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Consolidated — Organic ——
REVENUE: NET INCOME: B
SNJ [ g0 SN N e REVENUE: d 240.1 M
+10.3% : 29.0% =~ AMA 4.6% ~1.4M: -0.6%
vs. H1 2022§ International vs. H1 2022§ of revenue vs.H1 2022 vs. H1 2022
EBITDA: @ N N §18  CASH:aQ ¥ ¢ Qv EBITDA:a N | gu!
-~ /FIMA 8.4% seeAlie ool A + AVA 11.1%
vs. H1 2022§ of revenue Net debt = Operating cash vs. H1 2022 of revenue

2.0x Li2m EBITDA ~ flow



H1 2023 HIGHLIGHTS

— BT10OC Operations

Revenue and EBITDA impacted
by rising prices of
paper and energy

-

’ﬁ War in Ukraine

5.6% inflation
In France /

Reasonable increase
of sales prices

f@

Further rationalisation of
distribution

Organic EBITDA margin
of /.1%

—— BT1OB OPERATIONS

Organic revenue growth of

+3.9%

in line with the digital market

Consolidation of organic

profitability to

15.0% EBITDA margin

W@

CSR

Recruitment of a CSR
Manager

Tender for the 1 st carbon

review of the Group

New independent
Director

)

_ Acquisitions -

Execution of the integration plan
p~% Qlsp- i« §

Operations Teams "Go-to-market"

Strengthening of international
presence

GRATTA The Grazia brand in the
TRALIY " world, publishing in Italy

Zezam, an influence

@ 2ezam )
v adtech solution

0 26.3m : -24.2m

Revenue : EBITDA
H1 2023 H1 2023
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H1 2023 PERFORMANCE ANALYSIS

6 NWNA?NFPF av~/J s $-B

+10.3% growth
Stable organically

Scope effect®: 0 + AAT A{

H1 BToC BTOB H1 2023 \ BtoC BTOB | H1 2023

2022 organic I consolidated
Scope effect® /

__ EBITDA of anNNss Biyg

8.4% EBITDA margin
11.1% organically 4.8

Scope effect @: -+ AT A {

H1 BtoC BTtoB H1 2023

BtoC BToB H1 2023

2022 organic Y consolidated
. Scope effect® /
S

(

® EBITDA margin (%)

(1) Activities of Unify and Reworld Media Italia, consolidated respectively since 1 October 2022 and 10 January 2023.
(2) EBITDA excluding expenses related to bonus share plans disclosed as exceptional result.



NO. 1
THEMATIC
MEDIA
PLATFORM

IN FRANCE

More than 80 active media brands,
rooted in the popular culture, at the
heart of the daily life of more than
7 out of 10 French people, and
leaders in their thematic.

COMMUNITIES ~ MEDIABRANDS

(D

No. 1 magazine publisher

38.7 million

people in France
in contact with our press brands @

in 1 year

No. 2 digital media group
32.9 million

unique visitors / month @
in 1 year

Sources: (1) ACPM,OneNext Global Study H1 2023, target together 15+,
(2) Médiamétrie // Netratings, Overall Internet audience in France, November 2022
to June 2023 average vs. similar period last year, in unique monthly visitors. 7



MORE THAN 80 POPULAR, ACTIVE BRANDS

SCIENCE %
CULTURE g -~
S_E;Eﬂc@&vi _ m R — | araval
{GUERRES ONET &z B« MAIS.N
bﬁcouvsn%‘s I L AT PRI ”

éponsts

D/APASON PHOTO Closer gamekult

@ EcLypsiA

magazine

Source: ranking based on Médiamétrie // Netratings measure, Global Internet Audience in France, average of Dec -22 to May-23 vs. similar period last year, in unique monthly visito rs.




Adl\:ledri]a(S)g CONTINUED
Licenses (5 INTERNATIONAL

DEVELOPMENT
_ADTECH & MEDIA

o 4 f OE
nebmums.com

\A % As the leader in adtech in Europe, Tradedoubler is
9 9 .. continuing with its internationalisation.
o7
Q 99 Y

‘ enfemenino

International development of medias, directly or
through brand licenses.

WISZTY G RATIA

one of the most prestigious
fashion media brands in the
world, with:
23 editions

T~ TS e 15 million readers

g4 | =y 45 million  Internet users
\ it > 30 million  followers






BTOC: LEADER IN MAGAZINE PUBLISHING IN FRANCE

N'449 | SEPTEMBRE 2023

ﬁ' le magazine de la communauté MARMITON.ORG 4 | W75SEPTEMBAE - OCTOBRE 2025 ; ..,_ 357 mars 2023 Les secrets
z derriere les
. - = 2 d tirages de
J U <=9 2 / s ( ’ g X MARC RIBOUD
ON # < ;

i §  GREFFEDIORGANES
1  desserts i - LA CRYOCONSERVATI & Ciifllstirne
A irrésistibles I 4 §  ESTENFINUNEREALITE 4 : ui

; CHERCHEURS '  p. g 3 1 quand je dois miarréter”
Ditescheese! | B 3 ~ T e, 32 MAGATINE
LE FROMAGE ) 3 L R b : \ o FAMLLE / JEUNESSE!

PASSEALA s T / ) RENTAEE AUX ENFANTS : i PHOTOGRAPHIE

CASSEROLE... '} N =y W 4 | s e i G T L i DE NUIT

LE SENTIMENT \ ; - 2= f
D'IMPOSTURE / ~ - : o N DEFIS TEGHNIQUES

2 i\ 4 1 e P Canet : ) ) V
AIXPOMMES PR iR e I SRR 7 1T e N , A/ - v ee e N
. \ ' Ae ¢
.
R 1 \

& CREATIFS

QUESTION EXISTENTIELLE

QUE GAGNE-T-ON ? .

ATRAVAILLER? 2 0L amoesy
"N

ENTRETIEN ; ;

CHARLES PEPIN : 5 19 R LORIENTATION

“FAIRE DE NOTRE PASSE

UNE FORCE DAVENIR® % ﬁp g

RS TOM
RS ARNDT

. e |
~ Ctad y
I —'ﬁ TEST o Les contradictions
et et ANYIETE G by STERES dine Amérade
= CALMER LANXIETE R MY o | [P

DOSSIER

|_gBinee , 2 LES STRATEGIES VRAIMENT EFFICAC” : (“ we § DE LARCH Eo (% & OMSYSTEM OM-5 by
FOIRES AUX VINS . P = | Un compagnon de voyage

Les (vrais?) bons plans y e o e B R I’l’i’“]ln’ml"””” . pour braver les embruns
|
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The most-read magazine No. 1 monthly in France No. 1 high-end @, SEPM 23 Relay Prize @, SEPM 23 Relay Prize

in France n~{ k| i« {~qnes |vd B

"Al, draw me a sailor."

Source: ACPM, OneNext Global Study H1 2023, targets together 15+. 11



= rkovic
S— UNE CIBLE
NOMMEE DELON

£ &1 BESCIENCE VIE
C 6 Agnculture

STARS ET FAITS DIV’n : :
Quelles solutions pour demain?

AMBE JOHNNY DEPP

Le ﬁces de tous

les exces
Dl

Caterina Murino
LA RIVOLUZIONE
GENTILE DELLE
MADRINE

DEL CINEMA

DI VENEZIA

BTOC: CONTINUOUS
ENRICHMENT OF

E

ocon La strage delle:donne [} np it
SERENA ROSSI LE VOCI DELLE

MARIA GRAZIA SOPRAVVISSUTE

CUCINOTTA

STEFANIA ROCCA

MAGAZINE OFFERINGS

B "f“"‘:" JAPPRENDS
St SUUIR . amusANT

Maneskin § ! 1 mk W

LO SHOW R k evaisal’é
SIAMO NOI M Oda ‘
. ROSSO VENEZIANO

ACCESSORI DA DIVA

STILEROCK O

STILE COCKTAIL

E1LOOK

DEL RIENTRO

Acquisition of and launch of in ltaly.

Launch of new youth titles: Mon Petit Psychologies with Les
Tidoudous , and also 100 Jeux pour les Curieux, Tout Savoir,
<i N§88%k{i ~{ wefc|

fp d’

STILS "WITA BELLIE BUONI

L 18439 .55.F 595 € .70

LA
DEL LI

Launch of new variants such as , and
special issues such as Science & Life's special edition for the
"g?sg  z ®Agtculre, A0eded sokitions pour demainQ é 1

D[—LIZIOSE
RICETTE

MEDITERRANEE ‘ s A DES ENIGMES
g Eu DES COLORIAGES

DES ACTIVITES
il

Direttore

ANTONIND
CANNAVACCILOLO

12

: o . +cade:
NFo 1| S P +Desacllv|!os ton Jeu d




BToC: CONTINUED
DIVERSIFICATION

OF OFFERINGS

(’ REWORLD
MEDIAEDITION

Launch of new collections, especially for young people.
Nearly 60 products put for sale in H1, including 37 new products.

( REWORLD
MED|A/’rELEV|5|0Ns

Integration of SVOD offerings of recently acquired channels, and
launch of Doctissimo TV scheduled for October 2023, bringing
the number of channels broadcasted by the Group to 11.

Dectissimo Cﬁ'v

marmiton

LS rocean |
HTOUTCOMPRENDRE

DE LEGENDE

LA VRAIE HISTOIRE D’AMOUR DES COUPLES MYTHIQUES

BIBAhors-série

JE_D%WHE
DU SUCRE e

LUCILE CHAMPY 5=

Des|

PAR PROFIL POUR
MAITRISER SES
ENVIES SUCREES

UN PROGRAMME DE

[ISTOAREALISTE

g .
Une approche ludique &<, % 7
et fun, avec des
FICHES PRATIQUES
COMPRENDRE L'IG BAS:‘

la charge glycémiqus
CONNAITRE LES

 SCIENCE&VIE

Devenez l’architecte

EXERCICES & METHODES ADAPTES

POUR CONTROLER SON CORPS ET SON ASSIETTE !

z FV@ devotre intérieur
! o /
4 ,': . .
- T ( -
= a =
-]

Yves Thonnérieux

Dr LAETITIA BARLERIN - -
Apprendre a reconnaitre les

f
4 : 1
LE GUIDE g 2
POUR ACCUEILLIR e o I s & |
ET VIVRE EN HARMONIE ; -1 -
AVEC SON CHIEN ! & qui nous entourent
%

DANS %

MONJARDIN PLANTONS
- pour l'avenir




BToC: RIGOROUS MANAGEMENT IN THE FACE OF INFLATION

"What's new?"

Summer 2023: 14% drop in
the price of paper for purchase.

In H1 2023, paper was consumed é * ®
full price", in line with its highest
price reached for the first time in
October 2022. This price is nearly
80% higher than the lowest price per
tonne consumed in 2022.

Unprecedented rise in paper and energy  prices, well above inflation,
@ leading to a significant increase in the production and distribution costs of

magazines.
Reasonable increase in Maintenance of fixed

. o : Streamlining of O
sales prices, in line with distribution. costs already optimised

inflation. to preserve quality.

D 4 b 4 w

Reduced sales volumes, leading
mechanically to a decline in turnover and
associated variable costs.

D 4

Limited decline in the profitability — of the magazine business.

(D

14



BtoC revenue by product

i\ Magazines, vs. H1 2022 @ Others, vs. H1 2022
& .2.6% +28.6%

-5.0% organically +7.3% organically

BToC revenue by offer

54% 46%

per pay -per -use sales per Subscription
-0.8% vs. H1 2022 -1.5% vs. H1 2022
-6.1% organically -2.29% organically

(1) Publisher data in France, average over the last 12 months.
(2) MRR: Monthly Recurring Revenue.

BToC: EVOLUTION OF
KEY INDICATORS

Focus on subscription

1.8 million

Paid subscriptions @

339 000

Diversified subscription s®

a ssen NI
Monthly average basket @
+4.7% vs. H1 2022




BTOC: 6.5% EBITDA MARGIN, 7.1% ORGANICALLY

Y+2b —— Consolidated @ ——

Revenue
30/06/22 30/06/23
-39.8%
EBITDAY 8.0
30/06/22 30/06/23
. 10.7% 6.5%
EBITDA Margin® (%) [s ] _

(1) EBITDA excluding expenses related to bonus share plans disclosed as exceptional result.

— Organic

30/06/22 30/06/23

-36.3%

30/06/22 30/06/23

A

>
3—)

(D

16






BToB: A MARKET THAT IS CONTINUING TO DIGITISE

Digital is slowing down but remains the

@ 83 % of BTOB revenue is Digital driver of groyvth in H1 2023 in a stable "—
communication market (bn)
+22.5% growth in revenue from BTOB Vs, H1 2022
+3.5% In BTOB revenue organically +5.5%

in line with the market excluding Search

Total excluding Search _ 80
" 2023 revised forecasts 2.401 +3.8% (’

Communication market (Bn)

2.007 +1. 1%

Prev. 2023  vs. 2022

33.4 :+2.0% 1.120 +3.0%

94 : +4.7% 0.826 +1.6%

0.455 +9.6%

______________________

Digital |

o

Source: Bump, The advertising market for H1 2023 and forecasts, 12 September 2023. 18



Stronger leadership position

with the acquisition of Unify

(in millions of monthly UVs)

vivendi

7] +235% (D

GROUPE FIGARO
CCMBenchmark

(0N

altice
webedia.
france-iv
O

‘ MI FRANCE

LEGROUPE

Media groups

Source: Médiamétrie // Netratings, Overall Internet audience in France, average from November 2022 to
June 2023 vs. similar period last year, in uniqgue monthly visitors.

ien
.........

BToB: 2P DIGITAL
MEDIA GROUP
IN FRANCE

OCCAZ

7+ audio listenings/month

PIE

on 18 sites and 7 themes

> 270 million
A BORD DE' IIS Instream videos

viewed / month
L

(IRUH.‘.. -



Dectissimo |

BToB: NO. 1 MEDIA GROUP

ON SOCIAL NETWORKS

/7.5 million

followers

342.6 million

videos viewed/month

Continued investment

in dedicated contents NN x Jo LAMEILLEU;E 3

| SERIE DE 2023 ?, [ leicusou Tewis

s a Q o @ ] H""'m°"8voulu
4o s arréter la F1 )
4 4 Aujourd'hui

¢ Vv ENADZ dBNnANBNAAAAdeA
creators by platforms

Social media offering

Powerful bothin terms of audiences PROULSE

and expertise.

Committed  to responsible, ethical, (P EVORLD
~_ inclusive and positive influence. MEDIAcoNnnect



https://www.instagram.com/reel/CiN6qlVIBxU/
https://www.tiktok.com/@doctissimo/video/7218199286540930309?lang=fr
https://www.facebook.com/aufeminin/posts/10158838439686849
https://www.instagram.com/reel/CdnQA9BjUsx/
https://www.instagram.com/stories/highlights/17912559160823278/?hl=fr
https://www.instagram.com/reel/CoorqGFIldu/?utm_source=ig_web_copy_link

BTOB: AGILITY AND ORGANIC INNOVATION

Media launches and overhauls

Constantly rethinking editorial models and user experience (new identities,
new formats, new codes, etc.) to be at the forefront of trends.

new

meley. GRALIA

T~ April 2023 May 2023 June 2023 Sep 2023

(D

New offerings

N

COMUET — ~=  -RETAIL/ZMEDIA
gAek AK BA®E:t NAain2022 annnkA

From content to purchase, this offering allows brands, in a contextual

media environment, to efficiently target potential customers, generate
qualified traffic and boost their sales.

INELUENCE Q metapic

gAek AKX BAE:t Nm2oz ans kA
Integration of Zezam into Metapic, a solution used by more than
40,000 influencers around the world, including 8,000 in the US, which
allows them to simultaneously deploy affiliate links on all social
networks and monetise their accounts through performance -driven
campaigns.

21



BToB: EXECUTION OF THE UNIFY INTEGRATION PLAN

r A strategic acquisition

— 1. Operations

R Maintaining the audiences of

acquired assets

R  Gradual implementation of

technical synergies

@ Discontinuation of loss -making
activities and investment in the
most promising segments

, which strengthens the Group's leadership in digital

/

| 17 companies acquired
HHE 405 employees taken over
14 digital pure players

brands acquired

Beauté
les

April 2023

site /

2. Teams

Rapidly pooling teams under joint
supervision

Target organisation reached at the
end of H1 2023

Move to the Boulogne -Billancourt

Parole de
{ MAQPANS

June 2023

1001COCKTAILS

May 2023

— 3."Go-to -market

R  Development of priority
monetisation levers

@ Overhaul of the offering and the
"go -to-market" strategy

@ Leader bonus: increase in the
market share

/

A\al
[—

Stable audiences
since acquisition,
and in H1 2023 vs. H1 2022

(D



BToB: 10.1% EBITDA MARGIN, 15.0% ORGANIC

Y+2?2b —— Consolidated —
0+ AM|A
Revenue
30/06/22 30/06/23
EBITDAD
30/06/22 30/06/23
EBITDA Margin® (%) 3

(1) EBITDA excluding expenses related to bonus share plans disclosed as exceptional result.

— Organic —
+3.5%
o + Arh |
30/06/22 30/06/23

o
|
NS
3

30/06/22 30/06/23

A

(D

23






CONSOLIDATED INCOME q

71 +{ 30/06/2023 30/06/2022 +1 ~| gk Y =Change (%)

Revenue 266.4 241.5 24.9 +10.3%
Operating costs (243.9) (210.3) (33.6) +16.0%
EBITDAY 225 31.2 (8.7) -27.9%
Amortisation @ (0.6) (2.0) 1.4 n.a.
EBITY 21.8 29.1 (7.3) -25.0%
Financial result 4.7) (3.6) (1.1) +31.9%
Exceptional result Y (8.4) (2.7) (5.6) n.a.
Income tax 3.5 (4.8) 8.4 n.a.
Consolidated net income 12.3 17.9 (5.7) -31.7%

Note: Activities of Unify and Reworld Media Italia, consolidated respectively since 1 October 2022 and 10 January 2023.
(1) EBITDA and EBIT excluding expenses related to bonus share plans disclosed as exceptional result.

(2) Amortisation, including amortisation of goodwill. 25



SITUATION OF NET FINANCIAL DEBT

—  fET arlrlssﬂBm-

Amounts recorded on the balance

heet 216.5
58
Net debt of
]
2.0x L12M EBITDA 118.3
Gearing ® of 57%

203.9

115.1
88.8
31/12/22 30/06/23 31/12/22 30/06/23 Gross debt Cash NFD
Gross financial debt Cash assets Net debt as at 30/06/23 /
S
Maturity of 7 \
bank debt 239 e
Principal amounts I —— -28.3 .+ stterm at maturiy.
P — -24.3
SAAT A2 ~p AT KkanAgqk ] -60.7
. I
per year until 2027
30/06/23 H2 2023 2024 2025 2026 2027 2028

31/12/28/

(1) Gearing ratio calculated as follows [Net debt / (Group equity + minority interests)].

(D

26



CASH FLOW IN H1 2023

Cash assets

[

Y-1

Acquisitions of Reworld Media Italia
Grazia (Jan-23) and Zezam (June-23). :

31/12/22 Operating Income tax Exceptional Investment Financing Acquisitions Foreign 30/06/23
exchange effect

[

1229 ] (+201] [ 24 | [ 80 | [ 27 ] [-145) [ 17 | [ 03 | [1136]

31/12/21 30/06/22

(D

27



REFERENCE SHAREHOLDER OF HOPSCOTCH GROUP

1st European Reworld Media holds ® 793 186 shares:

communication and event o0/ - 0 Average price
consulting aroun 28.66% : 26.90%
Present in 30 countries

negsne g

since 1 January Price/share ®

Capital : Voting rights

2020 2021 2022
March (’ Februaryé (’ July 2023
The health crisis has a very bad Acquisition of almost all of Collection of the dividend in
impact on the Hopscotch Group. L.Chouchan's shares. : respect of 2022, gross amount
: «k® "® +%l A% 8§k?a «|
(9 December
Acquisition of a minority stake
2019 . by Reworld Media. !
Revenue: Revenue: Revenue: Revenue:
anvisvB annNnsv B ansest B anef] s¥B
eMw:at N se B sMw:a s 8 SN B esvo:al t sn B svo:a [ sn B
B ® S ¢ B esT-a N s 9 eeral S ¢ B eema ¥ SN B
\
Source: https://hopscotchgroupe.com/finance -investisseurs/.
P (1) GM: Gross margin.
( (2) Data asat 30 June 2023.

(3) Average share price since 1 January 2023: source https://www.boursorama.com/cours/1rPALHOP/ .



https://hopscotchgroupe.com/finance-investisseurs/
https://www.boursorama.com/cours/1rPALHOP/
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OUTLOOK
UNCHANGED,

MAINTAINING
STRATEGIC
ORIENTATION

o 00
0

— BT1O> U &%y BTo= u 4 %Y

~

V' Expected rebound in Unify's profitability

V' Building an innovative offering at 360 °

V' Continued investment in the most
promising drivers of monetization

V' Maintaining profitability and
assets

V' Developing subscriptions

V' Diversifying revenue sources

Organic growth and selective external growth, in France and abroad
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