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DISCLAIMER

The information contained in this document, particularly that relating to expectations of future performance of the Reworld
Media Group, are forward -looking statements and may be subject to certain risks and uncertainties .

Any references to past performance of the Reworld Media Group should not be taken as an indication of future performance .

The contents of this document should not be regarded as a sales document or arequest to buy or sell sharesin the Reworld
Media Group .

The information, tables and financial statements reflect the financial information available in the annual consolidated

accounts. The audit procedures on the consolidated financial statements have been carried out. The audit report relating to
the certification of the consolidated financial statements is in the process of being issued.
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NO. 1
THEMATIC
MEDIA &
ADTECH
PLATFORM
IN EUROPE

of revenue from international
31% business
+3690 vs. 2022

8 1 active media brands

IN FRANCE

No. 1
No. 3 media group on the

No. 1 media group on
The group reaches

INTERNATIONAL

Leader
and D Tradedoubler

established internationally in
directly or by licence with

ICON (RAJI\ Joiure

netmums.com
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ENHANCED LEADING POSITION ~ THROUGH ACQUISITIONS )

FRANCE INTERNATIONAL —
HEALTH, Dectissi
WELL -BEING OCtISSIMO
WOMEN aufeminin WANS Beatlel}.’ GR AZ I A m enfemenino
FOOD
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TECH GAMING 2NUMERIQUES gﬁ,ﬁf.if,.t ﬁET

ADTECH S cézam



KEY FINANCIAL FIGURES 2023 q

Context Reworld Media
S REVENUE: BES U K6

ar in Ukraine an o 1
the Middle East as ¢ up\g ® EBITDA®: @ 9
Inflation of 4.8% (France) @+86% += A An"l\ A @+15%

vs. 2022 vs. 2022 vs.H2 2022 2023 margin

Digital communication ) ’
markAet in France ®: X
+GCIT A f] B 0AT¢ NET INCOME:

o/

AN g CASH:a v | Mt

Acquired on 1 Oct 2022 v oA A A~ ~ ~ 2
2022 financial year @: -+ ¢, Al A + ¢ 3 AC|: & A (,rrl A
AMK k| " kb = . . .
Al *7p.- " d Exceptional . Margin 2023 Netdebt : Operating cash

. 1.8xEeBitDA - flow

(1) EBITDA excluding expenses related to bonus share plan§ reqla;sified as exc‘eptiqnql income. A 7
(2) Unify activities consolidated since 1stBg ® ~f k2 A%AAN s| A%AAl ®rk- g-~| ®2sf~ ®kKki + e ATA {szzs~|] s| 2k k| "k ~|i =+x%lA



2023 DRIVEN BY BT1O0B GROWTH

V(b Revenue EBITDA @
Organic @ [— ¢ Ani |A5,9%] [++ Cin ¢+4,20/cﬂ[-+ A n A-l,O%]
4 50.2M +8.2% in H2 2023 \
0
@+19.6A) +1.5M
@ -3.7%
-+6.7M - 6.6M
-2.7% (133%) | O
@ @—25.0%
Does not include Unify
EBITDA for the first 9
months of 2022: -+ ¢ ¥l
31/12/2022 BTOC BTOB 31/12/2023 31/12/2022 BTOC BTOB 31/12/2023

EBITDA margin (%)

(1) Sales excluding the acquisitions of Unify and Reworld Media Italia, consolidated from 1 October 2022 and 10 January 2023, res pectively.
(2) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.



RETURN OF EBITDA GROWTH

Y+{P Revenue

IN H2

EBITDA @

0 24.9M
(M+10.3%

"

(D

[

-+8.7M
Q) -27.9%

B

0 48.6M
() +7.0%

© R

T

@ +1.5%

0 9.6M

a +43.5|v|J

Annual 549’3 E@ +8.6%

-+8.1M
) -12.1%

[
L

B 2023 2022 EBITDA margin (%) |

(1) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.




RETURN OF EBITDA GROWTH IN H2 q
Veip Revenue EBITDA )
0 24.9M -+8.7M
s [@+10.3%} m.) [@ -27.9%}
0 418.6M 0 0.6M
" R T O i

a +43.5|v|J

Annual 5493 E@ +8.6%

B 2023

[
s e

-+8.1M
) -12.1%

2022 EBITDA margin (%) |

(1) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.
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MORE THAN 80 POPULAR BRANDS COVERING 12 THEMES

PR civie )VL
CNET @35
}@ TELE @ ECLYPSIA
< Joser ~ gamekult

Source: group ranking based on Médiamétrie//Netratings measure, Global Internet Audience in France, average of 2023 vs. simil  ar period in the 12
previous year, in single monthly visitors, in France.



NO. 1 MAGAZINE (
PUBLISHER

» From 2023, the group becomes a

publisher in Italy and the US
No. 1 for circulation in France

Optimised circulation in an inflationary environment

94.1 million 122titles -
copies distributed in France published in 2023 in France
1. 7 million 329 thousand b o Vi i

ﬁmu CONTRO I PREGIUDIZI

Paid subscriptions diversified subscriptions

o BAfT A" dANr dA f cAN@APr Vyen N1 B

szsowseriexts |
L'ASSIETTEQUIN
DONNE LA PECHE

KATIA FOLLESA, BRENDA LODIGIANI, PAOLA MINACCIONI:

“MASCHILISTI E MASCHILISTE ADDfiVI FAREMO MORIRE (DAL RIDERE)*

AANDZ At Nga& D7 gAAK AADZ Xre Qg
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CONTINUOUS ENHANCEMENT

OF THE BTOC OFFER ('

» Continued diversification of the offer

New magazines

1002eux -

pok LS CUREUX —

=g JarpRenDs O
S o AMUSANT S

T Lo Fisere i £ 2T O
Rz 32 C
< avril / mal - Juln 2024 - Ny

bV *

Launch of ICON in France, the Launch of new youth
Italian high -end fashion and vouchers throughout
T~ lifestyle magazine for men 2023.

(March 2024).

REWORLD 169 publishing : 413204

roducts
M E DIAEDF”ON brought to marr)ket inlyear ¢ vs.2022

gLESCAHIERS ) =

SCENCE VIEL | Mmarmiton

A ILSONTMARQUE

LA SCIEIICE

GAIN D’ ESPACE & RANGEMENT
ISEILS ET ASTUCES

TIMISER SON HABITAT

MAISON

™ SDORT ey From 6 February 2024, the channel

published on behalf of the sports

FRANCE movement will be available in France

LA CHAINE DU MOUVEMENT SPORTIF as part Of the CANAL+ Oﬂ:ers
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NO. 3 MEDIA GROUP WEB ¢

AN
(in millions of monthly UVs ) »  Continuous digitisation  of uses ©
ovee erenme 47.4 million : +1.8million
CCMBenchmark _ of French people ¢ vs. 2022
' connected/day
0 . .
32.3 o t18.1% 2 hours 24 : +50 minutes
Q _ average connection/day . in 5 years
altice
webedicr. ([ D
» Top audience growth over 3 years @
fronce-r (D
£ mariefrance | Nexter | Sl &
10.1millions 2.7 millions 1.4 millions
Leﬁd‘os - UV / month UV / month UV / month
"iradiofrance - +72% in3years +38% in 3 years +73% in3years

I Media groups



PREMIUM SITES AT THE FOREFRONT OF TRENDS

GRAZIN

by at Club VIP Crazia
the editorial management in France i

one of the most prestigious fashion New si_te a_lnd visual code_s
FreEa ST EE T e e New highlights and headings
New digital and social formats

Creation of the VIP club

by
Director and
joined the editorial team
No. 1 magazine brand in the world of _ .
the home, renovation and furnishings Streamlined graphic model
Enhanced navigation experience

New service headings

by new writers and a ' '
committee of experts including —— endues don
, psychiatrist 7§

" ZeBNAyr Kka&AADZDNDZLQAANDZ ne I NAK N
belng and personal development > 90% exclusive content A syehologies

ctualités Psychologies
New model that improves the experience = P
New editorial contents and podcasts £ Sy




NO. 1 MEDIA GROUP onN
SOCIAL NETWORKS (9

81.1 million subscribers © Tapres
Yo oXs X XX ‘

+10.4% over 1 year

#Trend: 15 -24 year olds © #Trend: implementation of
remuneration for content

SIUCEY @SN EITIE creators by social media
2h24 | day on social (39%) platforms

» Continued investment in content

More than 80 dedicated content producers

1,000 m 2 of studios 600 SHOWS & :
60h of filming / week ORIGINAL )
PROGRAMMES  JEHATY

50 new formats producted /day

Quand Sébastien
Loeb conduit, GMK
souffre | @

Aujourd'hy




THE VIDEO AT THE $WOF OUR AUDIENCES

»” Video uses are going digital

620 million 270 million  on oursites Over 4h40 / day of video listening,

videos viewed/month 350 Million  in social networks

Short videos

___  Top5videobrands ®™  ___

sports.[r

Closer

aufeminin

\\ marie france 3.1 rﬁilﬁoﬁ :viev/;se "

represents 48 minutes, i.e.

drive social growth.

GRAZTA

17%9.

Emma Watson
> 5 million views

{

online video

b
V ,‘{

-

S
%

-y

XuA At N WAA
1.1 million views
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PERFORMANCE : SUCCESS OF A MULTI -LEVER OFFER

OMPARLAB
c More than

D Tradedoubler 2 000
: customers

Affiliate Comparator .
Marketing P
180,000
. affiliated sites
o metapic /Influence £ COPACOUPONA
Marketing
(Social) a o Sbfl’llon
I I in revenue
D T;C for our customers in 2023
LEADSLAE Leads ( I\g%gl Iif More than
| QO Appiness. 100,000 active
influencers
Content to Retail Media -
commerce & Data More than
2.2 million

7z Affilinks

( REWORLD
MEDIACconnect

y 1

apps installed since 2020






BtoC : RIGOROUS MANAGEMENT

3 T U

U

REVENUE
a

uaBU

EBITDA @

vs.22 [+ ¢ 1 Ag2uB) [+ AT Ag.20D

= A
ATlA4.4% | | = ChIA7.3% | [+ ¢ Add|-B.9%

122.7 120.4
H1 H2

Org.® t —+

Annual

»»

IN THE FACE OF INFLATION

»»> Rationalization of distribution

motivated by the

unprecedented rise in industrial costs, which far

exceeds inflation

on purchase

vs.22 -+ A1 A30.8% | [+ o T A%0.20 (N2

(98D 19.8
'
m 11.8

H1 H2 Annual

In H2, average decrease of
vs. H2 2022

SUBSCRIPTIONS

a s s ®xl. VAT/basket
+2.3% vs. 2022

16%in the price of

(D

paper

avsNB féé

Monthly Recurring Revenue

B 2023 2022 EBITDA margin (%) |

BToC revenue by
product

i\ Magazines
-3.9% vs. 2022

@ Diversification
+20.7% vs. 2022

(1) Revenue excluding the acquisitions of Unify and Reworld Media Italia, consolidated from 1 October 2022 and 10 January 2023, respectively.

(2) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.

BToC revenue by
offer

55% sales
+0.8% vs. 2022

- 45% subscriptions

-6.6% vs. 2022

21



BToB:RETURN TO GROWTH IN H2

+ A %l|+49.6%

vs.22 [+ A Anl[-B2.5%) |-+ A Ad|.2H.2%

Org.® [ ++ Ah|¢3.5% | |0+ Ad[4E8% | |G+ Crl[48.2% |

143.7 162.5
H1 H2

306.2

Annual

uaBuU

EBITDA @

vs.22 [+ AT R19.0% | [0+ ¢ 1]€8(2%

T

25.0

J

14.5

H H2 Annual

uy

B 2023 2022 EBITDA margin (%)

>»> Very good momentum from our performance
-based offerings  which drive growthin ~ BToB
revenue, made up of  88% digital revenue
>>> Continued growth and digitalisation  of the
communication market in France O
Y+ f| b 2023 vs. 2022 15-23 TCAM®
Digital (%) 28.1% 27.6% 13.0%

Social (+11.5%) and video (+17.8%) are driving growth
in the digital market 0,

Does not include
months of 2022:

Unify EBITDA for the first 9
-annst®Bs

(1) Revenue excluding the acquisitions of Unify and Reworld Media Italia, consolidated from 1 October 2022 and 10 January 2023, respectively.

(2) EBITDA excluding expenses related to bonus share plans reclassified as exceptional income.

(3) Average annual growth rate 2015 -2023 and weight of digital in the global communication market in 2015 (13%).

(D
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CONSOLIDATED INCOME STATEMENT 2023 q

71 +{ 31/12/2022 VA2 s A ®s ~Mariation (%)
Revenue 549.3 505.8 43.5 +8.6%
Operating costs (490.0) (438.4) (51.6) +11.8%
EBITDA®Y 59.3 67.4 (8.1) -12.1%
Amortisation ) (1.2) (2.9) 1.7 -57.6%
EBITY 58.1 64.5 (6.4) -10.0%
Financial result ® (9.5) (6.3) (3.2) +50.4%
Exceptional result ¥ (16.4) (5.5) (10.9) n.a.
Income tax (5.2) (8.1) 2.8 -35.0%
Consolidated net income 26.9 44.7 (17.7) -39.7%
Minority interest (2.8) (1.7) (1.1) n.a.
Group net income 24.2 43.0 (18.8) -43.7%

Note: Activities of Unify and Reworld Media Italia, consolidated respectively since 1 October 2022 and 10 January 2023.

(1) EBITDA and EBIT excluding expenses related to bonus share plans reclassified as exceptional income.

2 -k82kgs "®s~| ~|i "~"{~2®s«"®s~| grragk«l s|gz is|qgq ik8&akgs”"®smejin2032. q~~i puszz ~p +AT,OA{
(3) Financial result including borrowing costs to be amortised. 2



CONTINUED DEBT REDUCTION

f ET é_rlﬂHsWIB+{

Amounts recorded on the balance sheet
216.5 205.8
» Netdebt 1.8x EBITDA
ina (1) 0
Gearing M) of 49% 118.3
>>»> Financial year 2023:
A+AAT A {szzs~|] s| §2

-20.6

97.7

31/12/23

Cash assets

Gross debt

108.1

Cash NFD

Net debt as at 31/12/23 /

Ascel AL s| i refipancethd «  39/95/55 31/12/23 31/12/22

acquisition in Italy and part of the
costs related to the integration of , Gross financial debt
Unify oy

Maturity of [

bank debt | -

-25.8
(258 ] (a5

Principal amounts

»» + A.3 million average maturity
per year until 2027

31/12/23 2024 2025

-30.1

2026

-26.1

2027

-65.4

2028

1st bullet payment at
maturity

(D

31/12/28 /

(1) Gearing ratio calculated as follows [Net debt / (Group equity + minority interests)].

24



CASH FLOW 2023

Cash assets
Y+{ b

31/12/22 Operations  Corporation tax ~ Exceptional

Acquisitions of Reworld Media Italia
(Grazia, Jan-23) and Zezam (June-23) :

Investment

Financing

Acquisitions Foreign 31/12/23
exchange effect

vi (1229 [+55.1) [ 9.7 | | -155

|

[

52 |

'R

+55.9

|

(849 [ 03 | [1183]

31/12/21

31/12/22

(D
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