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DISCLAIMER

The information contained in this document, particularly that
relating to expectations of future performance of the Reworld
Media Group, are forward -looking statements and may be
subject to certain risks and uncertainties .

Any references to past performance of the Reworld Media
Group should not be taken as an indication of future
performance .

The contents of this document should not be regarded as a
sales document or a request to buy or sell shares in the
Reworld Media Group.

The information, tables and financial statements reflect the
financial information available in the half year consolidated
accounts. The audit procedures on the consolidated financial
statements have been carried out. The audit report relating to
the certification of the consolidated financial statements has
been issued.
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NO. 1
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MEDIA &
ADTECH
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IN EUROPE
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330/ of revenue from international
0 business

Q +11,6% vs. 512023

8 1 active media brands

(&) ACPM, OneNext Global 2024 H1, 23 April 2024.

IN FRANCE

No. 1
No. 3 media group on the

No. 1 media group on
The group reaches

INTERNATIONAL

Leader in Europe in .d

With Tradedoubler L

Established internationally in
directly or by licence with

ICON (RAZIN Joire

netmums.com
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KEY FINANCIAL FIGURES H1 2024 ()

Context Key figures
A Ongoing conflicts in Ukraine REVENUE: L) 2 N N Y
and the Middle East AN ¢ gn 1‘[ EBITDA @ A S ﬂ
A US presidential elections and . : . .
political uncertainty in France =-0.9% : -=-2.3m M+1.5% :
A Inflation of 2.5% in France vs. H1 2023 vs. H1 2023 vs.H1 2023 margin

A 6.5% growth in the

commUnCaons mane: = ADJUSTED NI ©: y
A Advertising investment focused é, n IBM Cash:a & N S ,[ ﬂ

on major sporting events (Paris .
2024 Olympic Games, Euro

2024) ++5.7m +112.6m +18.1m

KT : margin Netdebt : Operating cash
200 : 1.9XL12M EBITDA® - flow
EURO2024 .

GERMANY

(1) EBITDA and EBIT excluding expenses related to bonus share plans reclassified as exceptional income.

(2) Consolidated net income excluding impairment of treasury stock, goodwill amortisation and deferred tax.

(3) L12M EBITDA: EBITDA over the last 12 months (H2 2023 and H1 2024). 6
(b) The advertising market for H1 2024 and 2024 forecasts, #BUMP2024, 10 September 2024.



GROWTH IN PROFITABILITY

a B —— Revenue

EBITDA

H12023 BT10C H1 2024

BToB

+1.3

H1 2023

BToC H1 2024

BTOB

EBITDA margin (%)

(1) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.

‘h‘ﬁ’ BToC

(D

Decrease in revenue accentuated in
Q1: one -off effect linked to publication

schedule

EBITDA margin up 1.6 pts due to lower

industrial costs

BTOB

Record first-half revenue, thanks to the
success of performance -based
offerings and social networks

Strategic investment
drivers

in growth






MORE THAN 80 POPULAR BRANDS COVERING 12 THEMES

<y Wonﬂbg;;g FOOD 4%

: IS8 marmiton
aufc BIB A
i, PSYI:H;]‘GRMZ

GUEULETON
2052 7

PR cavinie )VL
CNET s

@ ECcLYPSIA

- - gamekult

Source : ranking based on Médiamétrie//Netratings measure, Global Internet Audience in France, average from January to July 2 024 in single
monthly visitors in France.



NO.1 MAGAZINE (

P U B L I S H E R » 7 magazines in the Top 30

most read in France (©

No. 1 for circulation in France

Leader in thematic offerings at > 20,000 press points of sale TEREER

89.8 million 77 titles

ccccc

Copies distributed in France®© published in H1 2024
1..6 million 308,000
Paid subscriptions Diversified subscriptions

Leader in hyper - and supermarket press offerings at > ., 3
. - ,TROUBI.ESDE

5,000 points of sale e EBOS o HAUDITION
, — 5 -~ b g b JUZT"L

MEUANGES fCl

64 titles

magazine

on salein H1 2024 .m; \

(c) Diffusion France Payée (DFP), ACPM, September 2024, DSH 2023/2024.
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CONTINUOUS ENHANCEMENT OF THE

Good momentum in publishing

New magazines

REWORLD 70 publishing
MEDIA coirion products

Brought to market in H1

+21%

vs. H1 2023

ROMANCE

PSYCHOLOGIES!

ENFANTS
atypiques

Par Mélina Le Guillou

3 QUIZ
& TROUVEZVOTRE
ASTRALLOVER

.‘ ,. LA FABULEUSE & )

==l ISTOIRIE

DE LA

Un dinn‘
au temps des 1¢ JO

Ml WYL MINOGUE e é
GAZETTET

GRAZIN

Continued international

el 6 [EGIN ) [Frerac G R A Z I A expansion with the launch of 2

: Gazette by Grazia in the ’ A\

Launch of New Romance Magazine (March 2024) and of Mon : q 1
J Petit Science & Vie Histoire United States (summer 24). (T

(June 2024).
(August 2024).
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NO.3 MEDIA GROUP ON THE WEB

in millions of monthly Uvs @

GROUPE FIGARO

C(CMBenchmark

webediar.

O\

altice

france«tv

‘CROLPE LE MONGE

LesEchos

LE GROUPE

\\ radiofrance

(d) Médiamétrie//Netratings, Global Internet Audience in France; for audiences of media groups and websites, average in thous
A %Mdbl #ONskpab, BL JulyRG2A A p s q

g~{§5"%s«~]|

pHs ®r

31.0 *

«s{szn® §kas~ij s |

over 270 million
video views per month

Use of innovative solutions to
maximise advertising impact and
minimise carbon footprint

SEEN
ADNAM! PhTs

@

»» Strong audience  growth

for leading sites @

“NUMERIOUES

Sante

17.5 million

UV / month

+7% in1 year

5.8 million
UV / month

+19% over 1 year

3.2 million
UV / month

+56% in 1 year

ands of unique visitors from January to July 2024 and
Tak«l Bf«ka@ A®~s?2k ik zil


https://www.adnami.io/

NO. 1 MEDIA GROUP
on SOCIAL NETWORKS €9

81.8 million subcribers

CE0060ROOB

+5.5% over 1 year

#Trend: 1524 year olds #Trend: remuneration  for / | SOC|aI Q
4h / day of surf of which content creators by social content
2h24 / day on social (39%) media platforms

Integration of our original
programmes, creation of
tailor-made content

over 550 million -

@ video views per mgnth p | SOC|a| Q
+57 % growth in 1 year f/ pUbIISher
- thanks to 600 original shows & = |

Mg Direct integration of our brand
. | =3¢ endorsement and our paid
xi\,ﬁ social purchasing targeting
; : 8 capabilities

programmes (1 to 10 minutes)

(f) Number of non -duplicated subscribers on Facebook, Instagram, Twitter, Pinterest, TikTok, : \"
Y~ P fkl N|~8gr~® ~|i Pps®gri 8 fzs«rk?a -Rup,® 1 Y '
#0bsepub, 11 July 2024.




A MULTI -LEVER PERFORMANCE OFFER

‘ OMPARLAB

Affiliate

: Comparator
marketing
o metapic /Influence £ COPACOUPONA
marketing
(Social)
I ADTECH I
Leads ( ) Mobile &
LEADSLAE App Ad :
X\ Appiness.
Content to Retail Media
commerce & Data
77 Affilinks
( &EEglg&)wnnect

(D

More than

3 000 clients

180 000
Afflliated sites

a e  Shb#lion
In revenue

for our customers in 2023

More than

100 000 Aactive

influencers

More than

2.5 millions

apps installed since 2020

14






IMPROVED BT1oC PROFITABILITY (’

»> Decrease in Q1 revenue compounded by  one -off
impact related to publication schedule

a B —— Revenue EBITDA @
»> EBITDA margin up 1.6 points

driven by a reduction in OPEX of more than 8%

122.7
114.2 .@
a s s exBl. VAT/basket dvss € 9
8.0 913 +1.6%vs. H1 2023 Monthly Recurring Revenue

H1 2023 H1 2024

'BTOC REVENUE / product 7 — BTOC REVENUE / offer —

8.1% :
s Magazines 95% per unit
g -7.3% vs. H1 2023 -4.9% vs. H1 2023

EBITDA margin (%)
H12023 M1 2024 Diversification E 45% with sub.
Stable vs. H1 2023 -9.49% vs. H1 2023

(1) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.

16



BToB GROWTH & DEVELOPMENT (’

»» Record H1revenue , underpinned by growth in digital
activities (almost 90% of BtoB revenues)

a B —— Revenue EBITDA®

Y Success of performance -based offers  and on

149.9

social networks

»»» EBITDA margin down 1.1 points

driven by an increase in OPEX of more than 5%
14.5 13.5 reflectinga phase of strategic investment

-- in strong growth potential drivers

H1 2023 H1 2024

143.7

+9.2% growth in the  digital communications(b) market @
(+20%), but also boosted by the  majorin France, driven by social
(+25%), video (+23%) and also boosted by major  sporting events ©

EBITDA margin (%)

H1 2023 H1 2024

(1) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.
(2) GMA: Google -Meta-Amazon, including Alphabet (Google, YouTube), Meta (Facebook, Instagram, WhatsApp), Amazon (including Twitch), excluding Apple and Microsoft 17
(b) The advertising market in H1 2024 and 2024 forecasts, #BUMP2024, 10 September 2024; () 6 ¢ A%AA psq 2 k « 1 -Bub,#Rbsepub®+ 3ufy R024i k z i /



CONSOLID ATED INCOME STATEMENT H1 2024 ()

7] o+ 30/06/2024 30/06/2023  +r A | qk Y Thahge (%)|

Revenue 264.1 266.4 (2.3) -0.9%
Operating costs (241.3) (243.9) 2.6 -1.1%
EBITDAY 22.8 22.5 0.3 +1.5%
Amortisation (3.8) (4.1) 0.3 -7.5%
EBITY 19.0 18.4 0.7 +3.6%
Financial result® (3.9 (4.7) 0.8 -16.8%
Exceptional result ¥ (3.2) (8.4) 5.2 61.7%
Income tax (1.6) (0.7) (0.9)

Adjusted net income 10.3 4.5 5.7 x2.3
Impairment of own shares (3.3) - (3.3

Goodwill (0.0) 3.5 (3.5)

Defered taxes (0.7) 4.3 (5.0)

Consolidated net income 6.2 12.3 (6.1) -50.0%
Minority interests (0.6) (1.4) 0.8

Group net income 5.6 10.9 (5.3) -48.0%
(1) EBITDA and EBIT excluding expenses related to bonus share plans reclassified as exceptional income. 18

(2) Financial result excluding depreciation charges of own shares and including loan fees to be spread



CASH FLOW H1 2024 q

Cash assets
aB

! i Depreciation of own shares

79% of EBITDA converted

to cash vs. 52% in H1 2023 __ 7 80.6

31/12/23 Operating Taxes Exceptional CAPEX Financing  Acquisitions Treasury Foreign 30/06/24
shares exchang
e effect
N1 1183 G GO @D @8 O s> sss
31/12/23 30/06/24

19



NET FINANCIAL DEBT H1 2024 (’

NFD & 1 N Nm#dlidn -

Change in NFD

Amounts recorded on the balance
sheet 1930 806

B

Gross debt Cash NFD
Net debt as at 30/06/2024

>

19x EBITDA® 205.8 193.2
Gearing @ of 51% —
»aninsl . 97.7 80.6

capital repaid

o 31/12/23 30/06/24 31/12/23 30/06/24
»anN] se

average maturity
in capital/year until 2027

Gross financial debt Cash assets

H = /

Q¢
o

Maturity of bank debt

1st bullet payment at

190 . 6 maturity
I
32.7

I
30/06/24 H2 2024 2025 2026 2027 2028 31/12/28

£
10,

(1) EBITDA for the last 12 months, excluding expenses related to bonus share plans reclassified as exceptional income. 20
(2) Gearing ratio calculated as follows [Net debt / (Group equity + minority interests)].






1 | Developing the group

Capitalise on our strong reputation brands which are leaders in their area

Invest in the most promising contents and formats
Continuing to digitalise and diversify our offering

Supporting our customers inthe digitalisation  of their communication

Develop and propose innovative & relevant offers , In line with
market evolutions

Combining organic growth and selective external growth

2 | Growing internationally
@ 3 | Strengthening CSR commitment

22
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CONTACTS s

8 rue Barthélemy Danjou

92100 Boulogne Billancourt
reworldmedia.com
Investisseurs@reworldmedia.com

Follow us also on: m n

Sponsor listing: Euroland Corporate
Contact: Julia Bridger
jbridger@elcorp.com

Communication
Contact: PCE - Ségoléne de St Martin
sdestmartin@p-c-e.fr
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