on its readers. The Group is therefore committed to promoting a responsible influence, 

with the support of a committed advertising division and by studying advertiser satisfaction on a regular basis. This approach 

ensures that broadcast advertising content is in line with societal expectations and consumer needs, while meeting the marketing 

needs of its customers. 

 

Promoting a committed and ethical advertising division 

Reworld Media Connect, the entity responsible for marketing 

the Group’s advertising space, is pursuing its commitment  

to promoting more responsible advertising. It regularly sup-

ports advertising initiatives that benefit various associations, 

thereby actively contributing to the development of responsi-

ble and committed advertising. 

As a member of the Authority of Advertising Professional  

Regulation (Autorité de Régulation Professionelle de la Publicité, 

ARPP), the network is constantly vigilant to ensure that the 

messages it broadcasts comply fully with established advertis-

ing and audiovisual communication standards. 

As stated in its General Terms and Conditions of Sale, Reworld 

Media Connect reserves the right to deny and/or interrupt, 

without being required to substantiate its decision, any  

request for an advertising insert which it deems to be contrary 

to (i) the regulations, uses or ethical principles applicable  

to the advertising and communication sector, in particular the 

recommendations and opinions of the ARPP, (ii) any other reg-

ulations or any other use liable to apply in particular relating to 

respect for the dignity of the human person, (iii) the editorial 

or thematic line of the media or their presentation, or which, 

more generally, is likely to generate protests among the read-

ership or third parties.  

In 2024, 295 advertisers worked with Reworld Media Connect 

on at least one so-called “ESG” campaign53, compared with 

280 the previous year. This shows that advertisers are becom-

ing increasingly interested in ESG issues, and more demand-

ing in terms of editorial context.  

To meet these challenges and forge new horizons, the adver-

tising division is constantly exploring the creation of new offer-

ings, including the promotion of advertising messages within 

editorial frameworks entirely dedicated to ESG, and is working 

to roll out the Greenbids solution to reduce the carbon impact 

of digital campaigns. 

These efforts are part of a wider approach, since in 2024,  

the Group joined the Sustainable Digital Ad Trust, advancing 

in harmony with the key players in the field. This programme, 

initiated by the SRI (Online Publishers’ Association), aims  

to highlight all the efforts made by advertising agencies  

to support a more responsible digital advertising industry, 

whether in terms of technology, business practices, or environ-

mental impact. The programme is structured around prereq-

uisites and 15 demanding criteria, grouped into three themes: 

control over the advertising environment, optimisation of the 

technological value chain, and a CSR approach 

 

 

Promoting responsible influence 

According to a study carried out by the Reuters Institute for 

the Study of Journalism in 2020, 36% of French people said 

they had been exposed to misleading or false information 

on social media. This highlights the risk of misinformation 

being spread, particularly by influencers with large audi-

ences. In 2023, the World Economic Forum has put the risk 

of misinformation at the top of the list of global risks facing 

businesses in 2 years’ time. The risk of polarising society has 

moved up to 3rd place54. With its large audience, Reworld 

Media bears a heavy responsibility for the reliability of the 

information it publishes. 

 

53 Figures based on the results of the 2024 ESG campaign monitoring by 
Kantar ESG.  

As France’s leading specialist media platform, the Group 

not only fights against fake news, hate speech and irrespon-

sible behaviour, particularly on social media, but also ac-

tively promotes goodwill and trust with a presence that con-

veys meaning and sustainable commitment. 

On behalf of its media brands and partner brands, Reworld 

Media Connect, the Group’s advertising division, works with 

ARPP-certified influencers who speak responsibly and have 

a positive social impact on social media. 

 

54 World Economic Forum Report 2024: https://www3.wefo-
rum.org/docs/WEF_The_Global_Risks_Report_2024.pdf  

https://www3.weforum.org/docs/WEF_The_Global_Risks_Report_2024.pdf
https://www3.weforum.org/docs/WEF_The_Global_Risks_Report_2024.pdf
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This commitment is based on 3 pillars: 

– Giving cast priority to talent certified as a responsible  

influence by the ARPP; 

– Involving media brands in awareness-raising programmes 

and content, particularly for vulnerable populations; 

– Monitoring and moderating the reactions generated  

in comments to ensure a positive influence. 

In addition, the network is committed to promoting diversity 

and inclusivity in the selection and development of talent.  

It is intent on supporting influencers who convey a fair and 

representative image of the reality of society. 

Reworld Media Connect is also a member of the Union des 

Métiers et de l’Influence et des Créateurs de Contenu 

(UMICC), a professional federation set up in January 2023 

to bring together players in the influence sector. Its purpose 

is to represent their interests and work to develop a more 

responsible influence. 

4.4.3.4.2 Ensuring advertiser satisfaction

To ensure optimum customer satisfaction, a key driver of cus-

tomer loyalty, Reworld Media Connect focuses on rigorous 

monitoring of the marketing performance of its operations 

and advertising campaigns. It is focusing its efforts on three 

key performance indicators: 

– Increasing brand visibility; 

– Conversion efficiency; 

– Compliance with ESG criteria. 

In order to fully understand the needs of its customers, the net-

work initiates satisfaction surveys and organises proactive  

exchanges with advertisers. In 2024, the network had a loyal 

customer base, with 1,170 regular customers, representing 

55% of its advertising partners, and welcomed 942 new adver-

tisers. In 2024, the Group strengthened its customer satisfac-

tion policy. Every six months, a survey is carried out on print 

campaigns, while digital campaigns, with the exception of push 

and email campaigns, are systematically evaluated after they 

have been distributed. These surveys are used to measure 

performance on a 5-point scale, to identify areas for improve-

ment and to provide more detailed feedback in the event of 

dissatisfaction. In 2024, Reworld Media strengthened its qual-

ity approach by basing itself on the guiding principles of the 

ISO 9001 standard, in order to structure its customer  

relations processes according to internationally recognised 

standards, without aiming for certification for the time being. 

From now on, closer monitoring will be ensured through  

recurring meetings with certain advertisers and agencies,  

to establish an ongoing dialogue and anticipate their needs. 

Lastly, the Group has reaffirmed its commitment to social  

responsibility by incorporating CSR criteria into its offerings 

and by obtaining the Sustainable Digital Ad Trust (SDAT) Silver 

badge in 2024, in recognition of its efforts in this area. The ESG 

manager is also now involved in the steering committee of the 

SRI on climate issues, helping to define environmental strate-

gies tailored to the sector. This approach is in line with respon-

sible marketing guidelines, guaranteeing more ethical and 

sustainable communication. 

 

 

 

 

4.4.3.4.3 Ensuring reader satisfaction

Customer satisfaction is a fundamental pillar of the Group’s 

growth and sustainability. With this in mind, brands are rolling 

out highly targeted customer relationship management strat-

egies, aimed at guaranteeing a first-class user experience and 

personalised service for every subscriber. This commitment  

to excellence in customer service is crucial to strengthening 

Reworld Media’s position in the market by increasing customer 

loyalty and supporting the sustainable development of its 

business. 

To meet this objective, surveys are regularly conducted  

to improve the quality of content. As customer loyalty and 

satisfaction are key objectives, several actions have already 

been set up: 

– “Seen/read” questionnaires are inserted in magazines; 

– More targeted surveys are carried out on specific reader 

needs or in response to the latest news at the Group's vari-

ous magazines; 

– The Group is also conducting surveys on its complemen-

tary services. 

Every year, the Group broadens the scope of its surveys to gain 

a better understanding of customer satisfaction. In 2024,  

Reworld Media implemented several initiatives to ensure 

Reworld Media Connect 2022 2023 2024 

Number of advertisers that ran at least 
one responsible campaign 

112 280 295 

Share of active advertisers that ran at least 
one responsible campaign 

9% 13% 14% 
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greater satisfaction for its readers and subscribers. A dedi-

cated customer service team of five people is responsible for 

monitoring subscriptions and handling reader returns. As part 

of its loyalty-building strategy, the company has introduced 

random questionnaires to analyse reading habits and identify 

subscribers' specific expectations. In addition, a policy of com-

pensation and listening has been put in place to respond  

effectively to dissatisfaction. 

In terms of offerings, the Group has modernised its subscrip-

tion model by introducing tacit renewal and migrating to  

a new subscriber management system. At the same time,  

the Group is strengthening distribution by developing part-

nerships with regional press groups such as Ouest-France and 

La Voix du Nord, offering a more flexible alternative to postal 

distribution. Digital innovation is also at the heart of the strat-

egy, with a 100% digital offering via Cafeyn and the develop-

ment of a proprietary application that will bring together all the 

titles for an optimised experience.

 

Quality management: strengthening the customer satisfaction process 

Élodie Bretaudeau-Fonteilles, Managing Director of Reworld Media Connect, and Germain Perinet, Director of Press 

Activities & Brand Publisher 

How is Reworld Media Connect committed to ensuring advertiser satisfaction? 

Elodie Bretaudeau-Fonteilles: Our commitment to advertisers remained as strong as ever in 2024. A reorganisation of 

the advertising division took place during the year, aimed at strengthening collaboration between teams and fully inte-

grating the social and digital dimensions. This development has enabled us to adopt a more “customer-centric”  

approach, with a global vision of commerce and solutions that are better adapted to advertisers' needs. 

We have also set up a training programme for our sales teams, enabling them to acquire deeper sector expertise. Thanks 

to this specialisation, we are able to offer even more relevant recommendations and optimise campaign performance. 

We have also overhauled the customer journey to improve the fluidity of exchanges. As part of our drive for innovation 

and transparency, Reworld Media has also deployed new digital technologies, providing advertisers with carbon calcu-

lators based on the SEPM, SRP and SRI benchmarks.  

In addition to these various elements, we have initiated the creation of an advertisers' club, a forum for exchange and 

advice to better meet the expectations of the market. 

On the subscriber side, how is it going?  

Germain Perinet: Our priority is to strengthen the bond with our subscribers by offering them a fluid, high-quality expe-

rience. We have set up direct communication channels to gather their opinions and respond quickly to their expecta-

tions. In particular, the Group is working on innovative tools to personalise their experience, by analysing their reading 

habits and offering them tailored content. 

Our commitment also involves the continuous improvement of our content. New titles are regularly launched, such as 

“Mon Petit Science & Vie” and “Mon Petit Science & Vie Histoire”, aimed at a younger audience. We are constantly 

rethinking the editorial lines of our magazines to bring them up to date. Our aim is to ensure that every reader finds real 

pleasure in reading Reworld Media titles, with access to a credible, high-quality press tailored to their expectations. 
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4.5 Governance 
Reworld Media applies strict ethical and compliance principles to ensure responsible relations with its stakeholders, in particular 

its suppliers and advertisers. It integrates social and environmental criteria into its supply chain, while taking care to preserve 

freedom of expression and editorial independence. Transparency and integrity guide its practices to ensure impartial, high-qual-

ity information. Finally, through rigorous measures, the Group protects the data of its readers and subscribers, employees and 

partners, and prevents all risks of cyber-security. 

4.5.1 G1 - Business conduct 
Reworld Media places ethics, transparency and responsibility at the heart of its practices. The Group has a rigorous business 

conduct policy, guaranteeing high standards of ethics and compliance. Mindful of its impact, it cultivates an environment that 

fosters respect, integrity and commitment to society, particularly through support for communities and end users. It also seeks  

to establish responsible relationships with its suppliers, integrating social and environmental criteria to ensure a sustainable and 

ethical supply chain. 

4.5.1.1 Significant impacts, risks and opportunities 

 

4.5.1.2 Policies and actions relating to business conduct and corporate culture  

Reworld Media is committed not only through its media brands but also in its business operations, with structured commitments 

supported by ethical policies and monitoring systems. The Group incorporates principles of transparency and ethics into its initi-

atives, ensuring that its actions have the greatest possible positive impact. It leverages its expertise in support of the non-profit 

sector, providing concrete assistance to various causes. It gives visibility to associations, makes its audience available, and involves 

its employees to strengthen the impact of the initiatives it supports. Strategic partnerships and awareness-raising campaigns 

further reinforce this commitment. This approach reflects the Group’s desire to make a positive contribution to society by pro-

moting meaningful and purpose-driven initiatives. 

 

Raising employee awareness of transparency and ethical issues 

Reworld Media raises its employees' awareness of the issues 

of transparency and ethics through regular training sessions55, 

interactive workshops and discussions with industry experts. 

Sessions dedicated to journalistic ethics and editorial inde-

pendence help to anchor a culture of responsibility within the 

 

55 13 employees were trained in ethics in 2024, for a total investment of 
more than €6,500. 

teams. Internal dialogue forums and discussion groups  

encourage the sharing of best practice and collective reflec-

tion on these key issues. In August 2024, the Group an-

nounced the online publication of its impact report in order  

to involve all its employees. 

Subject Sub-theme IRO type Direct or indirect Description 

Business 
conduct 

Corporate culture Negative impact Direct Insufficient representation of diversity and 
gender mix on management bodies - execu-
tive committees, boards of directors - can limit 
the richness of viewpoints, reduce the capacity 
for strategic analysis and restrict inclusiveness 
in decision-making. 

Business 
conduct 

Corporate culture Risk Direct If it is not properly anticipated, a change in 
governance or an event impacting the Group's 
structure could lead to organisational disconti-
nuity, undermining the Group's ability to pur-
sue its activities and strategic orientations. 

Business 
conduct 

Corporate culture Opportunity Direct Diversity within governance bodies is a lever 
for sustainable performance. It encourages 
more balanced decision-making, drives inno-
vation, and strengthens the Group’s adaptabil-
ity in complex environments. 
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Mobilising our expertise to support associations 

Aware of the importance of its role in society, Reworld Media 

makes its audience available to non-profit organisations. The 

company uses its influence to help charities by spreading their 

messages. Through this action, the Group is affirming its com-

mitment to the well-being of society, its acute understanding 

of its media influence and its ability to drive significant change. 

Requests for free advertising campaigns may come directly 

from associations or their agencies, but also from advertisers 

supporting a major cause and suggested by the SRI, or inter-

nally from Group employees. In addition, when associations 

have a communication budget, the Group undertakes to offer 

them preferential rates. 

In 2024, Reworld Media Connect supported 38 associations, 

contributing €1,209k to various causes. Notable collabora-

tions this year include Action Éducation, Imagine For Margo 

and the Fondation des Femmes. 

The organisation Action Éducation, formerly known as Aide et 

Action and founded in 1981, works to promote development 

through access to quality education, particularly for the most 

vulnerable and marginalised groups, especially children, girls 

and women, so that everyone can take control of their own  

development and contribute to a more peaceful and sustaina-

ble world. 

Imagine For Margo fights paediatric cancer by supporting 

medical research, improving treatment and supporting sick 

children. To mark World Childhood Cancer Day on 15 Febru-

ary 2024, Reworld Media Connect and Imagine for Margo 

have created Doctissimo’s new “H24” documentary format,  

illustrating the daily lives of families confronted with paediatric 

cancer. 

Lastly, the Association de Soutien de la Fondation des Femmes 
(Women’s Foundation Support Association) fights against 
gender inequality and supports women in precarious situa-
tions. Its mission is to fund concrete projects aimed at empow-
ering women, combating gender-based violence and promot-
ing equal opportunities. 

 

Engaging employees 

The Group is firmly committed to supporting the commu-

nity sector by mobilising its employees in various initiatives, 

recognising the importance of strengthening community 

links, supporting essential causes and contributing to the 

creation of a positive and committed working environment. 

For the third year in a row, the Group partnered with Fab-

rique de la Solidarité and the City of Paris to collect “Christ-

mas Solidarity Boxes” and distribute them to people in pre-

carious situations. The idea is to turn an empty box into  

a solidarity Christmas gift by including a warm accessory 

and an item for leisure, a note, a hygiene product, and  

a small treat, then decorating the box and indicating 

whether it is unisex, for a woman, or for a man. Employees 

could simply hand in their boxes to the Human Resources 

Department, which then took charge of delivering the pre-

pared boxes to a collection point. In 2024, this initiative  

enabled us to donate 55 boxes and bring a little warmth and 

comfort to those who need it most. Reworld Media’s ambi-

tion is to expand this initiative in 2025, by making empty 

boxes available to employees. 

In 2024, Reworld Media sponsored the Group’s “Running 

Team” for the 46th edition of the Paris 20K. By supporting 

this iconic event, the Group encourages physical activity, 

pushing personal limits, and team cohesion among its em-

ployees. This initiative reflects its commitment to promoting 

values of solidarity and well-being, while also affirming  

its presence in a unifying competition.  

The involvement of the racing team not only helps to fund 

the work of these associations, but also plays an important 

role in raising awareness among employees of the causes 

defended by these organisations. 

On 11 November 2024, Reworld Media demonstrated  

its commitment to solidarity by organising a toy drive in sup-

port of Emmaüs. Thanks to the involvement of its employ-

ees, the Group helped bring moments of joy to underprivi-

leged children during the holiday season. This initiative re-

flects its desire to support meaningful, hands-on solidarity 

efforts and to strengthen employee engagement in pur-

pose-driven causes. 

For 2025, Reworld Media plans to encourage its employees 

to get involved in local associations around its head office  

in Boulogne-Billancourt. This initiative, which is still under 

study, would aim to strengthen employees’ community in-

volvement and actively support the local community fabric. 
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Reworld Media Connect Units 2022 2023 2024 

Number of "Major causes" advertisers  
(associations or NGOs) 

Number 33 34 38 

Number of advertising pages served for  
“Major Causes” advertisers 

Number 144 145 82 

Valuation of advertising pages served for  
“Major Causes” advertisers 

€K 1,663 
 

1,722 1,209 

4.5.1.3 Management of supplier relations  

The Group is committed to acting ethically in all its dealings with its stakeholders, both in the Group’s various acquisitions and  

in its day-to-day business practices. 

 

Managing buyouts and operating ethically 

In recent years, the Group’s Legal Department has placed  

particular emphasis on setting guidelines for company  

acquisitions. 

In December 2016, France adopted the Sapin II Law, which is 

aimed at stepping up transparency, the fight against corrup-

tion and the modernisation of economic life. The Group raises 

employee awareness about anti-corruption practices and  

the professional ethics principles specific to journalism. The 

Group complies with its code of business conduct and anti-

corruption policy. A draft corruption risk map drawn up by the 

Legal Department is currently being studied by the Board  

of Directors. 

Reworld Media is strengthening its commitment to business 

ethics by complying with the Sapin II law and making this  

a recurring topic on the Management Committee agenda. 

The Legal and HR Departments are responsible for the 

Group's ethics, ensuring that the Code of Ethics is applied and 

assessing the risks of corruption. There are plans to raise 

awareness among our teams, and to set up a whistleblowing 

channel by 2025. 

The Tradedoubler entity has implemented an anti-corruption 

and anti-fraud policy with a dedicated hotline to address any 

questions employees may have. It applies a zero tolerance pol-

icy, any breach of which subjects violating employees to disci-

plinary action, up to and including termination of employment. 

To ensure that this policy is enforced, Tradedoubler uses whis-

tle-blowing and internal control procedures, in particular 

through 2Secure. The entity also adopted an ethics code and 

a committee dedicated to whistleblowing in 2023.  

 

Developing a responsible purchasing policy 

By integrating environmental and social criteria into its pur-

chasing procedures, the Group can help reduce its environ-

mental impact and promote ethical practices throughout  

its value chain. 

In 2022, the Finance and Administration Department con-

ducted a four-month audit to engage with Group employees 

involved in purchasing about their working practices, and  

to raise awareness of best practices, particularly regarding  

ethics and ESG. This audit revealed that some Group employ-

ees already “naturally” include ESG criteria in their calls for ten-

der and/or the selection of their service providers, such as the 

General Services Department or the Industrial Operations  

Department for the magazine business. This audit also brought 

out the differences in practices between the teams and the 

need to harmonise the Group's purchasing procedures by  

defining a single policy, common to all.  

Based on this audit, the Administrative and Financial Depart-

ment drew up a Draft Ethical and Responsible Purchasing 

Guide for all employees. It is due to be rolled out in 2025.  

The Group aims to integrate CSR criteria into its purchasing 

decisions, thereby contributing to more sustainable sourcing 

that is consistent with its environmental and social commit-

ments, and to strengthen its compliance with the CSRD. 

In addition, the Group’s management requires competitive 

tendering on the basis of explicit and quantifiable criteria for 

the purchase of each new product or service, with the aim  

of ensuring maximum fairness in the allocation of budgets.  

Although the Group values loyalty in its relations with its legacy 

suppliers, it regularly challenges them when renewing  

contracts.

4.5.2 G1 - Sector-specific issues 
As a player in the media sector, the Group bears a major responsibility for defending freedom of expression and editorial  

independence. It strives to guarantee impartial, transparent and high-quality information, free from any outside influence. Aware 

digital challenges, it also implements rigorous measures to ensure the protection and confidentiality of the data of its readers, 

employees and partners. Through these commitments, the Group is affirming its desire to preserve public trust and to meet the 

ethical and security requirements of its sector. 
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4.5.2.1 Freedom of expression and media independence 

As a publisher of content, the Reworld Media group is subject 

to the provisions of the law of 29 July 1881 on freedom of the 

press and could be held responsible for published content  

if it is deemed inaccurate, unlawful or illicit. It is also subject  

to the applicable legislation on intellectual property, defama-

tion, image rights and respect for privacy. Reworld Media 

Group endeavours to comply with all legislative and regula-

tory provisions. To date, it has never been implicated in any 

significant way in its capacity as a content publisher. 

The integrity and independence of Reworld Media's editorial 

teams are at the heart of its business model, which is why the 

Group pays particular attention to guaranteeing free, credible 

and high-quality journalism. 

Reworld Media's journalists are acutely aware of their respon-

sibility to disseminate information and form opinions in society 

through the media, video and other channels. Journalistic 

integrity and independence are essential foundations of their 

work.  

The editorial independence of the Reworld Media group's 

newspapers is a fundamental principle guaranteeing free, 

high-quality information, free from any external influence, 

whether shareholder, advertising, political, economic, ideo-

logical or religious. No content can be imposed on editorial 

teams, and no direction can be dictated by outside pressure. 

This freedom is made possible by the economic independ-

ence of the Group, whose shareholders ensure its financial sta-

bility while refraining from interfering in editorial choices and 

the treatment of information. As Reworld Media is not owned 

by external funds likely to have divergent economic interests, 

the separation between financial stakes and editorial orienta-

tions is fully guaranteed, thus preserving the integrity and 

credibility of its publications, whether in print or digital form.

 

4.5.2.2 Ensuring data security  

Guaranteeing the protection of personal data 

The General Data Protection Regulation (GDPR) came into 

force on 25 May 2018 to provide a better framework for pro-

cessing the personal data of users of online services. Digital 

business models evolve very quickly, so it is important  

to be able to react quickly to these issues, or even anticipate 

them. 

The GDPR guarantees compliance with the right of individ-

uals to use their personal data, including their collection, 

processing, storage/hosting, security and deletion. 

The Group has undertaken to comply with the new obliga-

tions. The Group has called upon experts to ensure its max-

imum compliance with regard to data processing, both  

in the context of its activity and among its teams. 

For instance, 

– A dedicated unit has been set up, comprising the Legal 

Department, the IT Department and the Operations  

Departments,  

– An in-house data protection officer has been appointed, 

– The processing registers are regularly updated, 

– Procedures have been formalised, in particular in the event 

of a personal data breach, 

– Requests to exercise the right to be forgotten are now 

handled internally. 

In 2024, 12 GDPR “ambassadors” were appointed at Reworld 

Media Factory, Reworld Media Magazines and Reworld 

Media Connect to implement the Group’s GDPR policy. 

These ambassadors benefited from GDPR awareness work-

shops. 

Tradedoubler and its subsidiaries have implemented an  

exemplary personal data management policy. With the help 

of GDPR specialists, the policies, documentation, restriction 

of access to personal data, retention periods and processing 

of individual requests (data subjects, advertisers, publishers, 

Tradedoubler employees and job applicants) have been  

reviewed and adjusted to comply with the GDPR. In 2024, 

88% employees received GDPR training. In addition, 

Tradedoubler produced a GDPR report for 2024 and an  

audit was conducted on the largest publishers working with 

Tradedoubler.  

The Group has committed to require its partners - whether 

French or overseas - to comply with the GDPR when it comes 

to personal data protection. As a result, these partners must 

be made aware of these issues and implement appropriate 

technical and organisational measures to ensure the confi-

dentiality and security of the data. Since 2019, the Group has 

also regularly carried out impact analysis tests to ensure the 

effectiveness of the measures taken by its partners. 

In addition, the Group remains attentive to the various com-

munications and publications of digital players in France 

(the French Data Protection Commission) and in Europe 

(the G29) on the subject. The Group closely follows all cur-

rent recommendations and regulations, without this having 

had any impact on its income up to now.
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France56 2022 2023 2024 

Number of complaints to the DPO  
(Data Protection Officer)57 

3 11 
 

6 

 

Preventing cyber security risks 

The cybersecurity and data protection of the Company  

and its stakeholders is an absolute priority for the Group.  

To respond to this need and adapt to new threats, the IT 

Department regularly updates its IT security policies, sup-

ports their deployment and checks their effectiveness.  

In particular, the Group has established a policy of best 

practice in cyber security. This policy has been widely 

shared with employees. It is also available on the Group’s 

intranet. As part of its policy development, Reworld Media 

plans to strengthen its teams' cybersecurity vigilance by or-

ganising a test involving fake email accounts impersonating 

its executives. This simulation will raise employee aware-

ness of the risks of phishing and reinforce their reflexes 

when faced with fraud attempts. Through this initiative, the 

Group is reaffirming its commitment to data protection and 

the security of internal communications. 

Reworld Media’s IT departments prioritise the criterion  

of cybersecurity in all their choices of tools and services, 

both for hardware and for the Group’s IT infrastructure. 

The latest cybersecurity audit, conducted in October 2022, 

included testing the IT infrastructure, applications and pro-

cedures. It enabled corrective and complementary 

measures to be put in place to further strengthen the secu-

rity of data and information systems. In 2025, Reworld  

Media will conduct a new audit to update its cybersecurity 

risk prevention plan. 

After suffering several attacks in 2024, Tradedoubler 

strengthened its security system and conducted several  

internal phishing tests to raise employee awareness of  

cybersecurity issues.

4.6 Methodology notes 

4.6.1 Methodology for constructing the Non-Financial 
Performance Declaration 

4.6.1.1 Scope of the DPEF and methodology for reporting priority indicators 

As part of its eligibility under the CSRD, Reworld Media Group has prepared this Non-Financial Performance Statement (DPEF) 

by incorporating the principles of the Corporate Sustainability Reporting Directive, also known as Directive 2022/2464 CSRD. 

This DPEF includes, in particular, the double materiality assessment carried out to ensure alignment with the CSRD, as well as  

a new plan structured in accordance with CSRD guidelines. 

The 2024 DPEF covers all entities and titles controlled by the Group and consolidated using the full consolidation method.  

The complete list of these entities is provided in the notes to the Group’s consolidated financial statements, which are included 

in the “Consolidated financial statements” section of the annual financial and non-financial report. 

Through this new format of the non-financial performance statement (DPEF), Reworld Media aims to present the outcomes  

of its ESG strategy as of the end of 2024, along with its future outlook. By conducting a double materiality assessment and 

anticipating its alignment with the CSRD, the Group seeks to demonstrate its long-term commitment and performance in serv-

ing its stakeholders. 

The Financial Department in charge of ESG, which steered the production of this report, would like to thank all its stakeholders 

for their contributions.  

Internally, it would particularly like to thank the teams of the Human Resources Department, the General Services Department, 

the Legal Department, the IT Department, the Reworld Media Connect network, the Press Activities Department, the Editorial 

Departments consulted, the management of Publications Grand Public, the Digital Activities Department, the Social Media De-

partment and the Industrial Operations Department. Externally, special thanks go to its suppliers UPM Communication Papers, 

Maury Imprimeur and GLS, as well as the SRI.  

 

 

56 Excluding Tradedoubler. 
57 Number of complaints referred to the DPO by the CNIL in 2024. 
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4.6.1.2 Reporting methodology for priority indicators 

In order to facilitate comparison over time, the priority non-financial performance indicators are, in most cases, presented over 

multiple years (2 or 3): 2022, 2023 and 2024. In order to preserve the comparability of the indicators between the financial 

years, and whenever possible, the indicators already presented in 2022 have been recalculated in 2023 and 2024 to take into 

account changes in the scope of the DPEF.  

When necessary, a note is provided relating to the indicator presented to specify the scope of the indicator or to describe any 

change in the calculation method.  

 

4.6.1.3 Verification of priority indicators 

As part of its mission, the Independent Third Party Body (“ITPO”) performed verifications on the qualitative and quantitative 

information which it selected as being the most important with regard to the Group’s activity. This information is detailed in the 

ITPO report in chapter 4.6.3.  

  



  

 

 

  

 

4.6.2 Table of priority indicators 

Environmental indicators 

Carbon footprint report 2023 

Scope  Emissions tCO2e 
% of 

emissions 

1    Direct GHG emissions from stationary combustion - - 

1         Direct GHG emissions from mobile combustion 175 0.36% 

1               Direct GHG emissions from physical or chemical processes - - 

1                                 Direct fugitive GHG emissions - - 

1    
Emissions and direct GHG removals related to land use, land-use 
change, and forestry (LULUCF) (Optional) 

- - 

  Scope 1 sub-total 175 0.36% 

2   Indirect GHG emissions from imported electricity 59 0.12% 

2           
GHG emissions from imported energy other than electricity (steam, 
heating, cooling, and compressed air) 

26 0.06% 

  Scope 2 sub-total 86 0.18% 

3        Purchases of goods and services 35,763 74.44% 

3       Capital goods 2,664 5.54% 

3      
Energy-related greenhouse gas emissions not included in Scopes 1 and 
2 

71 0.15% 

3          Upstream transport and distribution 1,788 3.72% 

3  Waste 61 0.13% 

3 Ṁ Business travel 1,158 2.41% 

3              Employee commuting 428 0.89% 

3  Upstream leased assets - - 

3             Downstream transport and distribution 5,589 11.63% 

3 ḛ Processing of sold products - - 

3                                              Use of products sold 197 0.41% 

3 ᵯ End-of-life treatment of products sold 64 0.13% 

3  Downstream leased assets - - 

3               Franchises - - 

3    Investments - - 

    Scope 3 sub-total 47,782 99.46% 

    Total 48,042 100% 
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Planted terrace surface – France Units 2022 2023 2024 

Boulogne-Billancourt site M2 50 50 50 

Bagneux site M2 900 900 900 

Total   950 950 950 

 

 

 

Paper consumption for internal/office use – France Units 2022 2023 2024 

Purchase of paper for internal/office use Tonnes 3.6 2.8 2.4 

PEFC/FSC certified paper share % 100% 100% 100% 

Print volumes Thousands of 
impressions 

994 978 987 

 

58 Figures presented for comparable surface areas for the Boulogne and Bagneux sites. For consumption in the new areas leased in 2023 (Boulogne, 
Building B), see the Optimise – Environmental Indicators appendix on page 50, energy consumption table – France.   

59 Private areas. 

60 Reworld Media ceased to be a tenant of Building D at the end of June 2024. 

61 Figures presented for comparable surface areas for the Boulogne and Bagneux sites. For consumption in the new areas leased in 2023 (Boulogne, 
Building B), see the Optimise – Environmental Indicators appendix on page 50, energy consumption table – France.   

62 Private areas. 

63 Building integrated in March 2023. 

64 Reworld Media ceased to be a tenant of Building D at the end of June 2024. 

Surface area of premises – France58   Unit 2022 2023 2024 

Bagneux59 M2 6,525 6,525 6,525 

Boulogne-Billancourt – Building A M2 1,462 3,190 3,190 

Boulogne-Billancourt – Building B M2 N/A 2,947 2,947 

Boulogne-Billancourt – Building C M2 2,879 2,879 2,879 

Boulogne-Billancourt – Building D60 M2 403 453 0 

Comparable subtotal 2022-2024 M2 11,269 15,994 15,541 

Boulogne-Billancourt – Common Areas  M2 N/A N/A N/A 

Electricity consumption in MWh – France61   Unit 2022 2023 2024 

Bagneux62 MWh 175 177 199 

Boulogne-Billancourt – Building A MWh 67 91 256 

Boulogne-Billancourt – Building B MWh Not applicable 2163 282 

Boulogne-Billancourt – Building C MWh 321 319 288 

Boulogne-Billancourt – Building D64 MWh 18 17 10 

Comparable subtotal 2022-2024 MWh 581 625 1,035 

Boulogne-Billancourt – Common Areas  MWh Not available Not available 212 

Office water consumption - France   Unit 2022 2023 2024 

Boulogne-Billancourt M3 1,363 2,241 2,421 

Bagneux M3 1,380 1,546 1,328 

Total M3 2,743 3,787 3,749 



  

 

 

  

 

 

Publishing of thematic magazines – Group Units 2022 2023 2024 %  
change 

Magazines published Number 139 122 157 29% 

Publications printed Number 1,433 1,098 1,035 -6% 

Purchase of paper for magazine publishing Tonnes 28,660 25,981 25,283 -3% 

Proportion of paper purchased labelled  
at least 70% PEFC 

% of purchases 100% 100% 100% 0 

Proportion of recycled fibres in paper used % 24% 28% 46% +18pts 

Share of titles published subject to the AGEC law 
and distributed to subscribers with eco-packaging 

% 28% 100% 100% 0% 

 

CITEO – Group65 Units 2022 2023 2024 %  
change 

Pages of advertising served on behalf of CITEO  
for year N-1 

Standard number 
of four-colour 

pages 

65 93 Not available -24% 

Valuation of the CITEO eco-contribution in kind  
and in cash 

€K 758 836 Not available 10% 

 

Websites – Group66  Units 2022 2023 2024 

Number of websites published Number 73 72 74 

 

  

 

65 Data available for all companies in the consolidation scope located in France. 

66 Media sites only. The scope excludes the Group’s corporate sites as well as sites created for our clients.  

Energy consumption related to the use of 
company vehicles 

Units 2022 2023 2024 % change 

Reworld Media Magazines Litres 15,504 8,428 2,330 -72% 

ERAS Litres 5,052 2,456 1,490 -39% 

Reworld Media France Litres 4,116 19,090 20,480 7% 

PGP Litres 30,278 38,934 25,712 -34% 

Unify Litres 1,359 258 0 -100% 

Total fossil fuel consumption Litres 56,309 69,166 50,012 -28% 

Reworld Media Magazines KWh N/A N/A Not applicable N/A 

ERAS KWh N/A N/A Not applicable N/A 

Reworld Media France KWh N/A N/A Not applicable N/A 

PGP KWh N/A N/A 26,359 N/A 

Unify KWh N/A N/A Not applicable N/A 

Total electricity consumption KWh N/A N/A 26,359 N/A 
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Social indicators – Group headcount 

 

Global67 

In number of contracts 

 

Total workforce by type of 
contract as at 31/12/N 

Unit 2022 % of  
total 

2023 % of 
total 

2024 % of 
total 

%  
change 

Permanent contract Number of contracts 1,260 87% 1,252 90% 1,215 90% -3% 

Fixed-term / task-specific 
fixed-term contracts 

Number of contracts 58 4% 40 3% 44 3% 10% 

Professionalisation contracts / 
Apprenticeship contracts 

Number of contracts 113 8% 76 5% 73 5% -4% 

Internships Number of contracts 25 2% 20 1% 24 2% 20% 

Total Number of contracts 1,456 100% 1,388 100% 1,356 100% -2% 

 

Total workforce by country 
as at 31/12/N 

Unit 2022 % of  
total 

2023 % of 
total 

2024 % of 
total 

% change 

France Number of contracts 1,122 77% 978 70% 962 71% -2% 

   Of which Tradedoubler Number of contracts 40 3% 44 3% 70 5% 59% 

   of which the rest of the 
Group 

Number of contracts 1,082 74% 934 67% 892 66% -4% 

Sweden Number of contracts 64 4% 75 5% 74 5% -1% 

Spain Number of contracts 58 4% 49 4% 43 3% -12% 

Poland Number of contracts 60 4% 67 5% 71 5% 6% 

UK Number of contracts 74 5% 75 5% 73 5% -3% 

Germany Number of contracts 28 2% 36 3% 39 3% 8% 

Italy Number of contracts 23 2% 68 5% 70 5% 3% 

Other European countries Number of contracts 18 1% 19 1% 19 1% 0% 

Asia Number of contracts 9 1% 19 1% 0 0% -100% 

Australia Number of contracts N/A N/A 2 >0% 3 0% 50% 

United States Number of contracts N/A N/A 2 >0% 2 0% 0% 

Total Number of contracts 1,456 100% 1,388 100% 1,356 100% -2% 

 

 

67 The data presented in this section in respect of the Group include freelance and temporary contracts, and concern the companies included in the 
consolidation scope. The data presented for 2021 does not include the companies Eeple, Presse Manette and Apps TV, acquired by Reworld Me-
dia at the end of October 2021. 



  

 

 

  

 

Breakdown of workforce 
by age bracket as at 
31/12/N 

Unit 2022 % of  
total 

2023 % of 
total 

2024 % of 
total 

% change 

Under 25 Number of contracts 148 10% 138 10% 118 9% -14% 

Ages 25 to 34 Number of contracts 511 35% 459 33% 446 33% -3% 

Ages 35 to 44 Number of contracts 339 23% 303 22% 303 22% -0% 

Ages 45 to 54 Number of contracts 280 19% 277 20% 285 21% -3% 

Ages 55 and above Number of contracts 178 12% 199 14% 204 15% 3% 

Not available Number of contracts N/A N/A 12 1% 0 0% -100% 

Total Number of contracts 1,456 100% 1,388 100% 1,356 100% -2% 

 

Global68 

In FTE (Full-Time Equivalent) 

 

Total workforce by 
type of contract  

Unit 2022 % of  
total 

2023 % of total 2024 % of total % change 

Permanent contract FTE annual average 1,038 88% 1,214 88% 1,155 89% -5% 

Fixed-term / task-
specific fixed-term 
contracts 

FTE annual average 50 4% 44 3% 45 3% 1% 

Professionalisation 
contracts / 
Apprenticeship 
contracts 

FTE annual average 64 5% 100 7% 76 6% -24% 

Internships FTE annual average 33 3% 28 2% 25 2% -11% 

Total FTE annual average 1,185 100% 1,386 100% 1,300 100% -6% 

 

Total workforce  
by country 

Unit 2022 % of  
total 

2023 % of total 2024 % of total % change 

France FTE annual average 880 74% 989 71% 972 75% -2% 

   Of which 
Tradedoubler 

FTE annual average 44 4% 40 3% 69 5% 73% 

   of which the rest of the 
Group 

FTE annual average 837 71% 949 68% 903 69% -5% 

Sweden FTE annual average 68 6% 74 5% 71 5% -5% 

 

68 The data presented in this section in respect of the Group include freelance and temporary contracts, and concern the companies included in the 
consolidation scope.  
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Total workforce  
by country 

Unit 2022 % of  
total 

2023 % of total 2024 % of total % change 

Spain FTE annual average 58 5% 50 4% 40 3% -20% 

Poland FTE annual average 56 5% 64 5% 69 5% 7% 

UK FTE annual average 44 4% 71 5% 66 5% -8% 

Germany FTE annual average 28 2% 32 2% 35 3% 8% 

Italy FTE annual average 23 2% 66 5% 27 2% -59% 

Other European 
countries 

FTE annual average 16 1% 16 1% 18 1% 11% 

Asia FTE annual average 12 1% 21 2% 0 0% -100% 

Australia FTE annual average N/A N/A 2 >0% 3 0% 66% 

United States FTE annual average N/A N/A 1 >0% 0 0% -100% 

Total FTE annual average 1,185 100% 1,386 100% 1,300 100% -6% 

 

Share of women in 
the total workforce 

Unit 2022 % of  
total 

2023 % of total 2024 % of total % change 

Women FTE annual average 695 59% 835 60% 783 60% -6% 

Men FTE annual average 490 41% 551 40% 517 40% -6% 

Total FTE annual average 1,185 100% 1,386  100% 1,300 100% -6% 

 

Global69 

Other data 

 

Proportion of women among  
the top 10 earners 

Unit 2022 % of  
total 

2023 % of  
total 

2024 % of  
total 

Women Number of 
employees 

5 50% 4 40% 6 60% 

Total Number of 
contracts 

10 100% 10 100% 10 100% 

 

Employee loyalty-building  Unit 2022 2023 2024 

Turnover rate of employees on permanent contracts70 % 26% 28% 19% 

Average seniority as at 31/12/N  Number of years 8.5 8.2 7,8 

 

69 The data presented in this section in respect of the Group include freelance and temporary contracts, and concern the companies included in the 
consolidation scope. The data presented for 2021 does not include the companies Eeple, Presse Manette and Apps TV, acquired by Reworld Me-
dia at the end of October 2021. 

70 The turnover rate is defined using the following ratio: all departures (excluding internal transfers) and arrivals under permanent contracts in year N, 
divided by the permanent workforce as at 1 January of year N. It includes voluntary and involuntary departures. 



  

 

 

  

 

In France 71 

Data in number of contracts  

 

Workforce by type of 
contract as at 31/12/N 
in France 

Unit 2022 % of  
total 

2023 % of 
total 

2024 % of  
total 

% change 

Permanent contract Number of 
contracts 

922 85% 827 88% 786 88% -5% 

Fixed-term / task-
specific fixed-term 
contracts 

Number of 
contracts 

35 3% 24 3% 26 3% 8% 

Professionalisation 
contracts / 
Apprenticeship 
contracts 

Number of 
contracts 

107 10% 72 8% 68 8% -6% 

Internships Number of 
contracts 

18 2% 11 1% 12 1% 9% 

Total Number of 
contracts 

1082 100% 934 100% 892 100% -4% 

 

Professional integration  
and disability at 31/12/N  
in France 

Unit 2022 % of 
total 

2023 % of 
total 

 

2024 % of 
total 

 

% change 

Fixed-term contracts converted 
into permanent contracts 

Number of 
contracts 

10 1% 8 1% 6 1% -25% 

Work-study contracts 
converted into permanent 
contracts 

Number of 
contracts 

7 <1% 11 1% 
 

0 0% -100% 

Internships converted into 
permanent contracts 

Number of 
contracts 

N/A N/A 
 

3 >0% 0 0% -100% 
 

Share of permanent contract 
recruitments from fixed-term or 
work-study contracts 

% 
 

9% N/A 7% N/A 5% N/A -33% 

Proportion of employees  
with disabilities 

% 1.3% N/A 
 

1.3% N/A 1.7% N/A 29% 
 

 

 

 

 

 

71The data shown for France exclude freelance contracts and concerns the companies included in the scope of consolidation, with the exception of 
Tradedoubler's subsidiaries in France (Tradedoubler SARL and R-Advertising). 
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In France 72 

Data in annual average full-time equivalent 

 

Share of women in the 
workforce in France 

Unit 2022 % of  
total 

2023 % of  
total 

2024 % of 
total 

% change 

Women FTE annual average 489 58% 552 58% 537 59% -3% 

Total FTE annual average  837 100% 949 100% 903 100% -5% 

 

Proportion of female 
managers on 
permanent contracts 
in France 

Unit 2022 % of  
total 

2023 % of  

total 

2024 % of 
total 

% change 

Women FTE annual average 276 62% 316 61% 458 58% 45% 

Total FTE annual average  443 100% 519 100% 783 100% 51% 

 

In France 73 

Other data 

 

Proportion of women among 
the top-10 earners in France 

Unit 2022 % of  
total 

2023 % of  
total 

2024 % of 
total 

% change 

Women Number of contracts 4 40% 3 30% 4 40% 33% 

Total Number of contracts 10 100% 10 100% 10 100% 0% 

 

Proportion of female 
managers in France 

Unit 2022 % of  
total 

2023 % of  
total 

2024 % of 
total 

% change 

Female managers Number  N/A N/A N/A N/A 129 54% - 

Male managers Number N/A N/A N/A N/A 110 46% - 

Total Number of contracts N/A N/A N/A N/A 239 100% - 

 

Gender equality index  
main subsidiaries in France 

Unit 2022 2023 2024 % 

change 

Reworld Media Factory Index / 100 98/100 96/100 83/100 -13 pts 

Reworld Media Connect Index / 100 87/100 95/100 98/100 3 pts 

 

72The data shown for France exclude freelance contracts and concerns the companies included in the scope of consolidation, with the exception of 
Tradedoubler's subsidiaries in France (Tradedoubler SARL and R-Advertising).  

73The data shown for France exclude freelance contracts and concerns the companies included in the scope of consolidation, with the exception of 
Tradedoubler's subsidiaries in France (Tradedoubler SARL and R-Advertising).  



  

 

 

  

 

UES RMM-ERAS Index / 100 93/100 97/100 93/100 -4 pts 

UES Aufeminin Index / 100 94/100 98/100 N/A +4 pts 

UES Neweb Index / 100 98/100 N/A N/A N/A 

Reworld Media Services Index / 100 N/A 88/100 93/100 N/A 

 

Absenteeism and health in France Unit 2022 2023 2024 % change 

Absences due to illness Number of days in the year 10,456 11,246 14,706 31% 

Absenteeism rate % 5.9% 5.7% 6.33% +1.63 pts 

 

General training indicators 
in France74 

Unit 2022 2023 2024 %  
change 

Training hours Hours 1,956 1,953 2,691 38% 

External annual training cost €K 101 97 176 81% 

Number of employees having received at least 
one training session 

Number  Not available Not available 273 N/A 

Number of unique employees per training 
course  

Number 284 195 420 115% 

Percentage of employees who received at 
least one training course during the year 

% 30% 20% 28% +8 pts 

 

Profiles of employees trained by an external organisation 
- France75 

Units 2023 2024 

Supervisor Number Not available 2 

Manager Number Not available 295 

Employee Number Not available 29 

Technician Number Not available 1 

Journalist Number Not available 93 

Total Number Not available 420 

 

 

 

74 France scope including Tradedoubler France. 

75 France scope, including Tradedoubler France. The figures correspond to the number of unique employees per training course. 
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Gender of employees trained by an external  
organisation - France76 

Units 2023 2024 

Women Number Not available 232 

Men Number Not available 188 

Total Number Not available 420 

 

Age of employees trained by an external  
organisation - France77 

Units 2023 2024 

< 25 Number Not available 10 

Ages 25 to 29 Number Not available 43 

Ages 30 to 34 Number Not available 53 

Ages 35 to 39 Number Not available 67 

Ages 40 to 44 Number Not available 49 

Ages 45 to 49 Number Not available 51 

Ages 50 to 54 Number Not available 77 

> 55  Number Not available 70 

Total Number Not available 420 

 

2023 gross profit-sharing paid in 2024 Gross amount in €K Number of beneficiaries 

UES Reworld Media Factory 769 275 

UES RMM-ERAS 300 562 

UES Aufeminin 126 222 

UES Neweb 51 82 

Total 1,246 1,141 

 

 

Social indicators – Value chain workers 

 

Responsible Campaigns - Reworld Media Connect Units 2022 2023 2024 

Advertisers that ran at least one responsible campaign Number 112 280 295 

Advertisers that ran at least one responsible campaign /  
Total active advertisers 

% 9% 13% 14% 

 

76 France scope, including Tradedoubler France. The figures correspond to the number of unique employees per training course. 

77 France scope, including Tradedoubler France. The figures correspond to the number of unique employees per training course. 



  

 

 

  

 

 

 

 

Free campaigns for advertisers  
“Great Causes” - Reworld Media Connect 

Units 2022 2023 2024 

“Major Causes” advertisers (associations or NGOs) Number  33 34 38 

Advertising pages served for “Major Causes” advertisers Number 144 145 82 

Valuation of advertising pages served for “Major Causes” advertisers €K 1,663 1,722 1,209 

 

Governance indicators 

 

Composition of the Board of Directors - Reworld Media SA Units 2022 2023 2024 

Directors Number 4 5 5 

   Of which women Number 1 2 2 

   Share of women % 25% 40% 40% 

   Of which independent directors Number 2 3 3 

   Proportion of independent directors % 50% 60% 60% 

Average age of directors Number of 
years 

48 47 48 

 

 

Composition of the Management Committee – Reworld Media Units 2022 2023 2024 

Members Number 13 12 12 

   Of which women Number 3 2 2 

   Share of women % 23% 17% 17% 

Average age of members of the Management Committee Number of 
years 

46 47 48 

 

 

Personal data in France One Unit 2022 2023 2024 

Number of complaints to the DPO (Data Protection Officer) Number  3 11 6 
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4.6.3 Report of the independant third party body on the 
declaration of non-financial performance  

 

 

 

 

 

REWORLD MEDIA SA 
 

 

 

2ÁÐÐÏÒÔ ÄÕ ÃÏÍÍÉÓÓÁÉÒÅ ÁÕØ ÃÏÍÐÔÅÓ ÉÎÓȤ

ÃÒÉÔ ÓÕÒ ÌÁ ÌÉÓÔÅ ÍÅÎÔÉÏÎÎÅǲÅ ÁÕ )) ÄÅ ÌȭÁÒÔÉÃÌÅ 

,Ȣ ψςρȤρσ ÄÕ ÃÏÄÅ ÄÅ ÃÏÍÍÅÒÃÅȟ ÓÕÒ ÌÁ  

ÖÅǲÒÉÆÉÃÁÔÉÏÎ ÄÅ ÌÁ ÄÅǲÃÌÁÒÁÔÉÏÎ ÃÏÎÓÏÌÉÄÅǲÅ 

ÄÅ ÐÅÒÆÏÒÍÁÎÃÅ ÅØÔÒÁȤÆÉÎÁÎÃÉÅǮÒÅ 
Exercice clos le 31 décembre 2024 

 

 

 
PKF Arsilon Commissariat aux comptes  

Société d’expertise comptable et de commissariat aux comptes  

Société d’Expertise Comptable inscrite au tableau de l’Ordre des Experts comptables de la Région  

Paris Ile de France 

Membre de la Compagnie Régionale de Paris
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wŀǇǇƻǊǘ Řǳ ŎƻƳƳƛǎǎŀƛǊŜ ŀǳȄ ŎƻƳǇǘŜǎ ƛƴǎŎǊƛǘ ǎǳǊ ƭŀ ƭƛǎǘŜ ƳŜƴǘƛƻƴƴŞŜ ŀǳ LL ŘŜ ƭΩŀǊǘƛŎƭŜ [Φ унм-13 du code de commerce, 

sur la vérification de la déclaration consolidée de performance extra-financière 

Exercice clos le 31 décembre 2024 

 
 
 
REWORLD MEDIA SA  
! ƭΩŀǘǘŜƴǘƛƻƴ ŘŜ [ŀŜǘƛǘƛŀ v¦9¢  
8, rue Barthélémy Danjou,  
92100 Boulogne Billancourt 
 

 

 

A l’Assemblée générale des actionnaires, 

En notre qualité de commissaire aux comptes inscrit sur la liste mentionnée au II de l’article L. 821-13 du code de  

commerce (ci-après « commissaire aux comptes durabilité ») de votre  société (ci-après « entité »), nous avons mené 

des travaux visant à formuler un avis motivé exprimant une conclusion d’assurance modérée sur les informations  

historiques (constatées ou extrapolées) de la déclaration consolidée de performance extra-financière, préparées selon 

les procédures de l’entité (ci-après le « Référentiel »), pour l’exercice clos le 31 décembre 2024 (ci-après respectivement 

les « Informations » et la « Déclaration »), présentées dans le rapport sur la gestion du groupe en application des  

dispositions des articles L. 225-102-1, R. 225-105 et R. 225-105-1 du code de commerce. 

Conclusion 

Sur la base des procédures que nous avons mises en œuvre, telles que décrites dans la partie « Nature et étendue des 

travaux », et des éléments que nous avons collectés, nous n'avons pas relevé d'anomalie significative de nature  

à remettre en cause le fait que la déclaration consolidée de performance extra-financière est conforme aux dispositions 

réglementaires applicables et que les Informations, prises dans leur ensemble, sont présentées, de manière sincère, 

conformément au Référentiel.  

Commentaires 

Sans remettre en cause la conclusion exprimée ci-dessus et conformément aux dispositions de l’article A. 225-3 du code 

de commerce, nous formulons les commentaires suivants : 

- Le périmètre de reporting des indicateurs relatifs à la consommation de ressources électriques pour le Groupe est 
limité aux sites Boulogne Billancourt et Bagneux. 

- Les procédures d’établissement et de contrôle des données sociales et environnementales ne sont pas formalisées. 

- Des améliorations à apporter dans l’établissement et le contrôle de certaines informations sociales ont été identifiées. 
 

Préparation de la déclaration de performance extra-financière 

L'absence de cadre de référence généralement accepté et communément utilisé ou de pratiques établies sur lesquels 

s'appuyer pour évaluer et mesurer les Informations permet d'utiliser des techniques de mesure différentes, mais  

acceptables, pouvant affecter la comparabilité entre les entités et dans le temps. 

Par conséquent, les Informations doivent être lues et comprises en se référant au Référentiel dont les éléments signifi-

catifs sont présentés dans la Déclaration ou disponibles sur le site internet ou sur demande au siège de l’entité. 
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Limites inhérentes à la préparation des Informations  

Comme indiqué dans la Déclaration, les Informations peuvent être sujettes à une incertitude inhérente à l’état des 

connaissances scientifiques ou économiques et à la qualité des données externes utilisées. Certaines informations sont 

sensibles aux choix méthodologiques, hypothèses et/ou estimations retenues pour leur établissement et présentées 

dans la Déclaration. 

wŜǎǇƻƴǎŀōƛƭƛǘŞ ŘŜ ƭΩŜƴǘƛǘŞ   

Il appartient à la direction de :  

- sélectionner ou d’établir des critères appropriés pour la préparation des Informations ; 

- préparer une Déclaration conforme aux dispositions légales et réglementaires, incluant une présentation du  

modèle d’affaires, une description des principaux risques extra-financiers, une présentation des politiques appli-

quées au regard de ces risques ainsi que les résultats de ces politiques, incluant des indicateurs clés de performance 

et par ailleurs les informations prévues par l'article 8 du règlement (UE) 2020/852 (taxonomie verte) ; 

- préparer la Déclaration en appliquant le Référentiel de l’entité tel que mentionné ci-avant ; ainsi que 

- mettre en place le contrôle interne qu’elle estime nécessaire à l’établissement des Informations ne comportant pas 

d’anomalies significatives, que celles-ci proviennent de fraudes ou résultent d’erreurs.  

Responsabilité du commissaire aux comptes durabilité 

Il nous appartient, sur la base de nos travaux, de formuler un avis motivé exprimant une conclusion d’assurance modérée sur : 

- la conformité de la Déclaration aux dispositions prévues à l’article R. 225-105 du code de commerce ; 

- la sincérité des informations historiques (constatées ou extrapolées) fournies en application du 3° du I et du II de 

l’article R. 225-105 du code de commerce, à savoir les résultats des politiques, incluant des indicateurs clés de per-

formance, et les actions, relatifs aux principaux risques. 

Comme il nous appartient de formuler une conclusion indépendante sur les Informations telles que préparées par  

la direction, nous ne sommes pas autorisés à être impliqués dans la préparation desdites Informations, car cela pourrait 

compromettre notre indépendance. 

Il ne nous appartient pas de nous prononcer sur : 

- le respect par l’entité des autres dispositions légales et réglementaires applicables (notamment en matière d'infor-

mations prévues par l'article 8 du règlement (UE) 2020/852 (taxonomie verte), de plan de vigilance et de lutte 

contre la corruption et l’évasion fiscale) ; 

- la sincérité des informations prévues par l'article 8 du règlement (UE) 2020/852 (taxonomie verte) ; 

- la conformité des produits et services aux réglementations applicables. 

Dispositions réglementaires et doctrine professionnelle applicable 

Nos travaux décrits ci-après ont été effectués conformément aux dispositions des articles A. 225-1 et suivants du code 

de commerce et à la doctrine professionnelle de la Compagnie nationale des commissaires aux comptes relative à cette 

intervention, notamment l’avis technique de la Compagnie nationale des commissaires aux comptes, Intervention  

du commissaire aux comptes, Intervention de l’OTI - Déclaration de performance extra-financière, tenant lieu de  

programme de vérification.  
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Indépendance et contrôle qualité  

Notre indépendance est définie par les dispositions prévues à l’article L. 821-28 du code de commerce et le code  

de déontologie de la profession de commissaire aux comptes. Par ailleurs, nous avons mis en place un système  

de contrôle qualité qui comprend des politiques et des procédures documentées visant à assurer le respect des textes 

légaux et réglementaires applicables, des règles déontologiques et de la doctrine professionnelle de la Compagnie  

nationale des commissaires aux comptes relative à cette intervention. 

Moyens et ressources 

Nos travaux ont mobilisé les compétences de 2 personnes et se sont déroulés entre février et mars 2025 sur une durée 

totale d’intervention de 2 semaines. 

Nous avons mené 5 entretiens avec les personnes responsables de la préparation de la Déclaration, représentant  

notamment les directions ressources humaines. 

Nature et étendue des travaux  

Nous avons planifié et effectué nos travaux en prenant en compte le risque d’anomalies significatives sur les Informations.   

Nous estimons que les procédures que nous avons menées en exerçant notre jugement professionnel nous permettent 

de formuler une conclusion d’assurance modérée : 

- nous avons pris connaissance de l’ensemble des entités incluses dans le périmètre de consolidation et de l’exposé 

des principaux risques ;  

- nous avons apprécié le caractère approprié du Référentiel au regard de sa pertinence, son exhaustivité, sa fiabilité, 

sa neutralité et son caractère compréhensible, en prenant en considération, le cas échéant, les bonnes pratiques  

du secteur ;  

- nous avons vérifié que la Déclaration couvre chaque catégorie d’information prévue au III de l’article L. 225-102-1 

du code de commerce en matière sociale et environnementale et comprend, le cas échéant, une explication des 

raisons justifiant l’absence des informations requises par le 2ème alinéa du III de l’article L. 225-102-1 du code  

de commerce ; 

- nous avons vérifié que la Déclaration présente les informations prévues au II de l’article R. 225-105 du code de com-

merce lorsqu’elles sont pertinentes au regard des principaux risques ;  

- nous avons vérifié que la Déclaration présente le modèle d’affaires et une description des principaux risques liés  

à l’activité de l’entité de l’ensemble des entités incluses dans le périmètre de consolidation, y compris, lorsque cela 

s’avère pertinent et proportionné, les risques créés par ses relations d’affaires, ses produits ou ses services ainsi que 

les politiques, les actions et les résultats, incluant des indicateurs clés de performance afférents aux principaux 

risques  ; 

- nous avons consulté les sources documentaires et mené des entretiens pour : 

¶ apprécier le processus de sélection et de validation des principaux risques ainsi que la cohérence des résultats, 

incluant les indicateurs clés de performance retenus, au regard des principaux risques et politiques présentés, et  

¶ corroborer les informations qualitatives (actions et résultats) que nous avons considéré les plus importantes78. 

Nos travaux ont été réalisés au niveau de l’entité consolidante, pour les autres risques, des travaux ont été menés 

au niveau de l’entité consolidante ; 

- Nous avons vérifié que la Déclaration couvre le périmètre consolidé, à savoir l’ensemble des entités incluses dans  

le périmètre de consolidation conformément à l’article L. 233-16 du code de commerce avec les limites précisées 

dans la Déclaration ; 

 

78 Total des émissions carbone du groupe (hors Tradedoubler) Scopes 1,2 et 3, Taux de rotation des effectifs en CDI, Part des femmes managers, Part des annon-
ceurs actifs ayant réalisé au moins une campagne responsable. 
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- nous avons pris connaissance des procédures de contrôle interne et de gestion des risques mises en place par l’entité 

et avons apprécié le processus de collecte visant à l’exhaustivité et à la sincérité des Informations ; 

- pour les indicateurs clés de performance et les autres résultats quantitatifs que nous avons considéré les plus  

importants, nous avons mis en œuvre : 

¶ des procédures analytiques consistant à vérifier la correcte consolidation des données collectées ainsi que  

la cohérence de leurs évolutions ; 

¶ des tests de détail sur la base de sondages ou d’autres moyens de sélection, consistant à vérifier la correcte 

application des définitions et procédures et à rapprocher les données des pièces justificatives ; 

- nous avons apprécié la cohérence d’ensemble de la Déclaration par rapport à notre connaissance de l’ensemble des 

entités incluses dans le périmètre de consolidation. 

Les procédures mises en œuvre dans le cadre d'une mission d’assurance modérée sont moins étendues que celles  

requises pour une mission d’assurance raisonnable effectuée selon la doctrine professionnelle de la Compagnie nationale 

des commissaires aux comptes ; une assurance de niveau supérieur aurait nécessité des travaux de vérification plus 

étendus. 

 

Paris, le 3 avril 2025 

 
L’un des commissaires aux comptes, 

PKF Arsilon Commissariat aux comptes  

 

 

 

Iris Chabrol 

Associée, Développement Durable 
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5.1 Group management 
 

Chairman of Reworld Media 
The Chairman of the Board of Directors is responsible for the general management of the Company. 

Pascal Chevalier was appointed Chairman pursuant to the decisions of the Board of Directors of 14 May 2012 and reappointed 

pursuant to the decisions of the Board of Directors of 20 April 2018 and 6 June 2024 for the duration of his term of office  

as director. 

 

CEO of Reworld Media 
Gautier Normand was appointed CEO of Reworld Media pursuant to the decisions of the Board of Directors of 26 July 2013 for 

an indefinite period. 

 

Subsidiary management 

List of offices held in consolidated subsidiaries of the Group at 31 December 2024: 

Name Type Management 

LES PUBLICATIONS GRAND PUBLIC SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES  

REWORLD MEDIA FACTORY SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

REWORLD MEDIA PTE LTD Singaporean law Director: Pascal Chevalier 

EDI SIC SARL Manager: Pascal Chevalier 

R.M.P. SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

REWORLD MEDIA VENTURES SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

MONTREUX PUBLICATIONS SAS Chairman: REWORLD MEDIA SA 

REWORLD MEDIA MAGAZINES SAS Chairman: REWORLD MEDIA 

ERAS SNC Co-manager: Gautier Normand 
Co-manager: Patrick Wehrmann 

REWORLD MEDIA CONNECT SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

MEDIA365 SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

REWORLD MEDIA SERVICES SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: CPG 

LEADS LAB SAS Chairman: REWORLD MEDIA VENTURES 
Chief Executive Officer: REWORLD MEDIA SERVICES 

MEDIA PROXIMITE SAS Chairman: REWORLD MEDIA SA 

REWORLD MEDIA CAMPUS SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

EVEN FLOW SAS Chairman: REWORLD MEDIA SERVICES 
Chief Executive Officer: ENR EXPANSION 

BETTER LIFE SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: Stéphane Haitaian 

OMNIIZ SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: Nadia Tnaoui 

RM DEV 9 SAS Chairman: REWORLD MEDIA SA 
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Name Type Management 

SOCIAL PLAYGROUND SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: LC DEV 

ATELIER B SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

EEPLE SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

LIVECARS SAS Chairman: REWORLD MEDIA SA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

4BMEDIA SAS Chairman: REWORLD MEDIA SA 

GROUPE PSYCHOLOGIES SAS Chairman: 4B MEDIA 
Chief Executive Officer: REWORLD MEDIA SERVICES 

AUFEMININ SAS Chairman: REWORLD MEDIA SA  
Chief Executive Officer: REWORLD MEDIA SERVICES 

SOFEMININE UK British law Director: Gautier Normand 

NETMUMS British law Director: Gautier Normand 

NEWEB DEVELOPPEMENT SAS Chairman: REWORLD MEDIA SA 

CUP INTERACTIVE SAS Chairman: NEWEB DEVELOPPEMENT 

DOCTISSIMO SAS Chairman: REWORLD MEDIA SA 

FACTORY ELEVEN SAS Chairman: NEWEB DEVELOPPEMENT 

UNIFY ADVERTISING SAS Chairman: REWORLD MEDIA SA 

UNIFY STUDIO SAS Chairman: REWORLD MEDIA SA 

MARMITON SAS Chairman: AUFEMININ 

TRYGR SAS Chairman: Charles Deffontaine  
Chief Executive Officer: REWORLD MEDIA SA 

REWORLD MEDIA ITALIA S.R.L. Italian law REWORLD MEDIA SA 
Daniela Sola 
Stéphane Haitaian 

REWORLD MEDIA US INC.  US law Stéphane Haitaian 

COMPARLAB German law Matthias Stadelmeyer 

TRY FOR YOU German law Matthias Stadelmeyer 

TRADEDOUBLER AB Swedish Law Members of the board of directors: Pascal Chevalier, Gautier 
Normand, Jeremy Parola, Erik Siekmann  
Chief Executive Officer: Matthias Stadelmeyer 

TRADEDOUBLER OY Finnish law  Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER A/S Danish law Matthias Stadelmeyer 
Viktor Wågström 
Tobias Svensson 

TRADEDOUBLER LTD British law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER ESPANA SL Spanish law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER SRL Italian law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER GMBH German law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER AS Norwegian law Matthias Stadelmeyer 

TRADEDOUBLER SARL SARL Matthias Stadelmeyer 

TRADEDOUBLER BV Dutch law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER INTERNATIONAL AB Swedish Law Matthias Stadelmeyer 
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Name Type Management 

Viktor Wågström 

TRADEDOUBLER SWEDEN AB Swedish Law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER SP ZOO Polish law Matthias Stadelmeyer 
Viktor Wågström 

TRADEDOUBLER AG Swiss law Matthias Stadelmeyer 
Thomas Koch 

R ADVERTISING SAS Chairman: AZOTE  

METAPIC SWEDEN AB Swedish Law Matthias Stadelmeyer 
Viktor Wågström 
Tobias Svensson 

TRADEDOUBLER AU PTY LTD Australian law Matthias Stadelmeyer 
Seth Rubin 

MP MEDIA VENTURES GMBH German law Matthias Stadelmeyer 

KAHA GMBH German law Matthias Stadelmeyer 

REWORLD MEDIA SPAIN Spanish law Matthias Stadelmeyer 

EMAILING NETWORK SARL Matthias Stadelmeyer 

 

AFEP-MEDEF corporate governance system in force in France 
The company does not apply the AFEP-MEDEF Corporate Governance Code. 

5.2 Company Board of Directors 

5.2.1 Directorships and duties of directors 

5.2.1.1 Composition of the Board 

At 31 December 2024, the Board of Directors was composed of 5 directors appointed for a term of 6 years: 

First name, surname Duties Date  
of first 

appointment 

Year of 
presence  
on Board 

Date of last 
appointment  

as director 

Date of expiry of 
term of office  

as director 

Pascal Chevalier 
 

Chairman 
Director 

2012 13 Renewal on 
06/06/2024 

Financial year 
ending 31/12/2029 

Gautier Normand CEO 
Director 

2013 12 Renewal on 
11/06/2019 

Year ended 
31/12/2024 

Jérôme Masurel  Director 2019 5 Renewal on 
09/06/2020 

Financial year 
ending 31/12/2025 

Laëtitia Vuitton Director 2022 3 - Financial year 
ending 31/12/2027 

Patrycja Mothon Director 2023 1 - Financial year 
ending 31/12/2028 

At 31 December 2024, the average age of directors was 48.8 years. 

At 31 December 2024, the Board comprised 3 independent directors, Laëtitia Vuitton, Patrycja Mothon and Jérôme Masurel,  

out of the 5 directors comprising it, i.e. 60% of the directors. 

At 31 December 2024, 40% of directors were women. 

The experience and career history of the members of the Board of Directors are described in 5.2.1.2. The Board of Directors 

considers that the skills of its members are varied and complementary, with some members having strategic skills and others 

having specific skills. 
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5.2.1.2 Directorships and duties of directors within and outside the Group 

In accordance with the provisions of Article L. 225-102-1 of the Commercial Code, the following is a list of all the offices and 

positions held within the company by each of the corporate officers: 

First name, surname Age Gender Nationality Number of offices held in listed companies Independence 79 

Pascal Chevalier 57 M French 2 terms as Chairman and 3 terms as Director No 

Gautier Normand 47 M French 2 terms as Chief Executive Officer and 1 term as 
Director 

No 

Jérôme Masurel  46 M French 1 term as Director Yes 

Laëtitia Vuitton 51 F French 1 term as Director Yes 

Patrycja Mothon 43 F French 1 term as Director Yes 

 

Pascal Chevalier 

Professional background 

Before co-founding and managing Reworld Media, Pascal Chevalier was Chairman and Chief Executive Officer of Netbooster 
(Group listed on Euronext Growth), Director of Prosodie in London (now Cap Gemini) and previously chaired CPI Venture.  

Offices 

Pascal Chevalier, Chairman of the Board of Directors and Chairman of the Company is also: 

Within the Reworld Media Group: 

– Manager of the company EDI SIC, a limited liability company with its  

registered office at 8, rue Barthélémy Danjou, 92100 Boulogne-Billan-

court and registered in the Nanterre Trade and Companies Register  

under the number 397 912 528, 

– Director of REWORLD MEDIA PTE LTD, a company incorporated under 

Chinese law with its registered office at 51 Goldhill Plaza # 12-11- 

SINGAPORE (308 900) and registered under number 201228461 D  

in Singapore, 

– Chairman of the Board of Directors of TRADEDOUBLER AB, a company 

incorporated under Swedish law with registered office at Birger Jarls-

gatan 57A, 7th floor, Stockholm and registered under number 556575-

7423, 

– Managing Director, via the company CPI and CPG, of the company 

REWORLD MEDIA SERVICES (subsidiary of REWORLD MEDIA), a simpli-

fied joint stock company, having its registered office at 8, rue Barthélémy 

Danjou – 92100 Boulogne-Billancourt and registered in the Nanterre 

Trade and Companies Register under the number 825 067 705.   

Other offices: 

– Director of TRINOVA CRÉATION, a simplified joint stock company with 

its registered office at: 17, avenue Charles de Gaulle - 69 370 St Didier 

au Mont d’Or and registered in the Lyon Trade and Companies Register 

under number 424 936 482, 

– Director of TRINOVA, a public limited company with its registered office 

at: 17, avenue Charles de Gaulle - 69 370 St Didier au Mont d’Or and 

registered in the Lyon Trade and Companies Register under number 

411 877 657, 

– Chairman of CPI, a simplified joint stock company with a sole share-

holder, having its registered office at 13, rue Saint-Lazare – 75009 Paris 

and registered in the Paris Trade and Companies Register under  

number 502 687 577, 

– Manager of the “non-trading real estate company LES TENNIS DE 

CHAILLY” having its registered office at 7, route de Fontainebleau 77930 

Chailly-en-Bière, registered in the Melun Trade and Companies Register 

under number 323 362 582, 

– Manager of the non-trading real estate company “IMMO VENTURE 1” 

having its registered office at 13, rue Saint-Lazare – 75009 Paris, registered 

in the Paris Trade and Companies Register under number 444 769 160, 

– Manager of CTB, a limited liability company with its registered office at 

13, rue Saint Lazare – 75009 PARIS and rregistered in the Paris Trade and 

Companies Register under number 323 362 590, 

– Chairman of NETWORK ASIA VENTURES, a company governed by the 

law of the Republic of Singapore, having its registered office at 51 Gold-

hill Plaza #12-11 Singapore (308 900), registered under number 

201012523E, 

– Deputy CEO of NETWORK FINANCES 2, 13, rue Saint-Lazare, 75009 

Paris, registered in the Paris Trade and Companies Register under  

number 749 813 853, 

– Chairman of the Board of Directors of EDUFORM’ACTION, 98, rue du 

Château, 92100 Boulogne-Billancourt and registered in the Nanterre 

Trade and Companies Register under number 451 010 821,  

– Co-Manager of the company 50 PARTNERS GESTION, 62, rue Jean-

Jacques Rousseau, 75001 Paris, registered in the Paris Trade and Com-

panies Register under number 508 000 700, 

– Chairman of the Board of Directors of NETMEDIA GROUP, a simplified 

joint stock company having its registered office at 77, rue du Château, 

92100 Boulogne-Billancourt and registered in the Nanterre Trade and 

Companies Register under number 399 364 751, 

– Chairman, via the company CPI, of CPG, a simplified joint stock  

company, having its registered office at 8, rue Barthélémy Danjou, 92100 

Boulogne-Billancourt and registered in the Nanterre Trade and Compa-

nies Register under number 879 080 570, 

– Member of the Supervisory Board of HOPSCOTCH GROUPE, a public 

limited company with share capital of €2,000,001, whose registered  

office is at 23-25, rue Notre-Dame des Victoires 75002 Paris, registered 

in the Paris Trade and Companies Register under number 602 063 323, 

– Other mandates in real estate companies.

 

79 In order to be considered an independent director, individuals must meet the following criteria: 

– Not be or have been an employee and/or executive corporate officer of the Company or one of its subsidiaries in the last 5 years, 

– Not be a significant customer or supplier to the Group, 

– Not have a family tie with a corporate officer of the Company, 

– Not have been the Company’s statutory auditor in the last 5 years, 

– Hold no more than 10% of the Company’s share capital and voting rights. 
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Gautier Normand 

Professional background 

Before co-founding and managing Reworld Media, Gautier Normand was the CEO of La Tribune. He joined NextRadioTV in 2007 

as an advisor to the Chairman, in particular on the acquisition of La Tribune from LVMH. Prior to that, he was Head of Development 

at Axel Springer France (2006) and Media Sector Director at Deloitte (2001). 

Offices 

Gautier Normand, Director and CEO of the Company, is also: 

Within the Reworld Media Group: 

– Director of TRADEDOUBLER AB, a company incorporated under Swe-

dish law with its registered office at Birger Jarlsgatan 57A, 7th floor, Stock-

holm and registered under number 556575-7423, 

– Manager of EDITION MONDADORI AXEL SPRINGER (ERAS) 40, avenue 

Aristide Briand – 92220 Bagneux, registered in the Nanterre Trade and 

Companies Register under number 347 863 060, 

– Managing Director, via the company JAG CONSEILS and CPG, of the 

company REWORLD MEDIA SERVICES (subsidiary of REWORLD 

MEDIA), a simplified joint stock company, having its registered office  

at 8, rue Barthélémy Danjou – 92100 Boulogne-Billancourt and regis-

tered in the Nanterre Trade and Companies Register under number  

825 067 705, 

– Director of the company NETMUMS, 

– Director of the company SOFEMININ UK. 

Other offices: 

– Director of NETMEDIA GROUP, a simplified joint stock company having 

its registered office at 77, rue du Château, 92100 Boulogne-Billancourt 

and registered in the Nanterre Trade and Companies Register under 

number 399 364 751, 

– Manager of JAG CONSEILS, a limited liability company with its regis-

tered office at 24, rue Anna Jacquin – 92100 Boulogne-Billancourt and 

registered in the Nanterre Trade and Companies Register under  

number 789 696 648, 

– Manager of ETEL, 24, rue Anna Jacquin – 92100 Boulogne-Billancourt 

and registered in the Nanterre Trade and Companies Register under 

number 499 094 167,  

– Manager of the company SCI EHAN C’HOUECK, 24, rue Anna Jacquin – 

92100 Boulogne-Billancourt and registered in the Nanterre Trade and 

Companies Register under number 802 024 216, 

– Managing director and director of EDUFORM’ACTION, a public limited 

company with its registered office at 98, rue du Château – 92100  

Boulogne-Billancourt and registered in the Nanterre Trade and  

Companies Register under number 451 010 821.

Jérôme Masurel 

Professional background 

Jérôme Masurel is President and Founder of 50 Partners, one of the leading start-up accelerators in France. Founded around  

50 successful entrepreneurs in new technologies (Blablacar, LebonCoin, PriceMinister, ShowroomPrivé, etc.), the accelerator sup-

ports a selection of start-ups thanks to a comprehensive array of services (coaching, local, ecosystem, international relations, 

financial aid, etc.) over the long term. An offering dedicated to environmental and social impact projects was also launched  

in 2018. Jérôme Masurel started his career as an analyst for investment funds such as Nextstage and Rothschild & Cie (now Keen-

sight) before becoming a partner in the Agregator network and entrepreneur funds. He founded 50 Partners in 2011 with the 

ambition of creating the first expertise fund and a very high added-value solution for entrepreneurs. 

Offices 

Jérôme Masurel, director of the Company, is also: 

Within the Reworld Media Group:  

None.  

Other offices: 

– Manager of 50 PARTNERS GESTION, 62, rue Jean-Jacques Rousseau, 

75001 Paris, registered in the Paris Trade and Companies Register under 

number 508 000 700.

Laëtitia Vuitton 

Professional background 

Laetitia Vuitton is an entrepreneur, expert in the media and digital sectors, graduated from ESC Toulouse in 1996 and from  

the SFAF (Société Française des Analystes Financiers) in 2000.  

After working at Barclays Private Equity from 1996 to 1998, she joined Oddo & Cie in 1998 to follow the media sector in Europe 

as a sell-side analyst before becoming investment director in the cleantech, media and internet sectors at Oddo Private Equity.  

A Partner with Idinvest (Eurazeo) from 2010 to 2013, she became a Venture Partner in 2013. 

In 2015, she founded “En Mode Culture”, a TV and digital production company the main assets of which Culture Pub and  

Bo Travail (Echappées Belles, Manger c’est voter, etc.). 

Ms Laetitia Vuitton has participated in many investments and supported the development of many companies (CyberGroup  

Studio, Reworld Media, Mixicom/Talentweb, Leetchi, etc.).  

Offices 

Laëtitia Vuitton, Director of the Company, is also: 
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Within the Reworld Media Group:  

None.  

Other offices: 

– Member of the Supervisory Board of Cybergroup Studios, 

– President of Bo travail, Studio 50 and Gutenbergvvv (herself Chair of “ 

En Mode Culture”). 

Patrycja Mothon 

Professional background 

Patrycja Mothon is Associate Director of Grant Alexander Digital and Technology, a subsidiary of the Grant Alexander Group, 

where she advises players in the world of digital and tech transformations in their search for rare profiles in digital, marketing,  

IT, data and executive management functions (middle to Comex levels). 

Patrycja Mothon started her career in marketing and digital positions, at major groups such as Pandora, Yves Rocher and Total. 

In 2018, she joined the recruitment and digital strategy consultancy Ametix-Docapost as a headhunter, then set out on her own 

in 2019 with the creation of New Elites Recruitment (recruiting digital, marketing, IT and data profiles for middle and top  

management positions) and, in 2022, joined the Grant Alexander Group. She holds a Master 2 in business management and 

strategy (Institut Supérieur de Commerce Européen) and a Master 1 in business communication (Université Sorbonne Nouvelle). 

Offices 

Patrycja Mothon, a director of the Company, is also: 

Within the Reworld Media Group:  

None.  

Other offices: 

None.

 

5.2.1.3 Appointments and renewals 

During the last financial year ended, one renewal took place:  

First name, surname Resignation Appointment Renewal Non-renewal  

Pascal Chevalier - - GM of 06/06/2024 - 

Gautier Normand - - - - 

Jérôme Masurel  - - - - 

Laëtitia Vuitton - - - - 

Patrycja Mothon - - - - 

 

It will be proposed at the next general meeting to renew the term of office of Gautier Normand as a director of the Company. 

 

5.2.2 Preparation and organisation of the work 
of the Board 

5.2.2.1 Rules of procedure of the Board 

The Board of Directors has adopted rules of procedure (updated in May 2022) establishing the main operating rules of the Board. 

These rules are available on the Reworld Media website: https://www.reworldmedia.com/wp-content/uploads/2023/10/Re-

world-Media-Reglement-Interieur-du-Conseil-dAdministration.pdf. 

 

5.2.2.2 Activity of the Board 

The Board meets as often as required by law and the interests of the Company.  

During the last financial year ended, it met 14 times with an average attendance rate of 100%. 

First name, surname Number of participations Attendance 

https://www.reworldmedia.com/wp-content/uploads/2023/10/Reworld-Media-Reglement-Interieur-du-Conseil-dAdministration.pdf
https://www.reworldmedia.com/wp-content/uploads/2023/10/Reworld-Media-Reglement-Interieur-du-Conseil-dAdministration.pdf
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Pascal Chevalier 14  100% 

Gautier Normand 14  100% 

Jérôme Masurel  14  100% 

Laëtitia Vuitton 14  100% 

Patrycja Mothon 14  100% 

The Board may decide to set up any specialised, permanent or temporary committee or commission from among its members.  

Non-directors who regularly attend Board meetings include the Group's Chief Administrative, Financial and ESG Officer and  

the Group's Head of M&A. 

5.2.2.3 Remuneration Committee 

Since the financial year ended 31 December 2022, the Group has had a Remuneration Committee, which makes proposals  

or recommendations to the Board of Directors regarding the remuneration policy for corporate officers and senior executives,  

to ensure that it is consistent with the interests of shareholders and the Group's performance. This Committee is composed  

of 3 independent members of the Board of Directors. 
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5.3 Remuneration 

5.3.1 Remuneration of directors
For the financial year just ended, the members of the Board  

of Directors received the following remuneration: 

– For their offices as Members of the Board of Directors: 

€20,000 to Jérôme Masurel, 

– For their offices as Members of the Board of Directors: 

€20,000 to Patrycja Mothon, 

– For their offices as Members of the Board of Directors: 

€20,000 to Laëtitia Vuitton. 

 

It is recalled that under the terms of the resolutions adopted  

at the general meeting of 23 November 2023, it was decided 

“to allocate an annual envelope of a total amount of €60,000 

to the members of the Board of Directors as remuneration  

for their duties until a new decision is taken by the general 

meeting, it being specified that the distribution of this  

envelope among the members will be decided by the Board 

of Directors.”

5.3.2 Executive remuneration

5.3.2.1 Remuneration policy 

The components of the fixed and variable remuneration of the corporate officers are as follows: 

Annual remuneration (excluding Tradedoubler) 

  Pascal Chevalier Gautier Normand 

Fixed remuneration  €800,000 excluding tax* €800,000 excluding tax** 

Variable remuneration Variable remuneration  

Growth / Financing 

Maximum of €200,000 

excluding tax* 

Maximum of €200,000 

excluding tax** 

Variable remuneration  

Financial performance 

Maximum of €50,000 

excluding tax* 

Maximum of €50,000 

excluding tax** 

Variable remuneration for ESG Maximum of €50,000 

excluding tax* 

Maximum of €50,000 

excluding tax** 

Remuneration allocated in respect 

of the role of director 

None None 

Benefit in kind  None  None 

Employment contract  None None 

Compensation for taking up or 

leaving office 

 None None 

Non-compete indemnity  None None 

Additional pensions  None None 

* Remuneration paid by Reworld Media Services to CPG, in which Pascal Chevalier indirectly holds a 50% stake and serves as a director, in his capacity  
as a corporate officer. 

** Remuneration paid by Reworld Media Services to CPG, in which Gautier Normand indirectly holds a 50% stake and serves as a director, in his capacity  
as a corporate officer. 

 

 

 

 

Fixed remuneration 
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The fixed remuneration of senior executives is reviewed 

annually by the Remuneration Committee. The Board of 

Directors, after consulting with the Remuneration Committee, 

sets the fixed remuneration of the Chairman and the CEO, 

taking into account their experience and seniority within  

the Group. 

Variable remuneration 

The variable remuneration is determined in accordance  

with the criteria set by the Board of Directors, on the 

recommendation of the Remuneration Committee, as follows:  

- A “Growth/Financing” criterion:   

o In terms of external growth, acquisition of at least 

30% of the capital of a target company or business, 

for a maximum variable remuneration of €200,000 

excluding tax, depending on the revenue of the tar-

get, for each external growth transaction carried out 

by the parent company Reworld Media or one  

of the companies controlled by Reworld Media 

within the meaning of Article L. 233-3 of the French 

Commercial Code; 

o In terms of financing, completion of a transaction 

(capital increase or debt), for a maximum variable  

remuneration of €100,000 excluding tax, depending 

on the amount of financing provided, for each financ-

ing transaction carried out by the parent company 

Reworld Media or one of the companies controlled 

by Reworld Media within the meaning of Article  

L. 233-3 of the French Commercial Code; 

- A “Financial Performance” criterion, which refers to the 

achievement of one or more financial objectives set  

by the Board of Directors; 

- An “ESG” criterion refers to the achievement of one or 

more non-financial objectives set by the Board of Directors. 

 

Long-term remuneration (BSPCE,  
free shares, etc.) 
See 6.2.3 Other securities and other rights giving access to capital. 

Exceptional remuneration 

The Board of Directors may decide, on the recommendation 

of the Remuneration Committee, to grant exceptional 

remuneration to the Chairman and/or the CEO in very special 

circumstances. The payment of this type of remuneration must 

be justified by an event such as the completion of a major 

transaction for the Company, the achievement of exceptional 

performance, etc.  

Other benefits 
Travel and representation expenses incurred by the Chairman 

and the CEO in the performance of their duties are paid by the 

Group. 

 

5.3.2.2 Annual remuneration for the 2024 financial year 

For the last financial year ended, the remuneration received by the Chairman, Pascal Chevalier, and the CEO, Gautier Normand, 

paid directly or indirectly by the Group companies (including Tradedoubler), amounted to: 

 

Pascal Chevalier: €915,747 excl. tax of which Gautier Normand: €915,747 excl. tax of which 

€800,000 excl. tax in fixed remuneration €800,000 excl. tax in fixed remuneration 

€0 excl. tax in variable remuneration for Growth and Financing €0 excl. tax in variable remuneration for Growth and Financing 

€50,000 excl. tax in variable remuneration for Financial  

Performance 

€50,000 excl. tax in variable remuneration for Financial  

Performance 

€50,000 excl. tax in variable remuneration for ESG €50,000 excl. tax in variable remuneration for ESG 

€0 excl. tax in exceptional remuneration €0 excl. tax in exceptional remuneration 

€0 excl. tax in remuneration allocated in accordance with the 

role of director 

€0 excl. tax in remuneration allocated in accordance with the 

role of director 

€15,747 excl. tax in remuneration within Tradedoubler €15,747 excl. tax in remuneration within Tradedoubler 
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5.4 Additional information on directors 

5.4.1 No conviction
To the best of the Company's knowledge, as at 31 December 2024, during the last five (5) years, no director whose term of office 

is currently outstanding and no executive officer: 

- Has been convicted of fraud; 

- Has been involved in bankruptcy, receivership, liquidation or court-supervised administration while serving as a mem-

ber of an administrative, management or supervisory body; 

- Has been subject to official public proceedings and/or sanctions imposed by a statutory or regulatory authority; 

- Has been disqualified by a court from serving as a member of an administrative, management or supervisory body  

of an issuer or from participating in the management or conduct of the affairs of an issuer.

5.4.2 Related-party transactions
Agreements entered into directly or indirectly between an executive officer or a shareholder with more than a 10% interest  

in the Company and a subsidiary in which the Company has a more than 50% interest are presented in section 5.3.2 Executive 

remuneration. See 8.3.7.4 Information on related parties and 8.6 Statutory auditors' report on regulated agreements and  

commitments. 

Furthermore, no loans or guarantees have been granted or provided by the Company to any of its directors. 
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6.1 Articles of Association and operation

Name, registered office, website 
Reworld Media 

8 rue Barthélémy Danjou 

92100 Boulogne-Billancourt 

France 

Telephone: +33 (0)1 01 45 19 58 00 

www.reworldmedia.com 

 

Registration in the Trade and Companies 
Register and APE code 
Nanterre Trade and Companies Register: No. 439546011 

Economic activity code: 6201Z  

Legal Entity Identifier (LEI) 
969500VO74QGAKE3EF53 

 

Legal form and applicable legislation 
A public limited company with a Board of Directors under 

French law governed by the French Commercial Code. 

 

Date of incorporation and term 
The Company was incorporated on 18 October 2001. 

The term of the Company is set at 99 years from 18 October 

2001 and will expire on 17 October 2100, except in the event 

of early dissolution or extension provided for in the Articles  

of Association. 

 

Corporate purpose (Article 3 of the Articles  
of Association) 
“The purpose of the Company, in France and in all countries, 

is to: 

– The participation of the company by any means and in any 

form whatsoever in all companies and in all companies 

founded or to be founded; 

– The management of a portfolio of securities, the acquisition 

of all corporate rights in all their forms, of all tangible or  

intangible, movable or immovable assets, in whole or in 

part, all for its own account; 

– cash pooling operations (cash pool leader) with companies 

with which it has, directly or indirectly, capital ties that  

give one of the related companies effective control over 

the others; 

– The provision of development, publishing and mainte-

nance services for any and all content by digital means,  

telecommunications or on web sites, training, and the  

creation, management and sale of databases; 

– The provision of technical development services, services, 

consulting, as well as the purchase and sale of products and 

services related to technological solutions for knowledge 

management, training and knowledge sharing. 

– All forms of publication on all current and future media  

or in limited run. All consultancy and training operations, 

national and international trading. All subcontracting oper-

ations; 

– The study, development and design of all programmes 

closely or remotely related to the above-mentioned  

activities. 

The Company may carry out any transactions that fall within its 

purpose, either on its own behalf or on behalf of a third party, 

in a manner, at commission, brokerage, under management, 

by representation of firms or otherwise, and more generally 

any industrial, commercial, financial, movable and immovable 

transactions that relate directly or indirectly to the corporate 

object, in whole or in part to the object indicated above  

or to any other similar or related object.” 

 

Financial year (Article 38 of the Articles of 
Association) 
“The financial year shall begin on 1 January and end on  

31 December.” 

 

Allocation of profit (Article 40 of the Articles  
of Association) 

“From the profit for each financial year, less any losses carried 

forward, the sums to be allocated to reserves in accordance 

with the law shall first be deducted. 

Thus, 5% is deducted to constitute the legal reserve fund; this 

deduction ceases to be mandatory when the fund reaches one 

tenth of the share capital; it resumes when, for any reason, the 

legal reserve falls below this fraction. 

Distributable profit consists of the profit for the financial year, 

less any prior losses and amounts allocated to reserves pursu-

ant to the law or the Articles of Association, and increased  

by retained earnings. 

From this profit, the General Meeting shall then deduct  

the sums it deems appropriate to allocate to any optional,  

ordinary or extraordinary reserve funds, or to carry forward. 

Any balance shall be distributed among all shares in propor-

tion to their paid-up and unamortised value. 

However, except in the event of a capital reduction, no distri-

bution may be made to shareholders if the shareholders'  

equity is or would become, as a result of such distribution, less 

than the amount of the capital increased by the reserves that 

cannot be distributed under the law or the Articles of Associa-

tion. 

The General Meeting may decide to distribute sums taken 

from optional reserves either to provide or supplement a divi-

dend or as an exceptional distribution; in this case, the 

http://www.reworldmedia.com/
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decision shall expressly indicate the reserve items from which 

the withdrawals are made. However, dividends are distributed 

as a priority from the distributable profit of the financial year. 

Any losses shall, after approval of the accounts by the General 

Meeting, be recorded in a special account to be offset against 

profits in subsequent financial years until they are extin-

guished”. 
 

Consultation of corporate documents relating 
to the Company 
Corporate documents relating to the Company, such as the 

Articles of Association, minutes of General Meetings, financial 

information, etc., may be physically consulted at the registered 

office. 

 

General Meetings (extract from Article 31 of 
the Articles of Association) 
The terms and conditions for participating in General Meet-

ings provided for in the Articles of Association are as follows:  

“Any shareholder may be represented by their spouse,  

another shareholder, their civil union partner, or any other  

individual or legal entity of their choice, in accordance with  

legal and regulatory provisions, particularly those set out  

in Article L. 225-106 of the Commercial Code. 

The legal representatives of legally incapacitated sharehold-

ers and natural persons representing legal entity shareholders 

shall participate in meetings, whether or not they are share-

holders. 

All shareholders may vote by post using a form in accordance 

with the conditions provided for by law. The Board of Directors 

has the option of accepting voting forms and proxies that are 

received by the Company after the deadline specified by the 

regulations in force. 

The Board of Directors has the option of deciding that share-

holders may participate and vote at any meeting by videocon-

ference or by any means of telecommunication under the con-

ditions set by the laws and regulations. 

Participation in General Meetings, in any form whatsoever,  

is subject to registration or subscription of shares in accord-

ance with the conditions and deadlines set out in the regula-

tions in force”. 
 

Double voting rights (excerpt from Article 11 
of the Articles of Association)  
Article 11 of the Company's Articles of Association provides 

that: “The voting rights attached to capital or dividend shares 

are proportional to the percentage of capital they represent. 

Each share entitles its holder to one vote. 

However, a voting right double that conferred on the other 

shares with regard to the percentage of the capital they repre-

sent is attributed to all fully paid-up shares for which proof is 

provided of registration in the name of the same shareholder 

for at least two years. This right shall also be conferred, as from 

their issue in the event of a capital increase by capitalisation  

of reserves, profits or share premium, on the other registered 

shares allocated free of charge to a shareholder on the basis 

of old shares for which he/she will benefit from this right. Any 

share converted to a bearer share or transferred in ownership 

loses the double voting right subject to the exceptions  

provided for by law.”  
 

Double voting rights (excerpt from Article 7 of 

the Articles of Association) 

Article 7 of the Company’s Articles of Association provides that: 

“Fully paid-up shares shall be registered or bearer shares,  

at the discretion of their holder, subject to the legislation in 

force and these Articles of Association. However, as long as these 

shares are not fully paid up, they must be registered shares. 

They are registered in an account under the conditions and 

according to the procedures provided for by law. 

The Company adopts the identifiable bearer securities regime.  

The Company is thus authorised to make use of the legal pro-

visions concerning the identification of holders of securities 

conferring immediate or future voting rights at its own share-

holders' meetings. In accordance with the legal and regulatory 

conditions in force, the Company may at any time ask the  

organisation responsible for clearing the securities for the 

name or, in the case of a legal entity, the name, nationality, 

year of birth or, in the case of a legal entity, the year of incor-

poration and address of the holders of securities conferring 

immediate or future voting rights in its meetings, as well as the 

quantity of securities held by each of them and, where appli-

cable, any restrictions to which the securities may be subject.” 

 

Information on crossing shareholding thresh-

olds (Article 13 of the Articles of Association) 

Article 13 of the Company's Articles of Association provides that: 

“Shares may be traded under the conditions set out below,  

unless otherwise provided for by laws or regulations. Transfers 

of shares shall be carried out with respect to the company and 

third parties by transfer from one account to another under the 

conditions provided for by the regulations in force. 

– 13 – 1 Transfers of shares are free.  

– 13 – 2 Crossing of thresholds  

Any crossing of thresholds must be declared under the condi-

tions provided for by law. 

In addition, any individual or legal entity, acting alone or in 

concert, who comes to hold or ceases to hold a fraction equal 

to 3% of the share capital or voting rights, or any multiple of 

this percentage, is required to inform the company within fif-

teen days of crossing the threshold, by registered letter with 

acknowledgement of receipt sent to its registered office, spec-

ifying the number of shares and voting rights held. 

If they have not been declared under the above conditions, 

shares exceeding the fraction that should have been declared 

under the terms of this clause are deprived of voting rights un-

der the conditions provided for by law, insofar as one or more 

shareholders holding at least 3% of the capital or voting rights 

so request recorded in the minutes of the General Meeting.”
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6.2  Capital and voting rights 

6.2.1 Share capital 
As at 31 December 2024, the share capital amounted to €1,138,308.20 and is divided into 56,915,410 shares with a par value  

of €0.02 each, fully paid up and all of the same class. 

Date Number  

of shares 

Number of  

gross voting rights* 

Number of  

net voting rights** 

31/12/2024 56,915,410 76,552,584 72,819,280 

* Including treasury shares. 
** Less treasury shares. 
 

Table of changes in share capital since the creation of Reworld Media 

Years Nature of 

transactions 

Number of 

shares before 

operation 

Capital  

before  

transaction (€) 

Number of 

shares  

created 

Number of 

shares after 

operation 

Capital   

after  

transaction (€) 

2013 Private placement 16,513,556 330,271.12 1,557,500 18,071,056 361,421.12 

Reserved capital increase 18,071,056 361,421.12 3,274,196 21,345,252 426,905.04 

Private placement 21,345,252 426,905.04 1,227,336 22,572,588 451,451.76 

2014 Private placement 22,572,588 451,451.76 792,858 23,365,446 467,308,92 

Private placement 23,365,446 467,308,92 200,000 23,565,446 471,308.92 

Private placement 23,565,446 471,308.92 814,706 24,380,152 487,603.04 

2015 Private placement 24,380,152 487,603.04 768,108 25,148,260 502,965.20 

Reserved capital increase 25,148,260 502,965.20 2,702,703 27,850,963 557,019.26 

Private placement 27,850,963 557,019.26 618,920 28,469,883 569,397.66 

2016 Reserved capital increase/ 

conversion of convertible bonds 

28,469,883 569,397.66 2,918,916 31,388,799 627,775.98 

Conversion of convertible bonds 31,388,799 627,775.98 540,540 31,929,339 638,586.78 

2017 SPOREVER merger 31,929,339 638,586.78 2,683,619 34,612,958 692,259.16 

BSPCE exercise 34,612,958 692,259.16 500,000 35,112,958 702,259.16 

BSPCE exercise 35,112,958 702,259.16 300,000 35,412,958 708,259.16 

Conversion of convertible bonds 35,412,958 708,259.16 810,810 36,223,768 724,475.36 

Free shares 36,223,768 724,475.36 308,196 36,531,964 730,639.28 

Conversion of convertible bonds 36,531,964 730,639.28 540,540 37,072,504 741,450.08 

2018 Conversion of convertible bonds 37,072,504 741,450.08 42,708 37,115,212 742,304.24 

Free shares 37,115,212 742,304.24 501,720 37,616,932 752,338.64 

2019 Private placement 37,616,932 752,338.64 3,183,576 40,800,508 816,010.16 

Stock option exercise 40,800,508 816,010.16 58,000 40,858,508 817,170.16 
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Contribution in kind 40,858,508 817,170.16 3,558,718 44,417,226 888,344.52 

Free shares 44,417,226 888,344.52 218,290 44,635,516 892,710.32 

Reserved capital increase  44,635,516 892,710.32 5,019,920 49,655,436 993,108.72 

2020 BSPCE exercise 49,655,436 993,108.72 2,161,260 51,816,696 1,036,333.92 

Remuneration for contribution in 

kind 

51,816,696 1,036,333.92 760,122 52,576,818 1,051,536.36 

Free shares  52,576,818 1,051,536.36 1,785,420 54,362,238 1,087,244.76 

2021 BSPCE exercise 54,362,238 1,087,244.76 1,296,756 55,658,994 1,113,179.88 

Cancellation 55,658,994 1,113,179.88 -2,700,000 52,958,994 1,059,179.88 

Free shares  52,958,994 1,059,179.88 89,272 53,048,266 1,060,965.32 

Free shares  53,048,266 1,060,965.32 825,758 53,874,024 1,077,480.48 

Free shares  53,874,024 1,077,480.48 1,609,642 55,483,666 1,109,673.32 

2022 Free shares 55,483,666 1,109,673.32 124,074 55,607,740 1,112,154.80 

Free shares 55,607,740 1,112,154.80 89,270 55,697,010 1,113,940.20 

Free shares  55,697,010 1,113,940.20 825,749 56,522,759 1,130,455.18 

2023 Free shares 56,522,759 1,130,455.18 87,037 56,609,796 1,132,195.92 

Free shares 56,609,796 1,130,455.18 5,614 56,615,410 1,132,308.20 

2024 Free shares 56,615,410 1,132,308.20 300,000 56,915,410 1,138,308.20 

6.2.2 Powers conferred in respect of capital increases 
In accordance with the provisions of Article L. 225-37-4, paragraph 3, of the Commercial Code, the Company presents the  

summary table of the delegations of powers and authority granted by the general meeting to the Board of Directors in respect  

of capital increases pursuant to the provisions of Articles L. 225-129-1 and L. 225-129-2 of the said Code: 

 

Delegations from the General Meeting  

to the Board of Directors 

Use during the year End of  

delegation 

General Meeting of 6 June 2024: delegation to purchase the Company’s shares and to trade in the 
Company’s shares on the stock market or otherwise 
 
Ceiling: 10% of the share capital up to a maximum of €20,000,000 
Duration: 18 months 

None 6/12/2025 

General Meeting of 6 June 2024: delegation to reduce the share capital, on one or more occasions,  
by cancelling any quantity of treasury shares 
 
Ceiling: 10% of the capital over 24 months 
Duration: 24 months 

None 6/06/2025 

General Meeting of 16 June 2023: Delegation of authority to the Board of Directors to decide on one or 
more capital increases through the issue of ordinary shares and/or securities giving immediate or future 
access to the capital and/or securities giving entitlement to the allocation of debt securities, in particular 
share warrants allocated free of charge to all shareholders, with maintenance of the shareholders' 
preferential subscription right 
 
Ceiling: €300,000 nominal and €15 million in debt securities 
Duration: 26 months 

None 16/08/2025 

General Meeting of 16 June 2023: Delegation of authority to the Board of Directors to decide on one or 
more capital increases through the issue of ordinary shares or securities giving immediate or future access 
to the capital, without preferential subscription rights, by public offering 

None 16/08/2025 
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Ceiling: €300,000 nominal and €15 million in debt securities 
Duration: 26 months 

General Meeting of 16 June 2023: Delegation of authority to the Board of Directors to increase the capital 
by issuing ordinary shares or any other marketable securities giving access to the capital by private 
placement 
 
Ceiling: €300,000 nominal and €30 million in debt securities 
Duration: 26 months 

None 16/08/2025 

General Meeting of 16 June 2023: Delegation of authority to the Board of Directors to grant existing  
or new bonus shares 
 
Ceiling: 10% of the Company’s share capital as at the date of the Board of Directors’ decision 
Duration: 38 months 

217,542  16/06/2026 

6.2.3 Other securities and other rights giving access 
to share capital 

Securities 
Reworld Media has not issued any securities that give or may 

give access to the Company’s capital. 

Share subscription or purchase options 
None. 

BSPCE 
None. 

Share subscription warrants (BSA) 
None. 

Convertible bonds 
None. 

Free allocation of shares 

Bonus shares allocated during financial year 2024 

The Company's Board of Directors has decided to grant 

217,542 bonus shares to certain Group employees  

(non-executive officers), whose definitive acquisition is subject 

to a presence condition. 

Bonus shares definitively acquired during the 2024 financial 

year (at the end of the vesting period)  

The Company’s Board of Directors recorded the effective  

acquisition of 300,000 free shares allocated to certain Group 

employees (not corporate officers). 

Free shares in the process of being vested at 31 December 

2024 

4,449,157 shares are in the final vesting period: 

– 2,000,000 free shares allocated in 2022 to Pascal Chevalier 

and Gautier Normand: 

o Number of performance shares: 1,000,000 free 

performance shares for Pascal Chevalier and 

1,000,000 free performance shares for Gautier 

Normand, 

o Vesting Period: 2 (two) years, 

o Conditions attached to the acquisition:  

▪ Two years’ presence, 

▪ Performance condition as follows: for 50% 

of the free shares, a 2022 performance con-

dition and, for the remaining 50%, a 2023 

performance condition. 

– 2,449,157 free shares allocated in January 2023 to Group 

employees. 

 

6.2.4 Distribution of capital and voting rights 

Distribution of capital and voting rights 

31/12/2024 Shares % Voting rights % 

Management* 13,840,596 24.32% 26,039,699 35.76% 

ID Invest/Eurazeo 4,373,119 7.68% 4,373,119 6.01% 

JD Camus / DLB Investissement 5,364,865 9.43% 10,729,730 14.73% 

Treasury shares (excluding liquidity 

agreement) 

3,733,304  6.56% 0** 0.00% 

Floating 29,603,526 52.01% 31,676,732 43.50% 
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Total 56,915,410 100.00% 72,819,280 100.00% 

*Pascal Chevalier (19.19% of capital and 28.39% of voting rights directly and indirectly), Gautier Normand (5.13% of capital and 7.37% of voting rights directly 
and indirectly). 
** insofar as the treasury shares do not carry the benefit of voting rights. 

 

Information on threshold crossings and shareholding declarations 

Otus Capital Management Limited declared in January 2024 that it had crossed the 3% threshold. 

Pursuant to the provisions of Article L. 233-13 of the Commercial Code, taking into account the information received by the Com-

pany, the identity of natural persons and legal entities holding directly or indirectly one twentieth (5%), one tenth (10%), three 

twentieths (15%), one fifth (20%), one quarter (25%), one third (33.33%), half (50%), two thirds (66.66%), eighteen twentieths (95%) 

or nineteen twentieths (90%) of the share capital or voting rights at general meetings in the Company at the end of the last financial 

year ended is shown in the table above. 

In addition, any individual or legal entity, acting alone or in concert, who comes to hold or ceases to hold a fraction equal to 3% 

of the share capital or voting rights, or any multiple of this percentage, is required to inform the company within fifteen days  

of crossing the threshold, by registered letter with acknowledgement of receipt sent to its registered office, specifying the number 

of shares and voting rights held. 

 

Securities transactions carried out during the financial year by corporate officers or persons re-

ferred to in Article L. 621-18-2 of the French Monetary and Financial Code 

The Company presents the list of transactions carried out during the financial year involving the Company’s shares by the persons 

referred to in Article L. 621-18-2 of the French Monetary and Financial Code, and in accordance with Articles 222-14 and 222-15 

of the General Regulation of the Autorité des Marchés Financiers (AMF). All these transactions were reported to the AMF. 

 

Persons Transaction 

date 

Market Nature Securities Price Volume Date of 

notification 

Gautier Normand 28/03/2024 Euronext Growth Disposal Shares - 251,170 28/03/2024 

Gautier Normand 02/04/2024 Euronext Growth Disposal Shares - 5,141 05/04/2024 

 

Action in concert  

None. 

 

Status of employee shareholding 

In accordance with the provisions of Article L. 225-102 of the French Commercial Code, on the last day of the financial year,  
i.e. 31 December 2024, shares held collectively by employees account for less than 3% of the share capital.  
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6.2.5 Share buyback

Treasury shares 
During the past financial year, the Company made use of the share buyback authorisations granted by the General Meetings held 

on 16 June 2023 and 6 June 2024. 

These authorisations were used in particular under the liquidity agreement, which has been managed by the investment services 

provider Kepler Cheuvreux since 28 June 2021. As of that date, the following resources had been allocated to the liquidity  

account: 10,304 shares and €52,794. As at 31 December 2024, the number of shares actually held in the liquidity account was 

31,878, with a cash balance of €20,863.79. 

As at 31 December 2024, the Company directly held 3,765,182 of its own shares with a par value of €0.02, representing 6.5%  

of the capital. 

 

Status of treasury shares as at 31 December 2024 

Number of treasury shares Market value (€k) Number of shares  

comprising the share capital 

% of capital 

3,765,182 6,589 56,915,410 6.5% 

 

Change in treasury shares during the year ended 

Number of treasury 

shares at 31/12/2023 

Changes in respect of 

the liquidity agreement 

Cancellation of 

securities 

Acquisitions/Disposals Number of treasury 

shares at 31/12/2024 

3,548,423 25,365 0 191,394 3,765,182 

 

Allocation of treasury shares 

Number  

of treasury shares 

Market-making 

under the liquidity 

agreement 

Free allocation  

of shares 

External growth Cancellation  

of securities 

Total 

31/12/2023 6,513 3,541,910 - - 3,548,423 

Change 25,365 (3,350,516) 2,841,910 700,000 216,759 

31/12/2024 31,878 191,394 2,841,910 700,000 3,765,182 

 

Share buyback programme currently in effect
The general meeting of 6 June 2024, in its 6th resolution, authorised the Board of Directors to implement a share buyback pro-

gramme. This authorisation, granted for a period of 18 months, allows the Company to buy back shares in the Company up to a 

limit of 10% of the share capital.  

The maximum purchase price has been set at €10 per share. The maximum amount of funds available for this buyback pro-

gramme is set at €20,000,000.
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6.2.6 Pledging of the issuer's shares
As part of bank financing for the acquisition of Reworld Media shares, the following pledges were granted in February 2021 and 

in August 2022: 

– A pledge on 981,626 Company shares held by CPG (Pascal Chevalier and Gautier Normand); 

– A pledge on 172,413 Company shares held by JAG CONSEILS (Gautier Normand); 

– A pledge on 259,257 Company shares held by Gautier Normand; 

– A pledge on 172,413 Company shares held by CPI (Pascal Chevalier); 

– A pledge on 259,257 Company shares held by CPI (Pascal Chevalier). 

6.3 Place of listing and price changes 
Reworld Media shares are listed on the Euronext Growth market (ISIN code: FR0010820274). 

Changes in share price and trading volumes in 2024 – Source: NYSE Euronext 

  

As at 31 December 2024, the share price was €1.75, resulting in market capitalisation of €99 million. 

6.4 Dividends 
No dividends have been distributed in the last 5 years. 

The future distribution policy will depend on a number of factors, including Reworld Media's results, its consolidated financial 

situation, market conditions and the economic and regulatory environment. 
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7.1 Consolidated balance sheet 
In €k Notes 31/12/2024 31/12/2023 

Intangible assets 7.5.4.1 350,272  342,078  

- Of which goodwill 7.5.4.1 70,503  63,438  

Property, plant and equipment 7.5.4.2 6,625  6,863  

Long-term investments 7.5.4.3 9,281  16,850  

Equity-accounted securities 7.5.4.3  7,219  -  

Total fixed assets   373,397  365,790  

Inventories and work-in-progress 7.5.4.4 3,924  3,394  

Deferred tax assets 7.5.4.16 9,492  11,134  

Operating receivables 7.5.4.5 147,790  167,735  

Non-operating receivables 7.5.4.5 9,542  7,918  

Prepaid expenses 7.5.4.5 7,429  10,511  

Cash 7.5.4.6 86,971  97,712  

Total current assets   265,149  298,403  

Total assets   638,546  664,193  

 

In €k Notes 31/12/2024 31/12/2023 

Capital 7.5.4.7 1,138  1,132  

Premiums   58,239  58,245  

Reserves   129,175  117,299  

Translation adjustments   927 845  

Net income   23,289  24,195  

Total equity, Group share 7.4 212,767  201,716  

Minority interests 7.4 20,408  17,207  

Total equity   233,175  218,923  

Provisions 7.5.4.8 18,317  18,509  

Financial debts 7.5.4.9 188,370 205,827  

Operating liabilities 7.5.4.10 160,944  183,730  

Non-operating liabilities 7.5.4.10 10,469 9,714  

Deferred income 7.5.4.10 27,269  27,491  

Total current liabilities   405,369  445,270  

Total liabilities   638,546  664,193  
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7.2 Consolidated income statement 
In €k Notes 31/12/2024 31/12/2023 

Operating income       

Revenue 7.5.4.12    534,719       549,275    

Other operating income          8,587           7,498    

Operating expenses       

Purchases consumed 7.5.4.13 (207,993)    (200,128)    

External and other expenses 7.5.4.13 (170,477)    (191,436)    

Taxes, duties and similar payments 7.5.4.13 (2,605)    (2,933)    

Payroll costs 7.5.4.13 (101,455)    (100,228)    

Depreciation, amortisation, impairment and provisions 7.5.4.13 (10,512)    (9,219)    

Other ordinary administrative expenses 7.5.4.13 (2,951)    (3,598)    

Operating profit before allocation of goodwill       47,313        49,231    

Goodwill amortisation, depreciation and impairment   (200)           7,267    

Operating profit after allocation of goodwill       47,114        56,498    

Financial income          3,682           3,153    

Financial expenses   (12,443)    (12,663)    

Financial result 7.4.5.14 (8,762)    (9,510)    

Exceptional income 7.4.5.15 (9,652)    (14,797)    

Corporate income tax   (3,605)    (5,332)    

Deferred taxes 7.5.4.16 (1,649)                 89    

Net income of consolidated companies       23,447        26,947    

Share of profit of equity-accounted companies 7.5.4.17         1,680                    -    

Net income for the consolidated whole       25,127        26,947    

Minority interests   (1,838)    (2,752)    

Net income, Group share       23,289        24,195    
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7.3 Consolidated cash flow statement 
In €k Notes 31/12/2024 31/12/2023 

Net income for the consolidated whole   25,127  26,947  

Goodwill amortisation 7.5.4.1  200 (7,267) 

Depreciation charges and provisions (excluding current assets) 7.5.4.1 to 7.5.4.3  7,497 16,667 

Reversals of depreciation and provisions (excluding current assets) 7.5.4.8  - (8,573)    

Gains and losses on disposals   - 759 

Change in deferred taxes   (1,642) (89) 

Share of profit of equity-accounted companies  (1,680)  

Cash flow from operations   29,501  28,444 

Interest expenses   10,991  10,628 

Stock variations 7.5.4.4  (530) 697  

Change in operating receivables   19,661 (14,523) 

Change in operating liabilities   (22,786) (4,969) 

Net operating change   (3,655) (18,795) 

Change in non-operating receivables   (1,625) (2,234) 

Change in non-operating liabilities   759 2,109 

Prepayments and deferred income   2,859 1,430 

Net change in non-operating activities   1,994 1,304 

Change in working capital requirement   (1,661) (17,491) 

Net cash flow generated by (used in) operating activities   38,831 21,581 

Acquisition of intangible and tangible fixed assets 7.5.4.1 / 7.5.4.2  (8,557) (10,206) 

Acquisition of financial assets 7.5.4.3  (2,057) (3,567) 

Disposal of financial assets 7.5.4.3  319 899 

Impact of changes in the scope of consolidation   (2,015) (7,220) 

Net cash flow from (used in) investing activities   (12,311) (20,095) 

Cash receipts from borrowings 7.5.4.9  7,500 11,851  

Repayment of loans 7.5.4.9  (25,327) (23,299) 

Dividends paid to minority shareholders    (750) 

Other financial income received  3,391  

Interest paid / change in accrued interest   (10,856) (9,937) 

Net cash flow from (used in) financing activities   (25,292) (22,135) 

Impact of exchange rate changes   200 69 

Reallocation of treasury shares  (12,170)  

Change in cash and cash equivalents   (10,741) (20,649) 

Opening cash position (*)   97,712  118,291  

Closing cash position (*)   86,971  97,712  

(*) Including current bank loans       
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7.4 Statement of changes 
in consolidated equity 

In €k 
Capital  
capital 

Premiums Reserves 

Net in-
come  

for the 
financial 

year 

Equity, 
Group 
share 

Minority 
interests 

Situation at 31/12/2022 1,130  58,247  73,910  42,989  176,277  14,290  

Allocation of profit for the financial year 
ended 31/12/2022 

   42,989  (42,989)   

Dividends paid      (750) 

Capital increase 2  (2)     

Changes in consolidation scope   406  406  

Translation adjustments   822  822 914 

Other movements   17  17 769  

Net income for the financial year 31/12/2023    24,195 24,195 2,752  

Balance at 31/12/2023 1,132  58,245 118,144 24,195 201,716  17,207  

Allocation of profit for the financial year  
ended 31/12/2023 

   24,195  (24,195)   

Dividends paid      (550) 

Capital increase 6 (6)    2,068 

Translation adjustments   (243)  (243) (89) 

Cancellation of treasury shares   (12,242)  (12,242)  

Other movements   248  248 (66) 

Net income for the financial year 31/12/2024 -  -  -  23,289  23,289  1,838  

Balance at 31/12/2024 1,138  58,240  130,102  23,289  212,767  20,408  
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7.5 Notes to the consolidated financial 
statements 

7.5.1 Key events 

7.5.1.1 Capital increase 

On 22 January 2024, the Board of Directors of Reworld Media SA carried out a capital increase by creating 300,000 new Reworld 

Media SA shares at a par value of €0.02 each, following the allocation of free shares. The total nominal value of the capital increase 

is €6,000. 

 

7.5.1.2 Acquisition of control 

In June 2024, Reworld Media SA acquired 100% of the capital and voting rights of Bourse Inside. 

In January 2024, Reworld Media SA acquired 95% of the capital and voting rights of Trygr. 

Reworld Media SA increased its stake in February 2024 from 30% to 100% of the capital and voting rights of Omniiz. 

 

7.5.1.3 Disposals 

The entity Try and Review, 55% of the capital and voting rights of which are held, was sold on 30 November 2024. 

 

7.5.1.4 New financing 

During the 2024 financial year, Reworld Media SA carried out a drawdown for a total amount of €7.5 million. 

 

7.5.2 Activities and scope of consolidation 

7.5.2.1 Activities 

Reworld Media, the consolidating company of the Reworld Media group, is a public limited company under French law. It is listed 

on Euronext Growth in Paris. Its registered office is located at 8, rue Barthélémy D'Anjou, 92100 Boulogne-Billancourt, France. 

The 2024 consolidated financial statements were approved by the Board of Directors at its 26 March 2025 meeting. 

The share capital of Reworld Media consisted of 56,915,410 shares at 31 December 2024 for a total of €1,138,308. 
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7.5.2.2 List of consolidated companies 

In 2024, the Group's scope of consolidation changed following several disposals, acquisitions and legal restructurings. In April 

2024, Reworld Media sold all of the capital and voting rights of its subsidiary Reworld Media Spain, which itself owns Emailing 

Network, to Tradedoubler AB. In November 2024, Reworld Media PTE LTD sold all of its shares in Try & Review. In terms  

of acquisitions, Reworld Media took control of Trygr (95%) in January 2024, a company specialising in advertising technologies 

and retail media, then increased its stake in Omniiz from 30% to 100% in February. In May, the Group acquired Bourse Inside, 

publisher of the bourseinside.fr website, which was merged into Eeple. In addition, several legal simplification measures were 

carried out during the financial year. Finally, Reworld Media now includes the share of income of Hopscotch Groupe, accounted 

for using the equity method following the change in the relationship between the two groups. 

 

Companies included in the scope of consolidation and consolidation methods 

Companies SIREN no. Registered office 
Consolida-
tion method 
31/12/2024 

Consolida-
tion method 
31/12/2023 

% control 
31/12/2024 

% control 
31/12/2023 

% interest 
31/12/2024 

% interest 
31/12/2023 

 

REWORLD MEDIA 439 546 011  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

TRADEDOUBLER 556575-7423 
Birger Jarlsgatan 57A 
113 56 Stockholm 
Sweden 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 53.69% 51.83% 
 

TRY FOR YOU N/A 
An die Geschäftsleitung 
Wiesbadener Straße 7 - 
81243 München Germany 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 65% 65% 
 

TRY & REVIEW N/A 
737 Geyland Road  
#02-01 
 Singapore 389674 

Non-consoli-
dated (sold) 

Full consoli-
dation 

- 100% - 55% 
 

REWORLD MEDIA PTE N/A 
730B Geyland Road 
 Singapore 389641 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

EMAILING NETWORK SARL 494 084 395  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion in 
Tradedoubler 
following dis-
posal 

Full consoli-
dation 

- 100% - 100% 
 

EMAILING NETWORK 
EUROPE 

N/A 

Calle Mallorca,  
número 237-bis,  
principal, 1º-A 
Barcelona - Spain 

Full consolida-
tion in 
Tradedoubler 
following  
disposal 

Full consoli-
dation 

- 100% - 100% 
 

EDI SIC 397 912 528  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

REWORLD MEDIA FACTORY 793 167 974  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

HOPSCOTCH GROUPE  602 063 323 
 23-25 rue Notre-Dame des 
Victoires, 75002 Paris 

Equity 
method 

Non-consoli-
dated 

25.91% - 25.91% - 
 

PGP 419 648 902  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

RMP 802 743 781  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

REWORLD MEDIA VENTURES 808 368 666  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

MONTREUX PUBLICATIONS 808 385 744  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

REWORLD MEDIA CONNECT 814 841 516  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

LEADS LAB 820 123 859  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 95.51% 95.51% 
 

EVENT FLOW 851 764 787  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

MEDIA PROXIMITE 892 491 515  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
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Companies SIREN no. Registered office 
Consolida-
tion method 
31/12/2024 

Consolida-
tion method 
31/12/2023 

% control 
31/12/2024 

% control 
31/12/2023 

% interest 
31/12/2024 

% interest 
31/12/2023 

 

REWORLD MEDIA EDITIONS 892 491 507  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
PGP) 

Full consoli-
dation 

- 100% - 100% 
 

REWORLD MEDIA CAMPUS 892 491 127  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

ATELIER B 894 357 268  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 60% 60% 
 

MEDIA 365 432 067 601  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

SPORT STRATEGIES 478 052 228  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged  
into RMP) 

Full consoli-
dation 

- 100% - 100% 
 

REWORLD MEDIA SERVICES 825 067 705  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

SOCIAL PLAYGROUND 894 689 421  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 72% 72% 
 

REWORLD MEDIA 
MAGAZINES 

452 791 262  
40 av. Aristide Briand 
92220 Bagneux 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

EDITIONS REWORLD  
AXEL SPRINGER 

347 863 060  
40 av. Aristide Briand 
92220 Bagneux 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 50% 50% 
 

BETTER LIFE 907 516 900  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

OMNIIZ 907 945 646  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

NC 100% - 100% - 
 

LEADS LAB IBERIA N/A 
Rua Alfredo Allen, 455 Porto 
Portugal 

Not consoli-
dated (in the 
process of be-
ing closed) 

Full consoli-
dation 

- 100% - 100% 
 

RM DEV 9 907 933 980  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

EEPLE 485 007 843  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

TRYGR  884 343 922 
8 rue Barthélémy Danjou 
92100 Boulogne-Billan-
court  

Full consolida-
tion 

Non-consoli-
dated 

95% - 95% - 
 

PRESSE MANETTE 534 406 087  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
EEPLE) 

Full consoli-
dation 

- 100% - 100% 
 

UNIFY 824 649 495  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
REWORLD 
MEDIA SA) 

Full consoli-
dation 

- 100% - 100% 
 

LIVECARS   814 941 557  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

AUFEMININ   423 780 113  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

MARMITON   433 434 156  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

FACTORY ELEVEN   499 448 892  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

NEWEB 
DEVELOPPEMENT 

  800 224 008  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

UNIFY 
ADVERTISING 

  824 649 495  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 



CONSOLIDATED FINANCIAL STATEMENTS  

REWORLD MEDIA 2024 FINANCIAL AND NON-FINANCIAL REPORT 131 

7 

Companies SIREN no. Registered office 
Consolida-
tion method 
31/12/2024 

Consolida-
tion method 
31/12/2023 

% control 
31/12/2024 

% control 
31/12/2023 

% interest 
31/12/2024 

% interest 
31/12/2023 

 

UNIFY DIGITAL 
FACTORY 

  514,635,671  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
LEADS LAB) 

Full consoli-
dation 

- 100% - 100% 
 

CUP INTERACTIVE 
SAS 

  428 257 455  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

DEVTRIBU   453 400 426  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
AUFEMININ) 

Full consoli-
dation 

- 100% - 100% 
 

UNIFY STUDIO   434 134 276  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

MAYANE 
COMMUNICATION 

  479 454 829  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
AUFEMININ) 

Full consoli-
dation 

- 100% - 100% 
 

DOCTISSIMO   562 013 524  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

SOFEMININE   06464988 
2 Riding House Street, Lon-
don  
United Kingdom 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

NETMUMS   04407586 
2 Riding House Street, Lon-
don 
United Kingdom 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

MEDIA 
COMMERCE 

  913 596 888  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Not consoli-
dated 
(merged into 
REWORLD 
MEDIA 
FACTORY) 

Full consoli-
dation 

- 100% - 90% 
 

4B MEDIA   803 425 263  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

GROUPE 
PSYCHOLOGIES 

  326 929 528  
8 rue Barthélémy Danjou  
92100 Boulogne-Billancourt 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

REWORLD MEDIA 
ITALIA 

  1,269,302,096  
Via Bianca di Savoia  
12 20122 Milano MI Italy 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

REWORLD MEDIA 
US 

  93-2480131 
122 East 42nd Street, New 
York, 10168, USA 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

COMPARLAB   HRB 290378 
Mainzer Straße 13, 80804 
München Deutschland 

Full consolida-
tion 

Full consoli-
dation 

100% 100% 100% 100% 
 

 

Companies included in Tradedoubler's consolidation scope and consolidation method 

Company and 
legal form 

SIREN or 
equivalent no. 

Registered office Consolidation 
method 
31/12/2024 

Consolidation 
method 
31/12/2023 

% control 
31/12/2024 

% control 
31/12/2023 

% interest 
31/12/2024 

% interest 
31/12/2023 

TRADEDOUBLER OY 777 468 Helsingfors, 
Finland 

Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER A/S 25 137 884 Köpenhamn, Denmark Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER LTD 3 921 985 London, United Kingdom Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER ESPAÑA 
SL 

B82666892 Madrid, Spain Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER SRL 210954 (rep) Milan, Italy Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 
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Company and 
legal form 

SIREN or 
equivalent no. 

Registered office Consolidation 
method 
31/12/2024 

Consolidation 
method 
31/12/2023 

% control 
31/12/2024 

% control 
31/12/2023 

% interest 
31/12/2024 

% interest 
31/12/2023 

26762 (Rac) 

TRADEDOUBLER GMBH 76167/URNo  
R181/2001 

München, Germany Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER AS 982 006 635 Oslo, Norway Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER SARL 431 573 716  Paris, France Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER BV 20 100 140 Rotterdam, Netherlands Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER 
INTERNATIONAL AB 

556833-1200 Stockholm, Sweden Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER 
SWEDEN AB 

556592-4007 Stockholm, Sweden Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER SP ZOO 015792506 Warsaw, Poland Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER AG CH020.3.3.028.
851-0 

Zürich, Switzerland Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

TRADEDOUBLER 
PERFORMANCE 
MARKETING LTDA 

14.273.556/000
1-66 

Sao Paolo, Brazil NC (closed in 
2024) 

Full  
consolidation 

- 100% - 100% 

R ADVERTISING B502207079 Mougins, France Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

METAPIC SWEDEN AB 556965-7868 Stockholm, Sweden Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

METAPIC US INC 6481852 
 Albany, NY, United 
States 

NC (closed in 
2024) 

Full  
consolidation 

- 100% - 100% 

TRADEDOUBLER  
AU PTY LTD 663821887  Melbourne, Australia 

Full  
consolidation 

Full  
consolidation 

100% 100% 100% 100% 

KAHA GMBH HRB207207B Berlin, Germany 
Full  
consolidation 

Non-
consolidated 

100% 0% 100% 0% 

MP MEDIA VENTURES 
GMBH 

HRB220095B Berlin, Germany Full  
consolidation 

Non-
consolidated 

100% 30% 100% 30% 

EMAILING NETWORK 
SARL 

494 084 395  
8 rue Barthélémy Danjou  
92100 Boulogne-
Billancourt 

Full 
consolidation 

Full 
consolidation 
(excluding 
Tradedoubler) 

100% - 100% - 

EMAILING NETWORK 
EUROPE 

N/A 

Calle Mallorca,  
número 237-bis,  
principal, 1º-A 
Barcelona - Spain 

Full 
consolidation 

Full 
consolidation 
(excluding 
Tradedoubler) 

100% - 100% - 
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7.5.2.3 Companies excluded from the consolidation scope 

The non-consolidated companies that are immaterial to the consolidated financial statements and not of strategic importance  

or where the Group does not exercise significant influence are listed below. 

 

Holdings excluded from the scope of consolidation 

% held Company Held via the company Comment 

15% GEMART REWORLD MEDIA SA  

30% WIDEONET REWORLD MEDIA SA  

24% TENNIS MAJOR MEDIA365  

0.83% MEDIASBOOK REWORLD MEDIA MAGAZINES  

2.24% ISSY MEDIA REWORLD MEDIA MAGAZINES  

0.03% SCI CAT LES GLYCINES REWORLD MEDIA MAGAZINES  

40% EDISOUND REWORLD MEDIA SA  

29% ONBAZ TRADEDOUBLER AB  

16% DEWIZZ NEWEB DEVELOPPEMENT  

50% TERRE DE CHASSE REWORLD MEDIA SA  

31% BIG YOUTH REWORLD MEDIA SA  

32% MADEMOISELLE SCARLETT REWORLD MEDIA SA  

15% ROBOBOX REWORLD MEDIA VENTURES Media For Equity 

16% CC INVEST REWORLD MEDIA VENTURES Media For Equity 

14% GREENTASTIC REWORLD MEDIA VENTURES Media For Equity 

2.73% WOOPEN INC REWORLD MEDIA VENTURES Media For Equity 

3.31% TOPCOPRO REWORLD MEDIA VENTURES Media For Equity 

6.63% POSTUMO REWORLD MEDIA VENTURES Media For Equity 

3% WOOSKILL REWORLD MEDIA VENTURES Media For Equity 

10%  ALL SPORT AGENCY MEDIA365 Media For Equity 

  50% EMAS DIGITAL REWORLD MEDIA MAGAZINES In the process of court-ordered 
liquidation 

50% AR TECHNOLOGY EMAS DIGITAL In the process of voluntary 
liquidation 

100% MELTY Italy EEPLE  

0.06% SEQUENS REWORLD MEDIA MAGAZINES  

 

7.5.3 Accounting standards, consolidation procedures, 
valuation methods and rules 

7.5.3.1 Accounting framework 

The annual financial statements of the Reworld Media group 

are prepared in accordance with the regulations relating  

to consolidated financial statements in effect in France.  

The provisions of Regulation No. 20.01 of the French Account-

ing Regulatory Committee, approved on 09 October 2020, 

are applied. 

This regulation, applicable to financial years beginning on  

or after 1 January 2021, unifies, repeals and replaces the main 

regulation relating to consolidated accounts under French 

rules (regulation CRC 99-02 for commercial companies). This 

change in accounting standards does not have a significant 

impact on the consolidated financial statements of the  

Reworld Media Group. 

The application of the methods of ANC regulation 2020-01  

is presented in 7.5.3.3.1. 
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7.5.3.2 Consolidation procedures 

7.5.3.2.1 Consolidation methods 

The consolidation is carried out on the basis of the accounts 

for the period from 1 January to 31 December 2024. All signif-

icant holdings in which Reworld Media has exclusive control, 

directly or indirectly, are consolidated using the full consolida-

tion method. 

Exclusive control of rights is recognised when the Company 

holds more than 50% of the voting rights. 

De facto exclusive control is recognised when the Company 

exercises effective control over the company. The latter is also 

presumed if the parent company holds more than 40% of the 

voting rights and no other partner holds a higher proportion. 

Those in which Reworld Media exercises significant influence 

and directly or indirectly holds more than 20% of the capital 

are accounted for using the equity method. 

All stakes meeting the above criteria are consolidated. 

All material transactions between consolidated companies are 

eliminated. 

Full consolidation consists of: 

– Integrating into the accounts of the consolidating company 

the elements of the accounts of the consolidated compa-

nies, after any restatements; 

– Dividing the equity and the result between the interests  

of the consolidating company and the interests of the other 

shareholders or associates known as "minority interests"; 

– Eliminating transactions in the accounts between the fully 

consolidated company and the other consolidated compa-

nies. 

The equity method consists of: 

– Substituting the book value of the shares held for the share 

of the equity, including the result for the year determined 

according to the consolidation rules; 

– Eliminating the internal profits integrated between the 

company accounted for using the equity method and the 

other consolidated companies up to the percentage of 

shareholding in the company accounted for using the  

equity method. 

 

7.5.3.2.2 Minority interests 

Minority interests are defined as the share of third parties  

in the equity and profit of each consolidated company.  

When the share attributable to minority interests in the equity 

of a consolidated company becomes negative, the excess as 

well as subsequent losses attributable to minority interests 

may be borne by the Group, unless the minority shareholders 

or partners have a formal obligation to make up these losses.  

If the consolidated company subsequently makes a profit, the 

majority interest is then credited with all such profits until its 

share of the losses attributable to minority interests has been 

fully eliminated. 

 

7.5.3.2.3 Elimination of intra-group transactions 

In accordance with the regulations, transactions between consolidated companies as well as internal results between these  

companies have been eliminated in the consolidated accounts. 

 

7.5.3.2.4 Use of estimates 

In preparing the financial information, the Group’s manage-

ment makes estimates and assumptions that affect the carry-

ing amount of assets and liabilities, income and expenses,  

as well as the information provided in the notes to the financial 

statements. 

The Group’s management makes estimates and appraisals on 

an ongoing basis based on its past experience as well as on 

various other factors deemed reasonable that form the basis 

of its judgements. The amounts that will be reported in future 

financial statements may differ from the estimates as a result of 

changes in these assumptions or different conditions. 

The main estimates made by management in preparing the fi-

nancial statements relate to the valuation and useful lives of 

operating assets, property, plant and equipment, intangible 

assets, goodwill and trade receivables, the amount of provi-

sions for contingencies and other provisions related to the 

business, as well as the assumptions used in the calculation of 

employee benefit obligations and deferred taxes.  

Accordingly, the consolidated financial statements were pre-

pared on the basis of market financial parameters available  

at the reporting date. The value of these assets is assessed  

at each year-end closing on the basis of long-term economic 

prospects and on the basis of the best assessment by the 

Group’s management in a context of reduced visibility with  

regard to future cash flows. 
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7.5.3.2.5 Conversion methods for the accounts of foreign companies 

For the subsidiaries of Reworld Media constituting autonomous foreign companies, their accounts have been converted accord-

ing to the closing price method: 

– Balance sheet items are translated into euros at the closing exchange rate; 

– Income statement items are translated into euros at the average rate for the year; 

– The resulting translation difference is included in consolidated equity under “Translation adjustments” and does not affect 

profit or loss. 

The conversion rates used in the presentation of the financial statements are as follows: 

 

 
31/12/2024 31/12/2023 

Currencies Closing rate Average rate Closing rate Average rate 

Swedish krona (SEK) 11.4590 11.4309 11.0960 11.4728 

Singapore dollar (SGD) 1.4164 1.4457 1.4591 1.4523 

US dollar (USD) 1.0389 1.0821 1.1050 1.0816 

Pound Sterling (GBP) 0.8292 0.8466 0.8691 0.8699 

 

7.5.3.2.6 Goodwill 

In accordance with regulatory requirements, goodwill is  

defined as the difference between: 

– The acquisition cost of equity investments; 

– The share of the acquiring company in the total valuation of 

the assets and liabilities identified on the acquisition date. 

Goodwill is tested for impairment at least once annually  

or more frequently if there is evidence of impairment. The  

impairment test compares the carrying amount of the asset 

with its recoverable amount, which is the higher of the values 

between its fair value less costs to sell and its value in use. The 

value in use is calculated by discounting future cash flows.  

When the tests performed reveal an impairment loss, this is 

recognised so that the carrying amount of these assets does 

not exceed their recoverable amount. When the recoverable 

amount is less than the carrying amount of the asset (or group 

of assets), an impairment loss is recognised in the income 

statement for the difference. 

Pursuant to ANC regulation 2015-07 of 23/11/2015, approved 

by decree of 4-12-2015, positive goodwill recorded from  

1 January 2016, with an unlimited useful life, is tested for  

impairment and is no longer amortised. 

Goodwill arising on the acquisition of the company  

Tradedoubler is denominated in SEK for the amounts of 

SEK 211.7 million on 29/02/16 (i.e. €22.7 million on the trans-

action date), SEK 21.9 million on 31/12/2018 (i.e. €2.1 million 

on the transaction date) and SEK 27.6 million on 28/02/2020 

(i.e. €2.6 million on the transaction date). This additional good-

will has been revalued and now stands at €22,924,000 at  

31 December 2024. At each balance sheet date, a translation 

adjustment is recorded to reflect changes to the exchange 

rate. Additional goodwill of €2,088,000 was recognised  

in 2024 following the increase in the percentage of ownership. 

Positive goodwill was recorded in July 2017 following the  

acquisition of the shares in Metapic by Tradedoubler for  

an amount of SEK 3.4 million, i.e. the equivalent of €302,000 

on 31 December 2024.  

Positive goodwill was recorded in 2017 following the acquisi-

tion by Tradedoubler of the shares in R-Advertising for  

an amount of SEK 15.3 million, i.e. the equivalent of 

€1,552,000 on 31 December 2024.  

Positive goodwill was recorded at 30 June 2018 following the 

acquisition of shares in Leads Lab for €499,000. It is amortised 

over 3 years from the acquisition date. It has been fully amor-

tised since 31 December 2021.  

Positive goodwill was recorded at 30 June 2020 following the 

acquisition of shares in Event Flow for €324,000. It is amortised 

over 5 years from the acquisition date. It was fully amortised  

as at 31 December 2024.  

Positive goodwill was recorded at 31 December 2021 follow-

ing the acquisition of shares in Eeple for €7,391,000.  

Positive goodwill was recorded at 31 December 2021 follow-

ing the acquisition of shares in La Financière Supersoluce 

Holding for €1,470,000. The net value at 31 December 2024 

was €1,494,000, following a €24,000 top-up at 31/12/2022. 

Positive goodwill was recorded in December 2022 following 

the acquisition of the shares in LiveCars by Reworld Media  

in the amount of €418,000.  

Positive goodwill was recorded in June 2022 following  

the acquisition of shares in 4B Media Holding and Groupe  

Psychologies by Reworld Media for €5,834,000.  

Positive goodwill was recorded in 2023 following the acquisi-

tion of MP Media Ventures GmbH by Tradedoubler for  

an amount of SEK 4.1 million, i.e. the equivalent of €366,000 

on 31 December 2024.  
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Positive goodwill was recorded in 2023 following the acquisi-

tion by Tradedoubler of the shares in Kaha GmbH for an 

amount of SEK 57.6 million, i.e. the equivalent of €4,937,000. 

The net value at 31 December 2024 was €7,010,000 following 

an earn-out recorded in 2024. 

Positive goodwill was recorded in June 2023 following the  

acquisition of the shares in Reworld Media Italia by Reworld 

Media in the amount of €8,609,000. The net value at  

31 December 2024 was €1,494,000, following a €24,000  

top-up at 31 December 2022. 

Positive goodwill was recorded in December 2023 following 

the acquisition of the shares in Social Playground in the 

amount of €6,000.  

Positive goodwill was recorded in June 2024 following the  

acquisition of shares in Bourse Inside for €161,000. It is amor-

tised over 10 years from the acquisition date. 

Positive goodwill was recorded in March 2024 following the 

acquisition of shares in Omniiz for €1,215,000. It is amortised 

over 10 years from the acquisition date. 

Positive goodwill was recorded in January 2024 following the 

acquisition of shares in Trygr for €135,000. It is amortised over 

10 years from the acquisition date.

 

7.5.3.2.7 Closing dates of consolidated companies 

The companies are consolidated on the basis of their situation as at 31 December 2024, for a period of 12 months. 

 

7.5.3.3 Valuation methods and rules 

The principles and methods applied by the Group are presented below: 

 

7.5.3.3.1 Application of methods 

The methods set out in ANC Regulation 2020-01 are applied as follows: 

Application of reference methods Mandatory / reference Note 

Accounting for finance leases and similar contracts Mandatory N/A 

Provisions for retirement and similar benefits Reference 7.5.3.3.12 

Spreading of bond issue costs and redemption premiums over the term  
of the loan 

Mandatory  

Recognition of translation differences in the asset/liability balance sheet Mandatory 7.5.3.2.5 

Recognition of percentage of completion of partially completed transactions  
at year-end 

Reference N/A 

 

7.5.3.3.2 Intangible assets 

Intangible assets are valued at their acquisition or production 

value. 

Most intangible assets were recognised and measured at fair 

value following acquisitions. 

An impairment loss is recognised when the present value  

of an asset is less than the net book value. 

They mainly correspond to trademarks, research and develop-

ment costs, business assets operated by the Group, and the 

purchase price allocations (PPAs) of the former Mondadori 

and Unify companies, with these acquisitions having been 

made by Reworld Media in July 2019 and October 2022,  

respectively. 

 

Research and development costs 

Expenditure on new or substantially improved products and 

processes is recognised as an asset in the balance sheet if the 

product or process is technologically or commercially viable 

and the Group has the necessary resources to complete  

its development.  
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Capitalised costs may include materials costs, direct  

labour and a reasonable share of indirect costs.  

At 31 December 2024, capitalised costs amounted to 

€2,681,000 at Tradedoubler. 

System maintenance costs are recognised directly in  

expenses. 

The expenses capitalised as fixed assets meet the following 

criteria: 

– Technical feasibility; 

– Intention to complete the project; 

– Capacity to use or sell; 

– Future economic benefits; 

– Sufficient resources; 

– Reliable assessment of expenses. 

Amortisation periods of intangible assets 

Amortisation methods and periods 

Intangible assets Method Duration 

Development costs Straight-line 3 years 

Software Straight-line 1 to 5 years 

 

7.5.3.3.3 Property, plant and equipment 

Property, plant and equipment are recorded in the balance sheet at their acquisition or production cost, excluding all financial 

expenses. Depreciation is calculated based on the estimated useful life of the various asset categories. 

 

Amortisation methods and useful lives 

Property, plant and equipment Method Duration 

Technical installations, equipment and tools Straight-line 5 years 

Vehicles Straight-line  4 years 

Office and IT equipment Straight-line 3 to 10 years 

Office furniture Straight-line 8 years 

 

7.5.3.3.4 Finance leases 

The Group had not entered any material lease agreements as at 31 December 2024. 

7.5.3.3.5 Long-term investments 

This item consists of deposits and guarantees paid that do not need to be depreciated. 

It furthermore includes equity interests in non-consolidated companies. These are recorded in the balance sheet at their acquisi-

tion cost. An impairment may be recognised when the inventory value of the investments, taking into account, inter alia, the share 

of net assets, falls below their acquisition cost. 

 

7.5.3.3.6 Inventories and work in progress 

Inventories of goods are valued using the FIFO method: “First In, First Out”. 

Finished and semi-finished products are valued at production cost including consumption and all direct expenses. An impairment 

loss is recognised when the inventory value of inventories falls below their acquisition cost. 
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7.5.3.3.7 Receivables and payables 

Receivables and payables are valued at their nominal value. An impairment loss is recognised on a nominative basis when the 

fair value is lower than the carrying amount. 

7.5.3.3.8 Cash and marketable securities 

Marketable securities are valued at their purchase or subscription cost, excluding incidental costs. An impairment loss is recog-

nised when the stock market price or likely sales price is lower than the purchase price. 

7.5.3.3.9 Corporate income tax 

The income tax expense is the tax payable by each consoli-

dated tax entity, adjusted for deferred taxes if applicable. 

In accordance with ANC regulation No. 2020.01, the Group 

recognises deferred taxes in the event of: 

– Temporary differences between the tax bases and carrying 

amounts of assets and liabilities in the consolidated  

balance sheet; 

– Tax credits and tax loss carry-forwards; 

– Deferred taxes are calculated using the liability method,  

by applying the last tax rate in force for each company; 

– Deferred taxes, assets or liabilities, are offset against each 

other at the level of each tax entity and are recorded at their 

net amount, under provisions for liabilities and charges,  

or, where applicable, under assets; 

– Deferred tax assets are taken into account only: 

- If their recovery does not depend on future results; 
– Or if their recovery is likely due to the existence  

of a taxable profit expected in the near future. 

 

7.5.3.3.10 Comparability of financial years 

The financial statements as at 31 December 2024 include the income statement items of the companies over a period  

of 12 months of activity, with the exception of companies created or acquired entering the scope, for which the period depends 

on their creation or acquisition date. 

 

7.5.3.3.11 Provisions for liabilities and charges 

Given the Group’s activity, the provisions recorded are  

intended to cover one-off or latent risks or disputes. These  

elements relate mainly to one-off disputes. No recurring pro-

visions, such as guarantees given to customers, need to be 

recorded. 

In the course of its activities, the Group may encounter com-

mercial or labour disputes or be subject to inspections  

by State bodies. In this context, the Group assesses the risks 

and takes them into account when estimating its provisions. 

 

7.5.3.3.12 Pension liabilities and similar obligations 

The amount of the rights that would be vested by the employ-

ees in calculating retirement benefits is generally determined 

based on their seniority and taking into account the likelihood 

of their presence in the company at retirement age.  

At 31 December 2024, the amount of the pension commit-

ment was €6,686,000 (see 7.5.4.8). 

All these costs are provisioned and automatically taken into  

account in the income statement over the duration of the  

employees’ activity. 
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7.5.3.3.13 Recognition of revenue 

Revenue is composed essentially of advertising revenue and 

revenue from magazine sales. 

Revenue is recognised when the Group has transferred the 

significant risks and rewards of ownership to the buyer, does 

not retain management involvement or effective control over 

the property sold, the economic benefits from the sale are 

likely to flow to the Group and the cost of the transaction can 

be measured reliably. 

Advertising income is recognised in revenue when the adver-

tising has been delivered. 

Magazine distribution revenue is recognised on the publica-

tion date of the various securities. 

Revenue stemming from magazine subscriptions are spread 

over the term of the subscription. 

 

7.5.3.3.14 Distinction between exceptional and current income 

Current income is income from activities in which the company 

is engaged in the context of its business as well as ancillary  

activities which it bears on an ancillary basis or as an extension 

of its normal activities. 

Exceptional income results from unusual events or transac-

tions distinct from the business and which are not expected  

to recur frequently and regularly. 

 

7.5.3.3.15 Earnings per share 

Earnings per share are the net consolidated result - Group share - set against the weighted average number of shares  

of the parent company outstanding during the financial year (excluding treasury shares deducted from equity).  

 

 31/12/2024 31/12/2023 

Net income Group share (in €K) 23,289 24,195 

Weighted average number of ordinary shares 56,897,377 56,583,534 

Impact of dilutive instruments (BSPCE/AGA) 4,378,500 4,743,500 

Weighted average number of shares 61,275,877 61,327,034 

Basic earnings per share (in €) 0.41 0.43 

Diluted earnings per share (in €) 0.38 0.39 
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7.5.4 Explanation of the balance sheet and income 
statement accounts and changes therein 

The tables below form an integral part of the consolidated financial statements. 

 

7.5.4.1 Intangible assets 

Breakdown of intangible assets 

In €k Gross values 
Amortisation 

and impairment 
Net values 

Goodwill 75,259  (4,756) 70,503  

Development costs 32,937  (25,955) 6,982  

Concessions, patents, licenses, brands 134,110  (35,663) 98,447  

Business 204,170  (31,348) 172,822  

Other intangible fixed assets 4,429  (3,254) 1,175  

Intangible fixed assets in progress 343   343  

Total intangible fixed assets 451,248  (100,976) 350,272 

 

The item for concessions, patents, licences, and trademarks mainly reflects the valuation of trademarks from the former Unify 

group, identified during the purchase price allocation. The item for goodwill partly reflects the valuation of the press titles portfolio 

from companies formerly part of the ex-Mondadori scope, identified during the purchase price allocation. 

 

Changes in intangible assets excluding goodwill 

In €k Gross values 
Amortisation 

and impairment 
Net values 

Closing N-1 370,736  (92,098) 278,639 

Changes in scope 285  (284) 1 

Increases 6,066 (5,546) 520 

Decreases (80) 227  147  

Currency translation adjustments (1,018) 1,481 463 

Closing N 375,989 (96,220) 279,770 
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Goodwill  

In €k 
Net values 

31/12/2023 
Changes  
in scope 

Amortisation 
and 

impairments 

Translation  
adjustments 

Net values 
31/12/2024 

Reworld Media Spain          

Reworld Media Factory          

Les Publications Grand Public 39        39  

Tradedoubler 23,558  2,088    (634) 25,011  

R-Advertising 1,552        1,552  

Metapic 302        302  

MP Media Ventures 366        366  

Kaha 4,937  2,074      7,010  

Media365 8,858        8,858  

Leadslab          

Event Flow 76    (76)    

Eeple 7,391        7,391  

La Financière Supersoluce Holding 1,494        1,494  

Livecars 418        418  

Social Playground 6        6  

4B Media 5,834        5,834  

Reworld Media Italia 8,609  170      8,779  

Trygr   135  (14)   121  

Bourse Inside   161  (9)   152  

Omniiz   1,215  (101)   1,114  

Hopscotch   2,057      2,057  

Total 63,438  7,900  (200) (634) 70,503  
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7.5.4.2 Property, plant and equipment 

Breakdown of property, plant and equipment 

In €k Gross values 
Depreciation and 

impairment 
Net values 

Technical installations, equipment and tools 3,538  (2,676) 861  

Other property, plant and equipment 17,690  (12,588) 5,102  

Property, plant and equipment under construction 775  (115) 660  

IT equipment 239  (238) 1  

Total property, plant and equipment 22,242  (15,618) 6,625  

 

 

Change in property, plant and equipment  

In €k Gross values 
Depreciation and 

impairment 
Net values 

Closing N-1 20,322  (13,459) 6,863  

Changes in scope 3 (2) 1 

Increases 1,854 (2,105) (251) 

Decreases    

Currency translation adjustments 64 (51) 13 

Account-to-account transfer (1)  (1) 

Closing N 22,242  (15,618) 9,281 

 

7.5.4.3 Long-term investments 

Breakdown of financial fixed assets 

In €k Gross values Impairments Net values 

Equity investments 8,369  (5,404) 2,964 

Receivables from equity interests 1992   1,992 

Accrued interest on receivables and loans 192    192  

Other long-term investments 3,910  (3,405) 505  

Loans 1,951  (1,826) 125  

Deposits and guarantees 3,592   (122) 3,469  

Other financial assets 33   33 

Total financial assets 20,038 (10,758) 9,281 

 

Investments in non-consolidated companies (see 7.5.2.3). 
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Change in financial assets 

In €k Gross values Impairments Net values 

Closing N-1 27,607  (10,757) 16,850  

Increases 601  601 

Decreases (610)   (610) 

Currency translation adjustments (39)   (39) 

Account-to-account transfer (7,522)   (7,522) 

Closing N 20,038  (10,757) 9,281 

 
The decrease in financial fixed assets is due to the reclassification of Hopscotch Groupe shares under the equity method as of 
31 December 2024, following changes in the relationship between the two groups, which are now considered to represent 
significant influence. 

7.5.4.4 Inventories and work-in-progress 

Breakdown of inventories and work in progress  

In €k Gross values Impairments Net values 

Inventories of raw materials and other supplies 5,001  (1,176) 3,825  

Inventories and work in progress     

Inventories – finished and intermediate goods 1,673  (1,673)   

Inventories of goods 120  (21) 99  

Inventories and work-in-progress 6,794  (2,870) 3,924  

 
 

Changes in inventories and work in progress 

In €k Gross values Impairments Net values 

Closing N-1 6,262  (2,868) 3,394  

Change 531  (1) 530  

Closing N 6,794  (2,870) 3,924  
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7.5.4.5 Other receivables and accruals 

Breakdown of net receivables  

In €k Gross values Impairments Net values 

Payments on account 837    837  

Customers 118,910  (26,622) 92,288  

Customers - invoices to be issued 44,418    44,418  

Social security receivables 485    485  

Other tax receivables (excluding corporation tax) 9,764    9,764  

Total operating receivables 174,412  (26,622) 147,790  

Overdrawn current accounts 1,694  (944) 750  

Sundry debtors 4,607  (44) 4,563 

Income tax 3,639    3,639  

Total non-operating receivables 9,940 (988) 8,952 

Prepaid expenses 7,429    7,429  

Total receivables 191,782 (27,610) 164,172 

 

Tax receivables are mainly recoverable VAT items. 

 

Presentation of receivables by maturity  

In €k Gross values 
Due in  

less than one 
year 

Due in  
more than one 

year 

Payments on account 837  837    

Customers 118,910  118,910    

Customers - invoices to be issued 44,418  44,418    

Social security receivables 485  485    

Other tax receivables (excluding corporation tax) 9,764  9,764    

Total operating receivables 174,412  174,412    

Overdrawn current accounts 1,694  1,694    

Sundry debtors 4,607  4,607   

Income tax 3,639  3,639    

Total non-operating receivables 9,940  9,940   

Prepaid expenses 7,429  7,429    

Total receivables 191,782  191,372   
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7.5.4.6 Cash assets 

Breakdown of cash and cash equivalents 

In €k 31/12/2024 31/12/2023 

Treasury shares 317  12,171  

Marketable securities and other investments 23,701  29,954  

Cash and cash equivalents 62,953  55,587  

Total cash assets 86,971  97,712  

 

Treasury shares recorded under cash and cash equivalents are intended for allocation or transfer to employees and corporate 

officers of the Company and its related entities. The decrease in treasury shares is due to reallocation changes made during  

the year, in accordance with decisions of the Board of Directors. 

 

7.5.4.7 Share capital 

At 31 December 2024, the share capital amounted to €1,138,308 and consisted of 56,915,410 shares with a par value of €0.02 each. 

 

Change in the total number of shares comprising the Company's share capital 

Number of shares at 31 December 2023 56,615,410 

Capital increase of 22 January 2024 300,000 

Number of shares at 31 December 2024 56,915,410 
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7.5.4.8 Provisions for liabilities and charges 

Breakdown of provisions for liabilities and charges 

In €k 31/12/2023 Charges Reversals 

Account-to-
account 
transfer  31/12/2024 

Disputes 5,297  1,217  (2,270) (5) 4,239  

Other risks 3,312  980  (506) 5  3,790  

Total provisions for risks 8,608  2,197  (2,776)   8,029  

Pensions and similar obligations 6,445  339  (99) 1  6,686  

Restructuring 20   (20)    

Other expenses 3,435  960  (788) (4) 3,603  

Total provisions for expenses 9,900  1,299  (907) (3) 10,289  

Total provisions for liabilities  
and charges 

18,509  3,495  (3,683) (3) 18,317  

 

Of which charges and reversals (excluding goodwill):          

- operating   339  (99)     

- financial   131       

- exceptional   3,025  (3,584)     

 

Provisions for litigation and other risks consist mainly of risks relating to restructuring and commercial and labour disputes. 

The assumptions used for calculating the provision for pensions and similar obligations are as follows:  

– Discount rate: 3.40%; 

– Social security charge rate: 45%; 

– Retirement age: CNAV full rate. 
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7.5.4.9 Financial debts 

Breakdown of financial debt 

In €k 31/12/2024 31/12/2023 

Loans from credit institutions 185,698  203,312  

Other borrowings 90  78  

Accrued interest not yet due 2,581  2,437  

Bank overdrafts    

Total financial debts 188,370  205,827  

 

Change in financial debt  

In €k 
Loans from credit 

institutions 
Other borrowings 

Accrued interest 
not yet due 

Total 

Closing N-1 203,312  78  2,437  205,827  

Changes in scope 73  36    109  

Increases 7,500      7,500  

Repayments (25,187) (25)   (25,212) 

Change   144 144 

Currency translation adjustments   1   1  

Closing N 185,698  90  2,581  188,370  

 

The Group made a new drawdown of €7.5 million in 2024. 

 

Presentation of financial debt by maturity 

In €k 31/12/2024 < 1 year 1 - 5 years > 5 years 

Loans from credit institutions 185,698  26,814  125,284 33,600 

Other borrowings 90  90     

Accrued interest not yet due 2,576  2,576    

Bank overdrafts     

Total financial debts 188,365  29,481  125,284 33,600 
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7.5.4.10 Operating and non-operating liabilities  

Breakdown of other short-term liabilities 

In €k 31/12/2024 31/12/2023 

Trade payables 56,168  60,696  

Invoices not yet received 58,799  64,809  

Credit notes to be issued 1,689  1,280  

Payments received on account 8,828  12,084  

Social security liabilities (staff, social security bodies, etc.) 20,922  22,503  

Tax liabilities (excluding corporation tax) 14,538  22,359  

Total operating liabilities 160,944  183,730  

Suppliers of fixed assets 1,904  6,264  

Income tax 577  1,352  

Current accounts in credit 1,441  611  

Miscellaneous liabilities 5,115  1,489  

Translation difference on other liabilities and receivables – liabilities 1,432   

Total non-operating liabilities 10,469  9,714  

Deferred income 27,491  27,491  

Total liabilities 198,964  220,937  

 

Deferred income reflects mainly the amount of subscriptions for the various magazines, collected as at 31 December 2024 and 

still to be used. 

 

Presentation of debts by maturity 

In €k Gross values < 1 year > 1 year 

Trade payables 56,168  56,168    

Invoices not yet received 58,799  58,799    

Credit notes to be issued 1,689  1,689    

Payments received on account 8,828  8,828    

Social security liabilities (staff, social security bodies, etc.) 20,922  20,922    

Tax liabilities (excluding corporation tax) 14,538  14,538    

Total operating liabilities 160,944  160,944    

Suppliers of fixed assets 1,904  1,904    

Income tax 577  577    

Current accounts in credit 1,441  1,441    

Miscellaneous liabilities 5,115  5,115    

Translation difference on other liabilities and receivables – liabil-
ities 

1,432  1,432    

Total non-operating liabilities 10,469  10,469    

Deferred income 27,269  27,491    

Total liabilities 198,741  198,741    
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7.5.4.11 Off-balance sheet liabilities 

Commitments given 

Property leases 

At 31 December 2024, the minimum future payment commitment under property leases amounts to €39,037,000. 

 

Financial covenants 

Certain loans taken out with banking partners are subject to financial covenants. 

 

Pledge of securities  

- Reworld Media Magazines dated 21 December 2023: The shares of the company Reworld Media Magazines were pledged 

on 21 December 2023 to replace the Reworld Media France shares (following the merger-absorption of the latter) under 

the credit agreement entered into by Reworld Media SA with the credit institutions participating in the debt restructuring, 

as security and guarantee for the repayment in principal and the payment of all sums owed by Reworld Media SA.  

- Pledge dated 28 June 2024 over the shares of the subsidiaries Aufeminin, Doctissimo, Neweb Développement and Unify 

Studio: The shares of Aufeminin, Doctissimo, Neweb Développement and Unify Studio were pledged on 28 June 2024 

replacing the shares in Unify (following the latter's dissolution without liquidation) under the credit agreement entered into 

by Reworld Media SA with the credit institutions participating in the debt restructuring, as security and guarantee for the 

repayment of the principal and payment of all sums due by Reworld Media SA.  

 

Commitments received 

Autonomous payment guarantee 

BNP stands surety for the payment by Reworld Media Magazines of €827,000 to Network 1 in respect of the guarantees for  

payment of the rents of the Bagneux site. 

 

7.5.4.12 Revenue 

Breakdown of revenue 

In €k 31/12/2024 31/12/2023 

Sale of products 214,227  236,815  

Sale of services 315,847  305,970  

Sale of goods 283 2,931  

Other ancillary products 4,361 3,559  

Total sales 534,719  549,275  
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7.5.4.13 Breakdown of operating expenses 

Breakdown of operating expenses excluding depreciation and amortisation of goodwill 

In €k 31/12/2024 31/12/2023 

Purchases of raw materials and other supplies (22,727)    (27,237)   

Change in inventories of raw materials and other supplies                 266    (695)    

Purchases of studies and services (38,265)    (33,825)    

Non-inventory materials and supplies (147,264)    (138,371)    

Purchase of goods (3)                             

Other external expenses and other operating expenses (170,477)    (191,436)    

Taxes, duties and similar payments (2,605)    (2,933)    

Staff remuneration (75,948)    (72,382)    

Social security contributions (25,507)    (27,846)    

Depreciation charges (7,132)    (8,512)    

Charges to operating provisions (3,380)    (707)    

Other expenses (2,951)    (3,598)    

Total operating expenses (495,992) (507,542)    

 

7.5.4.14 Financial result 

Breakdown of financial result 

In €k 31/12/2024 31/12/2023 

Positive exchange rate differences                      53                         126    

Other financial income                 3,630                      3,026    

Financial income                3,682                     3,153    

Financial allocations (365)    (1,141)    

Interest and similar expenses (11,260)    (10,664)    

Negative exchange rate differences (96)    (177)    

Other financial expenses (723)    (681)    

Financial expenses (12,443)    (12,663)    

Financial result (8,762)    (9,510)    

 

Financial expenses consist mainly of interest on bank loans and costs related to taking out these loans. 
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7.5.4.15 Exceptional income 

Breakdown of net extraordinary income 

In €k 31/12/2024 31/12/2023 

Extraordinary income on management transactions                          298    

Proceeds from asset disposals                          145    

Other non-recurring income                    431                         434    

Reversals of provisions & transfer of expenses                 3,634                      8,997    

Extraordinary expenses on management transactions (9,404)    (16,463)    

Net carrying amount of assets sold                      33    (903)    

Other non-recurring expenses (730)    (557)    

Charges to exceptional provisions (3,616)    (6,748)    

Exceptional income (9,652)    (14,797)    

 

Non-recurring income consists mainly of: 

– Reversal of provisions on reorganisations initiated during previous financial years and disputes; 

– Reorganisation expenses; 

– Expenses related to unoccupied premises resulting from acquisitions. 

 

7.5.4.16 Deferred taxes 

In €k 31/12/2024 Change 

Deferred tax assets                 9,492    (1,642)    

Total net deferred taxes                9,492    (1,642)    

 

Reworld Media’s tax loss carryforwards correspond to the probable amount of previous tax losses to be offset over the next five 

years, as well as the recognition of deferred tax on temporary tax differences. 

The change corresponds to the difference between the reversal of deferred taxes following the consumption of previous losses 

and the allocation following the activation of new losses.  

 

7.5.4.16.1 Breakdown of corporate income tax expense 

In €k 31/12/2024 31/12/2023 

Corporate income tax (3,605)    (5,332)    

Deferred taxes (1,649)                           89    

Corporate income tax (5,253)    (5,243)    
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7.5.4.16.2 Proof of tax 

Rationalisation of tax 31/12/2024 

Net income of integrated companies 25,327  

Neutralisation of charges for amortisation of goodwill and equity-accounted income  (1,880) 

Net income for the consolidated whole  23,447  

Income tax (1) (5,253) 

Net profit before tax 28,900  

Theoretical tax at current rate, 25% (2) (7,225) 

Tax difference (1) - (2) 1,972  

 

Explanations Expenses Income 

Permanent differences 1,573  

Consolidation permanent differences 222  

Use of previously unrecognised tax losses 1,486  

Unrecognised deferred tax assets on current-year losses  1,308 

Difference in social tax rate  1 

Total 3,281  1,309 

Net difference  1,972 

 

7.5.4.17 Share of profit of equity-accounted companies 

The share of income from equity-accounted companies amounted to €1,680,000, corresponding to the inclusion of Hopscotch 

Groupe's share of net income, accounted for using the equity method as at 31 December 2024 due to changes in the relationship 

between the two groups. 

7.5.4.18 Other information 

7.5.4.18.1 Events subsequent to the reporting period 

In March 2025, Reworld Media SA acquired 19.46% of NetMedia Group. 

7.5.4.18.2 Executive remuneration and fees 

The total remuneration (fees) paid directly or indirectly to the executive officers, Pascal Chevalier and Gautier Normand, in 2024 

amounted to €1,832,000 for the Group. 
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7.5.4.18.3 Affiliated undertakings 

There were no related party transactions outstanding at the reporting date or with effects for the year that are material and that 

were not entered into under normal market conditions. 

7.5.4.18.4 Headcount 

In number of contracts 31/12/2024 31/12/2023 Change 

Group 1,356 1,388 -2% 

7.5.4.18.5 Statutory auditors’ fees 

At Group level, statutory audit fees amounted to €1,136,000 for the last financial year ended for fully consolidated companies. 
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7.6 Statutory auditor’s report on 
consolidated accounts  
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8.1 Balance sheet 
Balance sheet assets 

In euros Gross amount Depr. Prov. Net as at  
31/12/2024 

Net as at 
31/12/2023 

Uncalled subscribed capital     

Intangible assets     

Formation costs 97,277 97,277   

Development costs     

Concessions, patents and similar rights 215,770 196,528 19,242 26,702 

Goodwill     

Other intangible fixed assets 28,537 6,429 22,108 24,962 

Advances and prepayments on intangible assets     

Property, plant and equipment     

Land     

Buildings     

Technical installations, equipment and tools     

Other property, plant and equipment 1,322,797 825,487 497,310 618,896 

Fixed assets under construction     

Advances and payments on account     

Long-term investments     

Investments in associates     

Other investments 575,172,726 331,899,129 243,273,598 223,967,915 

Receivables from equity interests 5,709,040  5,709,040 8,940,980 

Other long-term investments 8,068,129 8,068,129   

Loans     

Other financial assets 17,723,515 5,628,277 12,095,238 2,153,430 

Fixed assets 608,337,792 346,721,256 261,616,536 235,732,885 

Inventories and work-in-progress     

Raw materials and supplies     

Work in progress - goods     

Work in progress - services     

Intermediate and finished products     

Goods     

Advances and payments on account on orders     

Receivables     

Trade receivables 1,012,931 51,437 961,494 4,739,101 

Other receivables 122,338,697 35,051,883 87,286,814 60,356,130 

Called-up share capital not paid     

Miscellaneous     

Marketable securities 20,188,291 179,831 20,008,459 29,329,717 

(of which treasury shares: 448,189)     

Cash and cash equivalents 43,217,439  43,217,439 6,035,450 

Accruals and deferred income     

Prepaid expenses 671,506  671,506 621,593 

Current assets 187,428,863 35,283,151 152,145,712 101,081,992 

Loan issue costs to be deferred 1,762,219  1,762,219 1,977,335 

Bond redemption premiums     

Translation adjustments - assets     

Total assets 797,528,874 382,004,407 415,524,467 338,792,211 
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Balance sheet - liabilities 

In euros Financial year  
2024 

Financial year  
2023 

Share capital (of which paid up: 1,138,308) 1,138,308 1,132,308 

Issue, merger and contribution premiums 58,030,385 58,036,385 

Revaluation reserve (of which equity accounting reserve: 0)   

Legal reserve 113,231 113,046 

Statutory or contractual reserves   

Regulated reserves (including reserves on provisions for price fluctuations: 0) 3,546 3,546 

Other reserves (including purchase of original works by artists: 0)   

Carry-forward account 29,539,003 6,153,061 

Profit (loss) for the year 8,918,674 23,386,127 

Investment subsidies   

Regulated provisions 7,494,831 6,724,728 

Equity 105,237,979 95,549,201 

Proceeds from the issue of participating securities   

Conditional advances   

Other equity   

Provisions for risks 3,115,000 1,200,000 

Provisions for charges   

Provisions 3,115,000 1,200,000 

Financial debts   

Convertible bonds   

Other bonds   

Loans and debts with credit institutions 148,884,472 165,857,855 

Miscellaneous loans and financial debts  39,005,011 39,005,011 

Advances and deposits received on orders in progress   

Operating liabilities   

Trade payables 1,916,205 7,847,835 

Tax and social security liabilities 2,216,745 2,602,204 

Miscellaneous liabilities   

Debts on fixed assets and related accounts 1,898,663 3,363,812 

Other liabilities 113,204,144 23,330,457 

Accruals and deferred income   

Deferred income 46,250 35,837 

Liabilities 307,171,489 242,043,011 

Unrealised translation gains   

Total liabilities 415,524,467 338,792,211 
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8.2 Income statement 
In euros Financial year 2024 Financial year  

2023 
France Export Total 

Sales of goods     

Production sold – goods     

Production sold – services 11,296,012 2,734,757 14,030,769 17,473,627 

Net revenue 11,296,012 2,734,757 14,030,769 17,473,627 

Production transferred to stocks   

Capitalised production   

Operating subsidies   

Write-backs of depreciation, provisions and amortisation, expense transfers 21,300 80,330 

Other income 130 111 

Operating income 14,052,198 17,554,068 

Purchases of goods (including customs duties)   

Change in inventories (goods)   

Purchases of raw materials and other supplies   

Change in inventories (raw materials and supplies)   

Other purchases and external charges 7,058,949 10,501,285 

Taxes, duties and similar payments 175,492 451,649 

Wages and salaries   

Social security contributions (621,434) 1,559,141 

Operating provisions:   

On fixed assets: depreciation and amortisation 347,016 589,838 

On fixed assets: impairment charges   

On current assets: impairment charges  2,499  

Provisions   

Other expenses 94,135 41,342 

Operating expenses 7,056,656 13,143,255 

Operating profit 6,995,543 4,410,813 

Joint operations   

Profit allocated or loss transferred   

Loss incurred or profit transferred   

Financial income 22,606,693 28,576,897 

Financial income from participating interests 19,240,784 26,946,442 

Income from other marketable securities and receivables from non-current assets 2,225,864 1,184,315 

Other interest and similar income 967,501 446,057 

Provisions written back and expenses transferred     

Positive exchange rate differences 15,813 84 

Net proceeds from sales of marketable securities 156,731  

Financial expenses 24,829,966 11,379,657 

Financial depreciation, amortisation and provisions 11,042,538 34,914 

Interest and similar expense 13,786,408 11,026,724 

Negative exchange rate differences 1,019 1,600 

Net expenses on disposals of marketable securities  316,419 

Financial result (2,223,273) 17,197,241 

Pre-tax profit on ordinary activities 4,772,270 21,608,054 
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Extraordinary income 235,600 227,570 

Extraordinary income on management transactions 7,500 32,173 

Extraordinary income on capital transactions 180,000 188,653 

Provisions written back and expenses transferred 48,100 6,745 

Extraordinary expenses 1,727,894 4,662,097 

Extraordinary expenses on management transactions 102,205 1,189,365 

Extraordinary expenses on capital transactions 717,485 124,765 

Extraordinary depreciation, amortisation and provisions 908,204 3,347,966 

Exceptional income (1,492,294) (4,434,527) 

Employee profit sharing   

Corporate income tax (5,638,698) (6,212,600) 

Total income 36,894,491 46,358,535 

Total expenses 27,975,817 22,972,408 

Profit or loss 8,918,674 23,386,127 
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8.3 Notes to the annual financial statements 

8.3.1 Company business and significant events 

8.3.1.1 Company activity 

Reworld Media SA with share capital of €1,138,308, the registered office of which is at 8 rue Barthélémy Danjou, 92100 Boulogne-

Billancourt and the SIREN number of which is 439 546 011, presents the balance sheet before distribution for the financial year 

ended 31/12/2024, characterised by the following data: 

– Total assets: €415,524,467; 

– Net accounting income: €8,918,674. 

The following notes and tables form an integral part of the annual financial statements of Reworld Media SA. 

 

8.3.1.2 Key events of the year 

Capital increases 

On 22 January 2024, the Board of Directors of Reworld Media SA carried out a capital increase by creating 300,000 new Reworld 

Media SA shares at a par value of €0.02 each, following the allocation of free shares. The total nominal value of the capital increase 

is €6,000. 

Universal transfer of assets 

Unify SAS was subject to a universal transfer of assets to Reworld Media SA on 30 June 2024. 

Acquisition of control 

In January 2024, Reworld Media SA acquired 95% of the capital and voting rights of Trygr, a retail media technology company.  

In February 2024, Reworld Media SA increased its stake in Omniiz, an insurance broker, from 30% to 100% of the capital and 

voting rights.  

In May 2024, Reworld Media SA acquired 100% of the capital and voting rights of Bourse Inside, a company that publishes the 

website bourseinside.fr, which was merged into Eeple SAS. 

Acquisitions of stake 

Reworld Media SA subscribed to a capital increase in July 2024, acquiring 31% of the share capital of Big Youth SAS.  

Reworld Media SA subscribed to a capital increase in July 2024 representing 32% of the share capital of Mademoiselle Scarlett 

SAS. 

Reworld Media SA subscribed to a capital increase, through the settlement of receivables, in its subsidiary Tradedoubler AB  

to increase its stake from 51.8% to 53.7%. 

Cash 

Reworld Media SA has set up a cash management system with its wholly-owned subsidiaries at CIC, BNP and Société  

Générale banks. 

 

8.3.1.3 Comparability of financial statements 

The financial statements presented cover the period from 01/01/2024 to 31/12/2024, i.e. a period of 12 months. The accounts  

at 31/12/2023 and 31/12/2024 are therefore comparable. 
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8.3.2 Material events since the end of the financial year 
Acquisition of stake: Reworld Media SA subscribed to a capital increase in March 2025 representing 19.46% of Netmedia Group. 

8.3.3 Accounting principles and methods 

8.3.3.1 General rules 

The general accounting conventions have been applied in accordance with the principle of prudence, in compliance with the 

basic assumptions: continuity of business, consistency of accounting methods from one financial year to the next, independence 

of financial years, in compliance with the general rules for the preparation and presentation of annual accounts. 

The annual financial statements were prepared in accordance with the provisions of the French Commercial Code and ANC 

Regulation 2014-03 of 5 June 2014 on the general chart of accounts, as well as subsequent opinions and recommendations 

issued by the French National Accounting Council (CNC) and the Accounting Regulatory Committee (CRC). 

The basic method used for the valuation of items recorded in the accounts is the historical cost method. 

 

8.3.3.2 Use of estimates 

The preparation of the financial statements requires the use of assumptions and estimates that may affect the carrying amount  

of certain balance sheet and/or income statement items, as well as the notes provided in the annual financial statements. These 

estimates may be revised if the information on which they are based changes. They may, in the future, prove to be different from 

reality. The main estimates concern the assumptions used for: 

– The valuation and impairment of intangible and tangible assets; 

– The valuation and valuation of equity investments. 

 

8.3.3.3 Deviations from general principles 

There were no significant changes in valuation or presentation methods during the year. 

 

8.3.4 Information on the balance sheet - assets 

8.3.4.1 Fixed assets 

The value of assets is determined on the date on which they are recognised in the Company’s assets and liabilities as follows: 

– Assets acquired for consideration are recognised at cost; 

– Assets produced by the Company are recognised at their production cost; 

– Assets acquired free of charge are recorded at market value; 

– Assets acquired in exchange are recognised at market value. 

 

Transfer taxes, fees, commissions and legal costs relating to the acquisition are included in the acquisition cost. 

Borrowing costs are included in the acquisition cost. 

Any subsidies obtained for the acquisition or production of an asset have no impact on the calculation of the cost of the assets 

financed. 

Depreciation methods and periods are presented below. 

Impairment losses, if any, are recognised after an indication of impairment has been identified on the basis of the following  

indicators: 

– External: market value, significant changes, interest rates and yields;  

– Internal: obsolescence or physical deterioration, major changes in usage patterns, performance below expectations. 
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The net book value is reduced to its current value by means of a write-down, thereby prospectively modifying the depreciable 

base. 

Impairment is subsequently measured using the same rules. 

When the reasons for impairment cease to exist, impairments are reversed through the income statement, except for goodwill, 

which is never reversed. 

 

Equity interests and other securities 

Equity investments are valued at their acquisition value plus acquisition costs. If an earn-out clause is provided for, the amount of 

the earn-out is included in the cost of the acquisition of the shares provided that the adjustment is probable and its amount can 

be reliably measured as stated in CRC Accounting Regulation 20.01. 

An impairment loss is recognised when the inventory value is lower than the acquisition value. The inventory value of equity 

investments for which there is no reference value is assessed mainly on the basis of future profitability prospects based on busi-

ness plans drawn up by Management. 

 

Other financial assets 

Own shares allocated to liquidity agreements are recognised at their acquisition price, excluding expenses. If, at the close of the 

financial year, the acquisition value is higher than the average price for the last month of the financial year, the difference is subject 

to a provision for financial depreciation. Gains and losses on disposals are recognised in extraordinary income using the FIFO 

(First In - First Out) method. 

 

Statement of fixed assets 

In euros Amount at 
01/01/2024 

Increases Decreases Amount at 
31/12/2024 

Formation and development costs 97,277   97,277 

Other intangible assets 244,307   244,307 

Total intangible fixed assets 341,584   341,584 

Land     

Buildings on own land     

Buildings on third-party land     

Buildings, installations and fixtures     

General installations and fixtures 1,215,866   1,215,866 

Technical installations, equipment and tools     

Vehicles     

Office and IT equipment, furniture 106,931   106,931 

Reusable and other packaging     

Total property, plant and equipment 1,322,797   1,322,797 

Investments accounted for using the equity 
method 

    

Other investments 233,716,486 456,198,355 109,033,075 580,881,766 

Other long-term investments  8,068,129  8,068,129 

Loans and other financial assets  2,153,430 15,570,085  17,723,515 

Total financial assets 235,869,916 479,836,569 109,033,075 606,673,410 

Total 237,534,297 479,836,569 109,033,075 608,337,792 

Changes in financial fixed asset items resulting from the universal transfer of assets of Unify SAS as of 30 June 2024 are as follows: 

- Other equity interests: €335,307,696; 

- Other long-term investments: €8,068,129. 

Depreciation of fixed assets 
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In euros Amount at 
01/01/2024 

Increases Decreases Amount at 
31/12/2024 

Formation and development costs 97,277   97,277 

Other intangible assets 192,644 10,313  202,957 

Total intangible fixed assets 289,921 10,313  300,234 

Land     

Buildings on own land     

Buildings on third-party land     

Buildings, installations and fixtures     

General installations and fixtures 596,970 121,587  718,557 

Technical installations, equipment and tools     

Vehicles     

Office and IT equipment, furniture 106,931   106,931 

Reusable and other packaging     

Total property, plant and equipment 703,901 121,587  825,487 

Total 993,821 131,900  1,125,721 

 

Expenses spread over several financial years 

In euros Amount at 
01/01/2024 

Increases Decreases Amount at 
31/12/2024 

Loan issue costs to be deferred 1,977,335  215,116 1,762,219 

Bond redemption premiums     

 

Depreciation methods 

Property, plant and equipment Amortisation period in number of years 

General installations, fixtures and fittings 10 years 

Office and IT equipment 3 to 5 years 

Furniture 3 to 5 years 
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8.3.4.2 Current assets 

Statement of receivables 

Receivables are valued at their nominal value. An impairment loss is recognised when the carrying amount of a receivable is less 

than its nominal value and/or when difficulties in recovery are clearly identified. Impairments are assessed by taking into account 

historical credit losses, historical analysis and a detailed estimation of risks. 

In euros Gross amount 
31/12/2024 

Within one year Within more than 
one year 

Gross amount as 
at 31/12/2023 

Fixed assets 23,432,555 18,163,181 5,269,374 11,094,409 

Receivables from equity interests 5,709,040 1,983,560 3,725,480 8,940,980 

Loans (1) (2)     

Other financial assets 17,723,515 16,179,621 1,543,894 2,153,430 

Current assets 123,351,728 123,351,728  65,865,169 

Doubtful or disputed trade receivables 61,725 61,725  84,286 

Other trade receivables 951,206 951,206  4,725,052 

Receivables representing loaned securities     

Personnel and related accounts 27,858 27,858   

Social security and other social bodies 16,872 16,872   

Corporate income tax 2,567,428 2,567,428  3,281,426 

Value added tax 124,794 124,794  1,122,525 

Other taxes, duties and similar payments 25,350 25,350   

Miscellaneous     

Group and partners(2) 115,857,774 115,857,774  56,651,359 

Sundry debtors 3,718,721 3,718,721  521 

Prepaid expenses 671,506 671,506  621,593 

Total receivables 147,455,789 142,186,415 5,269,374 77,581,171 

(1) Amount of loans granted during the year:  
(1) Amount of repayments received during the year:                                 
(2) Loans and advances to partners (natural persons):  

 
2,652,520 

   

 

Cash and cash equivalents 

Cash at bank and in hand has been valued at nominal value. 

 

Marketable securities 

Marketable securities include treasury shares allocated either to exchange or external growth operations, or to allocations or sales 

to Group employees and officers. 

In the case of treasury shares, an impairment is recognised when the inventory value is less than their acquisition cost. The inven-

tory value is assessed on the basis of the average stock market price for the last month before the end of the financial year. 
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Accrued income 

In euros Amount at 31/12/2024 Amount at 31/12/2023 

Long-term investments 4,088,512 377,546 

Receivables from equity interests   

Other financial assets 4,088,512 377,546 

Receivables 333,783 2,669,967 

Trade receivables 326,077 2,669,967 

Other receivables 7,706  

Cash and miscellaneous 120,973 135,982 

Marketable securities 120,973 135,982 

Cash and cash equivalents   

 Total 4,543,268 3,183,495 

 

Prepaid expenses and translation adjustments 

In euros Amount at 31/12/2024 Amount at 31/12/2023 

CCA: operating expenses 671,506 621,593 
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8.3.5 Information on the balance sheet liabilities 

8.3.5.1 Equity 

Share capital 

The share capital breaks down as follows: 

In number of shares Securities Nominal value 
 

As of 31/12/2023 Created during 
financial year 

Repaid during 
financial year 

As of 31/12/2024 

Ordinary shares 56,615,410 300,000    56,915,410 €0.02 

 

Change in shareholders’ equity 

In euros Balance at 
01/01/2024 

Change in 
capital 

Allocation of 
2023 profit 

Other 
movements 

Profit for the 
year 

Balance at 
31/12/2024 

Share capital 1,132,308 6,000    1,138,308 

Share premium, merger premium, 
contribution premium 

58,036,385 (6,000)    58,030,385 

Revaluation reserve       

Legal reserve 113,046  185   113,231 

Statutory or contractual reserves       

Regulated reserves 3,546     3,546 

Other reserves       

Carry-forward account 6,153,061  23,385,942   29,539,003 

Profit for the year 23,386,127  (23,386,127)  8,918,674 8,918,674 

Investment grant       

Regulated provisions 6,724,728   770,104  7,494,831 

Total equity 95,549,201   770,104 8,918,674 105,237,979 
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8.3.5.2 Liabilities and provisions 

Status of provisions 

In euros As of 01/01/2024 Charges Reversals As of 31/12/2024 

Regulated provisions 6,724,728 818,204 48,100 7,494,831 

Provisions for reconstitution of deposits      

Provisions for investment      

Provisions for price increases     

Accelerated depreciation 6,724,728 818,204 48,100 7,494,831 

 Of which exceptional increases of 30%     

Provisions for start-up loans     

Other regulated provisions     

Provisions for liabilities and charges 1,200,000 1,915,000  3,115,000 

Provisions for litigation 1,200,000 90,000  1,290,000 

Provisions for guarantees given to customers     

Provisions for losses on futures markets     

Provisions for fines and penalties     

Provisions for foreign exchange losses     

Provisions for pensions and similar obligations     

Tax provisions     

Provisions for renewal of fixed assets     

Provisions for major maintenance and repairs     

Provisions for social security charges and tax 
on holiday pay 

    

Other provisions for liabilities and charges  1,825,000  1,825,000 

Provisions for impairment 1,626,025 379,273,960 21,300 380,878,685 

On fixed intangible assets     

tangible assets     

equity-accounted 
securities 

    

equity investments 807,591 331,091,537  331,899,129 

other financial assets  13,696,406  13,696,406 

on stocks in progress     

on trade receivables 70,238 2,499 21,300 51,437 

Other provisions for impairment 748,196 34,483,518  35,231,714 

Total 9,550,752 382,007,164 69,400 391,488,517 

Of which operating charges and reversals  2,499 21,300  

Of which financial charges and reversals  11,042,538   

Of which extraordinary charges and reversals  908,204 48,100  

 

The changes related to impairment of equity investments are related to the universal transfer of assets of Unify SAS.  
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Statement of debts 

In euros Gross amount 
 31/12/2024 

Up to 1 year 1 to 5 years More than 5 
years 

Gross amount 
as at 

31/12/2023 

Convertible bonds (1)      

Other bonds (1)      

Loans and debts with credit  
institutions: (1) 

148,884,472 29,150,179 92,234,293 27,500,000 165,857,855 

Due within 1 year at outset      

Due within more than 1 year at outset 148,884,472 29,150,179 92,234,293 27,500,000 165,857,855 

Miscellaneous loans and financial  
debts (1) (2) 

39,005,011 205,011 32,700,000 6,100,000 39,005,011 

Trade payables 1,916,205 1,916,205   7,847,835 

Personnel and related accounts 57 57    

Social security and other social bodies 1,435,334 1,435,334   2,228,435 

Corporate income tax      

Value added tax 750,994 750,994   362,928 

Guaranteed bonds      

Other taxes and duties 30,360 30,360   10,841 

Debts on fixed assets and related 
accounts 

1,898,663 1,898,663   3,363,812 

Group and partners(2) 110,531,996 110,531,996   23,181,445 

Other liabilities 2,672,147 2,672,147   149,012 

Liabilities representing borrowed 
securities 

     

Deferred income 46,250 46,250   35,837 

Total 307,171,489 148,637,196 124,934,293 33,600,000 242,043,011 

 
(1) Borrowings taken out during the year: 7,500,000 
(1) Loans repaid during the financial year: 24,669,051 
(2) Amount of the various loans and debts taken out with individual shareholders: 0  

Accrued expenses 

In euros As of 31/12/2024 As of 31/12/2023 

Operating liabilities 2,846,005 3,393,128 

Trade payables 1,413,786 1,164,693 

Tax and social security liabilities 1,432,219 2,228,435 

Financial debts 2,219,959 2,436,849 

Convertible bonds   

Other bonds   

Loans and debts with credit institutions 2,219,959 2,436,849 

Miscellaneous loans and financial debt (including equity loans)   

Advances and deposits received on orders in progress   

Miscellaneous liabilities  408,000 

Debts on fixed assets and related accounts  408,000 

Other liabilities 30,360  

Other liabilities 30,360  

Total 5,096,324 6,237,977 
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Deferred income and translation difference – liabilities 

In euros As of 31/12/2024 As of 31/12/2023 

Business Continuity Plan for operations 46,250 35,837 

Total 46,250 35,837 

 

8.3.6 Information on the income statement 

8.3.6.1 Revenue and other operating income 

Breakdown of revenue 

In euros Financial year 2024 Financial year 
2023 

 France EEC + Export Total Total 

Sales of goods     

Sales of finished products     

Production sold – services 11,296,012 2,734,757 14,030,769 17,473,627 

Revenue 11,296,012 2,734,757 14,030,769 17,473,627 

 

Other operating income 

In euros Financial year 2024 Financial year 2023 

Production transferred to stocks   

Capitalised production   

Other miscellaneous operating income and operating subsidy   

Reversal of depreciation, amortisation and provisions, transfer of expenses 21,300 80,330 

Other income 130 111 

Total 21,430 80,441 
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8.3.6.2 Financial and non-recurring income 

Financial result 

The net financial result for the year amounts to (€2,223,273) and breaks down as follows: 

In euros Financial year 2024 Financial year 2023 

Financial income 22,606,693 28,576,897 

Financial income from participating interests 19,240,784 26,946,442 

Income from other marketable securities and receivables from non-current assets 2,225,864 1,184,315 

Other interest and similar income 967,501 446,057 

Provisions written back and expenses transferred   

Positive exchange rate differences 15,813 84 

Net proceeds from sales of marketable securities 156,731  

Financial expenses 24,829,966 11,379,657 

Financial depreciation, amortisation and provisions 11,042,538 34,914 

Interest and similar expense 13,786,408 11,026,724 

Negative exchange rate differences 1,019 1,600 

Net expenses on disposals of marketable securities  316,419 

Financial result (2,223,273) 17,197,241 

 

Exceptional income 

The extraordinary result for the year amounts to €(1,492,294) and breaks down as follows: 

In euros Financial year 2024 Financial year 2023 

Extraordinary income 235,600 227,570 

Extraordinary income on management transactions 7,500 32,173 

Extraordinary income on capital transactions 180,000 188,653 

Provisions written back and expenses transferred 48,100 6,745 

Extraordinary expenses 1,727,894 4,662,097 

Extraordinary expenses on management transactions 102,205 1,189,365 

Extraordinary expenses on capital transactions 717,485 124,765 

Extraordinary depreciation, amortisation and provisions 908,204 3,347,966 

Exceptional income (1,492,294) (4,434,527) 

 

8.3.7 Miscellaneous information 

8.3.7.1 Identity of the consolidating parent company 

Reworld Media SA, the registered office of which is at 8 rue Barthélémy Danjou, 92100 Boulogne-Billancourt, France,  

is the consolidating company of the Reworld Media group.  
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8.3.7.2 List of subsidiaries and equity interests 

 

Companies concerned Capital Equity Share of 
capital held 

Dividends 
received 

Revenue Net income 

FRENCH SUBSIDIARIES - More than 50% 

EDI SIC 2,158,000 (929,388) 100%  4,837,141 679,503 

REWORLD MEDIA FACTORY 1,000 3,646,396 100%  59,187,694 184,981 

LES PUBLICATIONS GRAND PUBLIC 500,000 4,459,139 100% 3,000,000 21,795,925 725,082 

R.M.P. 16,458,890 6,400,713 100%  10,908,430  1,567,310 

REWORLD MEDIA VENTURES 100     (2,145,185) 100%  379,918 (294,950) 

MONTREUX PUBLICATIONS 100 (1,688,026) 100%  1,916,090 (417,040) 

REWORLD MEDIA CONNECT 100,000 (5,682,022) 100%  58,626,340 (5,425,399) 

LIVECARS (now RMG) 100 (53,426) 100%  759,661 (173,441) 

MEDIA PROXIMITE 5,000 (1,821,671) 100%  5,857,676 357,600 

REWORLD MEDIA CAMPUS 5,000 (97,431) 100%  91,008 47,097 

ATELIER B 10,000 (854,32) 100%  2,212,707 (509,746) 

MEDIA365 4,488,745 6,415,869 100%  11,486,281 592,082 

REWORLD MEDIA SERVICES 1,000 658,785 100%  23,101,716 38,581 

SOCIAL PLAYGROUND 10,000 (2,386,029) 100%  977,254 (723,255) 

REWORLD MEDIA MAGAZINES 50,000,000 141,361,454 100% 10,000,000 186,573,245 11,641,648 

BETTER LIFE  5,000 (285,785) 90%  0 (35,980) 

RM DEV 9  10,000 (8,302) 100%  0 (6,540) 

EEPLE 795,453 (3,196,484) 100%  3,942,448 407,965 

4B MEDIA 2,500,000 2,794,558 100%  0 (14,119) 

AUFEMININ 1,941,759 20,663,825 100% 3,000,000 6,817,508 988,704 

DOCTISSIMO 16,980,256 13,280,293 100%  3,904,122 749,466 

UNIFY ADVERTISING 1,081,912 (16,751,847) 100%  3,517,295 1,676,008 

UNIFY STUDIO 8,000 (16,217,733) 100%  7,770,111 (1,228,994) 

NEWEB DEVELOPPEMENT 14,499,172 1,609,971 100%  765,486 (544,776) 

LEADSLAB 7,800 (2,886,216) 100%  2,488,527 (671,982) 

EVENT FLOW 10,000 (999,863) 100%  4,260,405 (837,170) 

OMNIIZ  5,000 (1,221,807) 100%  57,135 (206,651) 

TRYGR 8,003 (561,421) 95%  3,289 (472,127) 

Foreign subsidiaries – More than 50% 

TRADEDOUBLER  2,137,637 33,491,951 53.69%    

REWORLD MEDIA PTE 14,120 (2,075,368) 100%  23,892 67,304 

TRY FOR YOU 25,000 1,448 65%  0 (4,554) 

REWORLD MEDIA ITALIA 10,000 6,668,939 100%  14,938,407 (86,119) 

COMPARLAB GMBH 25,000 9,333 100%  392 (14,150) 

Holdings in French companies – 10% to 50% 

EDISOUND 10,000 (1,579,721) 40%  657,521 (451,117) 

HOPSCOTCH GROUPE   29% 515,581   

TERRE DE CHASSE   50%    

BIG YOUTH   31%    

MADEMOISELLE SCARLETT   32%    

GEMART   15%    

Holdings in foreign companies – 10% to 50% 

WIDEONET   30%    
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8.3.7.3 Information on transactions and commitments involving executive officers 

The remuneration paid to all directors for the year amounted to €60,000. 

 

8.3.7.4 Information on related parties 

All transactions with related parties concern transactions with Group companies and are entered into under normal market  

conditions. 

 

8.3.7.5 Advances to executives 

In accordance with Article L223-21 of the French Commercial Code, no advances or loans have been granted to the company’s 

executives. 

 

8.3.7.6 Tax consolidation 

The Company has entered into a tax consolidation agreement with its French subsidiaries that are more than 95% owned directly 

or indirectly. 

This agreement, which came into force for the first time on 1 January 2015, was signed in the context of the option taken by the 

directors for the group regime as defined in Articles 223 A et seq. of the French General Tax Code. Each tax consolidated  

company is placed in the situation it would have been in if it had been taxed separately. 

The additional tax saving resulting from the difference between the tax due by the consolidated subsidiaries and the tax resulting 

from the determination of the overall result is recorded by Reworld Media. 

Application of the tax consolidation system results in a tax saving of €5,473,664 in 2024 for the scope of consolidation. 

 

8.3.7.7 Information on off-balance sheet transactions and commitments 

Property leases  

As at 31 December 2024, the minimum future payment commitment amounted to €10,702,941. 

 

Financial covenants 

Certain loans taken out with banking partners are subject to financial covenants. These financial covenants were complied with 

as at the end of the financial year.  
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8.4 Statutory auditor’s report on the annual 
financial statements  
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8.5 Statutory auditor’s report on regulated 
agreements and commitments 
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9  APPENDIX 
 

Cross-reference table with Management Report 

Heading Reference 

Group activity 1.5 

Significant events during the financial year 7.5.1 

Research and development activity 7.5.3.3.2 

Main risks and uncertainties facing the Company 3 

Acquisitions of holdings or control 7.5.1.2 

Creation of companies with their registered office in France 7.5.4.18.1 

Events since the balance sheet date 4.8.17 

Information on the use of financial instruments 3.3 

Analysis of the development of the business, results and financial position of the Com-
pany and the Group companies 

2 

Results of the Reworld Media Group (consolidated financial statements) 2.1 / 7 

Results of Reworld Media SA 2.2 / 8 

Non-tax-deductible expenses  2.2.3 

Information on payment terms for suppliers and customers 2.2.2 

Table showing results for the last five financial years 2.2.5 

Changes in the listed share price during the financial year 6.3 

Situation of subsidiaries and shareholdings 1.3 

Situation of branches  1.3 

Disposals and cross-holdings 1.3 

Distribution of the Company's capital  6.2.4 

BSPCE  6.2.3 

Free shares 6.2.3 

Stock options 6.2.3 

Share buyback programme – Treasury shares 6.2.5 

Liquidity 6.2.5 

Shareholders' equity – Debt 2.2.1 
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Guarantees, sureties, warranties and securities 7.5.4.11 

Amount of intercompany loans N/A 

Statutory Auditors 2.2.4 
7.5.4.18.5 

Statement of employee participation in share capital  6.2.4 

Corporate governance  5 

Corporate officers: terms of office and functions performed 5.2 

Agreements referred to in Article L. 225-38 of the French Commercial Code 8.6 

Agreements entered into between an executive officer or a shareholder holding more 
than 10% of the Company and a subsidiary in which the Company holds more than 
50% of the share capital 

5.4.2 

Summary table of delegations of authority and powers 6.2.2 

Transactions carried out by directors on their securities 6.2.4 
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